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®@ KREIGER RESIGNS 

AAMA Associate Director Elaine Kreiger resigned 
her post on April 20, citing personal reasons. “She has 
done an excellent job for the last year; her work has 
been widely praised by our members,” said AAMA prexy 
Steve Koenigsberg. “We'll miss her efforts but agree 


that the reasons for her departure are appropriate.” 
AAMA is actively seeking someone to fill the post. 


& ACCLAIM’S BATMAN 


Home video powerhouse Acclaim Entertainment, 
Inc. enters the coin-op video market in 1995 with 
Batman Forever. The game (based on the summer ‘95 
Warner Bros. movie with Michael Keaton) will use 
Acclaim’s “motion capture” technology and Sega’s 
planned 32-bit “Titan” coin-op system (See News Digest 
for details on all this). Acclaim will also make Batman 
software for several home video platforms. 


®@ AMOA LEADERSHIP 


At its winter board meeting, AMOA confirmed that 
Tami Norberg-Paulsen will serve as its 1994-5 presi- 
dent. In her address to the AMOA board, Tami stressed 
that marketing will be increasingly important as coin-op 
competes more and more with advanced technology 
and global corporations for the public’s entertainment 
dollar. Randy Chilton will be the ‘94-5 first VP; Jerry 
Derrick will be treasurer; and Don Hesch will be secre- 
tary (this puts Don in line for the top job in four years). 
Three new VPs were elected for three-year terms: Tony 
Parina, Bill Treger and Jim Hayes. 


B@ HONG KONG SHOW 


The “Asian Amusement Expo” takes place June 6-7 
at the Hong Kong Convention & Expo Center, Wanchai, 
Hong Kong. This first-ever event is sponsored by AAMA, 
and runs in conjunction with the Pan Asia Family 
Entertainment Centers Conference. At presstime the 
exhibitor list was dominated by U.S. redemption facto- 
ries. 


@ SUZIE’S BACK! 


New stamp machines in U.S. Post Offices nationwide 
have begun giving Susan B. Anthony dollar coins as 
change. The coins are already used by certain city tran- 
sit authorities, etc., due to sheer convenience. 
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M@ ROCK-OLA ACTS FAST 


After learning that a vendor had supplied defective 
keypads for Rocket jukeboxes, Rock-Ola Mfg. Corp. 
halted shipments for a week until new keypads (with 
stronger conductive ink) were installed. Also, RMC 
offered to provide new, improved keypads — free of 
charge — to all affected customers. The problem origi- 
nally occurred because the vendor recently switched to 
a new conductive ink inside the keypad membrane. In 
isolated cases, the ink proved unreliable, affecting about 
120 units nationwide which were shipped in March. 
New keypads have tested problem-free; they can be 
distinguished by a color change on the keypad’s “Turn 
Title Pages” and “Play Hits” to a bright emerald green. 
Said RMC prexy Glenn Streeter: “We are a service-ori- 
ented company and only want to manufacture the finest 
quality products. We will not tolerate vendors who are 
unable to make the same commitment.” 


@ TEXAS JACKPOT 


Solitaire Challenge from Dynamo Ltd. (formerly 
Dynamo Corp.) is “booking good coin” in arcades and 
street locations across the country, advises the Texas- 
based manufacturer. “It’s been a long time since a 
game crossed over into both markets like this,” smiled 
VP Mark Struhs. “People like to play it and we feel con- 
fident it will have a long earnings life.” It’s a true amuse- 
ment-only card-themed video game that should be okay 
for jurisdictions across the USA. Under strict Texas 
laws, a manufacturer can only ship a gaming device into 
legal gaming jurisdictions — so Dynamo is not about to 
build a “gray area game.” Solitaire Challenge accumu- 
lates credits but they cannot be knocked off by switch, 
not by meter...not even by unplugging! The 386 com- 
puter inside “remembers” the proper number of credits, 
ensuring that it can only be operated as an amusement- 
skill device. The game requires a 386 computer and 
VGA monitor, so it is sold in dedicated format but 
Dynamo says it’s “priced right.” Uprights began shipping 
in early March; a countertop version ships in late May. 


®@ QUEBEC VLT 


Williams Gaming Inc. has won an $18 million 
(Canadian) contract to provide 3,000 video lottery termi- 
nals to a Loto-Quebec subsidiary. Since entering the 
VLT market in 1992, WMS has won orders in every legal 
jurisdiction. 


B@ ASSOCIATION NOTE 


AMOA of New Jersey and the New York State Coin 
Machine Assn. will hold “Northeast Regional Industry 
Day” on June 3rd. Golf at the Seaview Country Club is 
followed by a dinner honoring Betson’s Bob Boals. 


®@ SHARP SITE 


Sharp Image Gaming, Inc. has been formed as a new 
subsidiary of Sharp Image Electronics. President Chris 
Anderson said SIG will build its Wild Fire electronic pull- 
tab dispenser in a new 10,000 sq. ft. site at 9164 
Jordon Ave., Chatsworth, CA 91311; 818/341-8900 (fax 


341-8908). a 
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TOP GAMES NOW IN OPERATION, BASED ON EARNINGS-OPINION POLL OF OPERATORS 


best upnght videos best video software 


MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST. 
> 1 MORTAL KOMBAT Il+(Midway)(5) 9.67 84% |< 1 DUNG. & DRAGONS [H](Capcom) (1) 8.22 8% 
> 2 NBAJAM TOURN. ED.+ (Midway) (1) 931 50% > 2 GAL’S PANIC 2 [VJ (Kaneko) (5) 8.00 6% 
Pm 3 VIRTUA FIGHTER (Sega) (4) 914 39% +b 3 RAIDENII [Vy (abtek) (4) 7.94 30% 
> 4 LETHAL II: GUN FIGHTERS (Konami) (1) 9.00 7% |4-B 4 SAMURAI SHODOWN [S] (SNK) (10) 7.88 76% 
5 RUN&GUN (Konami) (6) 8.53 28% 5 NECK 'NNECK [H] (Bundra) (16) 7.25 4% 
6 NBA JAM+ (Midway) (14) 841 73% > 6 WORLD RALLY H] (Atari) (9) 7.24 27% 
7 LETHAL ENFORCERS+ (Konami) (19) 791 70% 7 SUPER ST. FIGHTER II [H] (Capcom) (7) 7.06 72% 
8 FINAL LAP 39 (Namco) (11) 7.86 6% ~s)< B 8 ART OF FIGHTING 2 [S] (SNK) (4) 7.06 45% 
9 MORTAL KOMBAT+ (Midway) (21) 7.77 83% | B 9 WINDJAMMERS [S] (D.E./NeoeGeo) (2) ~—-7.00 8% 
P 10 ALIENS 3 (Sega) (2) 7.33 6% 10 ST. FIRII: C.E. TURBO [R] (Capcom) (15) 6.86 77% 
. oe > 11 FATAL FURY SPECIAL [S] (SNK) (6) 6.63 28% 
> 12 WORLD HEROES 2 [S] (SNK) (12) 6.51 52% 
best deluxe videos 13 METAPMORPHIC FORCE [H] (Konami) (3) 6.50 7% 
———idowre colts auaksiadoa) CC 14 IREM SKINS [H] (rem) (13) 6.46 12% 
> 1 RIDGE RACERS (Namco) (4) a 10% 15 AERO FIGHTERS [V] (McO'River) (23) 6.32 31% 
2 SUZUKA II 8 HOURS (Namco) (2) 9.29 8% 16 RAIDEN [V] (Fabtek) (45) 6.20 28% 
3 SUZUKA 8 HOURS (Namco) (19) ie 17 IN THE HUNT [H] (Irem) (9) 6.19 15% 
4 OUTRUNNERS (Sega) (17) 8 84 21% ® 18 DAIOH [V] (American Sammy) (9) 6.10 9% 
5 VIRTUA RACING (Sega) (19) ee 45% 19 FATAL FURY 2 [S] (SNK) (16) 6.08 47% 
6 LUCKY & WILD (Namco) (11) ie 20 STREET FIGHTER II [H] (Capcom) (38) 5.94 66% 
> 7 CYBERSLED (Namco) (6) 8.64 15% [H] horizontal [V] vertical [S] system  [R] retrofit 
> 8 CRIME PATROL (ALG) (9) 8.17 7% | ton pinball 
9 STADIUM CROSS (Sega) (17) 8.00 9% 
> 10 DRUG WARS (ALG) (4) — ae > 1 STAR TREK (Williams) (3) 8.90 55% 
[mere Eee em 
| idway) (26) 830 81% 
best new games | Bm 4 RESCUE 911 (Gottlieb/Premier) (1) 8.25 5% 
viceuryeue jaiieatiiea > 5 DEMOLITION MAN (Williams) (1) 8.17 7% 
BLOOD WARRIORS [H kit] (Kaneko 6 TALES FROM THE CRYPT (Data East) (5) 7.85. «(23% 
7 INDIANA JONES (Williams) (8) 7.83 48% 
8 TWILIGHT ZONE (Midway) (13) 7.54 65% 
> 9 WIPEOUT (Gottlieb/Premier) (5) 7.50 9% 
10 TERMINATOR 2 (Williams) (31) 7.43 52% 
> available brand new at certain distributors; number following brand shows months on chart including this one. 
RATING: — Operators were mailed “ballot sheets” listing games in active operation in U.S. locations and game centers and asked to “rate” the earning 


performance of each on the “7 to 10” measure: 10 for “power-house earnings,” 9 for “excellent,’ 8 for “very good game,” 7 for “good game,” 6 for “decent game,” 5 for “just 
average,” 4 for “below average,” etc. The written votes were tallied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 
DIST.: The percentage of the surveyed arcade and street location opeators who have the item on location. No game rated by less than 59 


6 of these operators appear on 
the chart, but promising new items appear under Best New Games. ‘ ia 
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This month, we present our annual Redemption 
Special. No company could be better for the 
cover than Skee-Ball, Inc., granddaddy of all 
redemption manufacturers. Cover photo shows 
Skee-Ball President Joe Sladek (center, with 
arms folded) with his management team and 
some characters from their games. From left: 
Dennis Keeny, Jeff Hudson, Brenda Dunkle- 
berger, Reggie Moultrie, Joe, Tom Kane, Mark 
Kane, Pat Talmadge and Kelly Kane. Skee-Ball 
traces its roots back to 1909. Since Joe took 
the reins a few years back, Skee-Ball’s story has 


been one of acquisition, integration, and expan- 
sion...all leading to a very “redeeming” success. 


RePlay Magazine, May 1994, Volume XIX, No. 8. 
RePlay Magazine is published monthly by RePlay 
Publishing, Inc., P.O. Box 2550, Woodland Hills, CA 
91365. Subscription rates per year (all mailed by 
Priority Mail): United States...U.S. $60.00 Canada and 
Mexico...U.S. $80.00 (Canadian currency...$100.00). 


All other foreign countries $200.00 per year (Air Mail), 
$75.00 Steamer Mail (Surface). Please address sub- 
scription applications to RePlay, P.O. Box 2550, 
Woodland Hills, CA 91365. Copyright 1994 under the 
Universal Copyright Convention. All rights reserved. 
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EDITORIAL 


. and three cheers for AMOA. The operators’ 

E eeaetes has taken the bull by the horns and announced 
formation of its very own modem-based digital data system, 
called NANI — the National Amusement Network, Inc. In this 
emerging era of the “information superhighway,” hi-tech corpo- 
rations are lusting after our market. Now operators have a pow- 
erful vehicle, and a coherent strategy, to defend and even 
expand their businesses. Inside this issue, you'll find an expla- 
nation of AMOA’s early plans for NANI. But take our word for 
it: this system has many hidden strengths that will only emerge 
gradually as time goes on. 


ANI means, among other things, we are no longer a “lead- 

erless” industry. If anybody wonders what leadership looks 
like, NANI is it. Boldness, courage, foresight, imagination, dedi- 
cation, teamwork, and personal maturity were required from all 
concerned. Now that AMOA has exercised leadership, let’s 
hope major manufacturers exercise “followership.” Hearty 
thanks and congratulations are due to Williams/Bally-Midway, 
the first factory to make a video game available for NANI. This 
decision is a vote of confidence in AMOA and in their cus- 
tomers’ future. As we see it, game manufacturers have much to 
gain and little to lose from following AMOA’s lead, and 
Midway’s example. 


in ago, AMOA was criticized for doing little more than 
“just putting on an annual trade show.” Ironically, now that 
AMOA is pursuing an ambitious, activist program (of which 
NANT is just the latest and greatest example), some are asking: 
“Who are they, to try such a thing?” They’re the people looking 
out for the interests of the operator! If not AMOA, who? 
Remember, nobody else has stepped forward to say: “Don’t 
worry, Mr. Operator, we won’t let telcos, cable TV and computer 
firms take away your business. Here is our network, and you 
are invited to participate. ” 


()” the stormy seas of hi-tech, AMOA is throwing out a life 
raft called NANI. Now the question is, how many operators 
will grab it? We urge readers to pay close attention to all the 
news about NANI over the coming months. Above all, if your 
operation is not computerized, then for gosh sakes go straight 
to Radio Shack, plunk down $1,000 for a PC, invest a few more 
bucks on route management software...and get up to speed, 
fast. As the late pro football coach George Allen used to say, 
“The future is now!” 


Hartud)  —£ 
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a NETWORK 

The national operator association 
is setting up its own “information 
superhighway” for coin-op games. 
Using modems and existing phone 
lines, they’ll start with a two-state 
test using videos from WMS. After 
that it gets wild 


WMS MUSCLES UP 

WMS Industries (Williams/Bally- 
Midway) is a beehive of activity 
these days. They’ve made deals 
with Nintendo to produce 64-bit 
home games and use the same 
advanced technology to make 
even more advanced coin-op 
games. They've jumped aboard 
AMOA’s network, bought Trade- 
west, and more 


OPEN HOUSE ROUNDUP 
From Betson New Jersey to C.A. 
Robinson in Los Angeles, we 
cover the post-ACME open house 
circuit in words and pictures. 
Crowds were good and spirits 
were fine across the land. Section 
begins on 


ARCADE REDEMPTION 
This is about the fourth year in a row 
we've published a “Redemption 
Special” and this one’s the biggest 
yet. From our Skee-Ball cover story 
to an interview with operator Norm 
Pink, product profiles and an arcade 
operator poll, you’ll learn plenty. 
Section begins on 
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believe this is our fourth spring 

issue in the last four years that car- 
ried a special section on redemption 
games. Each year, these sections got 
larger, just as the arcade industry's 
use of redemption got larger. For 
almost as many years, I’ve gotten 
reader requests for us to include 
redemption machines on the Player's 
Choice chart, or on a separate chart 
of its own. But, while the biggest 
redemption section we’ve ever done 
appears in this issue, what does not 
appear is that chart. How come, 
especially since this is the ideal time 
and the ideal issue to break the first one? 


t ie simple answer, believe it or not, is because we haven't fin- 
ished our homework. We’ve already gone through the research 
legwork and come up with a worksheet that contains over 250 
game titles representing, we believe, the “universe” of ticket 
redemption and crane equipment operating in the field. And while 
it’s easy to divide all those games into obvious categories like token 
rolls, sports games, pushers, kiddie games, etc. etc., the mathemat- 
ical tangle comes when you “deduct” the percentage of tickets 
given out from the gross per-game collections to arrive at a “net.” 


R ight now, we're into the process of locating a sufficient number 
of operators who “chart” their own redemption game perfor- 
mance on a weekly basis showing both the gross earnings and the 
ticket payout percentage, as in “Wheel ‘Em In (39%)...$162.75” 
and who will share that information with RePlay on a confidential 
basis. What I’m so laboriously trying to say is the methodology to 
make a helpful redemption chart is pretty much done and now it’s 
down to labor (well, almost). 


harting games that pay out tickets or actual prizes cannot be 

done the same way we measure videos and pins. Therefore, 
when our first redemption chart appears, it will be based upon 
data from a mostly-different pool of “reporters” than that wonder- 
ful bunch of guys and gals who help us with the regular chart. So, 
if you get a “redemption machine ballot” from RePlay in the near 
future, please realize you’ve been “picked” and step up to the 


plate with your data. 


May 1994 RePlay Magazine 


“(Monitor safety glass optional.) 
EVERYTHING YOU HAVE HEARD ABOUT VIRTUA 
FIGHTER™ IS TRUE. AND THEN SOME. NO GAME HAS 
EVER COME CLOSE TO DELIVERING THIS KIND OF THREE- 
DIMENSIONAL, HIGH-RESOLUTION, MONITOR-BUSTING, 
FLAT-OUT FANTASTIC PLAY ACTION. SEGA’S VIRTUA 
REALITY POLYGON GRAPHICS HAVE NEVER BEEN MORE 
MESMERIZING, THE ACTION MORE RIVETING, OR THE 
CHARACTERS MORE DAZZLING. CALL YOUR SEGA 
DISTRIBUTOR FOR A PERSONAL PREVIEW. YOU MAY 
CONSIDER WEARING SAFETY GLASSES JUST IN CASE. 


“Actually, we’re kidding. 


SEGA Enterpiises Inc. (USA) 
275 Shoreline Drive Suite 201 Redwood City CA 94065 
Phone: 415.802.3100 FAX: 415.802.3120 


SEGA, Virtua Fighter and Virtua Reality are trademarks of Sega Enterprises Inc. 
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Dear Ed: 


Eighteen years ago when I was 
first introduced to this business I was 
sure that I would still be here now. I 
have not regretted a single waking 
day in this business, though there 
were a few where I should have 
stayed in bed. I have come to realize 
that we probably won’t be “here” as 
we know it in just a few more years. 
Maybe that’s a good thing too. Let’s 
focus on video games for the 
moment. 

Why should game operators (or 
“owners” as some wish to be called) 
have any reason to buy new video 
game equipment when in six months 
time it becomes available to the home 
market at $50 a pop? On January 28th 
in a snow storm, I ran up to my dis- 
tributor and begged him for a Virtua 
Fighting (sic) to satisfy my best loca- 
tion because a guy down the block 
had Mortal Kombat II. The game was 
a three week wonder. Last week it 
made $62.25 gross. Super Street- 
fighter was kicking it’s butt. That 
game was $5,495.00. Today I got a fax 
from Sega in an effort to prop-up this 
pig. Guess what?? They’re giving out 
fortune cookies to tell players what 
the secret moves are. Wow!! For 
$5,495.00 I can buy a Fortune Cookie 
Factory in Canarsie. The game is 
going back to the distributor this 
Friday. He tells me other operators 
are yelling too!! 

In 1981, I spent $3,695 for Sega 
Monaco GP sitdown driving games 
and put them out on street locations. 
They earned and I still have two of 
them out today earning. That’s 14 
years for a video game! How about 
Ms. Pac-Man! Show me a Virtua 
Fighting or Mortal Kombat II in the 
year 2008! Enough said. 

Years ago, the experts said pinball 
was dead. We know better. Video 
games are not dead yet but are 
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doomed. The factories are making 
sure to finish the job they started in 
the early 1980’s. There’s even a com- 
pany in NYC marketing a board 
which interfaces with a JAMMA har- 
ness and your choice of a Super 
Nintendo or Sega Genesis for 
$700.00. Plug it into your cabinet and 
you can charge the public to play a 
home game!! The day I operate a 
home game on a location I’m outta’ 
here!! 


Jack Guarnieri 
Jackson, New Jersey 


Jack: something tells me you're angry. 
Let me say this about Virtua Fighter. 
Last month’s Player Choice chart had 
the upright version at the #2 position, 
second only to Mortal II. That chart 
comes from the pens and pencils of 
operators like you, from all over the 
country, who “vote” each month on 
the performance of their games. Also, 
I looked at recent printouts of actual 
game earnings from one of the arcade 
chains. They are mall-oriented, they 
do not belong to Sega, and they say 
they’ve averaged over $360 with this 
game each week over the last eleven. 
So, as we both say in the Big Apple, 
go figure. 

On your last note about the company 
putting out home games on coin-op, 
you might tell them they are risking 
the legal wrath of both Nintendo and 
Sega or more accurately, the wrath of 
the individual home game copyright 
owners who have not licensed their 
cartridges for public performance for 
profit. You cannot run a home car- 
tridge rigged to a coin slide without 
the written permission of each game’s 
copyright holder, just as you cannot 
rent a VCR movie and show it in a 
movie theater to ticket buyers. All of 
these things are for home use only, 
not public performance. Interestingly, 
our Barry Zweben only recently 
turned down an ad from a guy who’d 
developed a system for playing home 
games on coin-op. When Barry 
explained the legal facts, the guy said 
“T didn’t know that.” —Eddie 


Dear Ed: 


It was a pleasure to visit with you 
at the recent ACME show. While we 
briefly visited to review some of the 
games, I made a statement to you that 
I would like to follow-up on. I said 
that I was “concerned with the quan- 
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tity of start up companies and how 
well capitalized they are.” Well, sure 
enough, here I am in Dallas with over 
thirty pieces of Alvin Gottlieb equip- 
ment that was tough enough to keep 
running while they were open. 

I thought I had covered all my 
bases buying the equipment through 
a distributor, and thank goodness I 
did or they would have been gone 
long ago. But now we sit here with 
our distributor involved with no 
other alternative but to sell the equip- 
ment at auction far before they have 
been depreciated. 

My point here is very basic. I often 
hear “you’ve got to have this game” 
from new manufacturers and am very 
often criticized for “not jumping on 
the program.” The situation with 
A.G. is just one of many that I feel 
will occur over the next twelve to 
eighteen months. 

The outcome of this once again 
valuable lesson and one that I hope 
others can learn from is to be very 
careful in your long term selection 
process and be assured there is 
greater value in staying with those 
suppliers who are in the business of 
supporting all of your future needs 
such as software, upgrades, etc...and 
the cash box reports are only one part 
of the equation. 

I’m not sure anyone knows of 
what Alvin Gottlieb plans to do to 
support all of the other equipment 
out there, but I hope they will soon 
publish a plan to assist the remaining 
buyers and distributors who invested 
in their short term business plan. 


Sincerely, 

Gene Cramm 

Senior Vice President 
Showbiz Pizza Time 
Irving, Texas 


Gene: Alvin G. sold all the parts and 
service supplies to support the string 
of games they made to C&P 
Distributing in Mishawaka, Indiana. 
So, if Showbiz or anyone else needs a 
widget or some service help, call C&P 
at 219/256-1138. Al Gottlieb appar- 
ently covered all his bases before 
locking the door. Like yourself, Alvin 
is one of the straightest shooters I’ve 
met in my years in this business and 
went out of this venture with class. Of 
course, your basic point is well taken, 
thought it will put a scare into any 
startup company.—Eddie 
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We put together 


a complete Valley Cougar Darts’ 


O.K., we’re stretching it a little. 
But not much. 


Our Cougar electronic dart 
machines are built for one thing, 
and one thing above all else: 
reliability. Long-term reliability. 
There simply isn’t a more trouble- 
free electronic dart machine on 
the street today. And that’s not an 
overstatement. 


We don’t mean to slight the 
importance of player appeal. 


And we don’t. 


Our machines have most every 
feature you and your players 


service Kit. 


could possibly want. A whole host 
of games ... all the old favorites like 
301, 501 and Cricket. Plus fresh 
new ones like Mark 21 and “Ernie” 
play-the-computer. They also have 
automatic player change, a missed 
target detector, diddle time for 
practicing, programmable bull’s 
eye scoring and round limits, full 
bookkeeping ... and much more. 


There’s no way we’re going to 
convince you to operate Cougar 
Darts simply with ads like this. 


We don’t expect to. What we are 
trying to do is encourage you to 
give us a Chance to show you what 


we have and what it can mean to 
your bottom line. And we’re willing 
to do most anything it takes for 

| that opportunity. 
We'll help you 
compare features, 
structure a good 
street test, do a 
machine “tear 
down” in your 
shop. In short, 
we'll do whatever 
it takes to help 
you make a 
decision. 


We may even throw in a “complete 
service kit.” 


Low maintenance is one of our highest priorities. 


VALLEY, 


Commitment To Excellence 


FAX: (517) 892-6513 


333 Morton Street ¢ P.O. Box 656 ¢ Bay City, MI 48707 
Phone: (517) 892-4536 Toll Free: 1-800-248-2837 


© Copyright 1994, Valley Recreation Products, Inc. ¢ Bay City, MI © Sycamore, IL * Shakopee, MN ® Cougar Darts is a registered trademark of Valley Recreation Products, Inc. ¢ Bay City, MI © Sycamore, IL ¢ Shakopee, MN 
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NEWS DIGEST 


AMOA'S DIGITAL NETWORK MOVES 


AMOA is firming up long-range 
operational details of its National 
Amusement Network (NANI). NANI is 
a modem-linked “computer nerve sys- 
tem,” designed to take American oper- 
ators into the 21st century of digital 
communications-based entertainment 
and services. Phase I (a 50-game pilot 
program in Kansas and Ohio) should 
be up and running by July 1, but exact- 
ly what will NANI do and be after that? 
AMOA officers met with TVPhone’s 
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CLOSER TO ZERO HOUR 


John Klayh (a full partner in NANI) 
and project directors from Electronic 
Data Systems at the Detroit office of 
EDS from April 11-15 to brainstorm 
Phase II and III of the system. 
“We’re trying very hard to let 
the market drive this project,” 
said NANI President Craig 
Johnson. “That means we 
aren’t dictating every single 
decision from the 
top, but 
try- 
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ing a 
to ensure 
maximum 
flexibility for every participant at 
every level. So far, everything is 
looking very promising and exciting. 
By the way, we still believe participat- 
ing manufacturers will be able to bring 
in a NANI-compatible video game cabi- 
net for an operator cost of about $1,000 
higher than the same game without 
NANI capability.” 


Johnson was also strongly upbeat 
about mid-April meetings in Chicago 
with execs and engineers at WMS, Inc. 
(they'll build the first video games for 
the NANI system.) For a more in-depth 
look at this rather amazing and ambi- 
tious 
project, 
see our 
story and 
related 
inter- 
views 
starting 
on page 


WMS “MUSCLES UP” WITH NEW VENTURES, PARTNERS, DIVS 


WMS Industries (owner will also allow WMS to op 

of Williams/Bally-Midway take advanced technology remains 

and WMS Gaming, Inc.) is (provided by Silicon our top 

already one of the biggest Graphics) from that priority,” 

players in the coin-op and Nintendo system and apply | the com- 

consumer entertainment it to their own “next gener- | pany 

businesses...and they just ation” of coin-op products. | vowed. 

got bigger! In April, the WMS has purchased the See our 

Chicago factory announced consumer software design story on 

a flurry of deals and pro- house Tradewest, Inc. and | page 45. 

jects. Among them: WMS formed a new subsid called 

will provide the first round Williams Entertainment, 

of modem-linked video Inc. to create and sell soft- 

games for AMOA’s ware for all consumer game 

National Amusement platforms. WMS says this 

Network. WMS will build ambitious menu of projects 

and sell the coin-op version | will strengthen the compa- | pictured: 

of Nintendo’s “Project ny’s coin-op division in WMS 

Reality” 64-bit home sys- many ways (like better President 

tem, under the Williams games with lower costs for | Neil 

Electronics label. The deal higher capabilities). “Coin- | Nicastro. 
RePlay Magazine May 1994 
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= Sega’s Tokyo 
Lill headquarters has 
announced it 
-— will develop a 
32-bit coin-op 
system called “Titan” with 
advanced computer graph- 


SEGA 


ics, yet prices will be com- 
parable to SNK’s Neo-Geo 

system, according to Game 
Machine Magazine (Osaka, 


Japan). “Titan” will incor- 
porate three of Hitachi’s 
most advanced 32-bit RISC 
chips, and will have specs 
in common with Sega’s 
planned 32-bit “Saturn” 
home game system. 
satin similar software 
for both systems will let 
Sega provide high-end 
computer graphics at a 
relatively low cost. 
This move is in line 
with what Sega’s 
U.S. coin-op prexy 
Tom Petit told RePlay earli- 
er this year about plans to 
bring low-cost hi-tech to the 
U.S. operator by exploiting 


certain “economies of 
scale.” 

Also from Game 
Machine: Taito Corp. 
(Japan) said on March 8 that 
it will work with Sanyo 
Corp. to create a hi-tech sys- 
tem for coin-op video. At 
the AOU Expo in Japan ear- 
lier this year, Taito pre- 
viewed the Sanyo liquid- 
crystal technology which 
permits true 3D graphics 
without special glasses, by 
simultaneously projecting 
two different views (one 
view for each of the view- 
er’s eyes). Either 70” or 40” 
screens are available for this 


SEGA & TAITO PLAN ADVANCED COIN-OP SYSTEMS 


sitdown system, which has 
only a couple of “sweet 
spots” which render this 
true 3D effect. Taito said the 
3D coin-op system should 
be ready by this September 
and will ship by year’s end. 
The Japanese trade journal 
reported some skepticism 
from trade observers about 
how well the 3D system 
will actually work in a coin- 
op application, but Taito is 
moving forward successful- 
ly with its first games using 
advanced computer graph- 
ics. 


It didn’t “formally” happen until 
April, but Irem America (Redmond, 
Wash.) basically exited the U.S. mar- 
ket for coin-op and home games this 
past February, according to informed 
sources. Irem had a decent golf- 
themed video kit called Irem Skins 
Game a while back, but reportedly 
couldn’t afford the big-time TV ads 
necessary to compete in today’s 
boom-or-bust home video market 
which funds so much coin-op R&D 
these days. Accordingly the R&D 
division in Japan was drastically cut 
back and the U.S. sales office was 
shut down. Max Fujimoto, president 
of the U.S. subsidiary, was reported- 


ly taking care of final details in April, 


but our phone call was not returned 
at presstime. Irem’s former western 
sales rep Matt Davison is now at 
American Coin (Seattle distributors), 
while eastern rep Paul 
Wiederaenders is reportedly at 
Gizmo, the redemption manufactur- 
ing firm. The Japanese firm was 
founded many years ago by Mr. 
Kenzo Tsujimoto, who went on to 
greater glory as founder and chair- 
man of Capcom. Irem still has about 
35 arcades in Japan and will contin- 
ue to operate them. Irem may possi- 
ble re-enter the game manufacturing 
market in a year or two with its own 
hardware system, sources said. 
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AAMA HONORS FACTORY AND 
DISTRIBUTOR OF THE YEAR 


For the second year in a row, Williams/Bally- 
Midway was voted “Manufacturer of the 
Year” for 1993 by distributor members of . 
AAMA, while manufacturer members 
conferred “Distributor of the Year” 


honors on C.A. Robinson & Co. The 


a 
awards were presented by AAMA “8B; S 


President Steve Koenigsberg dur- 
ing the AAMA banquet on March 
18, in conjunction with the ACME 
show. Sales achievement awards 
went to American Laser Games, 
Sega, Strata Group, SNK, WMS, Data 


East, Premier, Bromley, and Lazer-Tron. 


ZA 
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ACCLAIM ENT. TO MAKE COIN-OP 
GAMES FOR SEGA’S “TITAN” SYSTEM 


Acclaim Entertainment (newly 
relocated to Glen Cove, N.Y.) 
announced April 7 that it will be the 
first U.S. software publisher to use 
Sega’s “Titan” system to create coin- 
op games. “Sega and Acclaim will 
combine their proprietary technolo- 
gies to develop Acclaim titles for the 
coin-op arcade market,” said the 
New York-based firm, adding: “The 
first release published under the 
agreement will be based on a soon- 
to-be-released major motion pic- 
ture.” 

Acclaim is perhaps best known 
to coinbiz people as the firm which 
translated and marketed Williams/ 
Bally-Midway video games to the 
home market. Their agreement with 
WMS has expired, but Acclaim is 
roaring forward with plenty of its 
own software, published under the 


May 1994 


labels Acclaim, LJN, Flying Edge 
and Arena for home computers, 
Sega Genesis, Nintendo and CD- 
ROM. 

With 270 employees and their 
new 65,000 sq. ft. Long Island facili- 
ty, Acclaim doubled its grosses 
quarterly last quarter to $116 mil- 
lion. They’ve got offices in Canada, 
France, Japan, Germany, Spain and 
the U.K. They’re also buying a 
comic book publishing house 
(Valiant Comics) and have won 
awards for their “motion capture” 
technology which translates live 
action into digital data (their new 
site includes a hi-tech studio just for 
this). Chairman of Acclaim is Greg 
Fischbach; president is Robert 
Holmes. You will hear much, much 
more about Acclaim in the future! 
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EVERYTHING LOOKS BETTER 
ON SHARP IMAGE MONITORS. 


When you compare quality, price and service, Sharp image monitors are CLEARLY SUPERIOR! 


NORTH & SOUTH AMERICA’S #1 MONITOR MANUFACTURER 
IS NOW OPENING OFFICES IN EUROPE & AUSTRALIA. 


SD \ a a AVAILABLE IN SIZES FROM 9” TO 38”-CGA, EGA& VGA. = 
OVER 10 YEARS OF PROVEN PERFORMANCE. | # oN NO ISOLATION TRANSFORMER NEEDED! 

UNMATCHED WARRANTY AND SERVICE es 

MEANS YOU PURCHASE CONFIDENCE. 


od \ AR, FDA, FCC, CSA & UL RECOGNIZED. 
PROUDLY MADE IN THE USA! 
Atk | | ie ee 
/ ) { A WORLD-WIDE 
IDEAS IN FOCUS! NETWORK OF 
OFFICES AND 
: Nisa a ey | DISTRIBUTORS 
GUARANTEE FULL 
f BETTER MONITOR 2 Gnaee 
U ANYWHERE pagel bhi 
IN THE WORLD. “ip 
’ | ELECTRO ‘ t ye 
. We. 
| 9615 Canoga Avenue, Chatsworth, CA 91311 ¢ phone: (818)341-8000 « fax: 818-341-8144 


= Mexico: Zitacuaro N. 18, Col. Condesa, C.P. 06140, Mexico D.F. ¢ phone: 273-3977 / 273-3437 ¢ fax: 515-1185 
Argentina: La Facultad 1818, Capital Federal 1407, Republica Argentina ¢ phone/fax: 636-1890 
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Operator 
Jim Hayes, 
chairman of 
the AMOA Jukebox 
Promotion Committee 
(JPC) was quoted in the 
March 26 issue of Bill- 
board Magazine, “bible of 
the music industry.” Jim 
reminded record labels 
that our industry is still 
using plenty of vinyl 45rpm 
records (up to 65% of the 
jukeboxes in America are 
still on 45s, he said). The 
JPC is looking into getting 
low-cost CDs for operators 
that feature only the top 
hits, Jim said. Also keep- 
ing the jukebox profile 
high, JPC has booked ads 
in the May and June 
issues of magazines like 
Advertising Age and oth- 
ers to remind marketing 
pros that jukeboxes are a 
great promotional medi- 
um. JPC is also making up 


JUKEBOX PROMOTION 
COMMITTEE KEYS UP 


———EE 


a kit filled with “fun 
facts” and promo ideas to 
send out to advertising, 
marketing and product 
placement specialists. 
Other publicity efforts 
include a celebrity poll 
(asking movie stars, 
Hillary Clinton and oth- 
ers: “what are your five 
top favorite jukebox 
songs?”) and a campaign 
to make Uncle Sam print 
a commemorative stamp. 
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TRIVIA WHIZ 2000 


CONVERTS ANY GAME 
OR PIT BOSS C'TOP 


BO0-523-2760 
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GAME VIOLENCE: DOES COIN- 


OP NEED SEPARATE RATINGS? 


Dr. Arthur Pober, former- 
ly with the Better Business 
Bureau, has been hired by 
the Interactive Digital 
Software Assn. (IDSA) to 
create and direct an inde- 
pendent ratings board for 
home video games. At 
presstime, informed sources 
said coin-op manufacturers 
will consult closely with Dr. 
Pober and that “if the indus- 
try’s unique concerns can be 
addressed,” then coin-op 
video product could be rated 
by the same board and 
stamped with the same rat- 
ing categories as consumer 
software. The U.S. Senate is 
pushing the industry to self- 
regulate, and leading sena- 
tors want to see a universal 
rating system that applies to 
coin-op and consumer prod- 
ucts alike. 

Over the next 90 days or 
so, Dr. Pober will meet with 
representatives of various 
related industries (including 
AMOA and AAMA) to final- 
ize a proposal for how rat- 
ings will decided and 
applied. Dr. Pober will hire 
and supervise a group of 
anonymous “raters” (pre- 
sumably including child 
psychologists, average par- 
ents, entertainment profes- 
sionals, etc.). This board will 


do the actual work of screen- 
ing and evaluating games. 
Cost per-game is estimated 
around $500; IDSA is target- 
ing a one-week turnaround 
time. 

AMOA and AAMA will 
meet on May 2 in Chicago to 
map out coin-op’s strategy; 
then follow up later that day 
with a joint meeting with Dr. 
Pober to explain coin-op’s 
needs and views. IDSA 
hopes factories can start sub- 
mitting new games (or story- 
boards and scripts) to the 
review board by Nov. 15, 
sources said. Back in March, 
IDSA chairman Jack 
Heistand (from Electronic 
Arts) told senators that the 
industry would try to have a 
rating system in place, in 
time for the Christmas ‘94 
buying season. 

By the way, AAMA 
reports that much pending 
legislation to regulate or ban 
violent video games at the 
state level has been placed 
“on hold” until the ratings 
system is further along. 
Reportedly, Washington 
State had already passed a 
ban on violent games, but 
the governor vetoed it. 


FACTORY NOTES: 


American Laser Games 
has affirmed that Atari 
Games Corp. remains its 
exclusive licensee for man- 
ufacturing, distribution and 
sales for all of Europe and 
also in the country of South 
Africa, through its sub- 
sidiary Atari Games Ireland, 
Ltd. All inquiries about 
ALG products in those mar- 
kets should go to Atari in 
Ireland or in the United 
Kingdom.....Capcom USA 
announced it has signed 
C.A. Robinson as a new dis- 
tributor of its coin-op prod- 
ucts in Northern and 
Southern California. 
Distribution responsibilities 
in these territories will be 
shared with Betson Pacific, 
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which 
has had the Capcom 

line for some time... 
European Testing 
Laboratories (ETL) has offi- 
cially declared EMT kiddie 
rides to be “safety certified” 
after months of tough test- 
ing by TUV labs. A sample 
EMT ride was tested under 
ETL’s supervision to 
Underwriter’s Laboratories 
standards, said the manu- 
facturer. EMT President Ulli 
Kunnecke said the lab-test- 
ed results represented a 
unique level of safety certifi- 
cation for the kiddie ride 
industry. 
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EXCITING CONCEPTS IN TOUCHSCREEN 
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JAMES INDUSTRIES 
cat EXTENDS RELATIONSHIP 
=—=© WITH COIN CONTROLS 


Continuing a strong 13-year relationship, Coin 
Controls customers will continue to receive service 
and sales from James Industries according to an agree- 
ment signed at ACME ’94. Coin Controls said the 
agreement will help “extend our success in North 
America 
to Puerto 
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AAMA UNVEILS NEW POSTER 
AGAINST CHILD ABUSE 


AAMA has created a 
new anti-child abuse aware- 
ness poster for 1994. This 
one features Joseph Mazzel- 
lo, the little boy who was 
nearly gobbled up by dino- 
saurs in last year’s smash 
hit movie “Jurassic Park.” 
Also featured is his real-life 
mom. The National Com- 
mittee to Prevent Child 
Abuse (NCPCA) 
once again coop- 
erated in this 
educational ef- 
fort, which will 
supply copies 
of the poster to | 
schools, librar- | 
ies, youth or- | 
ganizations, | 
child advoca- | 
cy groups, 
etc. across 
the USA. 
This is the 
seventh 
poster in 
AAMA’s 
series. 
April was 
National 
Child 
Abuse 
Pre- 
vention 
Month. 


AAMA and NCPCA also 
hosted a family-oriented 
pinball event on April 2 at 
the Broadway Arcade, with 
Joseph Mazzello among the 
players, to call attention to 
the month. The young actor 
signed copies of the AAMA 
poster and played games in 
this kick-off for a national 
publicity tour for child 
abuse awareness. 


FORMER PARTNER BUYS OUT 
DIVERSIFIED COIN IN MEXICO 


Video Games “Las 
Vegas,” a former joint ven- 
ture partner of Diversified 
Coin Services, has pur- 
chased DCS’s operations in 
Mexico City, Cancun and 
several nearby small-town 
locations. Raul Mondragon 
was VP of international 
sales at Diversified; he also 
was (and still is) president 
of Video Games “Las 
Vegas.” Raul executed the 
purchase in March of this 
year and told RePlay: “Our 
joint venture was very suc- 
cessful, but now it’s time for 
both parties to move on. 
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DCS is concentrating on the 
U.S. market and Video 
Games ‘Las Vegas’ is con- 
centrating on the Mexican 
market.” Founded in 1988, 
Video Games “Las Vegas” 
was already operating sub- 
stantial routes on its own, 
prior to the buyout. The 
additional routes from DCS 
bring their operation to over 
700 machines. Address for 
the corporate office is Norte 
64 #5203, Col. Tablas de 
San Agustin, Mexico D.F. 
07860. Phone is 011-525- 
760-4981; fax is 011-525- 
760-0894. 
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e 2-Player Upright Gun Game 

e Buy-in & continuation 

e Horizonal monitor 

° Realistic gun recoil 

e Enhanced digitized graphics 

e Standard & Street versions (dip switch) © 
e Optional carnage mode (dip switch). » 
° 6 special western weapons 
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© 2-Player Upright Gun Game 

° Buy-in & continuation 

© Horizonal monitor 

© Realistic gun recoil 

© Enhanced digitized graphics 

e Standard & Street versions (dip switch) 
© Optional carnage mode (dip switch) 

© 6 special western weapons 


GLASCO 
EXTENDS 
OFFER 


Through May 31, Glasco 
will continue its offer of a 
free gum & mint vender 
(worth $160) with every 
purchase of three Value 
Priced Merchandiser vend- 
ing machines, part of the 
firm’s successful new “back 
to basics” vending line. The 
machines include glass 
front units for various 
Glasco vending products 
including a combination 
snack/canned soda 
machine. The firm now has 
27 authorized dealers (USA, 

South & Central 
America, Puerto 
Rico, the 
Carib- 
| bean) and 
each has 
details on 
the offer. 
Watch for 
mailers on 
this, too. 


Responding to fast-grow- 
ing global demand for their 
products, Kiddie Rides USA 
has more than doubled its 
size with a new 30,000 sq. 
ft. plant in Denver, Colo. 
This is in addition to their 
existing 25,000 sq. ft. facili- 
ty in Davenport, Iowa. The 
company maintains over 
1,400 kiddie rides in stock, 
and both facilities operate 
as manufacturing, ware- 
housing and distribution 
centers. “This gives our cus- 
tomers better service and 
lower shipping costs,” 
explained operations VP 
Mike Evans. Friends and 
customers are welcome to 
visit the new place. That’s 
3801 E. 50th Ave., Denver, 
CO 80216. Phone is 
303/399-7179. 
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In the city of Latina, the 
premises of an Italian 
importer called Play- 
time/Impeuropex Corp. 
were searched on Feb. 24, 
leading authorities to seize 
corporate records, along 
with over 1,300 possibly 
counterfeit copies of differ- 
ent video games. Vince 
Gambino, consultant to 
Capcom and European 
investigator for the Anti- 
Counterfeiting Advisory 
Group (AAG), identified 
164 of the PCBs as definite- 
ly counterfeits, authorities 
said. Among them: 
Midway’s Mortal Kombat, 
plus coin-op games from 
Capcom, SNK, Irem, etc., 
and various home game 
titles. AAG said the copies 
have been traced to sources 
in Taiwan and Korea. 
Italian authorities have filed 


Sot ke ee 


criminal charges against 
Impeuropex’s administrator, 
AAG said. Pictured here 
are, from left: Italian 
brigadier Vincenzo 
Ventrone; AAG’s Vince 
Gambino; tax official M.M. 
Franco Marsura; and police 
captain Sergio Leuci...Last 
month, RePlay reported that 
another investigation by 
AAG had led to a Feb. 24 
raid in Spain, where alleged 
video game counterfeits 
were seized from a compa- 
ny called DiNunno-Revsa. 
In reply to AAG’s 
announcement on this mat- 
ter, Ramon Gili of 
DiNunno-Revsa stated that 
“we have never manufac- 
tured illegal copies from 
any company.” Gili said the 
firm was providing Spanish 
authorities with documen- 
tary evidence to that effect. 


OKLA. OPERATOR OF NON-SKILL REDEMPTION 


They go by many names: 
“fast track” redemption 
games, token-eaters, non- 
skill coin shooters, random- 
action ball-poppers. Call 
them what you want, they 
are attracting unfavorable 
attention from the district 
attorney in Oklahoma City, 
Okla., according to trade 
sources. Police seized four 
different games from a sin- 
gle arcade; the operator was 


charged under gambling 
statutes (police said tickets 
are a “thing of value”). As 
we ve seen in the past, law 
enforcement people in dif- 
ferent states do share infor- 
mation, so some tradesters 
are worried that this crack- 
down could spread to other 
states. As always, industry 
people should check with 
their local police and with 
knowledgeable distributors 
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about placing specific games 
in each state and town. 
(And remember what one 
police chief told AMOA 
Treasurer Randy Chilton: 
“Tf you have an equal 
chance of winning the game 
with your hands tied be- 
hind your back, using a 
stick in your mouth to push 
the buttons, then my depart- 
ment will probably not view 
it as a game of skill!”) 
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WINNING 

WAY TO 
MORE 

PROFITS. 


We have a game plan to make sure every new Capcom title in your location is worth more than 


just profits. Now, the more Capcom games you put in your location, the more valuable awards 
you can earn. This new program is our way of thanking you for your continued support of our 
titles. To register for this profitable new awards program, buy Super Street Fighter II Turbo or 
DUNGEONS & DRAGONS”-TOWER OF DOOM® Then, call 800-359-8764 and give us 
the serial number. We’ll get the awards started by giving you an official Super Street Fighter II 
Turbo sweatshirt* The way we see it, if you’re in this business for 
profits, you might as well be in for some fun too. CAIRCOMI 

© 1994 CAPCOM. CAPCOM is a registered trademark of CAPCOM Co., Ltd. Super Street Fighter II Turbo is a trademark of CAPCOM. *Limit one Super Street Fighter II Turbo sweatshirt per membership. 

DUNGEONS & DRAGONS and TOWER OF DOOM are trademarks owned by TSR, Inc. and manufactured under a sublicense from Strategic Simulations, Inc. ©1994 TSR, Inc. All rights reserved. 


from their predecessors and a new secret boss, 
players will be back day after day. 
Now you can give your customers the faster speed 
they want and need, for profits that increase right 
along with it. Because Super Street Fighter I! Turbo System II means you get Super Street Fighter I 
is far faster than Street Fighter Il — you can even Turbo installed fast, easy and inexpensively. 
Set the speed to increase the excitement! ae Once you're plugged into the system, changing 


System Ti software is as easy as snapping in a new board. 


To order the Super Street Fighter |! Turbo on 
Players will find all the great features of the original ; system II, call your Capcom distributor or 
and new moves that only happen using standard Capcom at (408) 774-0500. Do it fast to make 
fighting techniques. With every character powered-up Sure your Turbo profits are a sure thing. 


CAPCOM 


©1994 CAPCOM. Super Street Fighter |! Turbois a registered trademark of CAPEOM. System fl is a trademark of CAPCOM. 
Capcom is a registered trademark of Capcom Co., Ltd. 475-Oakmead Parkway, Sunnyvale, CA 94086. Q-SOUND is a registered trademark of Archer Communications, Inc. 


Paul Jacobs 
has resigned as 
exec VP and 
general manager 
of Data East 
USA, Inc. as of May 15. 
Jacbos joined the company 
in July of ‘92 as VP of sales 
and marketing. He fully 
supports DE’s plans to con- 
solidate al coin-op division 
functions in Chicago, but he 
personally prefers to remain 
in California. “You know, 
it’s funny,” he said. “I was 
one of the very first man- 
agers to highly recommend 
this consolidation as being 
in the company’s best long- 
term interests. However, 
what’s best for the company 
as a whole is not necessarily 
the best for each individual. 
I'd like to say that it’s been a 
particular pleasure working 
with Gary Stern, Joe 
Kaminkow and all the other 
highly talented people at 
Data East. I wish them all 
the utmost success in the 
future. For me, California is 
home.” 

Kevin Hayes was named 
president and CEO of 
Namco America effective 
March 1. He remains presi- 
dent of Namco Operations 
and Aladdin’s Castle, Inc. 
N-A’s previous president, 
Mr. Masahiro Tachibana, is 
returning to Namco world 
headquarters in Tokyo to 
resume his post as manag- 
ing director of Namco Ltd. 

David Rubinstein has 
joined the HMS Monaco 
and HMS Plush Paks 
national sales force. He was 
formerly with Dan Brechner 
Co. and has extensive 
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knowledge of the industry 
as well as redemption, 
plush and jewelry, said the 
firm. 

Patti Rowe is the new 
director of organization 
development at IGT. She’II 
oversee management plan- 
ning and succession, and 
will also establish programs 
to measure and boost devel- 
opment, morale, education 
and training for IGT staff 
worldwide. Rowe’s prior 
post was management 
development director for a 
Denver cable TV firm where 
she supervised training and 
staff development for 60 
corporate units (domestic 
and international). 

Paula Russell is now VP 
of sales for Southland 
Distributors (Lafayette, La.), 
where she'll apply her 
expertise in games and 
redemption. The 15-year 
trade vet was previously 
with Master Sales. 


PAULA RUSSELL 


KEVIN HAYES 


DAVID RUBENSTEIN 


TOGETHER AGAIN! LEBLANC 


JOINS JONES AS PARTNER 


Bob Le- 
Blanc has 
left his posi- 
tion with 
R.H. Belam 
Co. to be- 
come an 
equal partner 
with his old 
colleague 
Bob Jones at 
Arjay Export 
Co. (Center- 
ville, Mass.). 
Said Jones: “Bob’s presence 
at the company gives us a 
great balance, by allowing 
us to offer our clients a full 
range of product.” The asso- 
ciation between Jones and 
LeBlanc goes all the way 
back to 1960 when Jones 
(then sales manager for 
Redd Distributing in 
Boston) hired LeBlanc on as 
a jukebox and games sales- 
man. When Si Redd shut 
that organization in 1967, 
Jones went over to Boston’s 
Trimount (Rowe dealer) and 
LeBlanc to W.S. Distrib- 
uting (Seeburg). 

In 1970, Jones formed 
Robert Jones Int’l., sold a 
majority interest in the deal- 
ership to Bally, and once 
again hired LeBlanc on as 
sales manager. Jones him- 
self left the company that 
bore his own name three 
years later to form Arjay 
Export while LeBlanc 
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stayed aboard until 1981 
when he switched over to 
Rowe Distributing’s office in 
Dedham. 

While Arjay specialized 
in amusement exporting, 
eventually drifting into 
gaming equipment, LeBlanc 
completed a successful 10- 
year career at Rowe 
Distributing. In 1992, with 
Rowe closing its distribu- 
tion outlets, LeBlanc 
became associated with 
such dealerships as Central 
(Omaha), Peach State 
(Atlanta), and finally Belam 
in New York. 

Together again at Arjay, 
their 30-plus year friend- 
ship and combined years in 
the industry will make for 
quite a team. “We both feel 
very confident that we’ll 
complement each other and 
help make Arjay Export a 
more versatile organiza- 
tion,” Jones declared. 
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THE FIRST 
CD-ROM ARCADE 
GAME SYSTEM IN 

THE INDUSTRY 


Game conversion 
is aS easy as 
changing your 
jukebox CDs 


Created with 
street locations 
in mind. 


e 25" monitor, 

e 2-player cabinet 

e Factory set at 50¢ play, 
50¢ continue 

¢ Dollar bill acceptor option 


Convertibility 
designed in. 


e Get a new game on location by 
changing only the CD and controls 


Advanced technology. 


e High speed 32-bit RISC processor 
e Digital signal processor for CD audio quality 
e Advanced graphics processor moves 

64 million pixels per second 

e Video special effects and full 

motion video capability 

e CD-ROM memory—over 600MB available 
for advanced game concepts 


new 
same 


system. 


FOR DISTRIBUTION REFERRAL 
CALL 505/880-1718 


WHLASER GAMES... 


Full diagnostics with 
operator-adjustable options. 


THE 


NUCLEAR CONNECTION 
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he CBS Evening News 
with Dan Rather” reported 
in mid-April that heavy 
cash shipments from illegal gam- 
bling on Japan’s pachinko games 
are regularly smuggled out of that 
island nation into communist 
North Korea. The money plays a 
vital role in financing North 
Korea’s program to develop 
nuclear weapons. North Korean 
nationals in Japan control much of 
this lucrative market, it seems. 
Before he 


i , 
Japan's 


Prime 
Minister 
Hosokawa 
threatened 
to shut off the money tap, unless 
North Korea allowed United 
Nations inspections of its nuclear 
sites, CBS said. Without funds 
from pachinko gambling, the econ- 
omy of North Korea would “col- 
lapse,” according to CBS News. 
For the unfamiliar, pachinko is a 
sort of like “vertical pinball,” but it 
has little (if any) skill element. 
Hundreds of tiny steel balls cas- 
cade downward from the top of the 
playfield; you win if they go in the 
right places. Some professional 
pachinko players actually earn 
their living on these games. Since 
out-and-out gambling is illegal in 
Japan, winning players are reward- 
ed with redemption-type prizes. 
Special stores repurchase these 
items from players for a very hand- 
some sum. On paper, it’s legal. 
Authorities ignore the gambling 
aspect. Some sources say Japan’s 
pachinko market grosses as much 
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as $150 billion per year! Our 
Osaka-based correspondent John 
Ryan gathered more information 
about this intriguing story from 
various reports in the Japanese 
press. “The normal export route for 
pachinko profits is in the bottom of 
cardboard boxes covered with furs 
for relatives in North Korea,” John 
said. “So there’s no accurate figure 
on the amount flowing out, but it’s 
estimated to be between $500-$800 
million.” 

Korean nationals in Japan con- 
trol roughly one-third of the 
pachinko market, but they are split 
into hostile groups (communist 
north vs. democratic south). 
Japanese businessmen have anoth- 
er third of the market, and the 
Chinese community has the final 
third. Pachinko gambling profits 
from the North Korean group have 
“financed the foreign currency 
costs of developing North Korea’s 
nuclear weapons facilities,” John 
added. 

The U.S. government has pres- 
sured Japan to stop the money 
flow, John said, but the Japanese 
government is reluctant to act. 
Why? Reportedly because 
pachinko parlors are major politi- 
cal contributors in Japan! Payoff 
scandals have rocked the country’s 
power structure of late. One such 
scandal even forced Japan’s prime 
minister to resign, just a few days 
after CBS’s story on the pachinko- 
nuclear connection. So, Japan’s 
political leaders are “unwilling to 
risk opening an explosive can of 
worms by offending their benefac- 
tors,” John concluded. 


RePlay Magazine 


If Someone 

Recommended Us, 

They’ve Probably Been 
Paid Off... 


Both in the cash box, and 
their return on investment. 
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Mfg. Division 


Antique Apparatus makes 
the highest quality 
jukeboxes on the market, 
and they are available at 


a Rock-Ola distributor 


near you. 


pOCH-OLA 


Manufacturing Corporation 
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An Antique Apparatus Company 
2335 208TH STREET, TORRANCE, CALIFORNIA 90501 


TEL (310) 328-1306 » FAX (310) 328-3736 ( 


Blown Away. 


When the air gets pumping on a Dynamo hockey game, so do the 
players. It’s fast-paced action that blows them away, game after 
game. 

We ought to know. Dynamo hockey tables are the world’s 
most popular. They're designed by champions and played by the 
pros in every U.S. and international tournament. 

This kind of popularity means profitability that'll blow you 
away, too, year after year. 

Quality construction and durable components keep all 
Dynamo hockey models blowing and going with low maintenance and high return. 

And now, Dynamo has added extra excitement with unique new features to attract more players than 
ever. Attention-getting ideas include digital electronic scoring, overhead lighted scoreboards, creative new 
graphics, high-speed and quiet-play pucks, even the thrill of day-glow and black lights. 

Contact your operator or distributor about all the new Dynamo game tables, like 
Table Hockey, Striker Soccer, Bull’s Eye Shuffleboard and Dynamo pool tables. 
Call us free in the United States and Canada at 1-800-723-2923 and receive 
an instant FAX with more getalls about Dynamo products. T\ 


The Power of Quality. 


Voted 2525 Handley-Ederville Road 
“Most Popular Other Game” Richland Hills, TX 76118 
award from AMOA (817) 284-0114 


1991, -92, -93. (817) 284-7606 FAX 


Step right up...to the future. Get 
aboard the fast track to 21st century 
operating. Your vehicle is called the 
National Amusement Network, Inc. 
— NANI for short. 

What is NANI, exactly? It’s an 
ambitious hi-tech project 
conceived, co-owned 
and run by AMOA, the 
Amusement & Music 
Operators Assn., in coop- 
eration with TVphone, 
Inc. and Electronic Data 
Systems, Inc. What is 
NANI, more specifically? 
The basic concept of 
NANI is to invite manufacturers to 
install modems into their next round 
of coin-op games. Then NANI will 
provide an electronic “central ner- 
vous system” to get all those games 
talking to a “chief computer” that will 
run the whole network...and it will 
talk to the operator’s office computer. 
These controlling computers will also 
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| - operator association will link .. 
. Coin-Op games via modems; 
National Amusement 
Network will run 
tournaments & more. 


be able to send data back to the games 
and to each other. 

An initial test will start this sum- 
mer in two states (Kansas and Ohio), 
using 50 units of NBA Jam Tourna- 
ment Edition. By early 1995, opera- 


tors across the USA should be able to 
buy their first modem-linked games 
and try it out for themselves. 

How does it work? NANI will link 
video, pinball, and dart games across 
North America for score reporting 
and comparison. Operators will be 
able to run tournaments among 
games on a single route, or between 
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multiple routes at the local, state, 
national or international levels. 
Wherever permissible, handsome 
cash prizes may be offered as a player 
incentive, just like a major sweep- 
stakes or pro golf tournament. 

And that’s just for 
starters! Eventually the 
NANI concept will go 
much, much further. 


WHAT ELSE 
CAN 
NANI DO? 


NANI will carry 
advertising, at first in the form of 
ofwritten messages or still graphics, 
on the video screens of cabinets that 
are linked to the system. AMOA said 
that major corporations in the fields 
of sports, confections and beverages 
have already expressed interest. (And 
why not? AMOA believes some 
100,000 games may be wired into the 
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NANI system within a few 
years.) 

Eventually, NANI should 
be capable of full-motion 
video with sound...i.e., cus- 
tomized TV commercials 
sent straight to game players 
across the continent. NANI 
will be enable operators 
and/or advertisers to pick 
and choose which terminals 
(game cabinets) get which 
ads, how often, and when. 
Operators will sell ads to 
local sponsors, which will be 
transmitted on the operators’ 
own local “network” of 
NANI games. NANI itself 
will sell ads to national spon- 
sors, and these will be trans- 
mitted over the entire net- 
work. 


GOING “REALLY 
HI-TECH” 
There’s more. AMOA 
believes NANI video cabinets 
could eventually serve as 
“multimedia terminals” to 
provide non-amusement data 


AMOA President R.A. Green Ill kicks off a March 24 press conference Ballv-Mid bl 
on National Amusement Network, Inc. (that’s AMOA Executive Vice Pally-Mudway — arguably 


President John Schumacher at the podium). 


services: everything from banking to 
virtual shopping. If so, this would 
open an entirely new field for opera- 
tors, a vast new set of profit opportu- 
nities. TVphone, Inc. is already at 
work developing some of the new 


AMOA’s ultimate dream is that in 
a few years, NANI will enable the 
operator to download games from his 
central office computer, via modem, 
onto programmable CD-ROMs in 


services which could be sold over the 
network. 


THE PLAYERS: TVPHONE 


Who are the players that have 
signed contracts to participate in 
NANI? Based in Winnipeg, Canada, 
TVphone, Inc. is the creature of an 
ingenious inventor and businessman 
named John Klayh, who holds impor- 
tant patents in the field of electronic 
communications. Klayh has been a 
friend and ally of AMOA for several 
years now, advising and consulting on 
hi-tech issues. TVphone is a full part- 
ner in NANI...in fact, it was Klayh who | 
Originally brought the proposal to | 
AMOA, resulting in NANI’s creation. 

TVphone has retained Innovative 
Financial Resources, Inc. (Rockford, 
lll.) to provide financial consulting, 
bridge capital and raise expansion 


capital as required. IFR, which special- 
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generic NANI cabinets on location 


izes in financing for growth firms and 
other ventures, is currently developing 
its own investment fund to support its 
clients. Interested parties should con- 
tact senior partner Jerry Christenson at 
800/871-3541. 
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across North America. The 
“sending” program for the 
operator’s office computer 
could still be purchased 
through coin-op distributors. 


IS THERE AN 
ACHILLES HEEL? 


“Wait a minute!” some 
readers might be saying. 
“This sounds great, but isn’t 
there a serious vulnerability? 
Suppose game makers an- 
nounce they are starting their 
own digital networks. Sup- 
pose the factories don’t want 
to make their games available 
for the NANI system?” 

In other words, what hap- 
pens if manufacturers don’t 
play ball? 

AMOA believes the profit 
motive will convince every 
major factory to participate in 
NANI. Why turn down 
potential sales? As if to prove 
the logic of this, Williams/ 


the world’s leading coin-op 

game maker — has agreed to 
provide NBA Jam Tournament 
Edition as the first video game on 
NANI. 

However, if major game factories 
eventually decide not to support 
NANI with product, there’s theoreti- 
cally nothing to stop AMOA 
from commissioning its own 
games from free-lance com- 
puter programmers. In the 
U.S. market alone, there are 
tens of thousands of these 
people eager for work. (In 
fact, a new national maga- 
zine has been launched, 
aimed at telling free-lancers 
how to design and sell 
vidgames to big corporate 
markets.) AMOA would 
strongly prefer not to have to 
do this — “our goal is not to 
manufacture or distribute 
product,” they say. But it is 
an option. 


A VEHICLE AND 


A STRATEGY 
So once again, what is NANI? The 
bottom line is this: NANI is a vehicle, 
and a strategy, for operators to com- 
pete in the era of the information 
superhighway. 
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SNK CORPORATION 
SNK BLDG., 18-12 TOYOTSU-CHO, 

SUITA-SHI, OSAKA, 564, JAPAN 

TELEPHONE : (06)339-5577 FAX : (06)338-7175 

SNK CORPORATION OF AMERICA 

20603 EARL STREET, TORRANCE. CA90503. U.S.A 
TELEPHONE : (310)371-7100 FAX : (310)371-0969 

SNK ASIA LIMITED 

SUITE 1101, TOWER 3, CHINA HONG KONG CITY, 33 
CANTON ROAD TSIM SHA TSUI, KOWLOON, HONG KONG 
TELEPHONE : (852)730-0420 FAX : (852)375-3203 


The need for such a vehicle and 
strategy is glaringly obvious, and has 
been for some time. Americans spend 
about $8 billion per year on video 
games alone — in the coin-op cash 
box, on home game cartridges, and 
on computer software. Huge corpora- 
tions in the telco, cable TV and com- 
puter industries want to gobble up 
that lucrative market...a threat RePlay 
has called “The Invasion of the Coin 
Snatchers.” 

With NANI, AMOA has picked up 
a hi-tech sword and vowed to defend 


THE PLAYERS: EDS 


The other big player who will make 
NANI work is Electronic Data Systems, 
Inc. Not a full partner in the venture, 
EDS is a contracted provider of ser- 
vices. Originally founded by Ross 
Perot, EDS is now an $8.6 billion/year 
subsidiary of General Motors. They 
own and operate the world’s largest 
private digital communications net- 
work, including 17,000 miles of 
fiberoptic cable around the world, plus 
big satellite-dish ground stations on 
every continent. This already-running 
EDS network will provide the “central 
nervous system” for NANI games on 
location to talk to various controlling 
computers, and vice versa. AMOA has 
signed a 10-year agreement with EDS. 
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Electronic Data Systems’ headquarters in Dallas 
is the central nerve center for the world’s largest 
private digital information network. EDS will act 
as the “carrier” for NANI. 


the operators’ 
share of this mar- 
ket. Nobody else 
stepped forward 
to do it, so 
AMOA took the 
lead. It’s as sim- 
ple as that. Now 
it’s time for opera- 
tors and manufacturers to step up to 
the plate. 


NANI’S ORGANIZATION 

A few of the organizational details: 
NANI has been formed as a sub- 
sidiary corporation of AMOA. Its off- 
cers include past AMOA president 
Craig Johnson as president of NANI, 
and current AMOA president R.A. 
Green III as a member of NANI’s 
board of directors. EDS liaison to 
NANI will be Bill Graf. As mentioned 
above, TV-phone’s John Klayh is a 
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Above: Overview of the ea data control center at Electronic Data 
Systems (Dallas, Texas). Left: AMOA leaders with EDS personnel at the 
latter’s Dallas headquarters. AMOA past president Craig Johnson (center, 
right) will serve as NANI Ss Chief for the first 18 months. 


full partner, Secretary of NANI and a 
board member within NANI’s corpo- 
rate structure. 

AMOA has invested about 
$250,000 in NANI so far...an extraor- 
dinarily low investment for such a 
powerful and promising project. It is 
anticipated that EDS will spend mil- 
lions on the network over the next 
decade as NANI grows and expands. 
These operating expenses will be 
paid through transaction fees which 
are billed to each participating opera- 
tor in a single comprehensive notice, 
much like his monthly phone bill. 

TVphone will realize a profit of 
based on each transaction performed 
in the system. Obviously that could 
add up to a considerable sum with 
hundreds of thousands of cabinets 
linked into the network someday. 
AMOA’s share of profits from NANI 
will be refunded to operators on a 
pro-rated basis, according to their 
level of participation in the 
network. 


MORE INFO 


There’s much, much 
.| more to say about NANI, and 
from here on we’ll let the 
| chief players explain it in 
i their own words. The follow- 
ing pages contain some ques- 
tions and answers by R.A. 
Green, Craig Johnson and 
Gene Urso. In future issues, 
RePlay will keep you 
informed of new develop- 
ments as this fascinating 
story unfolds. 

Meantime, we urge readers to keep 
a close eye on NANI. Whatever hap- 
pens, this industry is in for a heck of 
a rollercoaster ride! 
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HOOP IT UP! 


FREE THROWS 


Catching ball through 
free throw lanes earns a 
“Free Throw Shoot-Out" 
1 or 2 extra balls played 
after ten balls. 
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Se ae. . \\@- S*L-A-M LANES 
yy BLS Increase SLAM ticket value 
with multiple coins—collect 
SLAM ticket value by catch- 
ing balls through S*L‘AM 
lanes. Ticket values are | 
“OPERATOR ADJUSTABLE.” 


VERSATILITY 


Catch balls through lit lanes 
and collect ticket values 
which are “OPERATOR 
ADJUSTABLE.” 


MOVABLE BASKET 


Move left or right to score 
baskets and win tickets. 
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© 1994 ROMSTAR™ — Pa eS Se 
270 East Brokaw 

San Jose, CA 95112 

Phone 408/437-4780 FAX 408/437-4799 


= = 


<2 | 


A.A. GREEN Hil, 
AMOA PRESIDENT 


What response have you received 
to NANI from AMOA members so 
far? 


“You're going to do what? But 
you can’t do that!” Let me assure 
you...we can and we are going to. 
When I first attempt to explain this 
concept to any coin machine owner, 
it takes them a while to come up with 
all the questions. It’s real difficult to 
explain in five or ten minutes. Most 
folks don’t immediately think of all 
the possibilities — advertising, 
coupons, scoring, tournaments, the 
ability for NANI to be able to identify 
a player each and every time he uses 
the network, and to maintain his 
scores in the network indefinitely. 


Who is NANI for? Can small oper- 
ators participate, as well as big oper- 
ators? 


The wonderful thing about NANI 
is that it allows the coin machine 
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A NEW 
WAY OF 
OPERATING 


AMOA President R.A. Green & NANI leaders explain 
their vision of operating via the digital network 


owner in fartherst reaches of 
America — the little guy — to 
stand on equal footing and 
compete with the biggest coin 
machine owner in the country. 
Imagine if you will, with this technol- 
ogy a player in a single game location 
on the West Coast can compete in a 
tournament against a player on the 
East Coast or anywhere else in 

America where there is a NANI ter- 
minal. 


Will NANI strengthen 
AMOA as an organization? 


You bet. To become a member of 
NANI, you must first become a mem- 
ber of AMOA. NANI’s purpose is to 
use new technology to drive the 
video cash box; and to provide other 
sources of revenue from NANI termi- 
nals such as couponing, advertising 
and redemption. NANI is designed as 
an enhanced revenue generator. We 
are all in this business to make a prof- 
it. NANI will allow its members to 
enhance their bottom line. 


If NANI succeeds, are you 
redefining what it means to be an 
operator? Ultimately, NANI partici- 
pants would not be just “music & 
games suppliers,” they would be 
“electronic data suppliers,” right? 


Let’s face it, what we're really in is 
the entertainment business today. 
Who knows what the future may 
bring? Buyt we have designed NANI 
with enough flexibility to meet the 
changing dmeands of the future. The 
people who will survive and prosper 
in the entertainment business must 
accept those changes. The world 
won't stand still and adapt for us; we 
must change and adapt to the 
demands of our customers. Most coin 
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machine owners have been doing the 
same thing, the same way, day in and 
day out, with just a few technical 
upgrades, since Pong. We place and 
maintain a game in a location, and 
divide the cash box; that’s what 99% 
of coin people do. NANI allows for 
additional revenues beyond the coin 
box. NANI participants will receieve 
additonal revenues through the mail 
box, for advertising and couponing 
on their terminals. 


What do you say to distributors 
who are nervous that digital net- 
works may not have a role for them? 


This network does! Remember, 
NANI does not displace anyone. 
NANI does not manufacture, NANI 
does not distribute or operate. The 
last thing we want to do is disturb the 
traditional roles now held in the coin 
machine industry. You cannot 
bypass the distributors; we need 
them for technical support and for 
product distribution of hardware and 
software. Industry relationships 
between coin machine owners and 
their distributors have taken years to 
build, and we want to ensure that 
they survive and continue to prosper. 


During the past two years as 
NANI was under development, you 
advised AAMA, JAMMA and indi- 
vidual manufacturers, in a very gen- 
eral way, about your plans. At least 
one U.S. factory and one leading 
Japanese factory seemed to think 
they controlled all the patents for 
such a system. If and when manufac- 
turers come out with proprietary sys- 
tems, what impact will that have on 
NANI? 


Proprietary systems, that’s the 
problem. A “proprietary system” is 


one designed around one manufac- 
turer’s product. As a coin machine 
owner, am I to be expected to pur- 
chase a different system — hardware 
and software — for every game man- 
ufacturer who attempts to bring a 
product into the market? NANI is 
designed around a flexible platform 
that allows any manufacturer to con- 
tinue to manufacture his product, 
with a few technical changes to make 
it network-compatible. NANI will 
have a substantial market penetration 
by virtue of its abilitity to adapt to a 
wide variety of games. 

We are not talking about linking 
games together to see who can 
achieve the highest score during a 
contest. NANI’s capabilities are far 
greater than merely determining a 
winner. NANI has chosen Electronic 
Data Systems as its information 
processor. They have over 20 years’ 
experience at networking at process- 
ing data. EDS is the leader in their 
field. 


How did other manufacturers 
respond? 
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The response we got was twofold. 
First, we went in search of a factory to 
manufacture the test units. We found 
that many factories were skeptical. 
Some people thought we were out of 
our depth. But when Ken Fedesna, 
vice president and general manager 
of Williams Electronics, met with us, 
he took the time to give NANI a good, 
hard look. He realized its potential 
and understood how much time, 
effort and thought AMOA had put 
into it. He realized how far-reaching 
NANI could be. WMS decided they 
wanted to be a player and that’s why 
they are building the first NANI-com- 
patible games. 


What’s NANI’s greatest strength? 


NANI has the potential to help 
bring the coin machine industry into 
the next century and help ensure 
their survival. It allows anybody, any- 
where, who is a legitimate coin 
machine owner, to participate in 
tournament formats, to earn money 
from advertising, to upgrade their ser- 
vice efficiency, and to enjoy countless 
other benefits from electronic com- 
munications. Operating with NANI 
drives the cash box, it drives the mail 
box, it builds a player base, and it 
gives us cost-effective opportunities 
we've never had or dreamed of 
before. The more I learn about NANI, 
the more excited I get. NANI’s poten- 
tial is limited in scope only by our 
imaginations. 


CRAIG JOHNSON, 
NANI PRESIDENT 


The first thing most opera- 
tors would probably like to 
know is, how much will this 
cost? (That is, cost of NANI-com- 

patible hardware, cost of using 
the network, and cost of belonging 
to NANI.) 


There’s no cost for AMOA mem- 
bers to join NANI. Network usage 
costs will involve one telephone line 
for each location, no matter how 
many pieces of equipment are 

hooked up to it. Per-transaction 

charges will be based on volume. 
The fee strucure was approved by 

a large AMOA team; we're very 

comfortable with it. It’s still too 
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early to know how much more a 
video game, for example, would cost 
if it’s NANI-comptatible. But we 
think the additional cost will be mod- 


est. 


How do you know NANI will suc- 
ceed in the marketplace? 


Because leagues are already work- 
ing. NANI simply takes the strengths 
and successes of today’s amusement 
industry and makes them easier! 


Can NANI help operators in- 
crease price per play and commis- 
sion splits? 


Absolutely. In fact, we’re counting 
on that. 


What kinds of savings will NANI 
provide? 


Savings will come in many forms, 
some sooner and some later. 
Promotions and redemption projects 
that are too labor-intensive for a small 
operator or a street operator can be 
done cheaply and remotely — or by 
using existing personnel of the loca- 
tion — under NANI. When the net- 
work can tell you when games are 
down, for how long, and why, that 
will also save money. 


How would a typical NANI tour- 
nament work on the national level? 


First, everyone should realize that 
any terminal that’s connected to 
NANI will let the operator run his 
own local promotions and tourna- 
ments. NANI itself will also run 
national events, and you as an opera- 
tor can decide if you want to partici- 
pate. If you do, just tell NANI “yes” 
and we'll put all the information into 
your game through the network, to 
make it participate! For example, we 
could stage a national tournament on 
a driving game with potentially 
50,000 units competing for a week. If 
each cabinet attracts 100 players a 
day, that’s 35 million players who 
might pay a $1 or $5 entry fee. The 
first place prize could be a free trip to 
the Daytona 500. The only limit in 
creating these promotions is your 
imagination. 
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Four flippers, three and 
four drop target banks, 
and rumbling shaker 
motors all combine to 
make World Wrestling 
Federation Royal Rumble 
the main event for street 
and arcade championship 
collections. 


Data East USA, Inc. 
1990 Janice Ave. 
Melrose Park, IL 60160 
Phone: 708-345-7700 
Fax: 708-345-7718 


Featuring 
Quality Coin Doors 
and Validators 
from 


®World Wrestling Federation, its logo and Royal Rumble® are 
Registered Trademarks of TitanSports, Inc. ©1994 TitanSports, 
Inc. All rights reserved. All distinctive character names and like- 
nesses are trademarks of TitanSports, Inc. ©1994 Data East, Inc. 


i ee, Ott 


®World Wrestling Federation, its logo and 
Royal Rumble® are Registered Trademarks 
of TitanSports, Inc. ©1994 TitanSports, Inc. 
All rights reserved. All distinctive character 
names and likenesses are trademarks of 
TitanSports, Inc. ©1994 Data East, Inc. 


Data East USA, Inc. 
1990 Janice Ave. 
Melrose Park, IL 60160 
Phone: 708-345-7700 
708-345-7718 


Fax: 


ww 
TD? LANNYVZAS 


_ 


) \ . 
(q | N 
- ( -_ { — wo 
} ) bee = } 
: | — 
—— = : i] 


With World Wrestling Federation Royal Rumble, Data 
East is unveiling its first mid-size game design. 
We needed more space to contain this cage match of 
pinball mayhem! 
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We'll pack ’em in with this star-studded pinball. 
Hulk Hogan, Macho Man Randy Savage, Yokozuna, 
the Undertaker, Lex 
Luger and Bret Hart 
dominate this main 
event. Thrill as the 
crowd cheers at each 
wrestler’s entrance, 
complete with the 
theme music of over a 
dozen wrestlers. Hang on 
to every word of the cus- 
tom speech track as the 
voice of the World 
Wrestling Federation calls 
every move from the 
dreaded sleeperhold to a 
full suplex. Thrill as your 
favorite wrestlers taunt, 
jeer and cajole your every 
move! 


All specifications 
and features are 

subject to upgrade } 
and/or change without notice. | 
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Is there a redemption component 
to NANI? 


Yes, instead of opting for tourna- 
ment play, players can choose to play 
on a redemption basis and maybe get 
a coupon that can be redeemed for a 
prize. The operator will have valida- 
tion terminals and your cabinet will 
kick out a coupon. As the operator, I 
could say, “Any player who scores X 
number of points or reaches a certain 
level in the playoffs wins a free bas- 
ketball.” Or a pair of Nike shoes, or 
whatever. The player could mail that 
coupon to my office, or redeem it at 
the location, or redeem it at the local 
sporting goods store if I’m doing a 
cooperative marketing campaign. 


Do you think NANI will encour- 
age more gameplay, attract new 
players? 


Definitely. Everybody loves to 
compete, and NANI will let you com- 
pete on whatever you're good at — 
not just basketball or darts, but a dri- 
ving game or fighting game. 


Is NANI mostly for the street 
operator or the arcade operator? 


It’s for both. The street operator 
may have more to gain because NANI 
enables him to get into redemption 
for the first time. Arcade people can 
take leagues and promotions a long 
ways. Both segments win. 


Do you have to be computer liter- 
ate and league-oriented to partici- 
pate in NANI? 


The operator himself doesn’t have 
to be computer literate, but somebody 
in his organization absolutely must 
be. You don’t have to be league- 

oriented. You can create your own 
promotions and if they don’t work, 
change it and go to another one. Also, 
you can get involved with national 
tournaments with very little effort. 
NANI members will also receive an 
internal publication that highlights 
successful local promotions done by 
other NANI members in other 
regions, and you can follow those 
ideas or not as you please. 


How will an operator run NANI 
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programs from his office computer? 


He will use a Windows-style man- 
agement software program, but you 
don’t have to have Windows itself. 
NANI will provide a complete soft- 
ware package to participating opera- 
tors, and in most cases the operator 
will want to dedicate at least one 
computer to this application, so he 
can monitor the network at all times. 


Can NANI-linked games be 


played “regular” style, without play- 
ers plugging into the network? 


Yes. We’re calling that “casual 
play.” You can also be plugged into 
the network and still not interact with 
the network, nor incur any associated 
costs. The network would only moni- 
tor cashbox drop. 


How will players interact with 
NANI? 


Players will interact mainly 
through the terminals. They'll “sign 
up” by looking at an onscreen menu 
that pops up in the attract mode, then 
manipulate joysticks and buttons to 
enter their name. By interacting with 
another onscreen menu, players will 
also select the type of play — casual, 
redemption, or any of several tourna- 
ment options. Later, based on the 
information he enters into the termi- 
nal, the player get a barcode swipe 
card through the mail. All NANI- 
compatible games will have swipe 
slots from the beginning. Eventually 
we’ll set up subscriber accounts, 
mailing lists, and so on. 


How much flexibility is built into 
the system? 


It’s enormous. The system is built 
to let me as an operator design and 
run promtions, leagues or whatev- 
er...and do that however I want. I can 
choose which games and locations 
participate, what kind of event 
they’re tied into, individual play pric- 
ing for different types of play, differ- 
ent levels and types of rewards, tim- 
ing and staging, etc. We’re even 
building options into the pricing 
structure so you can offer “happy 
hour” pricing on individual games, 
changing prices on different games in 


May 1994 


e Same day shipment 
on stock orders. 

e Receive custom 
orders in 3 weeks. 

e FREE design service. 

® Buy direct from the 
Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger y 
Williams 
Mint™ 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
In Massachusetts call (508) 226-3310 
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alarm system. This information will 
go from all your machines on loca- 
tion, to EDS’s central computer, 


different places during different times 
of the day! 


Will participating operators be 
able to get diagnostic information, as 
well as daily earnings reports? Will 
this info come directly from his own 
machines on location, or from 
AMOA’s central computer? 


Yes, diagnostic information will 
eventually happen, including every- 
thing form “the joystick isn’t working 
on a certain game” to a self-reporting 
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BELAM is proud to announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For SEGA Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA... We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC. 
Honpstead, New York 11580. 
Tel: (516) 292-2670 Fax: 516-486-0957 


which in turn will send it in a 
neat, tidy information package 
to your office computer. 


Can existing games in the 
field — say, darts — be retro- 
fitted to work with NANI? 


We're working toward that 
goal and exploring the costs. 
Our intent is to achieve it, but 
we're breaking new ground here 
and the question is, where’s the 
financial break-even point? 


Will NANI ever be capable of 
remote, head-to-head interactive 
gameplay? That is, would a player in 
California be able to compete in a 
street fighting video game 

against a player in New York? 


At this point we’re not wor- 
rying about that. If that becomes 
economically feasible, then yes: 
NANI will want to get involved and 
make it happen. Right now it’s not 
economically feasible, which is why 
it’s not being done anywhere, by any- 
one. 


Are you ready to start the test? 
What details can you provide? 


Target day for the tests to begin is 
July 1. We don’t know how many 
operators will be involved; probably 
several but as of early April we 
haven't fixed those details. 


OUTRUNNER 
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GENE URSO, 
CHAIRMAN OF ANOA’S 
ADVANCED TECH. 
CONIMITTEE 


What role did AMOA’s Advanced 
Technology Committee (ATC) play 
in the creation of NANI? 


The Advanced Technology 
Committee was the driving force in 
putting NANI together. The commit- 
tee did all the behind-the-scenes 
work: bringing the parties into com- 
munication; negotiating contracts 
sinterviewing possible partners; and 
deciding what AMOA wanted from 
each player and what NANI should 
look like and how it should work. We 
basically put the framework in place. 
This project has been going on for 
three years, but during my time as 
AMOA president we began to really 
increase our level of interest and 
involvement. After my term, 
AMOA’s next presidents Craig 
Johnson and R.A. Green also provid- 
ed very strong leadership and sup- 
port for getting NANI off the ground. 
I’m very proud of both of them and of 
AMOA. 


What was the toughest part of this 
task? 


The biggest challenge was dealing 
with all the personalities that came to 
the table and getting everyone lined 
up behind a single, common idea of 
what we wanted to do, and how to 
do it. Then, after the principles 
reached an agreement, the next chal- 
lenge was to satisfy the lawyers for all 
sides! 


How did you select TVphone and 
EDS as allies? 


TVphone brought their concept to 
us. We looked at it and thought it was 
worth exploring. As we learned 
more, and became convinced it was a 
good idea, we chased it more aggres- 
sively. Then we decided we needed a 
“carrier” of electronic data. After con- 
sidering three major information ser- 
vices firms, we chose EDS based on 
their resources and track record... 
which are very, very impressive. 


Will AMOA help educate and 
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To make money, the first thing 
a jukebox has to do Is 
Catch the eye. 


NSM presents 


The Eye-Catcher 


The new Performer-Wall™ 


A complete 100-CD jukebox that hangs on 
a wall. 


A jukebox that catches patrons eyes. Entices 
locations that wouldn’t normally consider a 
jukebox. And provides its operators with a host 
of money-making features like no other. 


But, most importantly, The Performer Wall’s 
HyperBeam™ system can handle just about 
anything advancing CD technology comes up 
with. And CD technology changes are now all 
but guaranteed to happen. 


See The Performer-Wall and the entire 
Performer Series™ of “eye-catchers” from 
NSM at your nearest NSM Distributor. Find out 
why more operators across the world are 
switching to NSM HyperBeam jukeboxes than 
ever before. 


For more information & the name of the Distributor 
nearest you, contact... 


NSM 


The Performance Machine™ 


1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 FAX 5144 


Performer-Wall"™ 


Performer-Grand 11" 


© Copyright 1993, NSM Companies ¢ Bingen, Germany & Bensenville, Illinois 


™ Performer-Wall, Performer-Grand Il, Performer-Classic, The Performer Series, The 
Performance Machine and HyperBeam are trademarks of NSM Companies * Bingen, Germany 
& Bensenville, Illinois. 


train operators to participate in 
NANI? 


I'll really push for education, espe- 
cially for the average-sized operator. 
They make up most of our members. 
We’re starting with a seminar on 
NANI at our expo this September in 
San Antonio. Beyond that, NANI will 
have to come up with a massive edu- 
cational program, and AMOA will 
have to support it. Perhaps a few of 
us can acquire in-depth knowledge of 
how to use the system, then travel 
around the country, giving schools on 
NANI at different distributors. Then 
it’s up to the operator to attend and 
pay attention! The operator had better 
not say “I don’t have time,” because 
his future is on the line...and believe 
me, your competition will have time. 
Even if the operator doesn’t want to 
computerize his route, he must have 
a computer in-house. 

What role will the Advanced 
Technology Committee play now? 


None in NANI. But we will look 
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for other types of new technology that 
may be coming down the pike, and 
we'll investigate how AMOA mem- 
bers could potentially use them. If 
AMOA itself doesn’t get involved in a 
given form of new technology, at least 
the ATC can provide enough infor- 
mation for individual operators to 
make a reasonable decision about 
whether they want to get involved or 
not. 


When you first joined the indus- 
try, did you ever think you'd see the 
day when AMOA launched a project 
like NANI? 


No, and I don’t think a lot of the 
industry thought AMOA would do it, 
either! Today I think this type of pro- 
ject is AMOA’s job. Years ago it was 
okay to run a trade show and give 
seminars. Now the business world is 
changing very rapidly, and it’s our job 
to help operators adapt to those 
changes with structures like NANI, 
NDA and IFPA. It’s our job to educate 
operators about what’s coming so 
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they can make informed decisions. 
Operators have changed, too. Today’s 
leading operators are using advanced 
technology and computers in their 
offices — not just inside their games. 
These operators are confident about 
trying new methods and techniques 
of doing business. 


What’s your advice for operators 
who are reading this? 


NANI represents a whole different 
way of doing business. We’re all 
scared of making changes — especial- 
ly older operators like myself. But 
NANI is the wave of the future. You 
have to get in on it, because our com- 
petition is not the operator next door 
any more. You're really competing 
against the telephone companies, 
major conglomerates, and billion-dol- 
lar mergers. We’re not a local indus- 
try anymore; we are national and 
international in scope. So any opera- 
tor who wants to win that competi- 
tion, must get aboard with new tech- 
nology. 
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hen you're on top, you have 
two choices. You can be 
complacent and keep doing the same 
old things in the same old way. Or, 
you can build on your past successes 
to conquer new fields. WMS 
Industries has decided to go the sec- 
ond route. WMS is America’s most 
successful game manufacturer, and 
owner of Williams Electronics, 
Midway Mfg. and WMS Gaming. 

In April, the company announced 
a breathtaking array of acquisitions, 
hi-tech ventures, and strategic part- 
nerships. WMS says all these deals 
and plans will strengthen the compa- 
ny and ensure its continued leader- 
ship in the coin-op market. If all goes 
as planned, WMS’s bold new ven- 
tures could spell a bigger, brighter 
tomorrow for coin-op and for related 
entertainment markets. 


RECENT MOVES 
BY WMS 


Recent moves by WMS include: 

e the decision to make video 
games available for AMOA’s National 
Amusement Network; 

e a strategic alliance with Nin- 
tendo of America, and formation of a 


joint venture called Williams/ Nin- 
tendo, Inc.; 

¢ acquisition of TradeWest, Inc.; 

e formation of a new subsid called 
Williams Entertainment Inc. to create 
and market consumer games; 

e and entry into the slot machine 
market. 


WHAT DOES IT MEAN 
FOR COIN-OP? 

According to WMS, all these new 
deals and ventures will have a posi- 
tive impact on coin-op. 

“Tt means Williams/Bally-Midway 
will have new resources enabling us 
to develop even stronger and better 
coin-op products,” declared WMS 
vice president & general manager Ken 
Fedesna. “We know our strength is 
coin-op, and we believe successful 
coin-op games are the ‘engine’ that 
can pull the entire ‘train’ of related 
markets. We will never lose sight of 
that crucial, central fact,” he vowed. 

To the casual observer, it may 
appear that WMS is “betting on all 
the horses” in the race for market 
share in tomorrow’s electronic media. 
Ken Fedesna doesn’t quite see it that 
way. To him, it’s more of a bid to 
cross-fertilize markets. WMS believes 
all segments can stimulate the growth 
of all the others...sort of like how the 
motion picture industry has 
increased its box office take, right 


Chicago factory unveils powerful strategic 
partnerships, hi-tech ventures, corporate 
acquisitions & new products 


alongside growing revenues from 

showing movies on cable TV, plus 
sales and rentals of movie cassettes. 

au these ventures are tied togeth- 

” Ken explained. “That includes 


consumer and coin-op games; net- 
worked games offering prizes, and 


networked games offering remote 
interactive gameplay; cable TV like 
the Sega Channel; plus our other joint 
ventures. These will combine to cre- 
ate a synergy that cross-builds all 
these markets simultaneously. We 
don’t want to spread ourselves too 
thin, but we believe all these areas 
can complement each other. 

“As we continue to acquire and 
develop new technology from joint 
ventures,” Ken added, “we will be 
able to apply those to coin-op in a 
way that makes those games more 
exciting, and we will be able to mar- 
ket coin-op games with greater and 
greater capabilities for relatively 
lower prices.” 


THE NINTENDO DEAL 


For a specific example of this strat- 
egy at work, look at the Williams/ 
Nintendo deal. Nintendo is planning 
to create a new 64-bit home game sys- 
tem (called “Project Reality”) for 
release in 1995. The famous comput- 
er graphics firm, Silicon Graphics, 
will provide some of the (very 
advanced) technology. A coin-op ver- 
sion of the hardware and software 


Nintendo’s Minoru Arakawa (left) and Howard Lincoln. 


will hit the arcade market this fall. 

How does coin-op benefit from 
this? Under their joint venture agree- 
ment, WMS will build coin-op ver- 
sions of Nintendo products in the 
WMS Chicago plant. WMS will sell 
and market Nintendo coin-op games 
through the WMS dealer network. 

“We hope this will strengthen 
both our operators and distributors,” 
said Ken Fedesna. “It helps us in- 
crease our volume, maximize our 
resources, put more people to work, 
increase our purchasing power for 
similar components, and ultimately 
bring prices down to give operators a 
better return on investment.” 

On the home game front, the long- 
term, worldwide agreement sets up a 
joint venture firm called Williams/ 
Nintendo. This new entity will devel- 
op and market 64-bit home games 
exclusively for Nintendo’s new sys- 
tem. Coin-op benefits again, because 


The Tradewest principals: Leland Cook (left), Byron Cook (center) & John Rowe. The firm is now part of WMS. 
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WILLIAMS MUSCLES UP 


WMS gets the rights 
to use any or all of 
Nintendo’s_ad- 
vanced Silicon 
Graphics technolo- 
gy in its own coin- 
op products. 

Some operators 
have taken note of 
WMS President 
Neil Nicastro’s 
statement to the 
Wall Street Journal 
that Project Reality 
offers “the power of 
an arcade game for 
$5,000 and will be 
selling to con- 
sumers for $250.” 
But never fear, WMS is strongly com- 
mitted to make sure that coin-op 
remains competitive! 

“As far as we’re concerned the 
coin-op arena must stay bigger, better 
and more spectacular than anything 
supplied to the home market,” 
Fedesna said. “We fully understand 
that and believe we have ways to 
deliver that. Remember, for the same 
per-chip cost that Nintendo will 
deploy in its home system, our coin- 
op division can put 10 times as many 
of the same chips into an arcade 
game that they can’t touch in the 
home. What’s a $20,000 piece of 
equipment today, may be available to 
operators for $5,000 in future years.” 


NETWORK PLANS 
WMS is wading into the futuristic 
world of digital networking as a soft- 
ware supplier for AMOA’s newly- 
announced National Amusement 
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Network (see separate story on NANI 
for details). The test phase of 
AMOA’s National Amusement 
Network (NANI) should be up and 
running by July 1, using Midway’s 
NBA Jam Tournament Edition as the 
test piece. 

Under a confidentiality agreement 
signed with AMOA, Fedesna was 
reluctant to comment on NANI. But 
AMOA President R.A. Green III said, 
“Obviously nobody would go to the 
considerable trouble and expense of 
cooperating with us on this test 
phase, if they didn’t plan to go ahead 
and make future product available for 
use on NANI.” Green praised WMS 
for having the vision to understand 
NANI’s potential, adding: “Williams/ 
Bally-Midway clearly wants to be a 
leader in the field of digital net- 
worked games.” 


WMS BUYS 
TRADEWEST 

Another venture announced by 
WMS in April was the acquisition of 
TradeWest, Inc., a leading software 
design house for the consumer video 
game market with headquarters in 
Corsicana, Texas and a 50-person 
design staff in San Diego, Calif. 
(RePlay readers will remember 
Tradewest as the home game division 
of the former coin-op factory, Leland 
Corp.). The $15 million deal is 

expected to finalize in May. 


As part of the deal, Tradewest’s 
principals Leland Cook, Byron Cook 
and John Rowe will go to work for 
WMS, and Tradewest will be incor- 
porated into a new consumer game 
firm called Williams En- 
tertainment, Inc. (WEI). WEI 
will develop and market 
games for all home game plat- 
forms, including Nintendo, 
Sega, 3DO, Atari, Sony, and 
others. 

Byron Cook, named presi- 
dent of this new firm, said the 
combined strength of WMS 
and Tradewest ensures that 
WEI “will be a significant fac- 
tor in the home video game 
market.” WEI vice chairman 
John Rowe said the company 
“will create new original 
home video games, arcade 
games for WMS’s traditional 
coin-op market. WEI will also 
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e’ve heard from your friends and neighbors, business 
associates and even your mother. But we haven’t heard from 
you. Yet. We can only surmise that the cat got your tongue. 
So spit out the fur ball and give us a call. You'll discover that 
Coin ConnexXion is the 
cat’s meow in route 
management systems. 


( 605) 331-5575 The Gold Standard In Amusement Software 


convert and translate WMS arcade 
games for the various home systems 


and platforms.” 


CROSS- 
MARKETING 
Here again, WMS believes that 
“cross-fertilization” of markets will 


benefit the coin-op market. “A suc- | 


cessful coin-op product will help us 
sell home games,” Ken Fedesna said. 


™ 


BELAM is proud to announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For ATARI Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. . . We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC. 
Hempstead, New York 11550. 
Tel: (516) 292-2670 Fax: 516-486-0957 
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IN JAPANESE REDEMPTION 


WILLIAMS MUSCLES UP 


“And proper marketing of a good 
home game can revitalize its coin-op 


_ earnings as happened with Mortal 


Kombat and NBA Jam. We won’t take 
any coin-op development teams and 
put them onto consumer assignments. 


_ In fact, we’re building new develop- 
ment teams for coin-op product.” 


Ken stated the philosophy at 
WMS as follows: “Tt all begins in the 
coin-op marketplace. If we can devel- 


WORLD RALLY 


WE ARE THE EXCLUSIVE 
DISTRIBUTOR FOR KOMAYA PRODUCTS 
ALL OVER THE WORLD. 


PLEASE CONTACT: 


< Fillmore. ine. 


10 - 23 Koda 2, Ikeda ¢ Osaka 563, Japan 
Phone: 81-727-54-2535 Fax: 81-727-54-2522 


MINI HOCKEY 
W: 30” 
H: 37” 


WEIGHT: 168LB 
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op even more successful coin-op 
games, it helps improve the con- 
sumer market. Strong consumer sales 
help finance more R&D for even 
stronger coin-op product. Other com- 
panies, as they got into the consumer 
market, abandoned coin-op. Our 
approach is quite the opposite. Coin- 
op drives everything else and coin-op 
remains our top priority.” 

Cooperative R&D and marketing 
between home games and coin-op 
games can also result in lower prices 
for operators, Ken explained. “Home 
game applications can bring costs 
down for coin-op products, at the 
same time it can bring capabilities 
up,” he said. “For example, semicon- 
ductor companies are still bringing 
prices down, and Nintendo’s plans to 
use Silicon Graphics technology will 
likewise help achieve savings in the 
coin-op marketplace. So I hope the 
operator realizes our various strategic 
alliances will be very positive for him 
as well.” 


THE GAMING FRONT 

WMS is going beyond the VLT 
business, where it’s been successful 
in placing product into new legal 
markets, and expanding into the slot 
machine and casino market. At the 
International Gaming Business Expo 
(Las Vegas, April 26-7), WMS 
Gaming unveiled its new casino-style 
gaming product line. The range of 
equipment includes reel spinning 
slot machines, slant-top video gaming 
machines, and upright casino poker 
and slot machines. 

On the distribution level, WMS 
Gaming, Inc. has named Collins 
Music Co. (CMC) as the exclusive dis- 
tributor of its video gaming devices in 
South Carolina, where cash pay-offs 
on games are legal. WMS Gaming is 
already shipping terminals equipped 
with blackjack, keno, poker, and in- 
line reel simulators. CMC, owned 
and operated by AMOA past presi- 
dent Fred Collins, is the largest U.S. 
gaming distributor outside Las Vegas 
and markets gaming equipment to 
several legal jurisdictions. WMS 
President Neil Nicastro said his com- 
pany is excited by the move, which 
he called “a significant endorsement 
of our video gaming product by one 
of the country’s leading distributors.” 
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It’s impossible to describe... 


A photograph 
can’t capture | 
its unique glow. 4 


You've gotto 
see it to 
appreciate 

its dramatic 


WON’T WEAR OUT 


¢ Gleaming Top Scorer e Fiery neon-lit goals and Top Scorer 
e Sizzling graphics ¢ Rugged player-proof durability 
e Effortless maintenance ¢ Location proven excitement. 


Neon Aire...It'll be the most sensational attraction in your Game 
Room, Arcade, or Family Fun Center. So get in on the heat and 
call to place your order today! 


NBA Jam Tournament Edition from Midway Mfg.: its a slam-duntk, 


all-new upgrade of a classic 


the Year” by AMOA. And now the 

best has just gotten better with the 
introduction of NBA Jam Tourn- 
ament Edition from Midway Mfg. 
Having already made history with the 
first official, NBA-licensed 
coin-op amusement 
game, the new version 
features more star- 
studded digitized 
graphics than 
ever before. 


| was voted “Best Video Game of 


Players and fans of the original 
hit will find there’s even more to 
experience this time around, 
with expanded and updated 
rosters. Coin-op game players 
of Tournament Edition may 
select up to five athletes from 
each of the league’s 27 squads, 
compared to only two athletes in the 
first NBA Jam. Also, NBA player 
characteristics have been increased 
based on real-life performance and 
statistics. In other words, the char- 
acters on the screen perform even 
more like their counterparts in 
real life! 
Eight different strengths 
have been calculated 
— _. for each of the 
ey a = on-screen 
Pose ips — <= athletes, 
— = ag =6includ- 
ing 
speed, 
dunks, 
3-point 
shooting 
accuracy, 
passing, 
power, steal 
ability, 
blocking, 
and clutch 
perfor- 
mance. Add- 
ing to overall 
gameplay 
and strategy, 
Tournament 
Edition 
allows players 
to select same team 
match-ups as well as 
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iin 


TOURNAMENT. Ls 


Page 50 May 1994 


+emPRESS@S |): 1ASELEC Taner s, 


GOLDEN STATE OALLAS /. it 


A 
0 Ae 
1 


TOLUCA WASHnGTOn on 


rem SUBSTITUTIONS ————-. 


PRESS TURBO TO SWAP 
PRESS SHOOT TO SELECT 


make half-time substitutions. And 
leave it to the talented Midway game 
designers to tap into what players 
everywhere are clamoring for with 
over four times the number of “power 
ups” and secret moves that helped 
propel NBA Jam into it’s incredible 
top-earning rank. 

NBA Jam Tournament Edition 
also features a special operator-selec- 
table “tournament mode” for 
straight-ahead (no power-up) game- 
play, plus a wealth of other surprises 
that will keep players slamming and 
jamming for months to come. “It’s a 
new standard in professional basket- 
ball simulation,” said Midway. To 
learn more, contact your local autho- 
rized Midway Mfg. distributor! 
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CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 


EXPORTERS AND 
DISTRIBUTORS OF 
COIN OPERATED 
MACHINES. 
e VIDEO GAMES 
e PINBALL MACHINES 
e DRIVING SIMULATORS 
e JUKE BOXES 
e POOL TABLES 
e REDEMPTION MACHINES 
And The Famous BELITA 
e KIDDIE RIDES 
e FOOSBALL TABLES 
e COIN COUNTERS 
Representing All Major Manufacturers. . . 
e AMER LASER e MELTEC 
e AMER TECHNOS e NAMCO 
e ATARI e NINTENDO 
¢ BOB’S SPACE RACER e ROCKOLA 
e CAPCOM e ROWE-AMI 
e DATA EAST e SEGA 
¢e DYNAMO e SKEEBALL 
e FABTEK ¢ SMART 
e GRAYHOUND e SMS 
e I.C.E. e SNK 
e IREM e TECMO 
e JALECO e VALLEY 
¢ KONAMI e WURLITZER 


BELAM 


R.H. BELAM COMPANY, INC. 
Nassau Plaza e 1 Fulton Ave. e Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 


THE BIG SOUND 


NSM previewed Solid Gold to distributors at during the recent ACME show. From left, that’s Canadian 


dealer Brad Weiss with the NSM team: John Margold, Mike Jablonski and George Haydocy. 


The NSM Solid Gold CD jukebox, featuring 
extra programming capabilities and bigger, 
louder, more powerful speakers! 


44@® ive us something big...a big box 
with big sound,” operators and 
distributors asked NSM- 
America. You ask, they deliver — 
and the result is Solid Gold, the first 
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new contemporary NSM jukebox in 
quite some time. The dramatic design 
fits through a standard door, but the 
big black box offers plenty of up-front 
surface space for extra-large woofers 
and tweeters to really pump that 
sound into the noisiest locations... 
without any loss of CD clarity. 

“T like it, I like it!” distributors 
exclaimed during a preview at NSM- 
America’s Bensenville, Ill. headquar- 
ters just before the recent ACME 
show, held in mid-March. By now 
the machine is moving to a distribu- 
tor showroom near you, and opera- 
tors are sure to like it, too. (Ask your 
local NSM dealer if he’s holding a 
special show for this new phono- 
graph; many are.) 


EYE-CATCHING 
GRAPHICS 


Solid Gold sports an attention-get- 
ting animated display atop the cabi- 
net, designed to catch the eyes of 
patrons even across crowded bar 
rooms. This display consists of a mir- 
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rored, nearly foot-square chamber 
with a rotating “Solid Gold”-embla- 
zoned octagon, which showers floors 
and walls with continually changing 
color hues. 

The true visual appeal of Solid 
Gold may shine brightest when the 
lights are low, as in a typical lounge 
setting. The big black cabinet virtual- 
ly disappears. Meanwhile, the golden 
lighting on the front decorative pan- 
els, plus the central selection and 
album display areas, glow seductive- 
ly. A lower decor panel features silk- 
screened art: twinkling stars, a large 
colorful graphic of compact discs, 
and the word “MUSIC” in capital let- 
ters. The overall effect beckons to 
patrons to listen to selections from 
the machine’s 100 CD library. 

As you draw closer, you'll find that 
lower decorative panel subtly reveals 
the CD player mech behind the art. 
Presentation of the visible mechanism 
has become an NSM hallmark and 
Solid Gold provides an intriguing 
variation on that tradition. “The visi- 
ble mechanism was made more mys- 
terious, and less prominent, for sever- 
al reasons...but primarily so it doesn’t 
take away from the top animated dis- 
play,” explained NSM-America sales/ 
marketing VP John Margold. 


IMPROVED 
ELECTRONICS 


“We’re thrilled with the appear- 
ance of our new Solid Gold, but the 
real beauty is what’s inside,” John 
continued. “Our 100-CD ‘Hyper- 
beam’ system is now even further 
advanced.” One advancement is sim- 
plified electronic components. A 
computer controller is now included. 
The pre-amp, amplifier and power 
supply have been combined into a 
single compact unit. Over one-third 
smaller than in past models, they’re 
nevertheless easier to access for 
adjusting output and service, said 
NSM. 

Still more improvements: the 100- 
CD player, dubbed the “Quick 
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BOTH GAMES FEATURE 
Special Color Odds * Hi/Lo Double Up Game * Superb Graphics And Sound 


GAMES ARE AVAILABLE IN 


9" and 13" Countertops * 19" Upright Cabinets (Two Styles To Choose From) 
19” Sit Down Cabinet * 13" Mini Cabinet 


For Amusement Only. Not Intended For Sale Or Use In States Or Municipalities Where Prohibited By Law. 


35 Old Nashville Highway 10rO 1-800-277-6136 
wergne, TN. 37086 ammfacturing ay, (13) 788381 


Change Artist” by NSM, changes 
selections in an average of under five 
seconds. It’s been made even more 
reliable by advanced internal elec- 
tronics. 

New features include more opera- 
tor programmability. Thanks to new 
software, operators can offer periodi- 
cally-played advertising by setting 
aside CD slots for special commercial 
messages. Background music can 
now be programmed by operators 
only for certain days at certain times 
(this feature can also be accessed by 
locations if you wish). 

The maximum number of times a 
song can play can be limited to elimi- 
nate revenue loss (due to exceptional- 
ly long selections). Entire CDs or 
selected tracks can be “locked out” 
completely, or only during certain 
times, to avoid “objectionable” or 
“jnappropriate” music being played. 
And, to enable operators to properly 
price full album play, another Solid 
Gold software feature allows for limit- 
ing the number of tracks played per 
CD. 


MORE POWERFUL 
SOUND! 


If you want a “big sound,” you'll 
get it from Solid Gold. It features a 
new “Dual-Tri” speaker system, with 
all the blasters perfectly positioned 
for maximum sound reproduction 
quality and exceptional stereo separa- 
tion. Add up the six-speaker system 
— dual tweeters, dual mid-range, and 
dual bass — and there’s the equiva- 
lent of a near three-foot speaker in 
every box, said NSM. 

Powering that array of speakers is 
a substantially beefed-up amplifier 
(250 watt RMS). It’s more than suffi- 
cient to drive Solid Gold’s built-in 
speakers and auxiliary speakers at the 
same time. Also, the speaker trans- 
former now pumps out sound at 4 
ohm (rather than 8 ohm), making it 
easier and more convenient for opera- 
tors who want to install auxilliary 
speakers. 

NSM itself is extremely pleased 
with the quality of the audio results. 
“The sound from a Solid Gold is sim- 
ply phenomenal,” stated marketing 
VP John Margold. “The bass is truly 
thunderous; the high ranges are 
impeccably clean; and the mid-ranges 
are full and clear. You’ve never heard 
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NSM 


At NSM’s headquarters in Bensenville, Ill. are (from left) Ulli Kunnecke, John Margold, Jurgen Jost, 


Peter Kuhn, president. 


jukebox music sound so great!” 


CONVENIENT FOR 
OPERATORS 


A lot of little conveniences were 
added to Solid Gold, like a single lid- 
lock located in the center of the cabi- 
net. This lock activates two steel lock- 
ing bars. Each bar is half an inch 
thick! It’s a simple way to ensure 
greater security. The “lift-open” front 
panel also provides easy access to 
components, with ultra-generous 
space around the central electronics 
for the operator’s hands to maneuver 
in. 
NSM-America sales manager 
George Haydocy reminded operators 
that all of the standard features on 
previous NSM models are included 
in the new Solid Gold. Real-time 
clock, paging microphone port, auto 
volume control (to keep sound the 
same between different CDs), attract 
mode and “all the others” are there. 


READY FOR THE 
FUTURE 


Haydocy and Margold both 
stressed what has become the NSM 
theme song, with its familiar lyrics — 
“Our equipment is able to adapt to 
changing digital technology.” As 
George pointed out, “CD technology 
is going through an evolution right 
now.” He’s right; mini-discs and 
recordable CDs are just the most obvi- 
ous examples. Plenty more is on the 
way, experts agree. 
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“So,” George continued, “the 
equipment we're selling today is built 
to accommodate changes that may 
happen tomorrow. We can’t say for 
sure what those changes may be, 
because we don’t know. But we do 
know for certain that change will 
come.” 

John Margold explained that Solid 
Gold’s size, design and configuration 
were all affected to accommodate 
those potential changes in digital 
technology. “We’re making our cur- 
rent models as flexible as possible,” 
he said. At trade shows, John likes to 
show operators how an NSM cabinet, 
speakers and other key components 
can still be used, even if technology 
changes force the operator to swap 
the current CD player mech for 
“something else” downstream. NSM 
boxes contain some adaptive capabil- 
ity to smoothly marry that “some- 
thing else” to the solid framework of 
cabinet and remaining components. 
In short, NSM is looking out to pro- 
tect the value of the operator’s long- 
term investment. 

NSM did predict one specific 
thing about the future: more is com- 
ing in their “Gold” series of jukebox- 
es. Remember, the NSM “Performer” 
series included a couple of matched 
models, so keep an eye out for anoth- 
er machine to join NSM’s Nostalgia 
Gold and Solid Gold units. 

Meantime, NSM’s latest full-sized 
machine will be blasting out a big, 
powerful sound across America, and 
trying to live up to its “golden” name 
in the cash box! 
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ired of violent games that reward 

higher body counts? Dr. Premier 

has a life-affirming, pulse-quick- 
ening antidote: Rescue 911, the pin- 
ball game that rewards players for 
daring deeds and saving lives. Based 
on the top-rated CBS-TV show which 
realistically recreates true-life rescue 
emergencies, this Gottlieb flipper has 
captured the excitement of six real- 
life adventures and translated them to 
the playing field. 

Realism is a major hallmark of the 
show’s — and the game’s — appeal. 
“We love the fact that Rescue 911 
Pinball accurately reflects our TV 
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show in a pinball game format,” said 
the program’s producer-director Jim 
Milio. “When we were first contacted 
about the game, we supplied Premier 
with about 10 different types of res- 
cues that we do — everything from a 
baby’s birth, to a police chase and a 
911 call. Their game uses dialog very 
similar to what’s heard on our show. 
The player hears someone call for 
help; a dispatcher responds; and 
there’s radio chatter between the dis- 
patcher and police or medical per- 
sonnel on the scene. We even had the 
dialog checked by our medical con- 
sultant! 
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“On the ‘Rescue 911’ show, we 
pride ourselves on being as accurate 
as possible,” Jim added, “and we 
wanted the pinball game to have a 
realistic feel, too. Premier certainly 
accomplished this goal, and that is 
what is so great about their game. The 
rescues that players experience in 
Rescue 911 Pinball are the mainstay 
of the stories we do on our weekly 
broadcast.” 

Rescue 911 Pinball features an 
actual flying helicopter (complete 
with spinning rotor blades) under the 
glass. The chopper lifts the ball and 


carries it to different spots on the 
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playfield! Using flipper buttons, the 
player can control where the ball 
drops during various rescue mis- 
sions! During the “flash flood” res- 
cue, the player 
saves stranded 


————— 
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flood vic- 
tims from dead- 
ly currents. The 
“hostage rescue” lets 
the player chase 
down a speeding get- 
away car. Delivering 
a baby in the “stork” 
round, can earn the player a new 
life in the form of an extra ball. By 
saving enough lives, players can 
enter the “life force” round, a multi- 
ball phase with super jackpot targets. 
The Premier team feels the Rescue 
911 license is important in today’s 
arcade market, both for consumer 
recognition and its positive life-sav- 
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ing message. 
“With the outcry 
against violence in the 
industry, we thought it 
would be refreshing to 
produce a game that 
rewards players for sav- 
ing lives,” said Premier 
president Gil Pollock. 
“Rescue 911 is a game 
that values everyday 
heroics.” 
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Players clearly agree, judging from 
the company’s early market surveys. 
“Rescue 911 has proven to be the 
most successful Gottlieb pinball in 
Premier history” based on location 
test results, said the firm. Like the TV 
show (which is seen by more than 30 
million viewers in 64 countries week- 
ly), the game has proven to be a con- 
sistent winner, Premier believes. 
They said testing indicates that “the 
flying helicopter attracts players of all 
ages and skill levels, while in-depth 
gameplay keeps pinball diehards 
returning game after game.” 

Premier has said repeatedly they 
expect 1994 to be their best year ever. 
With a super title like this as their 
leading entry, they’re off to a great 
start! 
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Kids will go crazy trying to keep up with Awesome Toss ‘Em’s four fun- 
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Lazer-Tron’s new patent pending CRD Awesome Toss ‘Em is brought to you by 

technology will allow, for the first time, a Lazer-Tron, creators of the following 

game to distinguish between the color of the _ hit products: 

balls thrown into the targets. Awesome Toss Aftershock © Spin to Win“ Patent Pending on new _ ® Skill level of the game 

Em combines speed, accuracy and quick Spin A 21” Ribbit Racin" CRD technology increases with the skill 

thinking to produce the most unique ball toss Super Bank-It" Sluggers Alley” © Fully operator adjustable _ of the player 

game ever made. It is educational and Hop-A-Tic-Tac-Toe~ Size 33’W x 72’L x 82’H + ® Super sound 

develops excellent hand-eye coordination. — Call us for the hits! Weight 350 Ibs. and graphics package 
4430 Willow’ Rd. 

py Capea UB distributed LIGHT YEARS AHEAD! Pleasanton, CA 94588 

Patented & Patents applied for Phone: (51 0) 460-0873 


Fax: (510) 460-0365 


A MIGHTY 
FINE MID-SIZE 


plant will begin producing a brand 

new mid-size CD jukebox that bor- 
rows the company’s famous 1960’s 
MM Series name. Called the MM1 
CD, the cabinet contains all the elec- 
tronic and mechanical components 
of Rowe’s full-size LaserStar CD- 
100D series, but is smaller in size 
(and in price). 

Rowe VP Joel Friedman said the 
MM.1 is the factory’s direct response 
to operator requests for a less-expen- 


[: June, Rowe AMI’s Grand Rapids 
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Rowe prexy Jim Gang (left) and VP Joel Friedman previewed their new MM7 CD phono at the March ACME show. 


sive and smaller jukebox that would 
still hold 100 CD’s. But while the 
MM1 can hold that many discs, pro- 
duction units will have the title page 
turner “locked” to display only 64. 
This blocker can either be left in 
place for a 64-CD phonograph, or 
removed to open up the remaining 36 
slots by removing two screws. 

“Some operators may only want to 
load up with 64 CD’s, so this mach- 
ine is a natural for that,” Friedman 
observed. (The same page-turning 
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title panel is used on 
this machine as on the 
bigger units, showing 
eight CD jackets at a 
time). 

While the cabinet 
sides and grill are 
black for a “sharp, 
modern look,” the 
unit’s colorful front is 
dominated by the sel- 
ection pad, bill accep- 
tor and album cover 
display. “It’s player 
friendly,” said Fried- 
man, “and operator 
friendly as well” (e.g. 
the flip-down exterior 
key pad flips in for 
programming ease,. 

Come June, the 
MM 1 will be joining 
Rowe’s other available 
phonographs, includ- 
ing the CD-100D Lady 
In Red and Black 
Magic boxes (which 
Friedman believes will 
remain the factory’s 
bigger seller). Rowe 
also produces its CD- 
51 compact, CD Nos- 
talgia (bubbler), a CD 
hideaway and its wall- 
mounted selectors the 
WallEtte and WallStar 
(we also heard that 
Rowe is working up a 
wall-mount machine 
containing a playing 
mech, but Friedman did not confirm 
this information). 

The MM1 CD stands 57” high, 33” 
wide and runs 26 1/2” deep. Like the 
LaserStar boxes, it is outfitted to take 
Rowe’s CDG karaoke kit if and when 
the company decides to market one. 
The new mid-size and word on other 
new Rowe music product will be dis- 
cussed at the company’s June 9-12 
distributor conference taking place at 
Walt Disney World in Florida. 
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STRATA 


BloodStorm, latest “blood & guts” game from Strata, features 


“individually created fighters” & unique gameplay 


hat do 
the video 
game 
players of 
America 
want? 
Rock-’em, 
sock-‘em 
fighting 
games, 
that’s what. 
Chicago- 
based. Strata 
Group delivers 
(again) with 
BloodStorm, 
their new two-player horizontal 
kit. It debuted at the recent 
a ACME show and began 
=. ° shipping on 
Be April 20. 
What’s new 
and different 
about Blood- 
Storm? Plenty. A 
unique player 
password and 
character storage 
system takes the 
fighting game 
genre into the 
next generation 
by allowing “in- 
dividually creat- 
ed fighters.” 
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Your players can call up those 
unique characters every time they 
come back to the location. Now, 
there’s a new concept to encourage 
repeat play! (Sounds like a real brain- 
storm resulted in BloodStorm.) You 
also get 3D graphics, oversized char- 
acter images, innovative fighting 
moves, and superb player control, 
said the Strata folks. And that’s not 
all! Players will keep coming back to 
find those hidden characters and 
secret passageways that today’s kids 
find so intriguing. Interchangeable 
weapons and hundreds — that’s 
right, hundreds — of combination 
moves will keep the battles fresh and 
exciting. 

Strata makes no secret of this fact: 
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they closely study what the market 
wants, then give it to them...usually 
with a creative twist, and in spades. 
That was the case with BloodStorm. 
“We created a fighting game that 
would stand out from the crowd, and 
that would be representative of the 
strong designing talents at Strata,” 
declared president Richard Ditton. 
“We carefully considered the needs 
and wants of players, operators and 
distributors alike to produce a very 
successful, universally acceptable 
new fighting game.” 

Universally acceptable? Obviously 
the name of this video signals “blood 
& guts” gameplay. But if any con- 
ss a , , cerned moms or U.S. senators hap- 

==. OS _ pen to be lurking around your loca- 

«= + tions, there is an operator-adjustable 
- = Pa < dipswitch to tone down the gore. The 
complete kit is available for all 
JAMMA compatible cabinets with 
horizontal mount monitors. Check it 
out at your authorized distributor. 
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care Watch the fun as friends 


ose grand slam profits you’ve bee ie 
1a ora ha 
__ new attraction to pitch for speed, accuracy and 
bragging rights. They'll score 45 points it = Sk pate 
“they can pitch the ball intod#he “Strike Zone” 8 Nera Se a De 
~ab45 MPH without hitting the bat. Who is — | Leta t f | ee 


the best in their group? ~ Ids the score 
to heat? The money pours in to Strike Zone 
as fast as the pitching. : 


Our state of the art light curtain technology 
insures accurate scoring pitch after pitch. 
Nothing to replace or repair because the ball 
doesn’t hit the “curtain,” it passes through it. 
Allowing up to we players to face up to 
three batters, Strike Zone is the perfect pitch- 
ing game. You'll be amazed at the price! !! 


FEATURES: 

e State of the art light curtain technology 
accurately scores the position and speed, ee a HY 
pitch after pitch. 7 ae WH 

© One to four players can face one or three y 
batters 


e Interactive voice and music module for 
non-stop, exciting action. 

© Operator defined pricing with double coin 
mechanism Dimensions TO ORDER 

¢ Sophisticated electronics provide optimum 12/2" x 4/2" x 85" CONTACT: 
flexibility in setting program, audit and test = (7’g” high wo marquee) 


ivy 


— ee : 
¢ <= i a TTT) ; 
/ =? I E> ih) NAY Ly | MHI LHI ' 
r JA a }/ } ii HLH SG , 
j eae PD) AL 
Y SEA ‘ i HL 
SPREE 4 , 


HTL! 
Hil! 
bil 


Vy == Ja 


ae’ «7 A 


Af 


j 
/} i 
HHT 


j 
j i 
BINH Y 


modes for quality performance Approx. 700 Ibs. <I 
OPTIONS: : ; 2900 Justin Drive, Suite C 
° Ticket dispenser, with low level light, that Des Moines. IA 50322 
© Dollar bill acceptor 


1(800)525-7475 


PATENT PENDING or your local distributor 


Coin-op is increasingly part of the 
larger entertainment’ world. 
Pondering that thought during last 
fall’s AMOA Expo in Southern 
California was trade veteran Louis 
Boasberg (New Orleans Novelty Co., 
Metairie, La.). More than six decades 
ago, making his first trip to 
Hollywood in 1931, Louis found a 
glittering “city of dreams” and larger- 
than-life personalities. These days, 
residents call it “Hollyweird” and 
Hollywood Blvd. is known as a 
“boulevard of broken dreams.” 
Maybe coin-op, now on the rise 
around the world as a multi-billion 
dollar entertainment powerhouse, 
could play a part in restoring 
Hollywood to its former glitter and 
glory, Louis suggests in the following 
essay. — the editor. 


While attending last fall’s AMOA 
Show in Anahiem (Oct. 21-23, 1993), 
this writer, for nostalgic reasons, 
stayed at the Beverly Hills Hotel and 
commuted to the show. For these 
same nostalgic reasons, the day 
before Expo I _ headed for 
Hollywood... simply to revive memo- 
ries of a Christmas night in 1931, 
when our Tulane University football 
team had stayed in Pasadena. We 
were training for the Rose Bowl game 
and were given the day and evening 
off. So our All-American end Jerry 
Dalrymple and myself headed for the 
land of my dreams — Hollywood! 

We were walking down 
Hollywood Blvd. when we spotted a 
crowd in front of Grauman’s Chinese 


HOORAY 
FOR 
HOLLYWOOD 


how about a coin-op arcade next to Manns Chinese Theater? 
amusements should be part of the world’s entertainment capital 


by Louis Boasberg 


Theater — the place where the hand- 
prints, footprints and signatures of 
the movie stars are immortalized in 
the cement pavement. Someone told 
us they were having the World 
Premier of MGM’s new picture, “Hell 
Divers,” starring Clark Gable, Cliff 
Edwards, and Dorothy Jordan, I had a 
little nerve, so I walked up to the 
Master of Ceremonies in front of the 
Theater and told him we were mem- 
bers of the Tulane team, and asked 
him if he could get us into the pre- 
mier. 

He not only gave us passes, but 
placed us right up by the microphone 
where he was introducing the stars as 
they were getting out of their limou- 
sines and walking toward the 
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Chinese Theater entrance! Jim and I 
were introduced to each and every 
one of the big stars who entered, 
including Marlene Deitrich, Clark 
Gable, Dorothy Jordan, Marian 
Davies, Kay Frances, the Marx 
Brothers and many other famous per- 
sonalities of the period. Being the 
world’s number-one movie fan, I was 
in heaven! 

But now we come “back to the 
future”...moving forward in time 
about 62 years, to the day before the 
1993 AMOA Expo. Standing on 
Hollywood Blvd. once again, and 
recalling the incomparable showbiz 
glamour of the city’s early days, I had 
to laugh at the utter hypocricy of the 
situation. 

Some time ago, the City Council 
which governs Hollywood saw fit to 
ban all the game rooms, amusement 
arcades, and any and all coin-operat- 
ed amusement devices from Holly- 
wood Boulevard and the entire sur- 
rounding area. The excuse was that 
games “brought in a bad element.” 
But looking around Hollywood Blvd. 
that day in the 1990s, I would have to 
say this without hesitation and in all 
truthfulness: games or no games, you 
couldn’t possibly bring a worse ele- 
ment of people to Hollywood, than 
those who walk its streets today. 

Populating the Boulevard today 
are more weirdos, misfits, freaks, both 
male and female, in various out- 
landish costumes than I have ever 
seen in my life (and I’ve been to 
many places). Yet there were no 
game rooms — not even a single flip- 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 


LARGE HOPPER CAPACITY 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... Of Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . Only $1,295 ea. 


FOB LEXINGTON 
Phone or Fax for 
Free Brochure 


C} 


Specify Size 
of Coin or Token 
When Ordering 


Token Size Capacity 


Sg 7,500 
NAM x 5 peers 7,500 
tlGOe cian pideneds 6,000 


Coin Capacity 
Brazilian 20 Cruzados..... 4,500 
Venezuela 1 Bolivar....... 5,000 
Chile 1Peso ............ 4,500 


Ecuador 1 Sucre ........ 4,000 We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 e 


LEXINGTON, KY 40555 e U.S.A. 


PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


a TOLL FREE 1-800-553-3134 


VENDING 
MACHINE 
TOKENS 
TOKENS aa 


VIDEO 
(47 | | Swever 


TOKENS 
POKER nee 


CARWASH TOKENS FOR 


ial CANDY 
oh ©) and 


TOKENS SNACKS 


Call Us and Talk to Real People — Not a Machine 


VENDING 
waalllre AVAILABLE MOVIE 
alls HERE TOKENS 
PROOF OF AGE 
TOKENS REQUIRED 
SUBWAY 
= TOKENS 
TOKENS 


TOKENS 


QUARTERS 


BATTING 


CAGE 


TOKENS TOKEN 


Many Stock Signs available. Custom Signs (black & white or color) designed to order. 


HOORAY FOR HOLLYWOOD 


per game! Hollywood Blvd. today 
does include any number of all kinds 
of dubious stores and shops, especial- 
ly motorcycle paraphernalia bou- 
tiques that sell black clothes, devices, 
chains, leather goods, etc. — to say 
nothing of the other stores selling 
merchandise you couldn’t take home 
to mother! 

A visit to this street at night (not 
recommended) will always afford a 
view of low-life characters, selling 
drugs or chances to indulge in other 
vices, and being busted by the 
L.A.P.D. Returning to your car, you'll 
find a 50/50 chance that it’s been bro- 
ken into. 

Perhaps the city fathers are doing 
their best to clean up Hollywood 
Blvd. and the City of Hollywood. 
Perhaps someday they will accom- 
plish that task. Well, on the 
Boulevard of Broken Dreams, here is 
an unfulfilled dream that should 
come true. Perhaps someday, the city 
will permit beautiful, well-regulated, 
well-run game rooms and arcades 
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The more things change, the more they stay 
the same? Sadly, it’s not true. Here’s the 
author on July 11, 1977, standing in front of 
the Chinese Theater on Hollywood Bivd., site 
of the movie stars’ handprints and footprints 
in cement. (It’s the exact same spot where 
Louis had stood many years before, on Dec. 
25, 1931.) But in 1993, Louis made yet 
another visit to this world-class tourist attrac- 
tion, and discovered that it’s not the same 
Hollywood today as in the good old days. 


with proper dress codes and whole- 
some rules and regulations! 

Maybe it will take an Ira 
Bettelman (of the local distributor, 
C.A. Robinson & Co.) or some other 
enterprising distributor or operator to 
put it over. If they’re looking for a 
location for a beautiful arcade, the 
world-famous Gruaman’s Egyptian 
Theater would be wonderful It’s 
boarded up these days — an eyesore. 
Although I must admit my first 
choice would be right next to the 
Chinese Theater, which (in spite of 
everything) is one of the biggest 
tourist attractions in Southern 
California. (By the way, another fit- 


May 1994 


ting attraction for Hollywood Blvd. 
someday would be a Motion Picture 
History Museum filled with cos- 
tumes, props, movie posters, sets, and 
wax figures from studio backlots, 
archives, and fans’ collections around 
the world.) 

On the same evening of Oct. 20, 
1993, I had dinner at Musso & 
Frank’s famous grill on the same 
boulevard. At this spot 62 years 
before, we had stopped for a sand- 
wich...and as I walked out of the 
restaurant, heading for the parking 
lot, 1 remembered the well-known 
closing line from the documentary 
travelogue features that used to play 
along with the movies, back in the 
old days...“As the sun settled over 
Southern California, we reluctantly 
bid a fond farewell to Hollywood, the 
place that has such stuff as dreams 
are made on.” 

Hollywood is still a boulevard of 
dreams — broken or otherwise — but 
I’m sorry to say not so much as a sin- 
gle Pac Man can be found anywhere 
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CLEAN SWEEP 


e “PLAY TILL YOU WIN” 
e Motion sound system SINGLE DOUBLE 
¢ Joystick control "24 wide = 47s Wika 
e Microprocessor gameboard gad an thes ne 
e Double coin mechanism with 
enue Sesh OEE SINGLE | DOUBLE 
¢ Tamper Resistant / Coat © 24" wide ¢ 47k” wide 
hanger proof °28’deep 29%” deep 
e Prize counter meter °68’ high °¢ 69%" high 
¢ Square steel frame tubing 


¢ Push button control 


|; CANDY “CANDY- 
| CRANE, CRANE 


Le, KANE fs 


SINGLE DOUBLE SINGLE DOUBLE 
e225 lbs. *466 lbs. ¢390Ilbs. °¢631 Ibs. 


INDUSTRIES CORP., MFG. 


1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 


REDEMPTION SALES KEY 


BETSON BASH 


big crowd gathers for Carlstadt showing 


34 
(To, o 


4 4 * _ i 
Pinball/arcade maven Steve Epstein 


Full Court Frenzy II is the setting for this photo 
of ICE’s Greg Kania, Betson’s Joe Ingui and 
Homac Amusement’s Horace Macconi. 


LASERSTAR AW 0% cD. 


Bob Boals (I) with Rowe’s Jerry Gordon and C&G Vending’s Gene 
Preschel holding grandson Zachary. There’s a Lady /In Red behind 
these three and a half guys. 
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(I) joins Wms’ Joe Dillion and Rachel 
Davies and Betson prexy Joe Cirillo by their bank of pinballs. 


warehouse at the big dealer’s 

headquarters outlet in Carlstadt, 
NJ hosted “between 300 and 350” 
trade people to a most enjoyable and 
productive post-ACME gale March 
23. Sales director Bob Boals said it 
was a great showing, with the bulk of 
the ordering going to redemption and 
also to Williams’ new videos. 

“We sold plenty of other prod- 
ucts as well,” he advised, “and happi- 
ly passed out a ton of food and drink 
besides,” Boals added. Taking their 
slice of the corned beef were a large 
contingent of factory paople in for the 
affair. Many of these out-of-towners 
were treated to a fine sitdown dinner 
that night at Segovia’s Spanish 
Restaurant over in Moonachie. 


B Enterprises’ showroom and 
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Jerry (Misty Automatic) Rispoli (I) joins SNK’s Tom Keil and Betson’s Ed 
Toro and Brian Kopf by the Neo-Geo system cabinet. 


By Strata’s Blood Storm: Rosemary Tyska 
(Ziggie’s), Chris Cirillo (Betson), John Cassiday 
(Strata). 


Merit, makers of fine bartop video software, showed off a Betson. From 
left: Betson’s Chuck Morton with Merit’s Ron Hunt, Bob Dipipi and 
Dave Myers. 
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NT VC AE EGER MATE NAS SES TE VL 
for Family, hun Centers 


TAMS —- a management system 
specifically designed for family fun 
centers, will put you light years ahead 
of your competition. TAMS gives you 
absolute control of each and every 
operation of your business at your 
fingertips. From party booking to 
complete cash control, TAMS is your 
all inclusive management system. 

Designed by experienced program- 
mers at Dynamic Technologies, 
TAMS is backed by 24 hr. round the 
clock service and support. At last a 
management system you can count on 
— Just look at some of the features... 


TIME & ATTENDANCE 

Employees scheduling; time clock functions; 

employee identification/security cards; labor 
and wage reports; plus integration to payroll 
services. 


GENERAL LEDGER 

By pulling information from each module in 
the system, real time balance sheets, 
operating statements and comparative 
operating statements are available with 
minimal operator input. 


REDEMPTION 

Inventory control; usage reports of prizes and 
recommended purchase orders; interactive 
with membership club. 


PARTY BOOKING 

Time and date booking, party details, 
payment details; scheduling reports by day, 
week, room #, etc.; and itemized reports, by 
department, detailing food, cakes, tokens, 
etc. needed for each party. 


GAME CONTROL 

Allows you to track usage and payouts of 
games, rides and attractions; maintains 
annual history of such information; keeps 
maintenance and down time history of each 
machine. 


MEMBERSHIP CLUB 

With membership cards get a handle on who 
your customers are; frequency of visits; how 
many points they have redeemed; allows 
customers to keep bank accounts of points so 
they keep coming back; Print reports by 
birthday for direct mailings advertising party 
rooms, very strong marketing tool. 


POINT OF SALE 

Kitchen - merchandise capabilities; 
inventory control; Z\X totals; sales history and 
recommended purchase orders. 


BILLIARD ROOM CONTROL 

Assigns pool tables; applies applicable rates; 
controls table lighting; table usage history 
and Z\X totals. 


P.O, Box 7289 « Newburgh, NY 12550 
(914) 566-4077 ¢ Fax: (914) 566-7652 


DAVE DOES DALLAS BIG TOP 


pins and popcorn set SunBelt party theme 


round 400 trade people “ran 

away to join the circus” Saturday, 

April 2. More accurately, the 
crowd drove or cabbed into SunBelt 
Amusement & Vending’s suburban 
Dallas headquarters for a post-ACME 
open house and machine showing 
under the “big top” circus theme. 

“Ringmaster” Dave Patterson and 
staff spread the balloons around the 
decorated warehouse and fed the 
operators and out-of-town factory 
folks popcorn, hot dogs and peanuts 
(circus fare) along with more tradi- 
tional food and drink. 

It was “the greatest show on earth” 
said SunBelt’s Doug Valentino. “We 
had around sixty new machines on dis- 
play and maybe twenty manufacturers 
personally present to explain it all,” he 
advised. Was business written? “Yes, it 
was a good show for us,” he responded. 
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Doug Valentino (I) and Mike Hill (r) flank honored guest Ron “Popeye” 


Jones of the Dallas Mavericks. The basketballer signed autographs for 
operators. 


Namco salesman Dave Swafford with a SunBelt customer by the 
Goazilla Wars redemption piece. 
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Early Saturday, the SunBelt warehouse was dressed in circus garb and ready to receive the 
throng of customers. 


SunBelt chief Dave Patterson and Wms’ Lenore Sayers mow ‘em down 
on Midway’s new Revolution X machine gunner. 


dj 


Atari’s Mike Taylor looks like he’s telling Dale Davis how your earnings 
sour with the Showcase 33 cabinet. That’s Phil Oldham at left. 
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DEMOLITION [MAWWaxpinbal 
contains all th6“ii@power af 
fire power of the Warner Bro 
movie: Qriginal and all-new 
music, sound effects and 
dialogue withsDCS™ Sound” 
system thunder and clarity. 
Sensationals-modes and) mu ti- 

ball sequences inspired) by the 
film’s most memorable: Scenes. 
And a playfield thats fede a 
ahead of its time. — 


Ask your distributer about 
DEMOLITION MAI 
t's sure to ariive 


AS 


Wr UN 


@s Games, Inc 


DEMOLITION MAN, Qharacters, names and 
all related indici@ are trademarks of 
VVarner os. ©1993. 


©1994 Williamsfelectronics Games, Inc. 
All rights reserved. 


ND NOW, REDEMPTION! 


Betson Pacific post-ACME show stressed this hot game category 


redemption for many years. But thanks to continued 

strong earnings for video on the West Coast, the pow- 
erful redemption trend has built more gradually in this 
part of the world than elsewhere. Make no mistake, how- 
ever: redemption spells Big Bucks for the Golden 
State...and these days, Betson Pacific is putting a new 
emphasis on this category of equipment. 

They started with their April 1 open house at the 
handsome new BP headquarters in Buena Park, Calif. 
According to John Ridgway, the dealer’s sales & marketing 
maven for video and redemption, “We had a great turnout 
and orders were terrific.” Guests feasted on Mexican cui- 
sine and previewed new equipment with help from many 
visiting factory reps. 

By the way, John’s also editing a nifty new in-house 
publication called “The Betson Bullet.” This newsletter 
ships to Betson Pacific customers and John says there will 
be lots of useful redemption tips in future issues. 
Meanwhile, here are some photos from the April 1 event! 


B sien manufacturing arm has been a leader in 


From left, Betson GM John Lotz, HBI’s Jeff Walker, Jaleco’s Jolly 
Backer, BP’s credit mgr. Irwin Knigin & Data East’s Pete Gustafson. 
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showing: Sneak preview of 


EK from Atari Uames 


= I , 
ek 


QuickSilver’s Kristin Montgomery with “serious game player” Kevin Beck. 
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Betson CFO Bob McClain (right) with Ron Schanbel (Ron’s Coin Machines) with With the snappy Rescue 9177 pinball is 
Dynamo’s Damon Paramore and their new Romstar’s Tim Jackson who's showing his Premier’s L.J. Greene and Quality Games’ Bill 
card-themed game. new redemption game. Connaker. 
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Ryan Tanelo (Shakey’s Pizza) with Bay-Tek’s Lisa Basten and a roll- J.C. Int’l. VP Freya Liu, at right, with Betson’s Jessie Carreon and SNK’s 
down themed for pizzerias. Mark Chan. 


- Stylish Games’ Jack Thames with Namco’s 
Dinosaurus Ent.’s Al Hassen, at left, with David Swafford and Godzilla Wars, a cute Luke Hameweitt with Data East’s Pete 
Taito’s John Pipp & their new gun game. redemption unit. Gustafson and their Tommy pinball. 
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INTERNATIONAL GAMES SYSTEM CO., LTD. 
TEL:886 2 2994692 FAX:886 2-2994687 


SOUTHWESTERN HOSPITALITY 


Century Vending & Distributing puts together another great open house 


welcomed a steady stream of visi- 

tors to its all-day open house at 
the company’s Gardena, Calif. head- 
quarters Saturday, April 2. The 
turnout was terrific for the post- 
ACME event, as was evident by the 
continuously crowded show floor. 
On display were a number of proven 
titles along with some great new 
games. Serious buyers and the merely 
curious alike hobnobbed with factory 
reps from such companies as Amer- 
ican Laser Games, Quicksilver, Lazer- 
Tron, Smart Industries, Exidy, 
National Sports Games, Skee-Ball 
and Premier. Along with the impres- 
sive display of product, guests were 
treated to informative seminars, tasty 
food and good times—thanks to the 
hard work and hospitality of 
Century’s Jerry and Sue Monday, and 
their experienced staff. 

Redemption was definitely king 
at this affair, although American 
Laser’s interactive vidgames and 
Strata’s Bloodstorm garnered a good 


‘Hee Vending and Distributing 
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Build them and they will come: The guests arrived in droves to check out the some of the very best in coin-op entertainment. 


share of interest. According to VP of 
Sales Mike Robinson, the games on 
display were a carefully chosen mix 
of established favorites (NSG’s Super 
Shot Basketball) and recent ACME 
hits (Premier’s Rescue 911 pinball). 
While it would be difficult to pick 
standouts from this well-thought-out 
line-up of equipment, the feedback 
was very positive for [VM’s improved 
Jump n’ Jam, Lazer-Tron’s Ribbit 
Racin’ and Century’s own Round the 
Bend. 

Overall, the word was very good 
for the state of the industry. Factory 
reps reported that orders were strong 
for their top pieces, and that the 
mood was generally upbeat. Smart’s 
Larry Berke said things were going 
very well, although he feels that West 
Coast operators lag a little behind 
their eastern and midwestern coun- 
terparts in aggressive redemption 
marketing. If that’s the case, then 
Century’s scheduled seminars 
couldn’t have come at a better time. 
Gene Cramm, VP of ShowBiz Pizza, 


May 1994 


shared his thoughts on operating a 
successful family entertainment cen- 
ter, and was followed by ACE/ 
ACME?’s Rorie Keller, who gave a pre- 
sentation on effective redemption 
merchandising layouts. 

The seminars kept in step with 
the general atmosphere of the entire 
event, which was relaxed, casual and 
very friendly. Showroom space near 
the front office was converted into a 
dining area/conference room, while 
outside, guests lined up for some 
authentic western-style barbecue 
with all the trimmings. In one corner, 
Sue Monday created a working 
redemption prize counter along with 
a lively and colorful display of hot 
new merchandise. Dan the Drawing 
Man was on hand again this year to 
sketch caricatures of anyone who 
asked, while Sue’s daughter Shan- 
telle hosted the show in her usual 
wacky attire. With the emphasis on 
fun, Century’s open house was one 
bright corner on the coin-op block. 
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Under the hand-painted jukebox that adorns the outside wall of Century 
Vending & Distributing (| to r): Century’s Bill Britton, Shantelle, Jerry & ShowBiz Pizza VP — Cramm and ACE/ACME’s Western sales man- 
Sue Monday, and Mike Robinson. ager Rorie Keller were the guest speakers for the post-lunch seminars. 


Century’s Mike Robinson and Premier’s L.J. Greene next to her firm’s Who needs fast food? Century’s open house featured a wonderfully aro- 
Rescue 911 pingame, which was well-received by showgoers. matic Southwestern-style barbecue. 


Top products representing virtually every sector of the industry could be International Laser’s Michael Barrett and Moloney’s Adam Moloney bat- 
tried out on Century’s warehouse floor. tle it out on “neutral turf” (ICE’s Super Kixx). 


Ametioan Laser’s Jim Jarocki (gray coat) goes over the features of his ae 
company’s Shootout at Old Tucson with showgoers. American Laser Exidy’s Virginia Kauffman and National Sports Games’ Greg Sullivan 
also showed their newest game, The Last Bounty Hunter. both brought crowd-pleasing games to the event. 
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MONDIAL PARTIES WITHIN 


OFENT DAYS OF ACME 
Springfield open buoys solid biz month 
post-ACME machine showing at 


Me: Springfield headquarters out al 
March 22, only three days from the | (iim Holl 
close of the national event in 
Rosemont! Many factory reps barely 
had time to go home to get a clean 
shirt before they were on the plane to 
Newark for one of the first of the local 
shindigs that followed this spring 
expo. 

Mondial veep Irv Spinak said 
about a hundred operating compa- 
nies from the Jersey/NYC territory 
drove to the showroom for their 
affair. An international smorgy of 
sorts, with Italian specialties and hi 


Swedish meatballs, fed the bodies By Sega's lustrous Daytona USA sitdown (from left): Steve Dagnall, Ken Anderson, Mike Getlan 
while demonstrations of brand new (with son Isaac; Amusement Consultants) & John Hill. 


ondial Distributing held their 


Todd MacDonald (Somerville, NY op) with Kaneko’s Ralph Orlowski, 
Mondial’s Walt Bittal and Kaneko’s Richard Tanimura by Blood Warrior. 


Operator Bill Gagnon (Taylor Vending and ZZ 
Top?) flanked by Atari’s Mike Taylor and 
Jimmy Newlander by their Showcase 33 hori- 
zontal video cabinet. 


equipment fed the business needs. 

And orders were taken! Spinak 
actually said all of March was solid 
for the Mondial dealer network and 
that this party, plus others MDI host- 
ed at other branches, added to an 
already lustrous month. 


NSM’s George Haydocy, V7’s Alicia Lavay and operators Frank Calland and Jerry Rispoli by 
George’s line of wall-mount and standup jukeboxes. 
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e 2-Player kit installs 
easily into any existing 
3-button control panel 
configuration. 


e Hidden combination 
moves enhance 
gameplay and increase 
earnings longevity: 


e Players can search for 
many secret enemies, 
weapons, locations and 
events. 


e Interchangeable 
weapons and fighter 
improvements increase 
gameplay variety and 
player strategy. 


4010 Winnetka Ave. Rolling Meadows, IL 60008 
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Strata Group, Inc. 


© Copyright 1994 Incredible Technologies, Inc. All rights reserved. 


e Player password 
system stores 
individually created 
fighters for increased 
repeat play. 


e Operator adjustable, 
violence) DIP)switch 
settings for any) type of 
location: 


e 2-player simultaneous 
play with continuous 
buy-in. 


e Complete kit available 


T™ 


for all Jamma compatible 


cabinets with horizontal 
mount monitors. 


(708) 870-7006 (800) 262-0323 (708) 870-0120 Fax 


PRING SENSATION 


C.A. Robinson treats California operators to strong product showing 


It may have been April Fool’s Day, 
but when C.A. Robinson hosts a post- 
show open house, there’s no foolin’ 
around! Top notch product (many 
items brand-new from the ACME 
show) and an incredible spread of 
lunchables greeted SoCal operators 
when they attended the April 1 
event. 

The premiere distributorship like- 
wise hosted their Northern California 
customers on March 30. Leah Bet- 
telman said over 700 customers at- 
tended their San Francisco fete. 

Always the perfect hosts, the Bet- 
telman family treated their travel- 
weary factory reps to a wonderful 
dinner at Primi in Los Angeles. The 
casual evening gave all an opportuni- 
ty to socialize and relax with their 
counterparts from other trade firms. 
Here are some photos from the L.A. 
dinner party and show. 


~~ 


Top: The Bettelman family greets guests at the Primi dinner party... 
Leah, lra, Matt, Sandy, Heath and Adrea. Above left: Ira Bettelman 
joins Capcom's Joe Morici (by the way, C.A. Robinson just got the 
Capcom line). Above right: Capcom’s Brian Duke greets buddy and 
C.A. veep Hank Tronick. Below: While certainly not a very flattering 
photo, it sure is fun! Romstar’s Tim Jackson, Sega’s Tom Petit & Hank 
Tronick mug it up for the RePlay photographer. At left: Born to be wild! 
C.A. Robinson’s Leah Bettelman has a blast on Tom Petit’s Harley. 
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Sega’s Daytona gets demo’d for the crowd by Ken Anderson. (C.A.’s 
Hank Tronick tells us he’s trading in his BMW for a Daytona!) 


SS 


Now showing: Sneak preview of 
T-MEK from Atari Games. 


Midway’s Revolution X gun game gets a try by a SoCal operator. That’s 
Williams/Bally-Midway’s Lenore Sayers smiling big. 
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At the Atari 7-Mek (sitdown gun game) display we find Atarians Mike 
Taylor and Elaine Shirley with Adrea and Sandy Bettelman. 


Craig Perkins of Cybertek in L.A. stops by SNK’s NeoeGeo to see what 
new game titles are available. Giving him the whole scoop is Tracy Tate. 
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At left, Namco’s Frank Cosentino watching 
some of the younger attendees play his firm’s 
new Godzilla Wars (available now). Above: 
Richard Tomei (brother of San Francisco mgr. 
James) with son Patrick, James’ son Nathan 
and Exidy’s Virginia Kauffman with her com- 
pany’s neat Striker bowler. Right: Kids try out 
Romstar’s Goofy Hoops (by Gamestar). 


Quicksilver’s Kristen Montgomery shows her firm’s neat Big Top Fiddle 
Stix to Jennie & Julie Manthey (their dad is Ken’s Electronics). 
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Tina Van Delden with Tommy & Mommy (Jeanne “Fabtek” Ballouz) with 
Fabtek’s Super Mario World skill game featuring the famous character. 
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vous) GREATER SOUTHERN COOKIN 


Atlanta distributor cooks up some ribs & games at post-ACME open house 


Southern. Baby-back ribs, that 

is.” With that unbeatable tag 
line, the Atlanta distributors offered 
up some honey-dripping Southern 
cooking at their post-ACME open 
house. The event, held Friday 
evening (March 25), drew plenty of 
factory representatives and plenty of 
operators. “As usual, the food and 
libations were enjoyed by all, as were 
the many new games,” the boys from 
Atlanta reported. GS proclaimed their 
party “most successful.” Sure looks 
like everybody had a great time! 


“Ts: babes are back at Greater 


That’s Romstar’s Tim Jackson at right with GS’s David Capilouto, Lazer- Tron’s Susan Jesse, 
Skee Ball’s Reggie Moultrie and Betson’s Chuck Morton. 
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Variety Dist.’s Chris Forsythe & Weyman Moon say Konami's Darren 
From left, GS’s David Capilouto, WMS’s Joe Dillon, Atari’s Jim Decatorie believes in that old saying, “You get further with a smile and a 
Newlander and GS’s Rubin Piha. gun, than with just a smile.” Konami’s got a new hit gun game. 


Heritage Amusements’ Reece Spencer with GS’s Larry Brown & David Capilouto, WMS’s Rachel Davies and GS’s Gary Stowers. 
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Now The 
DUNGEONS € DRAGONS 


ideo Game Works Its Magic 
On Your Cash Box. 


Introducing The 


| = Featuring The 
Dungeons € Dragons"- Tower of Doom" Video Bhelgears G, Hracors New System II* A Magical New 


Game. The Ultimate Profit Weapon. =< Development In Arcade Technology. 

It's the world’s most popular role playing game, ee system I] means it’s easier to have more great 

played by over 12 million enthusiasts for 20 years. Bs : — games — like the DUNGEONS & DRAGONS™ 

And now, the popularity pays off — with the video game —in your location. Once you're 

DUNGEONS & DRAGONS"— TOWER OF DOOM™ plugged into the system, changing software is 

video game from Capcom! as easy as snapping in a new board. New games 
Syst em : ; are easier to install and they cost less too. 


Dragons, Ghouls and Cash at Every Level. 
On their journey to the Tower of Doom, players To order the DUNGEONS & DRAGONS™ video 


choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 


game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 


“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCOM is a registered trademark of CAPCOM CO. Ltd. 
475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 


NE YEAR OLD 


Betson Pittsburgh celebrates 1st anny during post-ACME show 


ne candle was all it took to deco- 

rate Betson Pittsburgh’s cake on 

Saturday, March 26, but 200 
operators sang “happy birthday” as 
colorful balloons cascaded from the 
ceiling. The first anniversary of the 
Betson distributorship on West 
Carson St. in Pittsburgh was com- 
bined with a post-ACME equipment 
show for a heckuva good time. 

Why red and black balloons? To 
complement the color scheme of 
Rowe’s new music lineup, of course! 
More birthday fun was provided by 
“Hozbo” the clown, who showed up 
with “Hozbo Junior” to create some 
of their balloon sculptures for guests 
(these artists have a repertoire of 400 
shapes and creations). 

Over 250 of the balloons that 
were dropped from the warehouse 
rafters contained discount coupons 
for Williams products, courtesy of the 
company and sales rep Rachel Davies 
who was on hand for the event. 
(Credit for the balloon drop idea goes 
to asst. manager Lou Larson; GM Jim 
Wittler and the Betson crew handled 
the engineering.) 


Vending. 
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The balloons are falling...is this a national polit- 
ical convention? No, it’s a celebration for 
Betson Pittsburgh which turned one year old 
on March 26. 


From now on, when Betson 
Pittsburgh speaks of “the Bard,” they 
don’t mean Shakespeare — they 
mean Lou Larson. He thanked opera- 
tors for their business during BP’s 
first year with the recital of an origi- 
nal poem. Some 22 factory reps 
attended the festive event. BP music 
& game sales rep Bob Busche and 
vending sales rep Lee Ivory agreed 
that buyers showed plenty of interest 
in the new goods. 


20. Williams’ Rachel Davies (with balloon fishing pole) shows off Demolition Man to Bill from R&R 
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Release that net, boys...and the balloons 
come floating down! 


New owner of Zucco Music, Jim Tartal, and 
Guy Deluca stop by to check out Romstar’s 
Goofy Hoops with Betson Pittsburgh GM 
Jimm Wittler and Romstar’s Tim Jackson. 


Bob Busche of Betson, at right, reviews 
Rowe’s Black Magic 100 CD juke with Geno 


Mazza & John Hytla 
Amusement). 


(Good Times 
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Sign in, please! Larry & Karen Auman (Mid-State Amuse.) register for 
Ron Fulton (R&R Vending) and Rick Benvin put Dynamo’s new Solitaire door prize drawing as Brian Kopf, Mary Joe Pospychala and Sandi 
through its paces. Sorce of Betson look on. 


Larry Auman (Mid-State Amuse.) talks Galaxy Darts with Betson’s Lou Arachnid’s Bob Mills demo’s his winning style at the Galaxy Dart arena 
Larson and Arachnid’s Bob Mills. while Jeannette Vending’s Frank Jopena (in hat) look on. 


Denise & Fred Wood (Mid-State Amuse.) enjoy Namco’s Shoot Away II. 


Betson claims Denise is a regular Annie Oakley who performs over-the- Betson tech Steve Eckert explains WMS pin features to Dan Hosek 
shoulder trick shots using a mirror. (Pinball Perfection) and Dick Boehm (CRS Gameroom). 


A pinball “summit meeting” convened on the show floor. From left: Dan =44 if et 
Hosek (Pinball Perfection); Larry Ginsberg (Music Dist.); Mike Pacak Brian McWilliams (Lou Georges Vending) is found “goofing off” by 
(Fun-n-Games). Romstar’s Goofy Hoops with Betson’s Lou Larson. 
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VERY REFINED VIKINGS 


Colorado Game & Vending Exchange honors Norse explorer 


Lirpa”? People from certain cold 
climates across the Atlantic Ocean 
claim he was a Viking and the first 
true discoverer of America (don’t tell 
Native Americans that). Well, old Loof 
got spoofed during an April 8 post- 
ACME party at the Colorado Game & 
Vending Exchange. Rich Babich, pres- 
ident of the Denver distributorship, 
came dressed as the Norse navigator; 
Bev Babich was costumed as his Lady 
in Waiting; and VP Mike Babich 
impersonated the First Mate. 
Employees came dressed as their 
favorite piece of equipment or vendable 
item. One gal was the “Lady in Red” in 
honor of the new Rowe jukebox; some- 
body else was a walking Coors can. 
Others dressed as a favorite personality 
(a gypsy, a magician, Mickey Mouse). 
Hundreds of operators and their 
families and staffs joined factory reps 
and CGE folk; all enjoyed good food, 
plenty to drink, plus door prizes rang- 
ing from t-shirts to TV sets, clocks, 
cordless phones and gift certificates. 
ALG’s Stan and Jim Jarocki showed 
some local policemen how to play 
ALG’s new shooting game; Bally’s 
Doug Sanderson chatted up his firm’s 
gaming equipment; Rowe’s Vaughn 
Williamson ran a music service school 
attended by more than 40 techs. Mary 
Giersbach (the dealer’s own gaming 
technician/supervisor) briefed casino 
managers and techs on that equipment. 
Information, education, food, 
friends, fun, silliness, sales, and ser- 
vice...what else could you want? Well, 
maybe a compass, a boat and some 
Dramamine for old Landlocked Loof! 


FE: heard of a guy named “Loof 


Coupla Viking guys standing around talking: 
CGE’s Rich Babich & Valley’s Gary Connelly 
(at left); Fabtek’s Frank Ballouz (center); and 
Arachnid’s Lamar Forque (right). 
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Wine, women and song! From left, CGE’s Rich Babich (in horns and furs) is serenaded by 
Romstar singing sensation Tim Jackson, as Games Plus’s Tom Edwards & John Mason listen in. 
That’s CGE’s Mike Babich at right with silver wine flagon in hand...So much for wine and song, 


where are the women? 
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Okay, here are some women. From left, 
Madelyn Chapman with Rowe’s Dave Hall, 
Amusement Vending’s Myndel Pozner and 
CGE’s Harry Popiel. 


Vikings always spot sea monsters on their 
voyages...like this one from Kiddie Rides USA, 
seen with owner Joe DiMarsico at right. That’s 
operator Herb Strehl (Columbine Coin) and his 
daughter at left. 
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Marauding Vikings? No, just coinbiz people 
Tim Jackson (Romstar), Brian Duke (Capcom) 
and Terry Unrein (NW Transport). 


From left, Kiddie Rides USA’s Joe DeMarsico; 
Capcom’s Brian Duke; Skee- Ball’s Reggie 
Moultrie, Lazer-Tron’s Susan Jesse; and that 
famous Norsewoman, Bev Babich of CGE. 
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Introducing The First Orbital Planetary Coin Pusher Game! 


Now you can dramatically increase your earnings with the most revolutionary concept in coin 
pusher games. Uniquely different, TURBO PUSHER combines state-of-the-art electronics, ex- 
ceptional audio and leading edge orbital planetary movement! Turbo Pusher offers... 
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© A Non-Violent Skill /Action Game that 
Appeals to All Genders and Ages 

e 2-Player Positions in One Cabinet 

¢ A Compact Size (48" x 30" x 35") 

e Exceptional Lighting Configuration 

¢ Keypad to Program Game Settings 

e Extra Large Cashbox 

¢ Formica Finish Over Solid Plywood 

© A Winning Design and a Quality Product 


LED * : 
SDuick Silver 


Development Co., Inc. 
444 Davis Street, San Leandro, CA 94577 © (510) 895-9699 © FAX (510) 895-9747 


Phoenix hosts many ops & factory folks to Betson Pacific opener 


*._ oe 
s 


*. ea Sj. 


“= fe SX 
~~ - — ~ 


a 


Betson’s Lennie Olofson & John Reckas with Automatic Products’ Mark 
Gilbert and some of their fine vending machines. 


Many operators attended the Phoenix show, enjoying the games and 


the food, the door prizes and the trade talk. 


rugged terrain, where an opera- 

tor’s gotta work hard to keep the 
coins in his cash box and the dust out 
of his teeth. A man’s best friend in 
these parts is his distributor...like the 
good guys at Betson Pacific. 

The company’s Sal DeBruno, Bob 


Prices is the land of tall men and 
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McClain and staff hosted a whole 
passle of operators to their March 31 
post-ACME open house. Betson 
rounded up a herd of nifty new games, 
lassoed some tasty buffet fixings, and 
(with the assistance of a posse of facto- 
ry reps) put on a right nice show. 
Manufacturers represented at this 
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coin-op rodeo included Atari, 
Automatic Products, American 
Sammy, Arachnid, Capcom, Data East, 
Dynamo, Konami, Merit, Namco, 
Planet Earth, Premier, Romstar, Rowe, 
SNK, Sega, Smart Industries, Taito 
and Valley. Here are some photos of 
trade hombres at the successful event. 
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A WORLD OF FUN 
THAT'S REWARDING FOR 


OPERATORS AND PLAYERS ALIKE 


he redeeming value of redemption operations is 

being savored by over 80% of America’s fun 

center operators these days. While the concept 

of ticket redemption goes back about 40 years 

(with cranes or “claws” almost twice that long), it 

was essentially an Atlantic coast attraction typi- 

fied by the “boardwalk boutique” arcades. Today, tick- 

ets fly from an enormous variety of amusements...from 

the piers of San Francisco and Seattle to all points east. 

Redemption machines are enjoying an unusual and 

lengthy love affair among the nation’s game center oper- 

ators, and there are many reasons apart from coin box 

collections behind it. For too long, the arcade was the 

domain of the male teenager and his buddies slamming 

joysticks on a bank of video games that frankly bewil- 

dered (and often intimidated) adults. Today’s game 

rooms offering redemption machinery, however, create 

an appearance which, in combination with the prize 

merchandise display, say “this is a safe and wholesome 
place to take the family.” 
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Without question, redemption has reopened the won- 
der of the game arcade to moms, pops and even grand- 
parents and other senior citizens who wouldn’t dream of 
dropping a coin into a martial arts video but know how 
to toss a ball or roll a token. And, according to leaders in 
what many now like to call the “family entertainment 
center” business, redemption’s present success is not a 
hiccup...it will be here forever! 

The present flurry of interest in ticket redemption 
may make it appear to the minority of arcade operators 
who haven't yet given it their full attention as sort of a 
get rich quick dream come true. Hardly. This is not plug- 
ging Ms. Pac-Man into a wall socket in the early 80’s 
and then headin’ on down the road to do the same 
thing some place else. 

Ticket redemption operating means work, takes lots 
of time, and, lots of money (part of which goes to prize 
inventory). It means being more “present” to game room 
players than ever, making sure little kids don’t waste 
mom’s money trying a grownup game they could never 
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win, exercising the patience of Job as that same kid 
dawdles for a half hour deciding which prize or candy 
bar he or she wants, and also prowling the floor to once 
again “cure” the ever-unpopular ticket jam. 

It is a type of operating which joins an amusement 
device to a prize...kind of like combining the disciplines 
of game operating with vending. It puts game operators 
into the “merchandise retail” business is a very real 
sense, a Skill all by itself. As Jim Waldorf of Myrtle Beach 
put it: “If you plan to stay on the cutting edge, you must 
have the hottest prizes (for players) to choose from.” 

Richard Smith of Maine’s Wonderland Arcade put it 
quite succinctly: "Customer comments have evolved 
from ‘there’s nothing but junk for prizes’ to ‘it'll take for- 
ever to win a color TV.’” Yes, there are many saving 
those tickets up, and that’s just fine because we all 
know where they’ll have to come to win the rest. 

Yes, aS redemption popularity has risen, so have the 
number of companies offering the support merchandise. 
And with typical American ingenuity (and competitive 
spirit), they are providing the game centers with the 
most diverse array of goods yet seen for this niche mar- 
Ket. 

Frank Seninsky, one of the most ’visible“ operators to 
his brothers on the street and in the game room, sees 
redemption actually as the “future” of coin-op, sensing 
all sorts of exotic applications of the “have fun/win a 
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Ready for the young, and the young at heart. A portion of the ticket redemption lineup at the new Metropolis in San Diego. 
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prize” concept to come. But, he also says that redemp- 
tion machines nowadays cannot stay put at one location 
forever, but need to be rotated like video and pinball, 
albeit at a slower rate. 

Redemption means work, but it can bring out the 
passion. As operator (and redemption lover) Alice Parker 
of Johnny’s Family Fun Center in Virginia declares: 
“Keeping the games up and full of tickets can be a full 
day’s job. But, we’re here to see everyone has a good 
time in a safe place.” 

The most passionate, redemption Kudo we received 
in the operator poll (inside this section) came from Tim 
Lehman of the Avalon Pier on the North Carolina coast. 
Redemption does have its detractors, but Tim’s obvi- 
ously not one of them. Writes Tim: 

“When you talk about redemption, please capitalize 
the word. It deserves that much respect! | cannot 
believe it took us so long to take the plunge into the 
world of redemption (I say “plunge” because of the pool 
of quarters it generates). The games are simple, anyone 
can play them, and not only are you entertained, you 
can take home a prize. Now, that’s a winning formula.” 

RePlay’s staff, with the help of a lot of fine people in 
the game center segment of the business, have gath- 
ered together a host of articles and features keyed on 
redemption for this special section. We hope readers 
find it rewarding. 


ice wer eo ed 
Aaa a | Y 


C] 


Se 


BIZ 


a — 
- — 


RePlay Magazine 


GOpziLtLA 
WADE, vy.. 


FEATURES: +o THIS LITTLE GAME IS A 
ee “ee GIGANTIC SUCCESS!! 


* Ticket or capsule fae ) . 
redemption options co rh . si The popular sci-fi monster is featured in an 
." Sie . Rs . : 
‘n Ist _— : “By, -, all new redemption game for kids of all 
salsa ce e. ? %, Y: "~ ages. Players press the fire button to launch 
all ages Re “** bombs into GODZILLA’S mouth. It’ a real 
Pre @ challenge as his mouth 
ate opens and closes while 


he sways back and forth. 
Authentic movie music 
and the roar of GODZILLA 
makes this game a real 


. attraction piece! 
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DIMENSIONS: 
Width 23 inches (58.4 cm) 
Depth 29 inches (73.6 cm) 
Height 66 inches (167.6 cm) 
Weight 165 Ibs (75kg) 


© 1993 TOHO CO., LTD. 


NAMCO-AMERICA, Inc. NAMCO EUROPE LTD. NAMCO LTD. artes, BS. ita 
P.O. BOX 641630 25/27 Mossop Street 2-8-5 Tamagwa, Ota-ku ; ems ae . c} 


San Jose, CA 95164-1630 
(408) 383-3900 
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REDEMPTION 


The merger of Ace Novelty & Acme Premium Supply will 
provide you with the best in service and merchandise. Our 
1994 Redemption Line is our largest offering ever, and has 
it ALL. We have hundreds of exciting new items, the 


hottest licenses, prepacks, acrylic displays and, of course, 
all of the proven sellers. 
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Now marketing 
their 85th year, 
this Pennsy 


redemption 
pioneer Is 
expanding 
products, plant, 
services, staff 
and markets. 
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Skee-Ball has announced 
the latest addition to their 
family of games—Merlin’s 
Mirror. This winner 
everytime children’s 
Redemption Games 
features colorful castle 
theming complete with a 
cast of comical medieval 
characters. Players will 
marvel as the “magical” 
moving mirror makes 
them grow taller, then 
shorter, thinner, then 
fatter. Merlin’s Mirror is 
ideal for very young 
players since it requires 
no skills and allows 
children to win tickets 
every time they play. 


| 


hen you hear the word “Skee-Ball,’ 
it probably conjures up fond mem- 
ories of playing the time-honored 
alley games while visiting your favorite 
amusement park of boardwalk arcade. 
Listening to the nine wooden balls rattle 
and clunk into place, rolling them up the 
alley toward that elusive fifty point hole, 
and tearing off those precious tickets be- 
fore heading for the prize counter. First 
introduced in 1909, few amusement 
games are as well know, or as well loved 
as Skee-Ball. 

What you may not know however, is 
that today Skee-Ball means much more 
than just alleys. While the Skee-Ball alley 
is still the company’s mainstay, over the 
last few years Skee-Ball, Inc. has expand- 
ed its product line to include nearly a 
dozen different redemption games, sever- 
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al group race games and a wide variety of 
custom midway game fixtures. 


BEYOND ALLEY GAMES 


Skee-Ball’s most dramatic corporate 
erowth began with its purchase by pre- 
sent owner Joseph Sladek in 1985. 
Sladek’s first step after obtaining owner- 
ship was to upgrade the Skee-Ball alley to 
take advantage of existing technology, en- 
sure continued quality and maintain com- 
petitive market pricing. After solidifying 
the company’s foundation, he began an 
aggressive campaign to increase Skee- 
Ball, Inc.’s product offering by introduc- 
ing games such as Skee-Toss, B.C., Barn- 
yard Babies and Tic Tac Toe. The result- 
ing corporate growth necessitated the re- 
location of Skee-Ball’s headquarters from 
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able clients as Disneyland, Universal 
Studios and Fiesta Texas. Other key 
members of the Vari-Tech team, in- 
cluding Bill Bing, Kelly Kane, Todd 
Hennink, Holly Schillim and Scott 
Smith, have also joined the Skee-Ball 
staff and have relocated to eastern 
Pennsylvania. 

In addition, during the last year, 
Skee-Ball, Inc. has added more than 
30 production personnel and created 
many key management positions. 
Among the new faces are Robert 
Bieber, production manager; Ernest 
Patten, controller, Brenda Dunkel- 
berger, marketing manager; Chris 
Lewis and Lisa Hoch, product devel- 
opment engineers; Mario Ignacio, 
technical services manager; Cathy 
Lengele, quality control supervisor; 
Mark Young, sales representative; 
Jerry Hannigan and Rick Dziak, pur- 
chasing. 

In mid-1993, new need for addi- 
tional production related facilities 
prompted the opening of a new man- 
ufacturing plant and the recent con- 
struction of additional offices at Skee- 
Ball’s Chalfont headquarters. This 
brings the total number of Skee-Ball, 
Inc. locations to three--Skee-Ball’s 
main plant which manufactures 
Skee-Ball alleys; the specialty prod- 
ucts division, which builds the com- 
pany’s specialty coin-op games and 
its newest facility, the midway and 
group race game plant.. “Despite 


Skee-Ball has introduced a new product which can be added to existing Model “S” Skee-Ball 
Alleys. The Skee-Ball Progressive Jackpot is designed to increase playing excitement and profits! 
A colorful jackpot display keeps track of the extra tickets which players can win if they achieve the 
“jackpot score” determined by the operator. The jackpot, linked to as many as twelve alleys, in- 
creases in value every time players insert a coin into any Skee-Ball player station. The jackpot con- 


these recent additions bringing our 
total facility square footage to over 
60,000 square feet, our opportunities 
for significant future growth are limit- 


tinues to grow until someone wins! 


its longtime Lansdale, Pa. home to a 
new larger facility in nearby Chalfont, 
Pa., in 1992. Sladek’ss drive toward 
expansion ultimately led to the acqui- 
sition of the Michigan-based game 
manufacturer and consulting firm, 
Vari-Tech International. 

The merger with Vari-Tech, de- 
scribed by Sladek as “an excellent 
marriage,” opened an exciting new 
chapter in the history of the compa- 
ny. Skee-Ball went from a coin-op on- 
ly manufacturer, to a full service 
games supplier capable of handling 
large scale redemption and midway 
game development projects. Incor- 
porated into the Skee-Ball coin-op 
line were former Vari-Tech products 
such as Circus Hi Rise, B.C. Bash, 
Danger Mine and the group race 
game Killer Beez . 
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NEW FACES/NEW 
PLACES 


The expanding product line re- 
quired the addition of new personnel 
and increased production capabili- 
ties. One of Vari-Tech’s greatest assets 
was its qualified team of industry 
trained professionals. Former Vari- 
Tech general manager Mark Kane, 
now vice president of Skee-Ball, and 
sales managers Reggie Moultrie, Tom 
Kane and Jeff Hudson are all veterans 
of the amusement industry, having 
managed game operations at major 
U.s. amusement parks prior to joining 
Vari-Tech. During their tenure with 
Vari-Tech, they served as manage- 
ment consultants to companies 
around the globe, assisting with game 
development projects for such not- 
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ed,” remarks Skee-Ball vice presi- 
dent, Mark Kane. “As a result, we are 
continually reviewing our production 
processes and facility utilizations for 
opportunities to streamline our busi- 
ness. I would not be surprised to see 
us materially expanding our physical 
plant in the very near future.” 


STATE OF THE ART 


Seeing the need to maintain quali- 
ty and to attain efficiencies in the 
ever-increasing demand upon its 
manufacturing facilities, Skee-Ball 
has added computerized, state of the 
art manufacturing equipment to assist 
in game cabinetry construction. A 
Rover 464 Biesse CNC router and a Z- 
32 SCMI computerized panel saw 
were put on line at the Chalfont facili- 
ty in mid-1993, and the benefits were 
quickly realized. “The new equip- 
ment has more than doubled our pro- 
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Height: 60° 
Base: 24" Wide 


Globe: 22" Wide 
1 Pc. Unbreakable Globe 


Capacity: 3,600 (600 ct.) 
or 5,100 (850 ct.) 


; A&A Company 
_ Parkway Machine Corp. 


MAILING ADDRESS: 
P.O. BOX 277, TIMONIUM, MD 21094-0277 
STREET ADDRESS: 
2301 YORK ROAD, TIMONIUM, MD 21093 
PHONE: (410) 252-1020 « 1-800«638-6000 
FAX: (410) 252-7137 » 1-800-800-1110 


There are now two new options available for existing and new Tic Tac Toe games. A double-ticket 
Bonus Round and a Progressive Jackpot feature have been added to increase playing excitement 
and revenues! During the first round of play, layers roll their balls into the playing field in an attempt 
to fill all nine holes before time expires. If successful,! players enter a Bonus Round and win double 
the number of tickets by completing the flashing tic tac toe patterns. The Progressive Jackpot al- 
lows contestants to win additional tickets by successfully completing the bonus round challenge. 
A colorful jackpot sign displays the number of extra tickets which can be won. The jackpot in- 
creases in value each time a coin is inserted into one of the Tic Tac Toe player stations and contin- 


ues to grow until Someone wins! 
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duction capabilities while creating a 
safer working environment for our 
employees,” remarks general manag- 
er Pat Talmadge. “It has allowed us to 
both increase quality and obtain the 
optimum yield from our raw materi- 
als.” 

In addition to new manufacturing 
equipment, Skee-Ball also purchased 
a network of office based computers 
in order to bring on line a new 
accounting system, add Computer 
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Aided Design capabilities and desk 
top publishing. The conversion to 
new technology in the office has also 
increased quality and productivity. 
Technical drawings of game compo- 
nentry are new done through com- 
puter aided drafting, which “allows 
us to design the increased precision 
by tying our actual production equip- 
ment into our computerized drafting 
board,” notes Chris Lewis, product 
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development engineer. 


FORGING AHEAD 


Despite the tremendous expansion 
already achieved, don’t think that 
Skee-Ball will be slowing its pace. In 
fact, the commitment to new product 
development is stronger than ever. 
Sladek remarks, “We are continually 
researching and evaluating new game 
ideas. We have expanded our prod- 
uct development effort. Our company 
goal is to introduce a new game at 
each major trade show.” 


THE IMPORTANCE OF 
THE DISTRIBUTOR 
NETWORK 


While the acquisition of Vari-Tech 
International gave Skee-Ball its first 
dedicated sales staff, Sladek stresses 
the importance of distributors to over- 
all sales of his products. “Historically, 
Skee-Ball has gone to great lengths to 
develop the best distributor network 
possible. Our commitment is to con- 
tinue to fully support our distributors 
both through supplying quality prod- 
ucts and developing further business 
opportunities,” he said. 


MANAGEMENT 
AND CONSULTING 
SERVICES 


Skee-Ball continues to offer the 
types of management consulting ser- 
vices for which Vari-Tech Interna- 
tional was internationally renowned; 
however, the motivation underlying 
these types of services has changed 
slightly. If requested, Skee-Ball is ca- 
pable of assisting clients with game 
equipment selection, layout and de- 
sign of the games area, installation 
and set-up, operational guidelines, 
employee training manuals and even 
temporary on-site management sup- 
port. Domestically, Skee-Ball’s goal is 
to use these services to support its 
distributor network, by assisting in 
project design but referring the actual 
sales to local distributors. Internation- 
ally, these services have allowed 
Skee-Ball to penetrate new markets, 
particularly in the Far East and 
Europe. By helping to establish suc- 
cessful game operations through 
management consulting programs, 
new inroads have been established 
for equipment sales. Some of its re- 
cent projects have included the U.K.’s 
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Skee-Ball president Joe Sladek (right) and vice 
president, Mark Kane confer over a morning 
cup of coffee. 


“Skee-Ball Veterans”: Employees with more 
than 15 years of dedicated service. From left 
to right are Walt Clower, Gerald Schafer, Tom 
Baker, Sam Clower, Barry Scholl, Irv Abbott, 
Alec Sprouse, Joe Clower, Milton Mininger 
and Fred Dyer (not pictured). 


Sales manager Reggie Moultrie in conference 
with rising young sales representatives Mark 
Young and Todd Hennink. 


Blackpool Pleasure Beach and 
Thorpe Park, Mexico’s Reino Aven- 
tura, and Hong Kongs Ocean Park. 


THE INTERNATIONAL 
MARKETPLACE 


While management consulting ser- 
vices allow Skee-Ball to establish 
new markets on a project by project 
basis, the company is actively seeking 
to expand its international distribu- 
tion network. Internally, Skee-Ball 
continues to direct sales managers to- 
ward the very active Pacific Rim re- 
gion and the growing European and 
Middle Eastern fronts. A vigorous 
search is on for distributors capable of 
more thoroughly covering these re- 
gions. A well-established distributor 
network already exists in Mexico, 
and Skee-Ball is also closely watch- 
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New faces: the newest members of the Skee- 
Ball family. From left to right are Rick Dziak 
(purchasing), Lisa Hoch (CAD operator), Chris 
Lewis (product development engineer), Bob 
Bieber (production manager), Ernest Patten 
(controller), Jerry Hannigan (purchasing), 
Cathy Lengele (quality control), and Mario 
Ignacio (technical services manager). 


Accounting at its best! From left to right are 
Kathy Bitner, Ernie Patten, Denise Gehman, 
and Ronda Rogers. 
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State of the art: The latest in computerized 
manufacturing equipment helps Skee-Ball, 
Inc. to increase production capacities and en- 
sure quality. 


ing the developing markets of South 
America and Eastern Europe. 


FOCUSING ON 
THE FUTURE 


So what is in store for a company 
whose product line, staff size and 
manufacturing space has more than 
doubled in the last two years? Vice 
president Mark Kane defines Skee- 
Ball’s “growth objectives” as: 

International Growth: new market 
development outside domestic 
boundaries. This was a key reason for 
obtaining the Vari-Tech sales force. 
Joe Sladek felt the new sales team 
could establish a presence in ripe for- 
eign territories and help develop the 
merging markets. 

Maintaining existing market share 
with their basic product line and 
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Skee-Ball, Inc.’s newest manufacturing facility 
in Telford, Pa. dedicated to the production of 
group race games and custom midway game 
fixtures. 


Employees playing Skee-Ball’s latest group 
race game, Tic Tac N’ Roll, as technicians ap- 
ply the finishing touches. 
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Production technicians completing Skee-Ball 
alley runway assembly at the Chalfont manu- 
facturing site. 


through enhanced support of their 
distributor network. 

Obtaining cross-market penetra- 
tion and growth through aggressive 
new product development. 

“Skee-Ball’s corporate mission,” 
Joseph Sladek adds, “is to continue to 
supply to the amusement industry 
quality games that will withstand the 
test of time. We are committed to 
maintaining the quality of our exist- 
ing games and introducing exciting 
new games which will thrill players 
everywhere.” 

With and 85-year history of “thrill- 
ing players everywhere,” Skee-Ball, 
Inc. and its growing corporate family 
seems perfectly positioned to accom- 
plish all of its goals and more! 

Skee-Ball, Inc. is located at 121 
Liberty Lane, Chalfont, PA 18914. 
Phone is 215/997-8900. 


RePlay Magazine 


STEP RIGHT UP AND PLAY 


As the calliope music plays and the Circus Barker calls 
to the player, Coin Circus adds a new dimension to coin 
drop redemption games! 


Coin Circus revolves around a circus theme, where a 
bright, colorful, 3-dimensional clown is the center of 
attention in an attractive mirror lined cabinet. He holds 
four arms which rotate around in a circle and move up 
and down. Each arm represents a different ticket value 
which are set at different difficulty levels. This is the 
most unique coin drop game in the industry! 


As the drum roll plays, the players can test their skill as 
they drop a coin or token and try to have the arms 
"catch" the coin. Miss the shot, and the coin drops into 
a Bonus Wagon. The clown laughs and taunts the player 
to try again. Make the shot and light up the first of a 
bank of lights on the Bonus Wagon! This adds a whole 
new dimension to the game! Now, not only can the 
players continue to test their skill, but they have 60 sec- 
onds to make another shot! If any player successfully Rte 
makes 5 shots, the Bonus Wagon lets down a cascade ie 
of coins similar to the effect of a coin pusher paying out 
a jackpot! The jackpot is paid out in bonus tickets. 
Coin Circus is completely operator adjustable for both er 
bonus pay-out and individual arm ticket values. Its 
compact cabinet makes it fit in any location and can be 
set for no ticket operation for those locations that do not 
operate redemption! Coin Circus is more than just a e 
redemption game! 


Game Features: at 
e Cabinet quality built with tongue and groove construction. © Additional score units included to customize arm ticket pay-out. wh 
¢ Metal Ticket Door and Deltronics ticket dispenser. e Leg Levelers and recessed wheels for easy installation. 
e Ticket Reset button on ticket door. e Shipped with either a .984 Token or Quarter Coin Mech. 
¢ New Audit System with six digit board in Coin Door. e All U.S. made components. 
"chy 


Game Specs: 30" W x 50.5"D x52" H Weight: 350 Ibs. pee RS 


© 1994 American Sammy Corporation. All Rights Reserved. 
Coin Circus™ is a trademark of American Sammy Corporation. 


American Sammy Corporation 
901 Cambridge Drive ¢ Elk Grove Village, IL 60007 © (708)364-9787 ¢ Fax: (708)364-9831 


YOUR TICKET 
TO SUCCESS 


PATENT PENDING 


~* 
a ” of 7 
"This REDEMPTION CENTER would bring redemption | “Lam glad Smart Industries had the foresight to build 
into places it has never been before, such as, a machine that arcades have been needing for years." 
Bowling Alleys and Truck Stops." "We are looking forward to purchasing several 


machines for ourselves." 


"Since this machine can be adapted to individual needs, large chains and arcades will have the opportunity to speed up 
customer service and have control of tickets and inventory." "The machine does not take coffee breaks, call in sick or 
complain, and for these reasons, it should pay for itself in less than one year." 


INDUSTRIES CORP. MFG. 

1626 Delaware Ave. 

Des Moines. lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 
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Norm Pink explains his successful 
approach to redemption: solid 
marketing and constantly changing 
games and prizes 


| {there is a “professional’s professional” in the 

_ field of redemption operating, it’s Norm Pink. 

= Top operators from around the U.S. pay hom- 
age to his expertise and incredible depth of knowl- 
edge...so we thought Norm would be an ideal inter- 
view subject for our Redemption Special. In concert 
with several important partners (see the accompa- 
nying profile), Norm operates American Amuse- 
ment Arcades, headquartered in Minneapolis. 
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Some of their 24 Midwestern arcades are as large as 
30,000 sq. ft. — but whether the site is big or small, 
redemption is a vital part of the AAA operation. 

Norm was president of AMOA in 1980-81 
when the trade’s biggest challenges were legal re- 
strictions on arcades and the influx of gray-area 
games. He was also a co-founder of MOMA (Minne- 
sota Operators Music & Amusements) and served as 
its second president. 


REPLAY: Norm, how important is redemption to 
you at American Amusement Arcades? 


NORM: Redemption is an absolutely necessary part 
of our arcade operation... for several reasons. Today 
it’s the hook that brings customers in. So many 
video games available for arcade customers are also 
available at the same time, or nearly so, on their 
home computers and home cartridge sets. Without 
the competitive edge of a unique product or lead 
time on a video title, we need some other attraction. 
Redemption is a marvelous way to give customers 
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perceived value for their money, plus a chance 
to acquire a tangible piece of merchandise. 


REPLAY: Is redemption your most profitable 
category of equipment? 


NORM: No, video is still the most profitable. 
Dollars earned by video games go straight to 
the bottom line, with relatively few expenses. 
Redemption games cost more to maintain be- 
cause they’re physically more wearing and 
you've got a product cost that video does not 
have. Maintaining the same level of gross in- 
come with redemption, that you had before redemption, 
means your bottom line is eroded because of these new 
costs. However, our bottom line is up because redemption 


INTERVIEW 


orm Pink’s coin-op career began in 1947, when 


Ni: was still in high school. He started working 
for his cousins Amos and Dan Heilicher on 
their Minneapolis route (Advanced Music Co.), 
cleaning machines and doing chores around the 
shop. He continued the work during summers be- 


tween college semesters. “I had no intention of get- 


ting into this business because I was in the Univ- 
ersity of Minnesota dental school for almost two 
years,” Norm recalled. “Then they said I couldn’t 
carve a tooth that 
would fit into an ele- 
phant’s mouth.” 
Norm took his de- 
grees in psychology 
and chemistry while 


Guard during the 
Korean War. Upon 
graduation, he re- 
turned to work full 
time for Advanced 
Music in 1955. While 
his cousins built a na- 
tionally recognized 
record distribution or- 
: ganization, Norm ran 
at “ae | the route, simultane- 
ously building a route 
of auto photo booths in major stores (Kresge’s, 
Woolworth, etc.) throughout the five-state area. In 
the process he got to meet lots of future corporate 
big shots, working with them to create cooperative 
merchandising and advertising campaigns. 

When America’s first indoor shopping center 
(Southdale) opened in the early ‘60s, an initial 
photo booth placement by Norm gradually grew 
into the world’s first shopping mall arcade. (Jules 
Millman visited and later patterned his Aladdin’s 
Castle stores after this site.) As additional shop- 
ping centers opened in the Twin Cities, Advanced 
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serving in the National 
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draws more customers, so it’s well worth it! 


REPLAY: Do you assign a standard percentage of floor 
space per store for redemption? 


NORM: No. The amount of space we devote to redemp- 
tion in each arcade depends on the total size, location and 
type of store. Our smaller, shopping mall arcades have old- 
er customers — preteens and teenagers — and so we use 
somewhat less redemption equipment. In our very large 
Circus Pizza sites, which have restaurants and games, the 
customer demographics are different. We do over 300 
birthday parties per week across all seven of our Circus 
Pizza locations, with an average age of seven. These loca- 
tions are family-oriented and so we have more redemption 
games for the younger players and their parents. Besides, 


Music installed more arcades. “Almost every one 
was a fight to open because of local restrictions,” 
Norm said. “It could take six months to get li- 
censed.” 

At first their only ticket-vending games were 
Skee-Balls, but Norm’s arcades always included 
small prizes. As more redemption games hit the 
market, they expanded their prize selection — al- 
though many communities had banned arcades, 
and many others banned ticket redemption. AMC 
expanded the market by pointing to favorable fed- 
eral rulings that skill games were amusement 
games, not gambling pieces, and that prizes could 
be awarded for games of skill much like the purse 
in a golf tournament. 

In 1987, Advanced Music merged with Twin 
City Novelty (a friendly competitor) to form Amer- 
ican Amusement Arcades. “We had jointly owned 
some out of town arcades and their success con- 
vinced us to stop competing on the street,” Norm 
said. Today AAA operates 24 arcades in 
Minnesota, North and South Dakota, Northern 
Michigan, and Wisconsin. Most (17) of these are 
mall arcades of 1,200 sq. ft. and up, called 
Piccadilly Circus; they have video, pins and re- 
demption. Seven of the stores (called Circus Pizza) 
are much larger, ranging up to 30,000 sq. ft. with 
full restaurants, bumper cars, animated robot 
shows, softplay areas, kiddie rides, redemption, 
and over 100 games each. 

Norm works closely with Gene Winstead, who 
runs AAA’s street route and its “contract arcades” 
division (which operates coin-op games in the 
Mall of America, the airport, amusement parks, the 
state fair, Chicago’s Baha Beach Club, etc.). Also 
on board from Twin Cities are David Lieberman, 
Steve Lieberman, and Harold Okino. “We’ve been 
friends since grade school days and we were com- 
petitors for decades,” Norm smiled. “Now we’re 
friends and partners. It’s been a wonderful rela- 
tionship.” 


RePlay Magazine 


in those locations we have more room for the 
games and prize counters! 


REPLAY: You mentioned birthday parties; 
how else do you market your arcades? 


NORM: We have advertised on the local Fox 
network TV station for five years. We have our 
own TV commercials which are produced by 
an advertising agency and by the TV station. 
We started the Fox Birthday Club where kids 
can send their name to the TV station or sign 
up in our stores. Our mailing list now includes over 
150,000 names. Kids get magazines from Fox four times a 
year. On their birthday, they get birthday cards, a coupon 
for a free ice cream sundae, and free tokens. We also run 
monthly ads on the back cover of a free monthly shopper’s 
magazine that Fox contracts for. 


INTERVIEW 


REPLAY: You work with local schools a great deal, 
right? 


NORM: Yes. All of our stores have a “Good Grades Pro- 
gram” that rewards kids with free tokens for A’s and B’s. 
We've been doing that for at least 10 years, and one North- 
ern Minnesota community actually buses kids into the 
next big town where we have an arcade, just so they can 
redeem their report cards for free tokens! Another school- 
based promotion is lunch with school teachers and princi- 
pals, who bring four of their students. We give them lunch, 
tokens and a treat at no cost to the school. It’s been very 
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Red neon signage and glass bricks in frosted blue tones create an invit- 
ing entrance to Picadilly Circus, a typical mall arcade in AAA’s chain. 
This one’s located in the Ridgedale Mall, Minneapolis. 


successful because it gives schools a fun way to reward 
kids for their success. 


REPLAY: Good community relations seem to be very im- 
portant to American Amusement Arcades. 


NORM: We had to put an emphasis on it because it was so 
hard for us to get started in this area, years ago. Amuse- 
ment centers were originally thought of as “dens of iniqui- 
ty.” So we work hard to develop those ties. We have 1,500 
graduates of D.A.R.E. (Drug Abuse Resistance Education) 
coming to our Brooklyn Park store on April 22. The attor- 
ney general of Minnesota is chairman of the group’s advi- 
sory board and the mayor of St. Paul is on the board. And 
I’m also on the board! We donate the proceeds from all 
pop sales the first Monday of every month to D.A.R.E. Our 
Circus Pizza stores have been smoke-free for over two 
years, even though our other operations including cigarette 
vending. 


REPLAY: Coin-op is just one of many markets in Min- 
nesota which have felt a major impact from legal casino 
gambling on Indian reservations. Does redemption play 
a useful part in helping the industry compete with that? 


NORM: Yes. Players like to be rewarded for playing 
games, and gambling fever has become a way of life in 
America today: play to win! This has resulted in every- 
thing from state lotteries to McDonald’s scratch-off promo- 
tion games. In our state, Indian gaming is very big business 
and 87% of the citizens say they have gambled. Redemp- 
tion is a good, competitive outlet which rewards prizes for 
playing games, yet it has the advantage of being skill-ori- 
ented. 
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an eye-pleaser thanks to plenty of neon, bright cheerful colors, neat 
arrangement of handsome prizes in the counter, and oversized plush on 
the wall (from AAA’s Piccadilly Circus in Columbia Mall, Grand Forks, 
N.D.). The merchandise is changed frequently. 


REPLAY: Let’s talk about the merchandising aspect of 
redemption for a moment. One redemption manufactur- 
er has said the proper choice of merchandise is even 
more important than the selection of games themselves. 
Do you agree? 


NORM: Good games and good prizes are equally impor- 
tant. Players won’t play if the prizes are enticing, but they 
can’t win a satisfying number of tickets. On the other hand, 
if you have exciting $5,000 games but uninteresting 
“slum” prizes, players won’t play in that case either. It’s 
like having the proper match of amplifier and speakers for 
a jukebox: you must have both. Each element is needed to 
make the other work. 


REPLAY: What’s your approach to merchandise pur- 
chasing? 


NORM: We have 7,000 sq. ft. of merchandise in our ware- 
house and we make our own pre-packs. We buy from 
many suppliers all over the country. We may buy die-cast 
toy cars from one supplier and plush from four or five oth- 
ers, So we have a good mix. Licensed merchandise is be- 
coming a big factor. I firmly believe customers are aware of 
licensed products and perceive it as a good value. 


REPLAY: Why are redemption experts always talking 
about “perceived value”? 


NORM: Because perceived value has to be there! From day 
one, we would never put a prize into our redemption 
counter that’s not obtainable by our customers. We have 
never put up big-ticket items like $1,000 TV sets. Whatever 
prizes we show in our redemption counter, are prizes our 
customers can win by accumulating tickets over a month’s 
period — three months at most. But now we're starting to 
rethink this approach because larger prizes are becoming 
acceptable and people are asking for them. Today I don’t 
think any city council or attorney would rule against it; it’s 
just a fait accompli. 


REPLAY: How do you regulate the prize values which 
you offer? 
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like this one. Restaurants help build family traffic. 


NORM: Each week our office prints a 20-page prize list for 
our stores. Each store orders its own merchandise; we 
don’t allocate merchandise to them because they know 
their customers and what those customers want. So a store 
in one town may not order the same merchandise as an- 
other. I might walk into one store and find a whole prize 
counter filled with sports-themed merchandise because 
that’s what people in that area want. One of our stores 
whose customer base is largely Hispanic will order more 
jewelry items than a store with a blue-collar customer base. 


REPLAY: Redemption has been called “entertainment 
shopping” because you're really competing with retail 


Billiard 
Cloth 


All Grades and Colors 


Wizsala 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK — 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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Night view of AAA’s newest store: the Circus Pizza arcade in Edina, 
Minn. It’s a two-story building, but the kids’ softplay climbing unit reach- 
es from the ground floor all the way up to the third-story cupola on the 
roof. A very creative way to exploit the unique architecture. 


stores to move hot merchandise. Do you make a point of 
pricing your merchandise competitively with regular re- 
tail stores? 


NORM: Very much so, and that’s another part of “per- 
ceived value.” Two of the largest close-out houses in the 
country, Jacob’s Trading and Universal International, are 
located in the Minneapolis-St. Paul area. We visit them of- 
ten and are able to get some fabulous values. 


REPLAY: For example? 


Powerful 
With Our 


POWER SUPPLY 


Compact Size 
Power-On LED 


High Efficiency 
Dual AC 110/220V 
Low Ripple & Noise Built-In EMI 
Top Quality Control Soft Start 
Protected Over Voltage/Short Circuit 


+ 5VDC = 15A 
- 5VDC = 1A 
+12V DC = 2.5A 


Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 
Taipei, Taiwan ROC 
Tel.: 886-2-218-5023 
Fax: 886-2-218-0029 
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Behind the “Play Pay” station you can see that towering softplay unit 
soaring 38’ feet high into the cuppola of the Circus Pizza arcade in 
Edina. Notice the ring of spotlights on the roof, too. 


NORM: Recently Wilson baseballs changed the colors of 
their stitching and we were able to obtain last year’s ver- 
sion, brand-new and in perfect condition, for a fraction of 
their wholesale price. Something similar happened with a 
quantity of Spaulding basketballs. We were able to put all 
these goods into our prize counters for a fraction of what 
you'd pay in a retail store. To draw customers, we pass 
that savings on for everything — electronic goods, top- 
quality baseball caps with official logos — in whatever 
quantity we can get. 


REPLAY: Okay, now lIet’s talk about equipment buying. 
Many redemption games are based on “classic” game- 
play ideas. How important is it to offer new redemption 
games? 


NORM: You must offer new product. The good thing 
about that is that the equipment basically doesn’t go out of 
style. Redemption games don’t lose their interest to cus- 
tomers as quickly as some video games do. New kinds of 
skill challenges make a difference, and so do more lights 
and sound. Of course, many of the best of today’s games 
are just electronic versions of older, electromechanical 
games but it still helps increase customer appeal when 
these classic themes are freshened up with lots of electron- 


ic bells and whistles. 
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REPLAY: Are you satisfied with the imagina- 
tion and creativity of redemption games 
available today? 


NORM: Oh, yes. In fact I think some exception- 
ally fine games have come out lately. For exam- 
ple, the people at Lazer-Tron are very creative 
and innovative; they have done a great job of 
bringing new concepts to the market. Coin 
Concepts has provided some very creative new 
twists on timeless ideas, and so have Quick- 
Silver and National Sports Games. I could 
name many others. 


INTERVIEW 


REPLAY: How do you choose among many competing 
models of similar equipment? 


NORM: We’re associated with Lieberman Music Co., 
which allows us to try just about every manufacturer’s ver- 
sion of a product. Each one has its own features. We test 
them all and rotate them among our various arcades. This 
constant rotation gives the store a new look, even if you’re 
only swapping a Betson crane for a Doyle crane. We’re 
constantly rearranging equipment and giving our arcades a 
fresh appearance to increase the traffic flow. The main 
constants are that our prize counters are always promi- 
nent, and we try to keep the redemption games nearby. 


REPLAY: How do you decide about ticket percentaging 


for various games? Does each store manager make the 
adjustment? 


Youre NOt going to pay 


A.L.D. SERVICES, INC. 


You choose the average price per piece 


A.L.D. 
SERVICES 
VARIETY 

PACK 
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1-800-777-5874 
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The redemption counter at the Circus Pizza arcade in Edina, Minn. 


NORM: No, we dictate that from the head office. We look 
at the game and decide what the customer is getting for his 
token. Again, you must give the customer value. On a 
Skee-Ball alley, the player gets nine balls and the fun of the 
gameplay is what it’s all about, so the payout percentage is 
less. On a fast game like Wheel ‘M’ In, ticket payout is the 
main attraction, so we set the payout levels higher. 


REPLAY: Are there any categories of redemption game 
that you can absolutely bank on to make money in any 
location? 


NORM: I would say any game where the customer can 
take physical control of the score, and improve his score 
by improving his skill, seems to be successful. Hammer 
games and ball-tossing games are good examples. If the 
game challenges the customer in a fun way, they’ll come 
back and play it again. 


REPLAY: Are there any redemption game categories 
that you automatically stay away from? 


NORM: We stay away from any redemption game that 
may cause the authorities to question whether there’s any 
element of skill. For instance, there are some pusher games 
we're afraid to operate because there’s no skill, or very little 
skill, involved in playing them. We can’t use any game 
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ba Your Collections will 
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New from 


LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-’em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 


Bonus Jackpots ! Innovators in Redemption ! Ribbit Racin” Features 


Players can win Special Bonus Jackpots Ribbit Racin’ is brought to you by Lazer-Tron, * Adjustable ticket payout * Quality construction 
by beating the fastest times of the day. the same people who brought you such great * Adjustable cost per play * Adjustable difficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spin to Win’, Jungle — * Weight 400 Ibs. ° $ize:41"W x 38D x 95°T 
Rama’, Awesome Toss Em’, Spina 21, * Super sound and graphics package 

Call Lazer-Tron today for the distributor Super Bank-It ‘and Sluggers Alley ° * Games can be linked together to form 

nearest you. a4, 6, 8 or 10 player race 


LAZER-TROM 00 Willow Re 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 


Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 


An animated robot show on three stages keeps the kiddies entertained 
(Circus Pizza arcade, Edina). 


Dazzling neon stars, angles and squiggles in blue, green and red add to 
the excitement of the layout at Circus Pizza in the Maplewood Mall (St. 
Paul, Minnesota). 


with a video screen and playing-card graphics. Any kind 
of line-up game is out, or any random-action ball-popper 
with playing-card graphics. The exception might be a Sei- 
del or Bay-Tek game where you roll the ball down a play- 
field to light up card symbols on the backboard; this obvi- 
ously requires skill. Now, you might question whether a 
token-rolling game involves skill, but at least on the better 
units you can direct the coin where you want it to go. 
Sometimes it’s a very fine line, but if there’s any question 
we don’t buy it...and we haven’t had any problems. 


REPLAY: Do you operate any very large equipment like 
batting or pitching cages? 


NORM: Not yet, but we’re very seriously looking at batting 
cages for a place we’re going to remodel. We did operate 
indoor miniature golf many years ago but when interest 
dropped off later, we replaced it with smaller and more 
popular games. 


REPLAY: Redemption equipment has the reputation for 
needing constant service. Is that your experience? 


NORM: Yes, mostly because ticket dispensers tend to jam, 
especially if customers don’t tear tickets straight, or try to 
get extra tickets, or push tickets back in. Also, any time you 
hit a moving target with a mallet, or have a constantly 
moving belt, things will break and wear out. It’s simply the 
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nature of mechanical devices. We’ve been spoiled with 
video games that have very few moving parts. 


REPLAY: Is there any way to cut down on those mainte- 
nance demands? 


NORM: Yes, we’ve come up with some in-house adapta- 
tions to strengthen certain games. The other way is to be 
careful about which factory’s products you choose. How- 
ever, let me say that redemption manufacturers as a whole 
have been very responsive to my comments and sugges- 
tions, and also have been helpful when we had problems. 
Again, Lazer-Tron is a standout here. Too few manufactur- 
ers listen to the street; they are an exception. QuickSilver is 
another very attentive company; and Coin Concepts... 
again, I could mention many examples. I wish manufactur- 
ers of other types of products would learn from this! 


REPLAY: Your operation is fully computerized. What 
kinds of management tasks is the computer especially 


helpful on? 


NORM: That’s a big subject. We’re about to change over 
from our large, 15-year-old mainframe computer to desk- 
top personal computers. We can’t access data as easily 
now as we soon will. But with that in mind, our most 
helpful tools are per-machine earnings records; inventory 
of machine locations; and how long they’ve been there. I’m 
not so concerned about depreciation and lifetime earnings 
as Maximizing income per machine, proper rotation, and 
ensuring proper payout percentage. 


REPLAY: What do you wish you could do on the comput- 
er, that you don’t do now? 


NORM: Currently we have to hand-enter “ticket value per 
token” data in our collection reports. The number of tick- 
ets vended per token on any individual game is a very im- 
portant factor for redemption, just like the adjustments of 
free replays on a pinball. Our new systems will do that au- 
tomatically. We're looking at a system now that will allow 
managers to enter coin or ticket meter readings directly in- 
to the computer, using a hand-held data collection device. 
We will also be able to tie in the prize inventories of each 
store, with our warehouse inventory. 


REPLAY: What's the biggest headache with handling 
tickets? 


NORM: Today in a large arcade, customers are winnin 
hundreds of tickets. We used to count them by hand; to- 
day we can’t afford to take the time to do that in our larg- 
est, busiest arcades. Instead, we weigh them with electron- 
ic scales which sit right on our prize counters! There’s a 
small chance of error, of course, but we’ve got to dispose of 
those tickets quickly. Deltronics makes a combination tick- 
et counter-shredder, and that may be fine for a smaller lo- 
cation. But in our largest places we can’t allow a line of ten 
people to build up as we wait for that to be done. 


REPLAY: You have always operated your arcades on to- 
kens, but are you looking at debit card technology? 


NORM: Yes, we are. We actually started investigating this 
type of technology seven years ago. At that time, we tested 
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The PREMIER skill crane: 


Where Reliability, Quality, Looks and Long-Term Performance Come Together. 
Built Tough by Operators for Operators! 


Why is the Premier skill 
crane so incredibly well- 
built? As operators of 
other manufacturers’ 
cranes for over five 
years, we found that in 
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accounts with extremely 
reliable equipment, we 
were going to have to 
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beauty of the Premier 
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looks. This skill crane is 
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panels made of heavy- 
gauge steel. 
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electronics is through 
the triple-locking, full- 
size front door (there are 
no split glass panels or 
obstructions) ...great 
accessibility & security! 


¢ One logic board is the 
brain for all crane 
operations, allowing 
operator-programmable 
features such as game 
time, vend price credits 
& game mode settings, 
as well as numerous 
auto test functions. 


e Claw mechanism is 
second to none with 
high-impact delron 
bushings, Brevel motors 
& steel gears. 


Please contact our office 
for a complete list of the 
quality design features 
of the Premier skill crane. 
You'll be glad you did. 


Do yourself & your route a 
favor — buy the best, buy 


Premier cranes from 


Mission Crane Service! 


MISSION CRANE SERVICE, INC. 


5142 Bolsa Avenue ° Suite 103 ¢ Huntington Beach, California 92649 
phone: (714)891-6422 © fax: (714)891-7613 


a wireless unit that would take a debit card, 
then feed data into the office computer. It was 
too expensive. For the last couple of years, we 
have been experimenting with debit cards in a 
mall arcade in Hibbing, Minn. This system is 
just about perfected: we can dial the arcade or 
they call us, and we get all the information we 
want...like tickets per coin, time machines were 
turned on or off, downtime for service, and all 
the information per player you could conceive 
of for the entire player base. As soon as it’s per- 
fected we'll probably expand the use of this 
system to some of our other stores, assuming 
we can get costs down. 


REPLAY: Is it true that high overhead means redemp- 
tion works best for large operators? Or can small op- 


should have redemption games and merchandise. Where 
to get the merchandise isn’t a problem any more, because 
there are plenty of wholesalers and jobbers who sell good 
merchandise in small lots. Today, suppliers not only print 
catalogs with prices, but also with suggested ticket values. 
Page 12 may have three-ticket items, and page 15 might 
have 10-ticket items. So suppliers are making it easy to get 
into redemption. I think one challenge is for operators who 
don’t have arcades to put redemption into bars and bowIl- 
ing alleys. It can be done, but you must have the coopera- 


American Amusement Arcades mails promotional flyers to 900,000 customers each 
month. This month's version brings discount coupons and a free gift offer. Notice that 


AAA takes credit cards! 
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tion of the location owner! 


REPLAY: What do new redemption operators most need 
to understand about this kind of business? 


NORM: My first suggestion would be to make certain that 
you give the customer value for his ticket — either real val- 
ue or perceived value. This is even more important in a 
shopping mall, for example, where you have large repeat 
business. Keep your inventory fresh. Don’t just buy high- 
bouncing balls; change the merchandise slightly so one 
month you’ve got clear balls, the next time frosted, the next 
time sparkled. 


REPLAY: Are you still learning new things about re- 
demption? 


NORM: Absolutely! Last year and this year, for example, 
I’ve learned how important licensed merchandise is. It 
costs us a little more, but we charge a little more and it’s 
definitely created an increase in sales. A soft vinyl baseball 
may cost 25 cents more with a licensed baseball team logo 
on it. But the customer will happily pay the extra tickets 
needed, because he recognizes the logo. 


REPLAY: So the actual dollars-and-cents value of those 
items is high for your company, and the “perceived val- 
ue” to the customer is even higher! That’s where redemp- 
tion makes its profits, we gather. Looking to the future, re- 
demption has been a permanent fixture on the New 

— Jersey shore for decades; do you believe it could 
last equally long in your part of the world? 


NORM: We originally kept a much lower profile 
for redemption in the Midwest than they did in 
New Jersey, because of the legal uncertainty. But 
today with the “play to win” mentality of our 
culture, we’re more open about it. Like all things, 
redemption has cycles. Our traditional plush 
sales have dropped slightly in favor of more in- 
novative merchandise. How long can redemp- 
tion itself last? Well, we haven’t seen a saturation 
point yet, but you can have too much of a good 
thing sometimes. My concern is that all the man- 
ufacturers may jump on the redemption band- 
wagon and lose sight of pinball and video. An 
arcade can only use so much redemption equip- 
ment; you can overdo it! We still need good pin- 
ball games like Addams Family pinball and 
good videos like NBA Jam. 


REPLAY: Any final thoughts you would like to 
express? 


NORM: I'd like to say that my experience in 
AMOA was tremendously educational. I learned 
a lot from my travels and from other operators... 
and I’m still learning! Also, I’d like to say how 
much I appreciate RePlay’s many years of sup- 
port for AMOA. 


REPLAY: Thank you, Norm, and thanks for 
this interview. Good luck with all your future 
endeavors! 
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CCI President Art Warner 
is a 22-year veteran of re- 
demption manufacturing 
and operating. In fact, Art 
likes to joke: “I was around 
before it was called redemp- 
tion. We used to call them 
‘ticket and token merchan- 
dising games’!” 

Maybe the biggest secrets 
in redemption operating are 
how to correctly set ma- 
chine payout levels, choose 
prize point-values, and 
properly assign values to to- 
kens or tickets. It’s a com- 
plex subject, but Art provid- 
ed a clear explanation in the 
May and June 1990 entries 
of his monthly column, 
“The Big Ticket.” We 
thought Art’s advice was 
well worth reprinting here. 

—The Editor 
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BIG TICKET 


WA R N E R 


REDEMPTION PROS 


ricing is a basic principle to 
every business. Price merchan- 
dise too high and customers will 
not be interested; price merchandise 
too low and you can’t make a profit. 
In the redemption game business, 
pricing decisions center on the 
token/ticket value that you establish. In 
your arcade or gameroom, customers 
view prizes by point value, not dollars 
and cents. 

Because you set the payout for your 
machines and you assign the point val- 
ue to your prizes, the value of a point is 
completely up to you. Setting that val- 
ue, giving the point a book value, deter- 
mines both the type of customer you’ll 
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see and the worth of every item in your 
arcade. 


DETERMINING & 
HANDLING PAYOUT 


Before you assign an exchange value 
for points, consider the payout for points, 
consider the payout for your games. If 
you set a high volume payout, customers 
will feel that they are winning “tons” of 
ticket and “buckets” of tokens. Winning 
such treasure will often generate more 
play and encourage new players. But 
handling volumes of paper and tokens is 
not always convenient. Reducing the vol- 
ume of payout may cut down on the 
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number of payers and the 
amount of traffic, but may 
attract the adult player or 
invite extended play. 

Particularly if you set a 
high volume of payout, 
different value points 
should be different colors. 
This allows redemption 
attendants to distinguish 
point values easily. It also 
avoids disagreements be- 
tween your players and 
employees. 

Tickets can be quickly counted by 
using a measured counter surface. 
Mark on the counter top the length of 
a five-or ten-ticket strip. Stretch 
strips of tickets across this length re- 
peatedly, counting 10, 20, 30 tickets 
and so on. This method saves a lot of 
time at a busy counter. Short strips or 
loose tickets can then be counted 
separately. 

We advise employees to announce 
the total to the customer before dis- 
posing of the tickets or mixing them 
in with other used tickets. This allows 
them to recount if necessary. After 
your count and the customer’s count 
agree, destroy or dispose of the tickets. 


TiITO 


TAITO AMERICA CORPORATION =» 390 Holbrook Drive » Wheeling, IL 60090 


Tokens can be counted either by a 
counting hopper, a counting ma- 
chine, or by a scale. Whichever 
method is used, remember to keep 
each customer's tokens separate until 
you agree on the count. 


VALUE IS THE POINT 


Giving the point an exchange val- 
ue is the heart of your business. Many 
systems have been used over the 
years for valuing the point and pric- 
ing merchandise, but those systems 
may not have accounted for your 
needs at your locations. You must de- 
sign a system that fits the needs of 
your location, your customer type 
and your business style. 

Any system for pricing must 
strike a balance between the num- 
ber of tokens or tickets dispensed 
per coin played and the dollar value 
of the prize. If you want low point 
values for your prizes, then you will 
have to set your games to pay fewer 
points. If you want lots of points 
pouring out of your machines, then 
you will have to live with high 
point values for your prizes. For 
each dollar played in a machine, an 


“ee 


appropriate value of points must be 
dispensed. If you want a 30% pay- 
out for each dollar played, 30¢ in 
point value will be awarded. We 
will discuss setting the payout in a 
future article. 

Basically, there are two approach- 
es to valuing the point: 

Focus on the point value of the 


_ prize: You may want the point value 


stickers on your prizes to be lower 
than the competition’s; you may 
want customers to think that the 
prizes are very easily won. Begin by 
designing an appropriate pricing sys- 
tem for your prizes. Usually, if you 
have a high-traffic location with high- 
volume turnover of merchandise, the 
point value for prizes can be higher. 
Locations with few games and less 
traffic often keep the point value low. 
For instance, in a high-traffic loca- 
tion with many machines and many 
types of games, an $8 prize can be 
priced at 800 points. In a smaller, qui- 
eter location, that same $8 prize may 
be priced at 240 points. For a cus- 
tomer in the busy location, 800 points 
may not seem like too much; in the 
quiet, smaller location 240 may also 
seem “just right.” You can avoid 
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Zoo Keeper 


5 on of all ages will love the fast-paced fun as 


all six playfully animated animals open wide and 


beg to be fed. 


e Ball-toss game with proven earnings and 
kid-tested satisfaction 

e Spectacular “Jungle” animal sounds and 
moving targets attract players 

e Income analyzer and Ticket dispenser 

¢ Operator-adjustable ticket payout 


* Designed afi d me 


__ Cabinet dimensions: 
oo 34/2" Wide 


e a dispenser capable 
ed to go from box to floor in 5 minutes 
nufactured in the U.S.A. 


83." High 


72" Deep 
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what we call “sticker shock’— the 
shock the customer feels on seeing 
the enormous point values on the 
more expensive prizes. If you focus 
on the point value for your prizes, 
then you must adjust the payout of 
your machines. 


Focus on the payout of the games: 


You may be more concerned that the 
machines pour out tickets and the 
activity and excitement of your 
gameroom overwhelm the customer. 
Ringing bells and flashing lights and 
the jingle of tokens dropping into the 
bin can create a carnival atmos- 
phere. Customers may enter your 
lively arcade thinking that “every- 
one’s a winner” and not pay much 
attention to the sticker prices. If you 
set your machines to pay out liberal- 
ly, then the pricing of your prizes 
will be higher. Each point may only 
be worth 1/2¢, 1/4¢ or less. An $8 
prize may require a 1600-or even a 
2400-point price sticker. 

All retail stores survive on what is 
commonly called “mark-up,” the dif- 
ference between the wholesale price 
and the retail price. Because a re- 
demption center is fundamentally a 
retail store, the prizes — your mer- 
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chandise — should be priced with a 
mark-up. When think of the price of a 
prize, you should consider both the 
purchase price and your overhead, 
rent, labor, freight, equipment, taxes, 
etc. Prize pricing may be as important 
to success as equipment, location and 
other factors. 

Now let’s discuss how the ticket/ 
token value will apply to the opera- 
tion of our equipment. 


PERCENTAGE OF 
AWARD 


In the operation of redemption 
games, percentage of award — or pay- 
out — refers to the number of tickets/ 
tokens paid out of the machine, per 
coin put into the machine. This per- 
centage is calculated over time (and 
over many players). It is not necessar- 
ily a one-to-one ratio. 

For instance, a 100% award 
means that for each coin paid to play 
the machine, a ticket or token is 
awarded over a random number of 
plays, usually 5,000 to 10,000. It does 
not mean that when each player pays 
one coin, he or she wins one ticket. 
Over time, if 5,000 coins are paid in, 


5,000 tickets/tokens are of 
paid out.Soforeveryten fH - 
players, if nine of them do 
not win any tickets, one 
player wins 10 tickets. Or 
if eight of them don’t win 
any tickets, two players 
win five tickets. And so 
on. A 200% award, then, 
is two ticket/ tokens for 
each coin paid to play. 
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SKILL VS. FORCED WIN 


Redemption games can be catego- 
rized as either a skill game or a 
forced win. Whichever type of game 
you operate, as the operator you 
must have the ability to adjust the 
level of difficulty, frequency of pay- 
out and amount of payout. When 
you are purchasing the equipment, 
ask the sales representative or manu- 
facturer about the “flexibility” of the 
machine. Be sure that you can fine- 
tune the equipment to the needs of 
our business or location. 

Skill games: this type of game re- 
lies upon the skill of the player to de- 
termine the outcome of the game and 


POP UP YOUR PROFITS WITH: 


Exciting Animal Land 


Animal Land combines the excitement of a 
redemption game with the familiarity of the 
ever-popular video game. It’s easy to play. 
Fun for all ages! 


e 1 or 2 player game in a single cabinet 
e Includes ticket dispenser 

e Built-in income analyzer 

e On-screen test mode 


Cabinet | dimensions: . 
___49" High 


eT 25" Wide | T/ IT O 
34" Deep A 
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subsequent payout. When you pur- 
chase a skill game, ask the manufac- 
turer about the win ratio — also called 
the hit frequency. Ideally, a small 
win of some sort should occur every 
three or four plays. The small win is 
often enough to keep the player at 
the game. However, a win every 
game takes away all the challenge 
and sport of a game, whereas too few 
wins makes the challenge too diffi- 
cult, and often causes the players to 
walk away. 

Usually a skill game has been test- 
ed by the manufacturer, and they can 
tell you how an average player will 
score. They can suggest how to set 
the machine to provide good, contin- 
ued interest and income. Adjusting 
the playing time, number of balls, 
turns for each game, and the award 
schedule are just some of the ways 
you can influence the popularity and 
success of a machine. 

Forced win: this type of game re- 
lies upon a combination of skill and 
chance to determine the outcone of 
the game and subsequent payout. 
These games, too, must be adjust- 
able. To tailor a forced win to difter- 


- Creative Sound Effects 


- Lights and Buttons 
- Smooth Motions 


ent locations, you can increase or 
decrease the award schedule, pro- 
vide more ways to win, increase or 
decrease the value of each payout, 
etc. Again, use the sales representa- 
tive or manufacturer as a resource in 
understanding the win ratio of 
equipment. 


SETTING THE PAYOUT 


Now you are wondering: how 
does all this information affect what 
you do with your machines? The an- 
swer is simple: matching the ticket 
cash value, the payout cash value and 
the percentage of award can make or 
break a machine, a bank of machines, 
your location and your business. 

As an example, an operator has es- 
tablished a 2¢ value (per ticket/to- 
ken), and is operating at a 25% cash 
value payout (that means ticket cash 
value divided by cash income). On a 
25¢ per play machine, it would take 
1,000 plays to bring in $250. Based 
on that income, the machine should 
pay out $62.50 (in cash value) worth 
of tickets. At 2¢ per ticket, the ma- 
chine would have to pay out — or 
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International 


throw — 3,125 tickets. So the number 
of tickets (3,125) divided by the num- 
ber of coins (1,000) gives a result of 
3.125 tickets per coin, or a percentage 
of award of 312.5% 

Based on the 2¢ ticket cash value 
and a 25% cash value payout, a 
312% percentage of award (although 
it sounds high) gives the player and 
the operator a fair deal. If the machine 
were set at a 100% or 200% percent- 
age of award, payout would probably 
be insufficient to generate play inter- 
est. At 200% (that’s 2,000 tickets paid 
out on 1,000 coins played), the pay- 
out would be only $10 in cash value. 
The players would soon realize they 
were not getting a fair deal. 

If you are presently operating a re- 
demption game that is not generating 
the kid of income you had expected, 
perhaps you should examine your 
percentage of award. Assuming that 
the machine is plugged in and run- 
ning correctly, you may be able to 
correct its low income by adjusting its 
percentage of award. If you do your 
homework when purchasing and 
placing equipment, it will pay off in 
the cash box much more quickly! 
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Lucky Carnival 


Dimensions: 
68" High 
96" Wide 

i 116" Deep 


TAITO 


Bic (CARGO 


Fire the cannon 
repeatedly at your desired prize 

eile C Collect unlimited prizes as you shoot 
your way y to the ranks of the top Marks 


e Using the cannon, fire a ping pong ball to shoot down the prize capsules on the moving turntable 

e Up to three people can play simultaneously 

e Each player is given sixty seconds and ten shots to play (Operator-adjustable settings) 

e Prize capsules are replentished automatically 

¢ Capsules are designed to accommodate prizes of varying shapes and sizes (Up to 7 inches) 

¢ The automatic loading mechanism is an advanced engineering design for trouble-free operation. 

e When the sensors detect a vacant space, the mechanism automatically drops a new capsule onto 
the turntable 

e The barrel-shaped cannon is an attention grabber with its unique shape and loud bang when fired 
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Made in the USA 


Loggin Continental® 


Flintmobile® 


For sales 
information and 
distributor referral 
Please call 


800-858-RIDE 


Dino® 


Manufactured and Marketed by Pr vess aap? Rides inc. / KIDDIE’S 


©1994 Hanna-Barbera Productions,Inc. All Rights Reserved, Flintstones®, Dino®, The Flintmobile®, Loggin Continental® 


IS REDENIPTION 
“FOREVER = 


IS REDEMPTION 
FOREVER? 


éé 
answer. 


by Tom Guagliardo 
Huish Fun Centers 
Bullwinkles Restaurants 
San Juan Capistrano, CA 


Yes, redemption is forever - defi- 
nitely! But it is not for every operator. 
The problem with redemption has 
never been with the public’s desire to 
play games and win prizes. They’ve 
been doing that since Skee-Ball was 
invented. The problem has always 
been with the unethical operator out 
for fast bucks, who runs a poor opera- 
tion, does not understand the busi- 
ness and cheats the customer either 
deliberately or through gross inepti- 
tude. Honest operators have always 
paid the price for the dishonest, inept 
operator. 

I’ve been in the amusement busi- 
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' win. If young children are going 


ness for 30 years and the popularity 
of a well-run redemption opera- 
tion has steadily increased 
through those years with the 
advent of the new and excit- 
ing games of skill. Will 
redemption continue to be 
popular? Only if those who 
choose to get involved do so 
in a responsible manner. 
Otherwise, they will bring 
the wrath of the City Fathers 
down upon everyone. 

A responsible operator first 
learns the essentials of the busi- 
ness before opening the doors. He 
pays careful attention to details like 
game selection, game maintenance, 
customer service, prize selection, 
prize display, prize quality, prize con- 
trol, percentage payout control, ticket 
control, and cash control. Each of 
these elements is essential. 

A customer must have a clean, 
safe environment to where he can 
bring his family. He must enjoy play- 
ing the games, and there must be at 
least one prize he wants or his child 
wants. He must be satisfied with the 
prize as well as with his total experi- 
ence in the game room. 

Redemption equipment is almost 
a “forever” type of game. You buy it 
today and you operate it until you 
retire. The redemption games we 
operate take up a lot of floor space. 
It’s difficult to add new games to an 
established room without expand- 
ing. I think the hardest part of the 
business today, other than inven- 
tory control, is selecting new 
games. 

One basic concern of mine is 
of young children playing adult- 
size games and not being able to 


to play redemption equipment 
such as basketballs, then the opera- 
tor should provide games scaled to 
the younger children. There’s no way 
a young child can win by playing an 
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adult basketball game, yet some oper- 
ators allow them to put their coins 
into the game anyway. 

Operators should insure that a 
child’s experience is a happy one 
every time he or she plays in the 
game room. When a child engages a 
game beyond his ability level, the 
operator should comp the game or 
refund the coin. It’s just good public 
relations and good business. 


IS REDEMPTION 
FOREVER? 


&& 99 
answer. 


by Frank Ash 
Champions Amusement 
Bala Cynwyd, Penn. 


The short answer is...yes! It will be 
forever because it always was. 
Redemption was always a mainstay 
of amusement 
parks 
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and boardwalks. We have only co- 
opted it for use back home where 
people live, instead of just exposing 
them to it while on vacation. 
Originally, it was brought in to attract 
a wider audience in the wake of 
home video putting a dent in our pre- 
vious audience. It worked! 

People enjoy playing familiar 
games and themes from their youth 
and games that don’t require a time 
investment to understand. Redemp- 
tion games fit the requirement on 
both counts. Unlike video games 
which require constant replacement 
and rotation, redemption games stay 
put. It is the inventory that turns and 
the prizes create the desire to play the 
games. 

Until the information superhigh- 
way figures out how to deliver prizes 
to the home for game play, the family 
entertainment center will have a 
monopoly on redemption. It makes 
us a unique and fun place to be, cre- 
ates excitement, and is more fun to 
watch than video or pinball. 

The fact that redemption puts us 
into the retail business is a double 


BONITA MARIE 


PROUDLY PRESENTS 


ARCADE REDEMPTION SPECIAL _ 


edged sword. The big plus is that our 
centers look more like retail stores 
with prizes merchandised as 
decor to soften the look of an 
“arcade”. The customers 
soften the look as well, 
since they are female as 
well as male and elderly 
as well as young. 

The minus is that a 
business with no inven- 
tory and low labor costs 
loses both of those 
advantages. Redemption 
is a labor and management 
intense endeavor that 
shaves profit margins. It 
should only be tried by profes- 
sional operators who are willing to 
do it right. It is worth doing because 
30 to 40 percent of our sales come 
from these games. There is no ques- 
tion that this income could not be 
replaced with video games. 

Redemption games will change 
and improve and prizes will vary 
with the times and trends; redemp- 
tion itself will be here forever. 


REDEMPTION, CRANE, OPEN BOX 
AND ROTARY MERCHANDISE 


4 NEw Toys 
4 NOVELTIES 
4 JEWELRY 
4 ELECTRONICS 
4 APPLIANCES 


CALL NOW FOR OUR CATALOG FEATURING, 
4 LICENSED SPORTS 
MERCHANDISE 


A *3-D” ROTARY KITS 
.-ADDS DIMENSION TO 
YOUR GAMES! 


1540 ROUTE 37 WEST, STE. 2 ¢ TOMS RIVER, NJ 08755 


TOLL FREE: 
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IS REDEMPTION 
FOREVER? 


44 #9 
answer: 


by David Schick 
Metropolis/Brick Road 
San Diego, Calif. 


If history is any indication, I 
would have to say that the future is 
indeed bright. The reason is simple: 
the concept is not that dependent on 
newer (and more expensive) technol- 
ogy. Rather, it relies heavily on a 
“value” concept which makes it as 
much retail as it does entertainment. 

Some things will change...debit 
cards replacing tickets, for example. 
But those with strong merchandising 
skills and an understanding of the 
marketplace will succeed for years to 
come. 


RePlay Magazine 


ae 
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SPECIFICATIONS 


Uncrated Crated 
Height: 51" Cabinet: 37"x21"x54" 
Length: 52" Base: 36"x36"x34" 
Width: 37" Weight: 140 Ibs. 
Weight: 125 Ibs. 


BRIGHT LINK 
JOINS CHAIN 


new Metropolis FFC is redemption showplace 


avid Schick, man- 
ager at the famed 
Boardwalk fun 
center in El Cajon, 
Calif. until he joined up 
with Capcom’s Brick 
Road chain last year, 
completed his first 
major project for them... 
a 5,000 sq. ft. arcade in 
San Diego called Me- 
tropolis. Like the 
Boardwalk, it’s a first 
class game room. 

Opened to the play- 
ing public last Decem- 
ber, Metropolis offers 
one hundred games, 
55 of which fall into 
the redemption catego- 
ry. It has a 35’ prize 
counter to support the 
games on the inside, 
and a lavish window 
display of winnable 
merchandise facing the 
street outside to pull players in. San Diego shoreline around the top of | Road’s expansion and marketing depart- 

The whole place is spanking clean | the walls. The project was designed and | ment, one might guess that there’ll be 
and bright and features artwork of the |! developed by Schick. Since he’s in Brick | more Schick centers in the works? 
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The facade of the new San Diego Metropolis with a glimpse of the on-street prize window display at left. 
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Of the 100 games on the Metropolis floor, 55 are in the prize redemption A portion of their 35’ prize counter...colorful, and considering the 
class. Note artwork of San Diego shoreline at top. amount of candy on display, nutritious. 
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Bromley Incorporated Announces: 


SUPER ROCK ’N BOWL 


Oniy Rock ‘N Bowl has automatic playfield coin sweep. Why spend the 


rest of your life removing coins by tilting our competitors machines?? 
Don't spend valuable time picking coins off the playfield! 


Automatic playfield sweepers (patented by Bromley Inc.) are standard 


equipment on all our roll down games. Check your Hit Parade. Bromley 
Rock ‘N Bowl, Bromley Wheel ‘em In and more winners to follow soon 
WITH SWEEPERS!! 


SUPER ROCK ’N BOWL IS 
AVAILABLE NOW! 


For further information, contact your distributor or call: 


1-708-438-3834 Bromley Sales. 
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DOUBLE YOUR ROLL 
DOUBLE YOUR PROFIT 
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A SKILL REDEMPTION GAME 


STEP 
STOOL 
ELIMINATOR 


@ FOR ALL AGE GROUPS 

@® DUAL COIN CHUTES INCREASE GAME 
STRATEGY 

@ HOLDS 6000 TICKETS 

® LOCATION TESTED WITH PROVEN 
EARNINGS 

@ STATE OF THE ART SOUNDS AND MUSIC 

@ FULL BOOKKEEPING AND DIAGNOSTICS 

@® 100% PLYWOOD CABINET FOR LONG LIFE 

@ PROGRESSIVE LINKED DISPLAY UNIT 

OPTIONAL 


2071 NORTH DIXIE HIGHWAY 
POMPANO BEACH, FL. 33060 


TEL (305) 781-8080 
FAX (305) 781-7900 


DIMENSIONS 
HEIGHT 61" 
DEPTH 48" 
WIDTH 2372" 
WEIGHT 225 Ibs. 
HEIGHT WITH 
DISPLAY 81" © 1994 BENCHMARK ENTERTAINMENT LC ALL RIGHTS RESERVED. PAT. PEND. 
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WITH REDEMPTION GAMES 


by “Skip” Doyle - Doyle International 


M. “Skip” Doyle is President of 
Doyle International, a division of 
Doyle and Associates, Inc., Sarasota 
Florida. Skip has been designing, 
manufacturing and operating mer- 
chandise redemption games since 
1980. Prior to starting the Game 
Manufacturing arm of Doyle & 
Associates, Inc., Skip’s experience 
included many years of carnival mid- 
way ride and game operations; 
design, development and ownership 
of a family resort and theme amuse- 
ment facility; commercial real estate 
brokerage and management. Skip 
has an engineering background with 
working experience in industrial con- 
struction and defense manufacturing. 

This essay was written for the pur- 
pose of assisting redemption game 
operators who continue to be con- 
fused and frustrated with their ability 
to obtain optimum performance and 
revenues from merchandise game 
operations. 

Part of the problem stems from the 
possibility that many redemption 
game manufacturers have never man- 
aged a retail merchandise redemption 
operation. 

Consequently, those manufactur- 
ers are unable to completely under- 
stand the complications and parame- 
ters which redemption game opera- 
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tors must deal with daily during the 
operation of a redemption game retail 
merchandise business. 

The new wave of redemption 
games is really not new. Carnival and 
amusement park midway redemp- 
tion games have been operating since 
the 1800s. Many carnival midway 
game operators are experts at mer- 
chandise redemption. Most redemp- 
tion game manufacturers, who are 
experienced carnival game operators, 
understand the rules of the road 
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toward successful redemption game 
operation. 

To assist those who are confused, 
let’s address some basics: 


Ticket Values 


Single ticket value has commonly 
been established at .01 cent per ticket 
for years. As a result, many manufac- 
turers continue to have limited ability 
to program payout in their game 
boards, and cannot accommodate the 
fine tunings that redemption opera- 
tors require. 

Redemption operators who have 
discovered the success of high incen- 
tive merchandise realize the necessity 
for handling thousands more tickets 
than is the case when offering less 
expensive immediate gratification 
merchandise. Most of those operators 
have increased the value of single 
tickets to .02 cents or higher. 

Message: Your operation must 
firmly establish the value of single 
tickets prior to proceeding to set the 
payout parameters on your re- 
demption equipment. And the single 
ticket value should be an even .01 
cent, .02 cent, or higher, NOT 3/4 
cent or a fraction value, which has 
been encountered during our review 
of some operations. In addition, 
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MILLION DOLLAR REVENUES 


stacks of tickets in a player’s hands 
creates recognition. A player’s ego is 
fed by achievement and recognition. 
Pay out bushels of tickets and the 
results will be in the cash box. 


Scoring vs Ticket 
Payout Settings 


Ticket payout percentages are 
determined from the average scores 
achieved by players. Many identical 
redemption games are scored difter- 
ently, at differing locations, depend- 
ing upon the types of players who 
dominate that location. Conse- 
quently, there is NOT a fixed scoring 
system in place that will guarantee 
the settings in one location will pro- 
duce the same results in another loca- 
tion. 

Manufacturer’s suggested settings 
are simply guidelines. Consider that 
it may be necessary to fine tune game 
payout settings, depending upon 
your demographics and average 
player skills. 


Ticket Payout Incentive 
It is very important to dispense the 


first ticket at a very low score and 
continue the payout on a graduated 
scale whenever possible. Redemption 
players play redemption games for 
TICKETS. Incentive to play for tickets 
is dependent upon the incentive of 
the redemption merchandise. Enter- 
tainment value is secondary. 

Bonus payout for exceptional scor- 
ing performance should always be 
taken advantage of when this option 
is available. Consider that ticket 
redemption payout is based upon 
average payout, not fixed. 


Collection Reports 
and Polls 


Manufacturers depend upon col- 
lection reports to promote the success 
of their products. Operators depend 
upon collection reports, and polls to a 
certain extent, to influence their game 
procurement. Most manufacturers 
understand that ticket and token pay- 
out dictates gross revenues of 
redemption games. Manufacturers 
commonly promote the highest pay- 
out an operator will agree to, in order 
to place their games high in polls and 
collection report ratings. For this rea- 


son alone, Redemption game polls 
and collection reports cannot be 
depended upon without knowing the 
average percentage of payout vs rev- 
enue. 

TO REPEAT, revenue from a mer- 
chandise redemption game is influ- 
enced, and most generally controlled, 
by the percentage of payout. The 
more tickets or tokens a given game 
pays out per average play, the more 
popular the given game will be. 


Vacuum Cleaner Traps 


Simple and fast games, set to dis- 
pense high payout, will generally be 
the highest performers. Games that 
jackpot tickets, which are set for very 
high payout percentages, can become 
vacuum Cleaners and siphon revenue 
from many of the more entertaining 
family games. 

It has been proven over and over 
again that activity creates activity. A 
balanced redemption game center, 
one in which all games are as equally 
active as possible, will produce opti- 
mum revenue. The success of a 
redemption game center is depen- 
dent upon productively maintaining 
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NAME BRAND REDEMPTION PRIZES 


* Over 2000 Items * 


FLINSTONES “THE MOVIE” 
* Plush Toys * Mugs 

* Key Chains <(oh 

* Toys 

* Figurines 

* Action Straws 


LOONEY TUNES 
* 3-D Watches * Key Chains 
* Plush Toys * Photo Buttons 
* Pen Necklace * Alarm Clocks 
* Baseballs * Pencils 


POWER RANGERS 
* Photo Bottles * Plush Toys 
* Lucite Key Chains 
* Stickers * Watches 


Gass WORLD CUP SOCCER 


BEAVIS & BUTTHEAD 
* Plush Toys * Stickers 
* Key Chains * Water Guns 
* Talking Plush Toys 
* Ceramic Mugs 


PRE-PACKS 
* Plush Toys 80¢ to $3.00 average 
* Sport Pak’s & Baseball Pak’s 
* X-Rated Bar Mixes 
* Looney Tunes Pak’s 
* Candy Crane Mixes 
* Sunglass Crane Pak’s 


STAIR TRACK inc 


* “Striker” Plush Dog 
* Key Chains 
* Figurines 
* Action Straws 


COCA COLA 
* Coke Polar Plush Bear 
* Key Chains * Figurines 
* Action Toys 


Oo Ho lj 
TOYS & NOVELTIES 

* Tyco Remote Cars * Barbie Doll Sets 
* Disney Toys * Wham-O-Frisbies 

* Match Box Cars * Video Slot Machines 


148 ALLEN BLVD. FARMINGDALE, NEW YORK 11735 


ic capision 


CARTOON PLUSH “DAKIN” 
* Ren & Stimpy * Snoopy * Lassie 
* Sonic Hedge Hog * Beethoven 
* Rug Rats * Clifford * Benji 
* Beavis & Butthead * Flinstones 
* Power Rangers * World Cup Soccer 


FOR A FREE CATALOG CALL 
1-800-733-5013 
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players on location for as long as pos- 
sible, using games as vehicles to sell a 
lot of merchandise. 

Message: Is the purpose of your 
location to clean out a players pock- 
ets of cash as quickly as possible? Or, 
is your purpose to furnish exciting 
entertainment (and sell a lot of retail 
merchandise), while at the same time 
offering the necessary incentives to 
entice the player to spend ALL of 
their disposable cash as they enjoy a 
lengthy and fun visit to your opera- 
tion. 


Balancing Payout 
Settings to Influence 
Game Play 


Considering the objective is to 
have balanced and equal play on 
each redemption game within a loca- 
tion, it is possible to influence players 
to play the least played games by dis- 
pensing more tickets or tokens, and 
increasing payout percentage on 
those games. 
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Examples: basketball games, for 
the most part, are played by men and 
boys. Roll down games, for the most 
part, are played by ladies, girls and 
families. The point is, games that are 
not commonly played by everybody 
should be set to payout an average of 
30% to 35%, except for those identi- 
fied to be “vacuum cleaners.” 

Skee alleys are extremely popular 
with varying age groups, which 
includes play by both ladies, men, 
girls and boys. Consequently, Skee 
alleys may be set to average 20% to 
25% payout of the gross. 

Children’s games play to young 
children, parents and grandparents, 
plus a few adults who play for the 
sole purpose of easily achieving tick- 
ets, which is certainly O.K. if chil- 
dren’s games are set to prohibit the 
ability to exceed a certain payout. 

Children’s games are recommend- 
ed to be set at 30% to 35% ticket or 
token payout. Tickets are at times 
more important to children that mer- 
chandise, causing the shrinkage (tick- 


ets or tokens note redeemed) to be 
very high. This in turn lowers the 
actual cash value of the location’s 
payout. Children’s game payout 
should always be set with a maxi- 
mum cap to prevent cheating, as 
should all games that have this capa- 
bility within their game board pro- 
grams. 

Vacuum cleaner games, which 
jackpot tickets or tokens, are general- 
ly played by those influenced by 
gambling instincts. High payout per- 
centages will entice most players to 
put their money in these types of 
games, which many times do not 
offer entertainment value and may 
not be skill oriented. It is suggested, if 
non-skill games are desired in a 
redemption game center, to set the 
payout to average 15% to 20% to 
control situations that are guaranteed 
to siphon cash and pull play away 
from other entertainment games. 


Merchandise Cost 
One of the most abused and detri- 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 

10 years. 


“We very much appreciate all the 
effort that you have put forth to 


meet our unscheduled needs.” 


Ticket Dispenser 


¢ Push button loading 

¢ Validation 

* Quick release ticket 
suide for easy 
servicing 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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¢ Counts and destroys 
redeemed tickets 


Deltronic 
Labs inc. 


Ticket Eater U.S. Patent #5211093 


120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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mental situations practiced by 
redemption game operators who do 
not understand retail markups and 
inventory turns is to add a profit to 
the cost of prize merchandise, and 
calculate the quantity of tickets or 
tokens required to win the prize 
based upon the retail value of the 
merchandise. This is termed “Double 
Dipping” and it is WRONG!. 

A redemption game which pays 
out 30% of sales, .30 cents for each 
$1.00 of gross revenue, returns a gross 
profit of .70 cents. This amounts to 


“Se: =) bess — ik 
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approximately 330% markup when 
merchandise is valued at FIRST 
COST, which is the cost of merchan- 
dise plus freight cost. 

Consider what occurs when profit 
is added up front to the cost of mer- 
chandise being redeemed. Lets pro- 
pose the merchandise costs .30 cents. 
You elect to price the merchandise to 
.60 cents to include a .30 cent profit. 
Considering that the average payout 
is 30% of gross sales, game revenue 
must be $2.00 to win a prize which 
costs .30 cents! This represents a 
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(t’s New, ([t’s Exciting, 


(t’s Making Money! 


Rising Waters™ is an all new water game. Players shoot at a target bull’s eve 
with water cannons. As they hit the target, a tube of water in front of them fills 
with sparkling colorful water. The first player to fill the tube with water is the 
winner. Rising Waters™ is fast moving, unique, dramatic, and very popular. 


The two unit Rising Waters™ is a true redemption game backed by Bob’s Space 
Racers quarter of a century of experience in redemption games. It has a long list 
of standard features including coin operation with adjustable pricing, player 
accounting system, digital sound, adjustable ticket dispensers, adjustable scoring 
and difficulty, player seating and much more. Rising Waters™ is designed fo fit 
conveniently into all types and sizes of operations. You can get custom themes, 
cabinet colors and graphics to fit your specific requirements. 


We offer a full line of proven redemption games including classics such as 
Whac-A-Mole, Bowler Roller, and the original redemption water game. We also 
offer Modular Redemption Centers,™ complete facility design services and a 
wide variety of operations support services. Call today! 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 

PH: 904-677-0761 

FAX: 904-677-0794 

Designers and manufacturers of games since 1970 
® Bob’s Space Racers, 1994 


Page 130 


May 1994 


660% markup — definitely a rip-off. 
Does this situation ring your bell? 

Profitability of a successful retail 
merchant is dependent upon volume 
sales. Paying out 30% of your gross 
revenue in ticket value, considering 
that ticket shrinkage lowers your cash 
payout closer to 25%, allows you the 
opportunity to realize a 400% 
markup. Granted, redemption games 
are costly vehicles to sell merchan- 
dise, however, redemption games are 
long-term capital investments, which 
offer the leverage of entertainment to 
allow high profit margins. 


Signs and Directions 


Very important to the success of a 
redemption game center is to clearly 
present the achievements and scores 
required to be awarded tickets or 
tokens. When it is not easily obvious 
for a new player to understand how 
to play a given game, display a sign 
that clearly and simply directs the 
player on how to play. 

Make certain that all redemption 
merchandise is clearly identified 
with easy to read signs that establish 
how many tickets or tokens are 
required to achieve each item. 


Price to Play 


Do not restrict the ability for play- 
ers to play redemption games, again 
and again, by inflating game play 
pricing. 

Remember, volume sales is the 
name of the game. Game stations that 
are not being played do not generate 
sales. Price game play in strict accor- 
dance with supply and demand. As a 
general rule, fast quarters will out 
eross high price play. This result is 
determined by evaluating total gross 
revenue of all games, then identifying 
games requiring play cost or payout 
adjustments. 


Testing Prices per 
Play and Payout 
Percentages 


Testing variables is encouraged. 
There are certain rules to follow if test 
results are to point you in the right 
direction. 

A test to determine if an average 
30% payout will develop higher 
gross revenues than a 25% average 
payout must be conducted through- 
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out the entire game room. Adjusting a 
single game may increase revenue on 
that game alone, but reduce revenue 
on other games in the room with no 
noticeable effect upon the total gross 
game revenue being produced at the 
location. Test across the board. 

Your goal is to squeeze out opti- 
mum total gross revenue. Again, this 
is accomplished through volume 
sales and maximum incentives. 


Page 132 


MILLION DOLLAR REVENUES 


Are You In Tune with 
Today’s Market 
Potential? 


If you are contemplating the fami- 
ly entertainment center business, you 
need to pay particular attention to the 
substantial advantages of operating a 
retail profit center referred to as ticket 
dispensing merchandise games. 
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Today, modern family fun center 
merchandise game operations, 
which incorporate ticket and token 
dispensing games, are offering the 
opportunity to gross in excess of $1 
million annually, within as little as 
10,000 sq. ft. 

A study of ticket redemption game 
operations, worldwide, reflects that 
today’s family fun centers demand 
sophisticated management and con- 
trols, and dynamic environments to 
ensure an opportunity to achieve 
optimum revenues. 


Ticket Redemption 
Games vs Video 
Entertainment 


During years past, typical arcades 
featured videos, pins and entertain- 
ment games exclusively. For family 
fun centers, this concept is obsolete. 
In order to achieve long-term stabili- 
ty, maximum game revenues, and to 
appeal to the desirable family trade, 
entertainment-only games (i.e.: video, 
pins, simulators, and coin operated 
kiddie rides) now commonly repre- 
sent less than 50% of the game equip- 
ment in the modern, successful fami- 
ly fun centers. 

Family fun center game operators 
are faced with an important decision: 
What is the proper selection of ticket 
and merchandise dispensing re- 
demption games versus video and 
pin entertainment games, and/or non 
skill games such as a few of the 
money pushers, stop and go slots, 
and similar novelty types? 


Is Merchandise 
Redemption the Name 
of the Game 


Revenue reports indicate mer- 
chandise redemption games have 
changed the face of the coin operated 
game business. Operators, who have 
become experienced retail mer- 
chants, know that merchandise 
incentive is key to promoting vol- 
ume play, and while entertainment 
value is necessary, it is not the sole 
focus. 

Consider this example: A game 
room with only video/pin games will 
generate diminishing revenue as the 
entertainment value of a new game 
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becomes old and boring. New games 
must constantly be purchased. How- 
ever, game rooms with ticket dispens- 
ing games, which offer quality desir- 
able merchandise for redemption, 
will produce consistent high revenue 
daily and weekly, forever. 

Ticket dispensing redemption 
games are not a new concept. Skee 
Ball is a classic example of longevity, 
with a well documented track record 
exceeding 77 years. It is true that few 
ticket dispensing games were then 
available. 

Today, enough different reliable 
ticket dispensing redemption games 
are available to fully equip a very 
large family entertainment center 
game room. 

It is important to understand that 
ticket dispensing and merchandise 
redemption games can remain on 
location for many years, if main- 
tained. Game revenue potentials and 
incentives to play are vastly con- 
trolled by payout percentages and the 
perceived value of the merchandise 
being offered. 

Capital investment advantage of 
ticket redemption games versus 
video/pin entertainment games is 
based upon the ability to invest capi- 


tal only once for redemption games. 
Compare this opportunity with the 
necessity to eternally purchase 
video/pin games to guarantee a satis- 
factory and profitable payday. 

The beauty of the deal is that mer- 
chandise and payout, not the games, 
are changed to maintain the desired 
incentive to play redemption games. 
Cash flow is directed toward operat- 
ing expense and profit, and not dilut- 
ed by the constant need to replace 
depreciated video/pin/novelty 
games. 

Another advantage: Ticket re- 
demption games improve cash flow. 
These games offer interest-free capital 
when you consider that many tickets 
are not redeemed promptly when 
players save for that high-incentive 
merchandise. During the period of 
time the players save tickets, you, the 
operator, have the customer’s money 
in your bank. Is there a better deal in 
today’s financing? 

Furthermore, merchandise is a 
valuable incentive to bring customers 
back to your family fun center opera- 
tion. The more expensive the mer- 
chandise, the longer players save 
their tickets to achieve that highly 
desired prize. 


Where to Start 


During the planning phase to 
develop or remodel your family fun 
center, start first with a budget. 
Games are expensive regardless if 
they are ticket or token redemption 
types, video/pin entertainment types, 
or pushers and slots. Redemption 
games are usually a little more expen- 
sive. Remember however, you buy 
redemption games but one time! As a 
rule of thumb, it is suggested that you 
budget $4,000 per play station to pur- 
chase ticket redemption games. 

How many games can be installed 
per square foot? Total space within a 
redemption game room should con- 
sider the retail merchandise area, 
storage, an office, rest rooms, utility 
area and adequate aisles for traffic 
flow. With this in mind, use as a rule 
of thumb 50 sq. ft. average per player 
position to estimate how many total 
games or play stations you should be 
able to install. Explanation: 50 sq. ft. 
per game is based upon a large per- 
centage of ticket redemption games 
versus a small percentage of video/ 
pin games. 

Sample formulas for ballpark cost 
estimating of game equipment: 4,000 


THE CONVENIENCE OF VARIETY — THE QUALITY OF b2ition® 
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14275 Commerce Dr. ¢ Garden Grove, CA 92643 
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sq. ft. = 80 play stations X $4000 = 
$320,000; 6,000 sq. ft. = 120 play sta- 
tions X $4000 = $480,000; 8,000 sq. ft. 
= 160 play stations X $4000 = 
$640,000. 

Dependent upon location and 
demographics, a modern family fun 
center should consider installing 
75% to 90% ticket or token redemp- 
tion games, with the balance being 
video/pin entertainment games, 
money pushers and other types of 
non-redemption game or novelty 
equipment that is legal to operate. 


Buy or Lease 
Redemption Games 


For many new owners of family 
fun centers, the cost of the games 
alone creates substantial anxiety and 
fear of the unknown. A majority of 
new fun center game room owners 
immediately pursue partnership pos- 
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sibilities to lease games from local 
game distributors or route operators 
on revenue sharing. 

Revenue sharing ventures with 
regard to ticket redemption games, 
obtained through distributors or route 
operators, are many times not suc- 
cessful. Why? Many game distribu- 
tors and route operators do not lease 
merchandise redemption skill games, 
or they are unable to offer the man- 
agement support and experience nec- 
essary to operate a successful retail 
merchandise business. 

Consequently, many family fun 
center operators who are not willing 
to commit capital to purchase ticket 
redemption games may miss out on 
the opportunity to engage in a viable 
and profitable ticket redemption 
game business. 

When you elect to purchase a tick- 
et redemption game from a game dis- 
tributor, it is suggested that you also 


8436 Washington Place NE 
Albuquerque, NM 87113 
(505) 821-6878 * FAX: (505) 821-6876 
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call the game manufacturer prior to 
purchase. This is to ensure that the 
selected distributor is factory-autho- 
rized, competent to service ticket dis- 
pensing games, and can offer support 
for your ticket redemption operation. 
They must understand set up, payout 
parameters and updates, which are 
necessary to ensure optimum prof- 
itable performance. 

Whenever capital funding is avail- 
able, a family fun center operator 
should own their ticket dispensing 
redemption games. Unlike video/pin 
games, the same ticket redemption 
game will operate for many years at 
the same location. Again, the mer- 
chandise is rotated, not the ticket 
redemption games. 

A revenue sharing approach 
makes good sense for video/pin 
entertainment games when consider- 
ing these games have notoriously 
short productive lives. Route opera- 
tors and distributors have an opportu- 
nity not available to most family fun 
center owners by rotating games to 
alternate locations to stretch the 
potential life-cycle of their video/pin 
games to the ultimate limit. 

One point to identify when enter- 
ing into revenue sharing ventures is 
that the family fun center owner 
should strive to maintain control over 
the quantity of older video/pin games 
that can be identified as “fillers.” A 
guarantee to furnish a certain quanti- 
ty of video or pin games does not 
mean that all of video/pin games will 
be current. If an older video game 
grosses $50 per week, and the fun 
center owner receives $25 on a 50-50 
split, the total net revenue generated 
in the required floor space is only 
$1,300 annually. 

Ticket redemption games have the 
potential to earn $300 per week or 
more per play station. Factors which 
control gross revenue potentials 
include: price of play, time settings, 
payout percentage, incentive of mer- 
chandise, quantity of play stations vs 
available players, game location and 
demographics. 

It is recommended that tickets 
paid out from redemption games be 
set to average 30% to 35% of the 
gross game revenue. Cash value of 
merchandise redeemed can then be 
expected to average about 25% of 
gross revenue due to ticket shrinkage, 
which resulting from tickets not 
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Welcome to the world of 


e are proud to present the exciting & mysterious arca 
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FORTUNE TELLER MACHINE 


CRYSTAL 
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*Life size mannequin 

*Crystal ball light effect 

*Life-like movement 

* Audio instructions 
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*Personalized-printed results 
(2,528,064,000,000 possible 
combinations) 
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* Ambiance music 


7 * ~~ on re IC" a > 
| Lie detéctor guage: |) \S Cl *3D screen & realistic 


“Audio instructions & | ghost effect 

Verne | * Audio instructions 

wear Hood ©, *4 categories to choose 
Multi-colored lighting from (1.e.Love,Money,etc.) 
display 


*One or Two players 
simultaneously 

* Ambiance music 

*Personalized-printed 

results 


*8 probing questions 
from | of 4 categories 
(.e.Love life,Money.etc) 


©} HUMAN AMUSEMENT HUMAN CORPORATION 
PONCE CEM Nomrienri@siiiemeane AlSO producing video PCB's and other 
4-4-13,Kichijoji Minami- cho, amusement games.From the maker of 
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being redeemed. When 25% of gross 
revenue is the cash value of the tick- 
ets redeemed, a redemption play sta- 
tion which grosses $300 will net $225 
per week. 

Example: Based upon an obsolete 
video netting $25 per week and an 
average ticket redemption game earn- 
ing a net income of $225 per week, and 
considering that three videos might be 


BELAM is proud fo announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For 1.€.E. Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. .. We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC. 
Hempstead. Now York T1550. 
Tel: (516) 292-2670 Fax: 516-486-0957 
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installed in the same space as one tick- 
et dispensing redemption game, the 
redemption game will still produce 
$150 more than 3 video games within 
the same given floor space. 


Return on Investment 


Consider the following revenue 
breakdown of an existing family fun 
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1-800-396-8888 


10660 Kinghurst Drive Houston, TX 77099 
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center: 47% ticket redemption games 
produced 65% of total revenues, 
39% video/pin/simulator games pro- 
duced 25% of total revenues, 14% 
coin operated kiddie rides produced 
9% of total revenues. 

The period of time to return your 
investment from operating a popular 
new video/pin game versus a ticket 
redemption game can be estimated as 
similar in the best case. However, one 
must constantly reinvest in video/pin 
games to stay current. Magic is not 
required to determine that ticket 
redemption games offer the most 
desirable long-term capital invest- 
ment opportunity. 


Management 


Take into consideration that a suc- 
cessful ticket redemption game oper- 
ation requires strict and experienced 
retail business management. Man- 
datory qualifications include: being 
current with the ability to operate by 
the basics of good business adminis- 
tration; purchasing desirable high 
incentive merchandise; controlling 
and turning inventory; managing 
payout to produce optimum revenue 
and profit; and initiating continuing 
promotions and incentives. 

It is suggested that operators of 
ticket redemption games consider the 
following ingredients to achieve opti- 
mum revenues: 

Merchandise: Incentive to play 
ticket redemption games is depen- 
dent upon offering a large selection of 
quality and desirable merchandise. 
Less expensive items, used for imme- 
diate gratification, generally do not 
offer high revenue potential. Low end 
items do not encourage repeat play, 
or the saving of tickets to achieve that 
long-desired prize. Merchandise such 
as walkmans, bicycles and stereo sys- 
tems work well! For optimum rev- 
enues, a selection of low, medium 
and high cost merchandise is 
absolutely necessary. 

Ticket redemption game room 
managers are required to be qualified 
merchandise buyers and creative pro- 
fessional merchandisers. One big 
mistake a ticket redemption game 
operator can make is to expect a qual- 
ified game technician to be qualified 
to manage a retail business. A techni- 
cal expert is required, but only to 
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keep the equipment functional, oper- 
ating, clean and current. 

Presentation: Presentation is of 
primary importance to maximize rev- 
enue potential. Games, signs, dis- 
plays, decorations and equipment 
must be located to ensure unobstruct- 
ed views, be colorful, well lit, orga- 
nized, neat and clean. The entire area 
must exhibit high exposure, con- 
trolled security, adequate storage and 
courteous, efficient operation. 

Supervision: Game room opera- 
tions must be strictly supervised by 
clean cut, courteous, helpful employ- 
ees. General occupancy rules are 
required that clearly restrict inappro- 
priate dress, drugs, smoking, profani- 
ty, etc. 

Control: Without professional 
inventory, cash, ticket and security 
controls, “You’re out of business.” 

Maintenance: Broken games do not 
make money. Dirty operations do not 
attract. Dark, dingy cluttered environ- 
ments are not appealing to families. 

Environment: Create a fantasy 
land for your players. Light, bright 
and cheerful wins big money. 
Colorful lighting with motion, plus 
50s and ’60s background music, 
which every age group enjoys, sets 
the stage for a happy and fun experi- 
ence. Incandescent track lighting is 
cost effective and versatile. Florescent 
light is brilliant and cold, and not rec- 
ommended. Color psychology is 
important to consider when you wish 
to make players feel good. 


Designing the 
family fun center 


When you have determined the 
proposed size of your new game room, 
and the location is selected, a most 
wonderful challenge occurs: 
“Designing it.” 

Ticket redemption game layout is 
much more critical than video/pin 
types of equipment. Some games fight 
each other, others like each other. 
Some are strictly for children, others 
for adults, still others are for everyone. 
Some have balls which will jam other 
games. Some are short, others are long. 
An amateur game selection and layout 
is always very obvious to the profes- 
sional, and will drastically effect 
potential revenue. Common sense dic- 
tates: Pay now for professional assis- 
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tance, or pay much more later. 

How difficult is it to design a game 
room? History indicates that this talent 
is very specialized. There are only a 
handful of qualified people and com- 
panies in the world who understand 
all of the necessary ingredients to 
develop and design a family fun cen- 
ter. A professionally can assist with 
facility design, floor plans, redemption 
game selection, retail buying, and the 
necessary training and support of your 
family fun center operation. 

It is very important to consult with 
a company that is current with it’s 
knowledge of game equipment, has 
redemption game operation experi- 
ence, and is familiar with the ingredi- 
ents necessary to tailor a redemption 
game room to be functional, enticing 
and attractive for a family theme oper- 
ation. 

A recent visit to several successful 
merchandise redemption game opera- 
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tions leaves little doubt that innova- 
tion and imagination are the keys to 
SUCCESS. 

In addition to many quality ticket 
redemption games, the operators will 
mix in a reasonable quantity of bright- 
ly illuminated, skill modified, stop & 
go slot machines, which dispensed 
merchandise redemption tokens and 
tickets. It doesn’t take any sort of 
genius to figure out the concept. 
Merchandise redemption game rooms, 
which offer the glitter and incentive of 
Las Vegas casinos, are in high demand 
and are enjoyed by families of all ages. 

Remember one basic rule of thumb 
that more often than not tells the story: 
Invest wisely and up front to achieve 
the opportunity/to come out of the box 
running successfully. The alternative 
is to do it yourself, without profession- 
al assistance, with the likelihood of 
paying a lot more later! 
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Playing surface: 
20’ 8” long x 20” wide 
Cabinet: 22’ long x 2'7” wide 


FEATURES — 


e 3”’ Solid Maple Playing Surface 
with Silk-Screened Graphics. 
¢ Microprocessor Controlled. 
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“Who’s the leader of the band 
that’s made for you and me? M-I-C...” 
Hold it! Times have changed, and 
according to one marketing poll, kids 
around the world are more likely to 
recognize a cartoon plumber with a 
handlebar mustache, red cap and 
blue overalls. That’s right, Mario — 
the lovable seeker of fortune and 
adventure in both coin-op and con- 
sumer vidgame formats — just might 
be the world’s top cartoon character. 

Recognizing the potential for a re- 
demption game themed after this 
famous character, Redmond, Wash.- 
based Fabtek (the company that 
brought you Raiden and its hit 
sequel) acquired the license for Mario 
and proceeded to design one attrac- 
tive and innovative piece, Super 
Mario World. The company has been 
showing prototypes of the game for at 
least a year now, and at ACME, they 
unveiled the full-production model. 

Super Mario World features a 
unique combination of two proven 
redemption concepts, combining the 
skill element of a throwing game with 
the fun of a classic rolldown. Players 
begin by throwing balls through holes 
on the backboard. After passing 
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the plumber with the power lends his name to a 
newly-released redemption game from Fabtek 


through each 
hole, the ball 
drops through an 
oscillating tube 
and rolls down 
the playfield, 
passing through 
a lane with an 
associated point 
value. The differ- 
ent-size holes on 
the backglass 
each have an 
assigned multi- 
plier (2X, 4X or 
10X), which mul- 
tiplies the points 
awarded. Even if 
a player misses an open- 
ing, the ball will still roll down a lane 
for points. 

Adding to the fun is a colorful 
playfield packed with characters 
from Super Mario’s own world. 
Along with our courageous super- 
hero, players will recognize the tur- 
tles, dragons, mushrooms and Mario- 
eating plants he regularly encounters 
on his video journeys. The bright yel- 
low cabinet enhances the artwork 
and makes Super Mario World a 
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standout 
in any lo- 
Gation: 
The cabinet 
also utilizes 
solid ply- 
wood construction and features a 
Deltronic ticket dispenser. The 
dimensions are 29.5’(w) x 80.5”(1) x 
79” (h). 

So who’s the leader now? Well, for 
the video generation, it could be 
spelled M-A-R-I-O, which is good 
news for the folks in Redmond. For 
more information, contact an autho- 
rized distributor or for referral, call 
Fabtek at 206/881-0900. 
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Limited Edition 
BIG CHOICE 
Plush & Watch Cranes 
Available in 1 & 2 player versions 


BIG CHOICE Versions also available 


CROMPTON PUSHERS 
Available in 1, 2, 5, 4 & 6 player 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES 
have lastin a eal- DIV. OF H. BETTI IND., INC. 

5 @PP 303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
so buy products . IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201)438-4837 


ATTER UP* 


Coin Concept’s Home Run Hitter turns to America’s favorite 
pastime as a backdrop for fast-paced redemption fun 


Home Run Hitter mimics baseball game- 
play by having players aim their tokens at 
holes in the rear playfield, which symbol- 
izes a single, double, triple or home run 
(the latter being a “very small” hole). Of 
course, players must also maneuver their 
tokens around the mid-playfield holes, 
which symbolize outs and strikes. An old- 
fashioned animated backbox display, 
showing a moving base runner, adds to 
the nostalgic fun. 

Features include a double stack ticket 
holder and baseball sound package. An 
optional Progressive Jackpot gives players 
more play for their money, and there’s 
also an optional second ticket or baseball 
card dispenser. Home Run Hitter’s low 
cabinet makes the game accessible to all 
ages; the dimensions are 48”(h) x 25”(w) x 
60” (d) with a weight of 300 lbs. 

For more information, contact Coin 
Concepts, Inc, 16 Edgeboro Rd., Unit 5, 
East Brunswick, NJ 08816; 908/390-9009. 
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LPROGRESSIVE JACKPOT | 


he sights and sounds of baseball are 
[ ives with the token-rolldown for- 

mula in Coin Concepts, Inc.’s new 
Home Run Hitter. Baseball games in pin- 
ball-style cabinets have been an industry 
staple for at least 40 years. Rolldown 
games have been around longer than that. 
So CCI’s product combines nostalgic 
appeal with classy, beautiful presentation 
and gameplay that’s a historically guaran- 
teed winner. = 

Full production began in April, and A 
CCI says initial cash box results are good. An optional Progressive Jackpot gives players a chance to link multiple scores for tickets. 
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TO...MELTEG! 


_ former California firm joins exodus from state; growing staff enjoys 
big new Oregon factory site 


Front entrance to Meltec’s new 25,000 sq. ft. plant in Beaverton, Ore. 


urn on the radio in any California 
city, and you will hear ads like 
this: “Hi, I’m John Doe, president 
of XYZ Manufacturing. I used to be 
miserable in California — high taxes, 
high prices, high crime, red tape, 
worker’s comp, air pollution, earth- 
quakes, you name it! Finally, I got 
smart. We moved our business to (fill 
in the name of a nearby state). Sales 
are booming, costs are down, produc- 
tivity is up, and we're all grinning 
like a mule eating briar bushes. For 
information on how you can do the 
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same thing, call the Nearby State 
Chamber of Commerce at 1/800-555- 
1212." 

These ads must work, because for 
the past five years small businesses 
have been streaming out of California 
in record numbers. Did coin-op facto- 
ry men John and Mike McEwan hear 
one of those ads? Last fall, they 
packed up Meltec Recreation Prod- 
ucts and moved from their longtime 
San Jose, Calif. headquarters to a big 
new site in Beaverton, Ore. and their 
reasons sound quite familiar! 


May 1994 


“We absolutely love the Northwest 
and are very glad we pulled up stakes 
and moved up here,” said John, presi- 
dent of the veteran redemption facto- 
ry. “Our reasons for moving were all 
‘the human factor’ — schools, crime, 
pollution, etc. Business continues 
smoothly, and on a personal level 
things are great.” 

Meltec’s new facility is 25,000 sq. 
ft. (that’s 10,000 sq. ft. bigger than the 
old San Jose place). Half the staff 
moved up to Oregon with the compa- 
ny. Since the move, Meltec has hired 
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NORTH TO MELTEC 


7ST! 


Here’s a row of Pot ‘O Gold games on the assembly line. Players roll the ball up the slanted alley, 
around a wall and aim for a hole as the ball comes back down the playfield. 


Meltec’s John McEwan 


Sitdown “cannon” shooting games like Big Mouth and Knockdown are Meltec staples. Every 
arcade should have them! 


Meltec’s Mike McEwan 


10 new folks to beef up the team. As 
you can see from these photos, the 
production line is revving nicely with 
such classics as Big Mouth and 
Knockdown, along with new “roll- 
around” skill games like Pot ‘O Gold. 
By the way, every time a RePlay per- 
son enters a redemption arcade, we 
always see kids, moms and dads 
playing Meltec games! They have got 
to be among the most reliable of the 
redemption field’s proven winners. 
Meltec’s new address is 15425 
S.W. Beaverton Creek Court, Beaver- 


Graphic artist Scott Larsen stands before Meltec’s “Wall of Fame,” where past ads and magazine ton, OR 97006. Phone is 800/356- 
covers are mounted. 4777 or (local) 503/643-8312. 
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Take your Redemption 


Operation to New Heights with... 
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Redemption Operators everywhere 
are praising Circus Hi Rise as their 
fop producing Children’s game ! 


The colorful traveling lights, playful 
sounds and festive circus graphics 
will add the excitement of a Midway 
Hi Striker to any Redemption Center ! 


=. 


a Skee-Ball, Inc. 121 Liberty Lane, 
— Chalfont, PA. USA 18914 

— Phone: 215-997-8900; 
Fax: 215-997-8982 


"+ i 
. ' 
. « 
‘ Py - Py * ‘ . , . 2 . 
s ’ ‘ . ’ . 


+a A ; 


al 


Kt 


® 


INCORPORATED 


spade work on three fu- 
ture games, one of which 
is scheduled to debut at 


BENCHMA 
ENTERTAIN KC, 
) 22 


Stepping into the redemption game manufacturing arena at their ACME debut are (I to r) Al Kress, Arnold 
Kaminkow, Ron Haliburton and Roland Berrios, surrounding their Roll for Gold. 


opened for business only this past 

January, has hit the ground run- 
ning with a new token-eater called 
Roll for Gold. Owned and operated 
by industry veterans Arnold 
Kaminkow (its president), Al Kress 
(Sec./Tres.) and Ron Haliburton (their 
VP and one of the trade’s most sea- 
soned designers), Benchmark seems 
to have made such a splash at its 
ACME debut with their first game 
they’ve already lined up major distri- 
bution in the U.S. and Canada. 

Roll for Gold went into production 
at Benchmark’s 9,000 sq. ft. facility in 
Pompano Beach, FL just after ACME 
ended. Samples hit the open house 
circuit, along with Kaminkow and 


B vere Entertainment, which 
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Kress who met up with old friends 
and enjoyed compliments from both 
operators and dealers on their game. 

The machine has players rolling 
tokens or coins down either or both 
of its curved chutes, trying to inter- 
sect a moving wheel and strike vari- 
ous targets for ticket rewards. The 
plywood cabinet sports a see-thru 
plexi in front so toddlers can see the 
action without requiring a foot stool. 

Music, sounds and voice, along 
with the machine’s first-class visual 
appearance, draw player attention 
and add to the fun. 

Kaminkow believes Roll for Gold 
will be a staple product for the new 
firm. Of course, Haliburton and his 
team have already done much of the 
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this fall’s AMOA show 
in San Antonio. “We are 
not a one game house,” 
Kaminkow declared 
(though, if you’re only 
going to have one game, 
this wouldn’t be so bad). 

Around 15 people 
work for Benchmark 
right now, designing, 
manufacturing and sell- 
ing. Besides the three 
principles, Benchmark 
also enjoys the trade ex- 
perience of Roland Be- 
rrios, an artist and de- 
signer tracing his roots 
back to the old Allied 
Leisure days where Hal- 
iburton held forth as 
chief engineer of their 
line of electromechanical 
drivers and other nove- 
Ities (Ron also did 
Omega Racing for Mid- 
way). 

Kaminkow, with de- 
cades in the industry un- 
der his belt, most recent- 
ly worked for Sega. Al Kress, former- 
ly a New York distributor (Coin 
Machine/ Elmsford) also operates 
Leisure Time Attractions which de- 
velops family fun centers. Haliburton, 
in a venture apart from this industry, 
owns J Tech, reportedly the nation’s 
largest custom paging service. Among 
the three, they command around 100 
years of industry experience. Looking 
at Roll for Gold, that experience 
shows. 

For distributor referral, call 
305/781-8080, fax 305/781-7900 or 
write Benchmark Entertainment LC, 
2071 N. Dixie Hwy., Pompano Beach, 
FL 33060. 
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BASKET 
FANTASTIK 


on Romstar s quick and clever Goofy Hoops, the wierd have come out to play 


We’ve seen a lot of basketball- 
themed games over the last few years, 
but few have offered as much fun 
with this popular sport than 
Romstar’s new Goofy Hoops. This 
fast-paced kicker-catcher game with a 
moveable basket truly puts the skill 
and reflexes of the player to the test. 
However, to further challenge the 
player, Goofy Hoops adds a wild 
amalgamation of sights and sounds 
designed to both delight and distract. 

Players begin each round with 10 
balls fired to the top of the horizontal 
playfield at three-second intervals. 
The object is simple: catch the ball 
when it arrives at the bottom of the 
playfield with a basket that can be 
moved left or right via a joystick, and 
collect ticket values for each basket 
scored. 

It may sound easy, but stationed 
throughout the playfield are a variety 
of obstacles and detours, making it 
very difficult to predict exactly where 
the ball will bounce from one second 
to the next. As the balls work their 
way to the bottom, special lanes can 
increase ticket value. (Ticket values 
are operator adjustable.) 

Accompanying the ball’s decent is 
a myriad of sound effects and music 
ranging from realistic buzzers and 
horns to an incongruous dragster and 
wacky cartoon sound bites. This 
audio anarchy is a fitting comple- 
ment to the dot matrix display and 
cabinet art, which also depicts scenes 
of full-court lunacy. Scattered about 
the playfield are skydivers making 
lay-ups, dribbling aliens, blue mon- 
keys and a slam-dunking robot. 

Designed for one player or two, 
Goofy Hoops is an original approach 
to a sound redemption concept. 
Measuring 82.5”(h) x 26”(w) x 
22.5”(d) and weighing 225 lbs., this 
versatile game can be used in a vari- 
ety of locations, from FECs and 
arcades to street use and bar play. 

For more information, contact 
your authorized distributor or call 
Romstar at 408/437-4780. 
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National Sports Games’ kid-friendly Hightops basketball game is a “shoe-in” for 


one of the best-looking pieces intro d at ACME ‘94 


May 1994 


Games takes the kiddie basketball 

concept one step further with a 
new game that was designed from the 
ground up for maximum visual 
appeal. Making its debut at ACME 
‘94, NSG’s Hightops looks just like a 
giant hightop basketball sneaker, 
from its authentic-looking stitching 
up to the loose shoelaces and padded 
interior. The company knew showgo- 
ers would get a kick out of such a 
stylish piece, but they didn’t expect 
the stampede of praise to follow. 

“We are overwhelmed by the 
response,” said NSG prexy Greg 
Sullivan. “We knew the product was 
very attractive and we hoped for a 
good reception, but we didn’t expect 
it to be so universally positive.” 

With some redemption equip- 
ment, overall design almost seems to 
be an afterthought, but there’s no 
doubt that NSG set out to create a real 
head-turner. The basic elements of 
the popular basketball throwing 
games have been ingeniously incor- 
porated. The game features a multi- 
color display and, instead of a digital 
timer, a clever lighted stopwatch. 
With its cute shape and bright red, 
white, blue and yellow color scheme, 
Hightops beckons youngsters and 
their parents to a fun game of hoops. 

At presstime, NSG said produc- 
tion was gearing up, and they expect 
to release the product in May. 
Hightops will stand alongside NSG’s 
winning line-up of sports games, 
including Super Shot Deluxe 
Basketball, UB-QB Football Chal- 
lenge and Pitch Hitter Baseball 
Challenge. Interested ops should hus- 
tle on down to their local NSG dis- 
tributor or contact National Sports 
Game at 602/470-1490 for referral. 


Pere National Sports 
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asketball games have always 

been at the forefront of the re- 

demption boom thanks to their 
versatility and universal appeal. 
Players like ‘em because they’re sim- 
ple, exciting and lotsa fun; operators 
like ‘em because of their solid earn- 
ings and reliability. Among the lead- 
ers in a crowded field of manufactur- 
ers is Innovative Concepts in Enter- 
tainment, makers of Full Court 
Frenzy II and the kid-friendly 1/2 Pint 
Frenzy. The company is announcing 
two new developments designed to 
make their winning games even bet- 
ter. 

According to ICE president Ralph 
Coppola, you can now “link” two or 
more Full Court Frenzy II games for 
simultaneous head-to-head competi- 
tion. This option now applies to both 
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Innovative Concepts in Entertainment updates its product line with safety 
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new units being shipped and also 
any existing machines, through the 
purchase of a Linking Option Kit. 
The kit is easy to install and consists 
of a linking PC board, game E-prom, 
new control panel with installed 
push button and user guide. 

Full Court Frenzy II is itself an 
update on one of ICE’s popular bas- 
ketball games. It boasts an all-metal 
safety cage and melamine sides, 
quicker and easier assembly over its 
predecessor, and best of all, a lower 
price. It has a height requirement of 8’ 
(adjustable to 9’), with a 33” width 
and 910” length. Like the original 
Full Court Frenzy, it still has the com- 
pany’s unique multi-positional bas- 
ket. 

The company also manufactures 
1/2 Pint Frenzy, a smaller version 
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designed specifically for kids. Both 
models, along with every product 
I.C.E. makes, are E.T.L. certified as of 
April 18, 1994. According to Cop- 
pola, this certification meets all U.L. 
22 and U.L.C. specifications for the 
amusement game industry, meaning 
all .C.E. products are approved for 
placement anywhere in the USA and 
Canada. 

In this highly competitive market, 
staying on top means giving cus- 
tomers the features they want. L.C.E.’s 
dedication to continually improving 
its products will insure that it re- 
mains a player for years to come. For 
more information, contact an autho- 
rized distributor or contact Innovative 
Concepts in Entertainment, Inc., 1501 
Kensington Ave., Buffalo, NY 14215; 
800/833-0481 or 716/833-0481. 
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ARM YOURSELF 


WARNING: ARCADE OWNERS THAT DO NOT USE ARMS TO CONTROL 
THEIR REDEMPTION COUNTERS & FAMILY ENTERTAINMENT CENTERS 
HAVE BEEN KNOWN TO SUFFER FROM PARANOIA, CHRONIC STRESS, 
INCOME DEPRIVATION, AND MENTAL ANGUISH. 


ARMS International, Inc. 


The Amusement Controls Professionals 
170 N. Oberlin Ave., Lakewood, NJ 08701 


(908) 901-2233 Fax (908) 901-2243 
1-800-771-ARMS (2767) 
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KNOCKDOWN 


For more 

information see 

your local distributor 

or call: (800) 356-4777; 


BIG MOUTH 


GREAT 


Meltec, Inc. * 15425 S.W. Beaverton Creek Crt. * Beaverton, OR 97006 FROG RACE 


~ BOOMBALL 


a id, 
SHOOT OUT 


The more redemption games are offered on the market, the more important it is to know 

“what’s new.” The original redemption game, Skee-Ball, arrived in penny arcades back in 1909, and 
plenty of equipment that dates back 20 years is still being sold today. This catalog does not attempt 
to cover every classic redemption machine around. Instead, we just want to give you a broad 
overview of the latest and greatest products to hit this part of the coin machine market since ACME. 


SNACK ATTACKER 


Advanced Games & 
Engineering 

305/527-0907 

Notes: “win every time” crane 
vender in colorful metal cabi- 
net. 


THE PROSPECTOR 


Advanced Games & 
Engineering 

305/527-0907 

Notes: Watch crane game in a 
heavy gauge steel cabinet. 
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MAGIC MR. X 
American Sammy 
708/364-9787 

Notes: Ttic-tac-toe ball-toss 
game aimed at grown-ups; 
bonus feature lets players 
match “X” at the end of the 
game for extra points. 


American Sammy 
708/364-9787 

Notes: A coin rolling game 
where players aim at the open, 
waiting arms of a 3D clown in 
center of the playfield; a bonus 
feature rewards the player with 
all the fallen coins if he makes 
five shots in a row. 


Amutronics 

908/988-4499 

Notes: Players spin, then stop, 
three wheels in an attempt to 
match any two, or all three, 
pictures of circus animals 
shown on the wheels. 
Gameplay is enhanced by fast 
action and the potential for 
bonus points. 
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Bay-Tek 


414/822-3951 
Notes: A token-rolldown featur- 
ing animal art and sounds. 
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BRAND NEW IN REDEMPTION... 


ROLL FOR GOLD 
Benchmark Entertainment 
305/781 -8080 

Notes: A token rolldown game 
where players send their spin- 
ning coin down twin chutes, 
timing the launch to hit bonus 
targets. 


FLIPPA WINNA 
JACKPOT UNIT 


Betson Enterprises 
201/438-1300 

Notes: One-player multi-level 
coin pusher; also available in 
three-player model. 
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JELLY BELLY 


Betson Enterprises 
201/438-1300 

Notes: A kiddie version of their 
imported strength-tester, 
Punch Belly. 


CANDY MAN 

Betson Enterprises 
201/438-1300 

Notes: Candy crane with “play 
‘til you win” feature. 
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Boh’s Space Racers 
904/677-0761 

Notes: Scaled-down version of 
the classic skill game. 


DINO-RALLY 


Bromiley 
312/267-6030 
Notes: A token or coin roller 


with pinball-style playfield fea- 
turing seven lanes for winning, 
themed around the idea of 
“dinosaurs in race cars.” You 
can insert one to seven coins 
and pick one to seven “cars.” 


Bromley 

312/267-6030 

Notes: New version of Rock’N 
Bowl with automatic playfield 
Sweepers. 


Century Vending 
310/532-2351 

Notes: A skill merchandiser 
with watch prizes. Players use 
a joystick and buttons to control 
a fork, trying to thread it around 
a twisted metal stick without 
making contact. 
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| Le. 
SPEEDY MOUSE 
Century Vending 
310/532-2351 
Notes: A hammer game that 
vends a prize every time (win- 
ners get a large or small egg- 
shaped prize capsules; every- 
one else gets a small “super- 
ball”). 


HOPAROO 
Classic Creations 
216/527-2926 

Notes: A hop-scotch game 
where kids follow the moving 
lights on a lighted floor mat. 
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Coastal Amusements 
908/905-6662 

Notes: A hammer game where 
players face a three dogs sit- 
ting in little doghouses. When 
one of them “leaps,” the player 
must strike the corresponding 
pad on the control panel, caus- 
ing a “bone” to move forward 
and block the doggie’s attack. 


BING 0 POP 


Coastal Amusements 
908/905-6662 

Notes: Bounce six balls into a 
playfield designed like a bingo 
card; ticket rewards for three, 
four or five in a line, or for mul- 
tiple three, four or five in a line. 
Another game, Jolly Pop, fea- 
tures a playfield of 25 smiling 
faces. 


HOLLYWOOD 


Coastal Amusements 
908/905-6662 

Notes: Coin pusher featuring 
moveable skill coin entry, 
Hollywood soundtrack and tick- 
et-every-time option. 
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ARROW ALLEY 


Coastal Amusements 
908/905-6662 

Notes: Western themed roll- 
down game with a 13-inch 
color monitor. Players roll a ball 
towards six lanes while watch- 
ing arrows launched at six tar- 
gets on the video screen. 


10 PIN BOWLING 


Coastal Amusements 
908/905-6662 

Notes: A two-player bowling 
themed game where you hit the 
button to drop the moving ball: 
it scores like real bowling. 


PIRATES TREASURE 


Coastal Amusements 
908/905-6662 

Notes: a rotary prize dispenser: 
available in one- or two-player 
versions. 


Data East 

408/286-7080 

Notes: A rolldown where play- 
ers try to spell the word 
“Jackpot” on the backglass by 
landing the ball in target holes 
that are built into a revolving 
merry-go-round on the back- 
glass. 
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MINI MIDWAY 

Designs International 
214/634-2900 

Notes: A ball-toss redemption 
game with attendant’s counter. 


IN x 
5 re 2 $ 


CLOWN ALLEY 
Designs International 
214/634-2900 

Notes: Compact Rolldown 
game. 


SHARK FRENZY 
Doyle International 
813/366-3735 

Notes: A ball-toss, carnival- 
type game with a revolving tar- 
get. 
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HOOP SHOT RALLY 


Doyle International 
813/366-3735 

Notes: A two-basket version of 
their basketball-toss game. 


TROLL 


Exidy 

415/364-5201 

Notes: Classic shooting gallery 
game with midway-style audio, 
optic sensors and “troll doll” 
targets. Critter version has 
space creature targets. 
(Exidy/Bulls Eye Marketing also 
markets Design Plus’ Striker 
and Bozo Basketball games.) 


The Fun Merchants 
800/524-2343 


Notes: A street-themed basket- 


ball toss redemption game. It 
gives winning players their 
choice of tickets or merchan- 
dise (a basketball, to be exact). 
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BRAND NEW IN REDEMPTION... 


TIDDLY DINKS 


GaMco 

813/366-1134 

Notes: Colorful skill game in 
which players flip coins into dif- 
ferent sized moving tubes for 
tickets. 


DINO-SHOOT 


GaMco 

813/366-1134 

Notes: A dinosaur themed 
shooting-gallery game with 
moving targets. 


@ 
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TIME Scone 


GaMco 
813/366-1134 
Notes: Basketball-style ball- 


DOpper. 


PENALTY KICK 


Grayhound 

908/370-8500 

Notes: Soccer game where 
players compete against a time 
clock to see if they can hit 
three lighted targets. Options 


include a bill acceptor and tick- 


et dispenser. 
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SHOOT AT THE BUZZER 


Hoops! USA 

701/280-3054 

Notes: A smaller version of the 
company’s basketball games; 
durable construction allows for 
outdoor applications and 
aggressive high-volume play. 


Intel Communications 
305/776-1536 

Notes: A combination golf and 
card game with rolldown type 
gameplay that has you putt the 
ball over a sloping ramp, aim- 
ing at various holes which rep- 
resent different card values. 
Object is to build a winning 
hand. 
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SUPER MARIO, the most famous video character in the world, is lending his name and earning power to FABTEK for 
their new redemption game, SUPER MARIO WORLD. This fantastic new game features two proven money-making 

concepts. By combining the skill of throwing and the fun of the roll-down, this game is destined to make big money! Seer ayy ct each 
Mom and Dad will enjoy this game along with the kids, promoting family entertainment. FABTEK has designed this en eee 
cabinet with the operator in mind — it’s made of durable plywood and features a Deltronic ticket dispenser. 


FITS ALL REDEMPTION LOCATIONS—2912" WIDE /8012" LONG /79" TALL 


T™ & © 1993 NINTENDO. ALL RIGHTS RESERVED. 


BRAND NEW IN REDEMPTION... 


Jaleco 

708/215-1811 

Notes: A two-player gun game 
that combines video and 
mechanical action. Players 
must fire at electromechanical 
UFOs, who are attempting to 
kidnap defenseless astronauts, 
and at “boss” aliens as they 
appear on an overhead video 
monitor. 


eS Ss 2 
SHAKE, RATTLE & ROLL 
Lazer-Tron 

510/460-0873 

Notes: The player uses handle- 
bars to control a tilting play- 
field, trying to roll a ball down 
its length, around bars, etc., to 
land the ball into lighted out- 
lanes with changing value 
numbers. To add another skill 
element, the ball is launched 
on a spinning rubber “phono- 
graph record.” 


THE WAVE 

Lazer-Tron 

510/460-0873 

Notes: Baseball-themed version 
of Aftershock. 
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FLYING SAUCER 
Midway 
312/267-8435 
Notes: A coin launcher that lets 
players insert up to five coins 
for simultaneous launch. 


WILD THING 


Lazer-Tron 

510/460-0873 

Notes: A pinball-type game 
where the player tries to knock 
over all the targets and get 
balls into all the holes before 
time expires. The title song is 
played on the soundtrack. 


PREMIER SKILL CRANE 


Mission Crane Service 
714/891-6422 

Notes: Single-player skill 
cranes with many operator- 
friendly features; in Neon Red 
and Neon Blue color schemes 
in 36” and 42” sizes. 


ey 


ADDAMS FAMILY 
VALUES 

Midway 
312/267-8435 
Notes: A novelty with gameplay 
featuring coin rolldown action 
on a vertical playfield with 
traps, targets and obstacles 
that offer jackpots, major and 
minor goals, etc. 
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GODZILLA WARS JR. 


Namco America 
408/383-3900 

Notes: Players toss balls into 
the mouth of the lizard (about 

1’ tall in this kiddie version). 
The 3D lizard model moves 
menacingly and roars with 
actual movie soundtrack noises. 


Namco America 
408/383-3900 

Notes: This hammer game is 
linkable for competition and 
features a shark attack theme. 


ROLL-N-WIN 

Planet Earth Entertainment 
818/247-6655 

Notes: A ball-launch game with 
a horizontal playfield that ends 
in eight gates; player must 
choose the winning gate and 
guide the ball through a maze 
of bumpers and wheels to get 
there. 
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KIDDIE 
BASKETBALL 


What they're saying about the newest Kiddie 


basketball sensation: 
"Hightops really knocks your socks off!" 
‘l really get a kick out of Hightops!" 
"Hightops is a step ahead of the competition!” 
“The earnings on Hightops will certainly have legs!" 
“Hightops is a game with sole!" 
"A feet of monumental proportions!" 
"A pertect fit!" 
So, don't walk, run to your 
distributor and place 
your order for 


an ) Hightops today! 


cs! 


GAME DIMENSIONS: 
7'1" Long X 34" Wide X 6' High 


“America's Leading Sports Game Company" 


NS 3669 East LaSalle, Phoenix, Arizona 85040 
(602) 470-1490 Fax (602) 470-1495 


Planet Earth Entertainment 
818/247-6655 

Notes: Two Dinoscore games 
placed side by side and seper- 
ated by a rocky wall. A monster 
lizard in the wall comes to life 
and becomes a special 
Progressive Jackpot target 
when the player hits a special 
target. 


BULLSEYE 

Premier Technology 
708/350-0400 

Notes: A ticket-vending 
“redemption pinball” game 
(without any flippers); players 
takes a skill shot with the 
plunger, trying to launch the 
ball into a target setup on the 
upper playfield. On the lower 
playfield, animated cutout char- 
acters (a bull, a clown in a bar- 
rel) provide a rodeo theme. 


Purple Star 
915/276-7500 
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Notes: A baseball throwing 
game where one to four players 
try to strike out the batter; the 
ball passes through a “curtain 
of light” which measures air- 
speed of each pitch. Vends 
tickets or baseball cards. 


QuickSilver 

510/895-9699 

Notes: An update on the classic 
“ball walker” skill game where 
your score goes higher as you 
maneuver the ball further along 
its course between two long 
Steel bars, which you grip with 
handles. 


QuickSilver 

510/895-9699 

Notes: Rotary coin pusher 
where players aim at target 
holes on the playfield; set up 
for two-player simultaneous 


play. 


ANIMAL HOUSE 


Rainbow Crane 
619/748-7157 

Notes: A large (60”) neon-style 
single crane, also available in 
classic black. There’s also a 
42” version, Toy House, avail- 
able in the same two design 
schemes — neon or black. 
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SONIC THE HEDGEHOG 
Sega 

415/802-3100 

Notes: A one-player coin roll- 
down unit featuring Sega’s 
world-famous mascot. Players 
release a rolling coin to capture 
moving lighted target zones. 


APPLE JACK 


Seidel Amusements 
505/821-6878 

Notes: A rolldown “Twenty- 
One” game without the cards; 
instead players win tickets by 
collecting the apples shown on 
the score glass. Available with 
Progressive Jackpot and “Hit 
the Jackpot” display. 


SHOOT TO WIN TWO- 


HOOP SPECIAL EDITION 


Smart Industries 
915/265-9900 
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Notes: Updated version of the 
company’s two-hoop basketball 
game with a “winner stays, 
loser pays” feature. 


Smart industries 
515/265-9900 

Notes: A large, self-contained 
prize vender which takes tick- 
ets and vends merchandise. 
Features include a barcode 
reader that lets the location 
control the usage of certain 
tickets and also reads ticket 
values; a voice messaging sys- 
tem; and two bulk vendors in 
the large metal cabinet. 
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Taito America 

708/520-9280 

Notes: A ball-toss redemption 
unit in a large cabinet. Players 
toss balls into the open mouths 
of seven animals whose plastic 
heads emit jungle sounds. 
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by Harry Levy 


Playfield Channels 

Ticket Dispenser 

- 4Player or 2 Player 

~ Optional Ticket Everytime Feature 
~ A Full Anti-cheat Package 

~ Family Oriented Graphics Package 
~ Sound System 

~ Fully Metered 


~ Movable Skill Coin Entry > 
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THE LONGEST THE LONGEST 
MACHINE IN MONEY 
AN ARCADE... MAKER!!! 


That’s BOWLINGO by Mendes 


See or Talk to Your Local Distributor for Details! 


FOR WORLDWIDE DISTRIBUTION CONTACT: 
Henry Grant * Sol Groenteman 


=F. 6 
DISTRIBUTOR, ARCADE OPERATORS & MARKETING 
Lange Leemstraat 187, 18 Antwerpen, Belgium 
TEL: 323-239-3079 ° FAX: 323-230-7865 
Blankenberge FAX: 3250-41-1181 


- Or - 
DIRECT MACHINE DISTRIBUTORS LTD. my, 
Unit 1, 97 Victoria Road, North Acton, London NW10 6NN HENRY GRANT 


TEL: 4481-965-6364 ° FAX: 4481-963-0398 


One of most important decisions 
in redemption marketing concerns 
the purchase of prize merchandise. 
Redemption operators can keep the 
same machines at a particular loca- 
tion for much longer than other coin- 
op games as long as the items being 
offered as ticket prizes are chosen 
wisely and constantly updated. And 
because many of the players are 
young, close attention must be paid 
to popular trends. 

We asked a number of suppliers of 
redemption merchandise for a run- 
down on what they would be offering 
operators this spring/summer season. 
The following is not a comprehensive 
list of suppliers, nor of what’s avail- 
able, but it should give the reader 
some idea of “what’s hot” in prizes. 


Hot items from Ace/Acme due this 
summer are the Looney Tunes char- 
acters from Warner Bros., the Pink 
Panther in a family plush line, plus 
other selected novelty Pink Panther 
items. Also coming are many cross- 
licensed sports related items with the 
Tasmanian Devil, professional and 
collegiate teams, including figurines, 
mini basketballs and inflatables. The 
Mighty Morphin Power Rangers are 
also fighting their way to Ace/Acme 
in the form of plush (two sizes), 
superballs, vinyl playballs, pencil 
toppers, pins and keychains. In addi- 
tion to all the hot new items coming 
in, Ace/Acme has a full line of 
redemption goodies and set-up sup- 
plies. They can be reached at 
800/926-2223. 


Variety is the spice of life, and at 
Dan Brechner & Co., they cover just 
about any redemption merchandise 
need, from candy and small items for 
cranes to high-end electronics. Of 
course, they also have an extensive 
line of the hottest plush, along with 
licensed goods and souvenir mer- 
chandise with custom logos. Give 
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them a call at 800/645-8142, and find 
out why “redemption is a science.” 


Classic Inc. is carrying licensed 
Looney TunesT-shirts in both adult 


Pictured above, those super-popular Mighty 
Morphin Power Rangers as available from 
Ace/Acme. Below, an assortment from 
Laramie Interests including Disney figurines. 
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and childrens sizes. But that’s not all 
folks! They also have licensed sports 
hats and shirts. In fact, they handle 
all types of licensed T-shirts, from 
your favorite rock bands to environ- 
mental themes. Along with apparel, 
Classic stocks a plethora of novelty 
items for any kind of crane and top 
quality plush pre-mixes. For details, 
call 908/341-3361. 


The folks over at HMS Monaco 
have a good eye for the latest trends. 
This summer they’re featuring a full 
line of Mighty Morphin Power 
Rangers merchandise, including but- 


Pictured at left, World Cup Soccer sippers 
from One-Stop Redemption. Above, 
Oriental Trading’s Redemption Starter and 
Birthday Party kits. Below, adorable 
Flintstones merchandise available from 
Play-By-Play. Licensed stuff is hot! 


tons, keychains, rings, posters, plush 
and more. Other licensed items 
include Flintstones merchandise (fea- 
turing baked enamel keychains and 
necklaces), World Cup Soccer good- 
ies (just in time for the nine-city sum- 
mer tour), Major League baseball col- 
lectables and Mortal Kombat T-shirts 
(great for tournament or redemption 
prizes). A hot fashion item for today’s 
teens is ’60s-style jewelry, and HMS 
Monaco’s got ’em. For a free 24-page 
catalog, call 212/691-9000. 


Along with their great line-up of 
small toys and plush, Laramie Inter- 
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ests has a number of licensed proper- 
ties ready to ship. Among the items 
pictured are the firm’s Disney figur- 
ines, finger puppets and combs, and 
Sesame Street figurines. Call Laramie 
at 800/521-8697 to order their free 
catalog and find out about the hot, 
new merchandise for summer. 


As its name implies, One Stop Re- 
demption has an extensive assort- 
ment of unique products in a wide 
variety of categories. This company 
specializes in answering the mer- 
chandise needs of arcades and FECs, 
from the smallest hardgoods to home 
electronics and plush prepacks. 
Official NFL Street Hockey Starter 
Kits, authentic Wiffle Ball sets, 5” 
Simpsons figurines and World Cup 
Soccer sippers (pictured) are just 
some of the hot items lined up for 
spring and summer. They’re also car- 
rying a nice selection of Star Trek col- 
lectables (just in time for the summer 
movie release) and a number of 
licensed products. For more informa- 
tion, call 800/562-2002 and ask about 
their colorful 27-page catalog. 


Oriental Trading Co. is promoting 
their Spring Redemption Kit (pic- 
tured), featuring an international flag 
soccer ball, baseball canteen, water- 
gun assortment and 25 other great 
springtime items all at a special price. 
In addition, the firm offers Redemp- 
tion Starter Kits and Birthday Party 
Kits throughout the year. They also 
have various kites, waterguns and 
other outdoor toys for the season. To 
find out more, call Oriental Trading 
Co. at 800/228-8884. 
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1-800-562-2002 


Yabba Dabba Doo! Just in time for 
the release of The Flintstones movie 
this summer, Play-by-Play is stocking 
Flintstones’s plush and PVC figurines 
(pictured), as well as removable tat- 
toos. They’ve also got those adorable 
plush Coca-Cola Polar Bears (and 
other licensed Coca-Cola goods), 
which coincides with the tremen- 
dously successful ad campaign run- 
ning throughout the spring and sum- 
mer. The company has over 1,000 of 
the most current novelties and toys 
designed specifically for redemption, 
and over 2,000 crane items. For more 
information, call 800/426-2211. 


- GRUDGES™ 
_ 6 piece assortment / 44668 
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Above, Prizes! completes their sports 
related merchandise round up with these 
licensed Team Mickey items. Below, 
Rosette’s Creatures of Delight, Grudges. 


Playball! is featuring assorted 
comic books, including such favorites 
as Batman and Superman. They’re 
also handling a full range of sports 
and non-sports trading cards with 
many brands and years, such as Fleer 
Ultra Stadium Club and Mighty Mor- 
phin Power Rangers. As for plaques, 
they carry three different sizes of 
sports and super-hero plaques. They 
can be reached at 612/551-2565. 
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Sports related merchandise has al- 
ways been a hit with players both 
young and old, and Prizes! has the 
bases covered with MLB softee base- 
balls, NBA softee basketballs and 
NFL softee footballs — all in two 
sizes. Other hot items include li- 
censed Team Mickey balls, Grand 
Slam Starcaps (an MLB baseball with 
cards in a large helmet) and softee 
college footballs with team logos. The 
plush line-up features Fat Dragons, 
Sport Player Trolls, Wedding Couple 
Trolls and Wizard Rat. For details, 
call em at 800/992-2388. 


“Creatures of Delight” are licensed 
soft rubber toys offered by Rosette. 
Pictured in one of the three different 
available assortments, they’re molded 
individually and hand painted in 
bright colors. The next delivery peri- 
od is mid-June. For more informa- 
tion, call 800/426-6665. 


Star Track is taking no chances by 
making sure they have the most in- 
demand licensed redemption prod- 
ucts for the summer. The list includes 
Flintstones “the movie” plush, key- 
chains, mugs and toys; cool Beavis & 
Butthead stuff; World Cup Soccer 
items; Coca Cola goodies; Power 
Ranger plush and paraphernalia; and 
Looney Tunes watches, keychains, 
clocks, ect. They also have a vast 
selection of jewelry, novelties, candy 
and merchandise. Call their main 
office at 800/733-5013. 


Along with their popular Baseball 
Packs and Looney Tunes Packs, Suc- 
cess Plush is highlighting the “Reptile 
Tee” this spring/summer. These first- 
quality T-shirts are rolled and painted 
to look like your favorite reptile! 
They’re available in Snake, Alligator 
or Seahorse styles. For details on this 
neat looking scaly wear (and their 
other seasonal items), call Success 
Plush at 800/396-8888. 


Superior Toy & Novelty can al- 
ways be counted on to have some- 
thing unique. This year, they’ve 
rounded up a cute and cuddly assort- 
ment of Western Bears and festive 
new Soft Clowns. The firm has a 
whole new line of seasonal and 
“generic” plush, and also manufac- 
tures display animation for FECs and 
game rooms, with custom designs 
available upon request. For more 
information, call them at 800/821- 
7565. 
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Please send me information on: 


Each month — generally the last 
week — AMOA members receive 
either by FAX or mail a report on 
issues Impacting the coin-op 
industry. The report , called AMOA 
“News Flash,” is compiled jointly by 
AMOA'’s Washington office and 
AMOA’s Government Relations 
Committee. 


Insightful and informative, AMOA 
“News Flash” updates members on 
the status of legislation and regula- 
tions impacting the industry. In 
short, a monthly insider hotline to 
the inner workings of the nation’s 
capital! 


Want to Join ANOA? 


Fresh industry 
“Flashes” from 


Washington, D.C. 


..-.Every Month 


Dollar C 


---Only to Miembers 
of ANIOA 


oin 


Graphic Content of Videogames 


New Technology Issues 


Jukebox Licens 


Ing 


Tax Issues 


Gaming Issues 


Machine Vending of Tobacco 


Pending Regulations 
And Much More 


“Niewvs Fliash’”’ 


... Another Benefit of 
ANIOA Membership! 


Pliease fill out the coupon below. 


Please type or print 


Name: 


Address: 


Phone: ( ) 


Pereca) 


Amusement & Music Operators Association 


AMOA membership 


Company: 


City/State/Zip: 


Fax: ( 


) 


Becoming an AMOA director 


NMeed Niore Information? 


HOOP SHOT 
THE “ORIGINAL” BASKETBALL 
U.S. Patent 315, 938 


HOOP SHOT RALLY 
SHARK FRENZY 
DUMP THE UMP 
RAZZLE DAZZLE 
ENDZONE 

BATTER UP! 
BULLPEN 
SPEEDPITCH! 
PROPITCH 


My y Mv bin 


MY 


LI‘L HOOP SHOT! 
SINGLE OR TWO PLAYER 


LI’L RAZZLE DAZZLE 
HUMPTY DUMPTY 

3 LI’L PIGS 
MOTHER HUBBARD 


OLD WOMAN IN 
THE SHOE 


JACK AND JILL 


JACK AND THE 
BEANSTALK 


PIGGY PASS 
PANDA PITCH 


A Division of Doyle & Associates, Inc. 
| P.O. Drawer 49467 ¢ Sarasota, FL34230-6467 ¢ FAX: 813-366-5197 © TEL: 813-366-3735 


SPRING 
SURVEY 


ws Most all U.S. Centers shine with ticket games 


usiness is up, and so is 
family traffic at the 
nation’s game rooms. In a 


mail questionnaire sent to U.S. arcade 
operators and managers across the 
land, RePlay has determined that 
ticket redemption games are not only 
profitable unto themselves but a call- 
ing card bringing players of all ages 
and genders into a place that can 
quite rightly call itself a family enter- 
tainment center. 

Without doubt, redemption games 
along with cranes and rotaries are 
favorite machines among the ladies, 
the teeny boppers and the little one. 
And while that mainstay of the 
arcade, the male teenager, isn’t ready 
to turn to redemption and away from 
his video, the survey shows that as he 
gets older, he'll drift in that direction 
a little bit more. 

Are there any “warts” on redemp- 
tion’s “pink cheeks”? Sure. There’s 
some worry over the token rolldowns 
taking too quick a quarter for the skill 
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involved, some new behavioral prob- 
lems like some teens swiping tickets 
and prizes, and, as always, there’s 
operator griping about the cost of 
these rigs (and in some cases, their 
structural disability). 

But the pros outweigh the cons by 
a long shot and the operator popula- 
tion is generally pleased that this old 
concept is shining so nicely today. 
And, they expect it to shine that way 
for a long time to come...in some 
opinions, forever. 

The game center people who con- 
tributed to this survey come from all 
levels and angles on the arcade busi- 
ness, with the accent on those who 
run complete game rooms. We have a 
few from the bowling centers, but 
mainly they come from the malls and 
shopping centers, the big and little 
parks, the boardwalks, tourist places 
and those dedicated free-standing 
buildings and stores on a street strip. 
Here’s our survey (and theirs): 
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BUSINESS HEALTH 


ompared to this same time 
period last year, business 
at the surveyed game 
rooms right now is: 


| | eee for 53% 
SAMY, «vccavaevseanseds for 32% 
DOWN 4 «ac cunececaecan for 15% 


How much of the total amount of 
money spent at today’s game rooms 
comes from family-type customers? 

64% say family traffic accounts for 
between 25% and 50% of their over- 
all business. 

30% find that over 50% comes 
from family clientele. 

6% get less than 25% from fami- 
lies. 

Is family patronage on the rise? 
Yes, and substantially: 

91% of the game rooms find it 
GROWING. 

6% see the patronage as STATIC. 

3% see an actual DECLINE. 
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REDEMPTION CENTERS | ARCADE REDEMPTION POLL 


¢ Broadest Product Line for 


One-Stop Shopping _ How about teenage business? Adult Male Favorites 
: Aniswe: <heteing sSpeaeh According to this survey, 1. pinball machines. 
* Prompt Shipping 45% of their overall game room 2. sports games. 
* Hands-On Redemption Experience business comes from teens: 3. video games. 
¢ We Stay Up with Changing Trends 10% even say teen patronage is 
BIRTHDAY PARTIES GROWING. Adult Women Favorites 
* Full Color Place Settings for 15¢ per Setting 63% find it running about the 1. redemption. 
¢ Full Color Promotional T-Shirts SAME 2. pinball machines 
under $3.50 each 6) ‘_ : ; 
¢ Lower Prices on Balloons, 27%, however, actually see it 3. cranes/rotaries. 
Party Favors & Supplies DROPPING. 
GLOW PRODUCTS ans ane 
* Quantity Prices * Prompt Delivery FAVORITE TOYS 1. ne emption 


2. video games. 


CUSTOM IMPRINTING 


3. novelties. 
¢ T-Shirts ¢ Caps ¢ Golf Shirts ¢ Staff Shirts A ‘ 
* Aprons « Can Coolers hat’s hottest with . . . 
¢ We Can Create, Complete, Imprint the various player Little Girl Favorites 
Your Promotional Designs demographic groups in redemption. 
these days? Here’s how it shapes up, 2. cranes/rotaries. 
90 PAGE, 1500 ITEM according to this game room survey: 3. novelties. 
COLOR CATALOG | ae 

Shouldn’t you own one? Teen Male Favorites So, if anyone is still looking for 
1. video games. that type of machine that appeals to 


er look at the survey figures show 


SE 2. table games (e.g. pool). the fair sex, we think the industry’s 
pEb AS 3. sports games. found it in ticket redemption. A clos- 


“YOUR NOVELTY sencesutnal Teen Girl Favorites sang teat Peat up #4 for — 

f : 1. redemption. men. But as far as the teenage mi e 

Cea eee 2. novelties. (our number one player) goes, it’s 
FAX 817-354-6393 3. cranes. gimme video, man! 


37¢ 
ON THE DOLLAR 


hile many game 
rooms today find 
that ticket redemp- 
tion machines plus cranes and 


Tried and tested, kids 90 ape over this new game 
as they roll balls into the lighted animal's mouth. 
It's Food for fun and it's a game that's casy to 


) 
Pe =©play and easy to win. To their delight, kids are rotar 1€S accounts for well over 50 Yo of 
2) fed winning tickets in quantities programmable | their business, the averaged-out fig- 
iw )=)—Ssby you. Get your place swinging for the whole ' ures for the whole poll show: 
se eee vomire Ftentc. | 30% of the game rooms’ total 
gh i year’s income stems from ticket 
_ Qa ee Ics; redemption. 


7% of the yearly intake comes 
from cranes & rotaries. 


But that could change. When 
asked where overall player interest in 
ticket redemption is heading... 

81% of the game rooms find it 
PICKING UP. 

A 18% feel interest is STATIC. 
oe aos a 7 (op) 1% say it’s FALLING OFF. 


Also available from BayTek are: Clown Rolldown, 
Kiddie Clown Rolldown, Ficlder's Choice, Pizza Roll, 


Rock N' Roll 4, and the “Original” Rolldown. On cranes and rotaries, however, 


For distributor and sales contact: 


here’s the situation at the surveyed 
Pulaski Industrial Park 


| 
1077 €. Glenbrook Dr. v Pulaski, WI54162 U.S.A. TY Ne oO 1% | game rooms: 
(414) 822-3951 v FAX (414) 822-8936 AWN | 54% are experiencing a FALLOFF 
| of interest. 


Manufacturer of Amusement Skill Games Since 1977. 
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41% see player interest STATIC. 
5% sense a PICKING UP. 


TAKES SPACE 
TO HAVE FUN 


edemption and prize 
machines normally take 
up more square footage at 


the game room than the more bank- 
able videos and pintables, especially 
if you include the necessary aisle 
space, prize counter and prize dis- 
play. The averaged-out floor space 
consumed at our surveyed game cen- 
ters came to...41%. 

Statistically, that means 41% of 
the business floor is devoted to equip- 
ment earning 37% of the gross take. 
But what it doesn’t factor in is the 
promotional value that redemption 
and prizes offer to attract the broad 
generational mix of clientele...in 
itself, perhaps the best “ad” any 
arcade could ever “run”. Also, it does 
not include any “profit” made on the 
marked-up value of some prizes. 


MAINTENANCE 


edemption operations take 
up space. They also take 
up a lot of the attendant’s 


time to keep running, though not as 
much as some would think (a coin 
mech jam is a coin mech jam, regard- 
less of the machine it’s controlling). 
The average percent of the game 
rooms’ total cost in servicing redemp- 
tion machines (parts and labor) was 
pegged at 40%. 


When asked for the most common 
service problems they encounter with 
ticket redemption machinery, the 
most frequently mentioned were: 

1. ticket jams (by far, biggest prob- 
lem). 

2. loading more tickets after the 
machines run out. 

3. fussing with game balls (either 
jammed , stolen or mixed up in some 
other game). 
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THE PRIZE STASH 


e asked the opera- 
tors to give us an 
idea how much they 


carry in prize inventory at each of 
their centers. The numbers on the 
survey questionnaires yo-yo’d from 
as low as $200.00 to as high as 
$15,000! However, the most frequent- 
ly mentioned inventory value was 
$5,000 and the averaged-out answer 
over the whole survey pool came to 
$4,300. 


As far as trends in prize redeeming 
go, the majority of today’s players still 
want that instant gratification... 
meaning, they'll cash their tickets in 
before leaving rather than save them 
up for a larger award. 


One of the bigger mall chains finds 
that 80% of it’s prizes are awarded for 
20 tickets or less. Another operator 
said 80% of his awards are in “slum” 
merchandise, things 30 to 75 (1¢) 
tickets can win. 

By the way, in case you didn’t 
know it (because we didn’t), about 
the biggest low-end prize given out 
today is candy! 


In medium-range prizes, licensed 
products (like Warner Bros. character 
stuff) is popular, as is anything relat- 
ed to sports (balls & pins, for exam- 
ple), plus hats, t-shirts, jewelry and 
watches. 


But while many players (especial- 
ly kids) cash in whatever they’ve won 
during their visit, a whole lot of older 
players are saving their tickets up for 
the more high-end merchandise these 
days. We asked the operators for 
examples for their most expensive 
high-end goods and here’s the list: 


1. color TV sets. 

2. radios, including Walk Man, 
boom boxes and goofy sets. 

3. great, big plush animals. 

4. bicycles. 

5. home appliances like micro- 
waves and toaster ovens. 

6. stereos & CD players. 

7. home video systems. 

8. telephones. 

9. VCR players. 

(and for #10, a whole bunch of 
stuff from camcorders to calculators, 
gumball machines to tools for pop, 
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TOKENS 


IN THE RACE 
FOR QUALITY, 


HOFFMAN & HOFFMAN 
EVERY TIME! 


« Custom Tokens shipped in 
ten days 


« Minimum custom order is 
1000 Tokens 


« Lowest prices in the country 
« Highest quality 


« Youcan buy the best Tokens 
for less. Check our prices 
and see 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 


800-227-5813 


FAX: 408-649-3318 


"Quality is our family tradition” 
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PRIZE WINNING pen 
rete Me 


1 ~~ 45/32" x 2". MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 
to your specifications. 


Call for details. 


R” 

“TICKET EATE 
Counter/ Shredder 

Count & Shred 13 Tkts. per second 


ORDER DEPARTMENT 1-800-829-0829 


Mies P.O. BOX 547 

isamnen SHAMOKIN, PA 17872 

Ni Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 


T!|!CKET CC O Toll Free Fax 1-800-829-0888 
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even Armani figurines and a fishing 
rod/reel combo). 


PERCENTAGING 


he majority of operators per- 
centage their redemption 
equipment with care to 
make certain the number of tickets 
coming out makes sense with the 
number of tokens going in. Fully 
93% of the game rooms are moni- 
tored in that fashion and in most 
cases (but not all), adjusted up or 
down to make sure the company and 
the player get their fair share. 


We said tokens or coins. Actually, 
58% of the game rooms covered by 
this survey use both in their opera- 
tions, while 31% only use tokens and 
9% only coins. 


Now, 73% of the game rooms 
have an item, or two or three running 


GAA 


FINEST 
BINGOS 
PRODUCED 
TODAY! 


MAGIC GAME 


MISS NEVADA 


Service Free Operation Through High Tech Design 
Special Configurations Include (Token\Coin Distributing, 
Ticket Dispenser, 2 Flipper System, Remote Control) 
"Available for Immediate Delivery the Only Redemption Bingo" 
We also carry a large stock of reconditioned used Bingos as well 
aS a complete parts and service dept. for all games we sell. 


Exclusive Distributers: 


Continental Pinball Inc. 
105 Floyd Ave. Bloomfield, N.J. 07003 


Tel (201-429-7050) 
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on a bill acceptor. The most common 
dollar games are: 

1. videos (and not just deluxe sit- 
downs and Mad Dog, but hits like 
Mortal Kombat IT and NBA Jam). 

2. cranes. 

3. photo booths. 

4. pinball machines. 

5. basketball cages. 


What’s the thinking on the use of 
debit cards? Only one of three game 
room managers are even thinking 
about using them right now while the 
rest say they have no interest. 
Actually, one of the chains said they 
tested them in the past but found “no 
advantage to using them”. 


TOKEN 
ROLLDOWNS 


he darling of redemption 

machines to many these 

days is the token (or coin) 
rolldown...no balls, no hammers, just 
the token itself slipped into a slot and 
directed at a target. These are fast 
“token eaters”, as one chain operator 
called them, and at a whopping 96% 
of the game rooms, these machines 
are set to give out a higher percentage 
of tickets than on other games...that’s 
96%! 

Asked for their personal opinions 
on these kinds of games, many con- 
sider them consistently good money 
makers that don’t take up too much 
space. Others, while loving them, 
wonder if they aren’t a tad “gray”. 
And, of course, there are a percentage 
that don’t operate them. Here are 
some kudos: 

“While these games dispense 
more tickets, they also earn substan- 
tially higher income. Tickets dis- 
pensed are in line.” 

“Set at 40%, they can do $1,000 a 
week in a good location.” 


Now, here are some negative atti- 
tudes: 

“T don’t understand why they’re so 
popular.” 

“The kids lose their money too 
fast.” 

“A lot of customers lie about what 
they hit (& there’s no way to verify it.” 
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In the ‘race among crane games the 
SNACK ATTACKER" is a WINNER every 
time.. .in durability... reliability...and prof- 


SNACK ATTACKER™ the "ORK 
Winner-Every-Time™ Candy rang 
Game, dispensing a prize with every 


credit. 


Unique heavy gauge steel cabinet con- 
struction yields unsurpassed security and 
durability that truly out-performs the com- 
petition. 


in-house assembly and testing 
| assures long-term profitable 
| performance that can really go 
the distance. 


With high visibility, flashing lights, 
LED a splays sabi sound effects 


track for easy location. 


Go with "THE WINNER” ane | 
/ scream across the finish line to 
grab big profits for years to come. 


Advanced Games & Engineering, Inc. 


(305) 527-0907 


1231 NE 8th Avenue - Fort Lauderdale, Florida 33304 
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“Ts there really any skill?” and 
finally, “You make the customers 
happy but you’re lucky to break 
even.” 


EQUIPMENT BUYING 


uring which seasons do 
these game rooms buy the 
most to the least amount 
of new equipment? Here’s the rank- 
ing of the hottest buying months to 
the quietest: 

1. spring. 

2. fall. 

3. summer. 

4. winter. 

Where’s the buying action been 
this season? According to this survey, 
the following classes of machinery 
have been getting the investment dol- 
lar and in the following order: 

1. ticket redemption. 

2. deluxe videos. 

3. standard uprights & video kits. 

4. pinball machines. 

5. sports games. 


Buying seems to be a tad up. 
When asked how much new stuff 
they’ve been buying this season com- 
pared to the same time last year... 

56% have been getting MORE. 

18% about the SAME amount. 

26% have been getting LESS. 


REDEMPTION 
WINNERS 


ccording to this survey, the 
most profitable ticket re- 
demption game out there 


7100 BURNS STREET 
RICHLAND HILLS, TX 76118 


PH: (817) 284-3499 
FAX: 817-595-1506 


* POLY-RESIN COATED 
PLAYING SURFACE. 


¢ FINE FURNITURE FINISH. 


* REVOLUTIONARY 
SCORING SYSTEM 


* OPTIONAL LIGHT KIT. 
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TAKE YOUR BEST SHOT! 
GPOVEVARE SHUFFLEBOARD 


(FORMERLY DYNAMO HOME PRODUCTS) 


earning money on location is: 
Wheel ’Em In (Bromley) 


The top machine with kids is: 
Wacky Gator (Data East) 


Tops with male teens is: 
basketball (no special make men- 
tioned) 


Tops with girl teens is: 
Skee-Ball (Skee-Ball) 


Tops with women is: 


Skee-Ball (Skee-Ball) 


Tops with adult males is: 
Wheel ‘Em In (Bromley) 


BEHAVIORAL 
PROBLEMS 


nly about a third of the 
responding operators said 
they suffer any player 
misbehavior linked to ticket redemp- 
tion games. Those that did ran the 
spectrum from one California opera- 
tor who said “you could write a book 
about this” to the Jersey gentleman 
who declared “almost everyone 
cheats, so let them.” 

Specifically, the number one prob- 
lem seems to be players lying about 
the amount of tickets they got or say- 
ing none came out. A close second is 
cheating on games (like on Bowler 


Roller) or ganging up (like three or 


four banging on Wacky Gator at the 
same time). 

Other problems included kids try- 
ing to pull extra tickets causing jam 


* WE REFINISH ALL BRANDS OF SHUFFLEBOARDS. 
CALL NOW FOR DETAILS. 


May 1994 


ups, some selling tickets for cash to 
other players and even reports of 
some teens trying to steal prizes from 
the showcase. But as mentioned, the 
majority of the centers seem to suffer 
little or nothing with respect to re- 
demption behavioral problems. 


TOP FACTORIES 


inally, we asked for their 
number one favorite among 
the long list of redemption 
equipment manufacturers, and the 
winners are: 


1. Lazer-Tron, Inc. 

(for innovative product, struc- 
tural quality, profitability and service 
followup.) 

2. Smart Industries 

(for attractive appearance, ser- 

vice ease and factory support.) 
3. Coastal Amusements 
(profitability and equipment 
appearance. ) 
Significant runners up were Bet- 
son, Bromley and Skee-Ball. 


THANKS 
FOR THE HELP 


ePlay would like to recog- 
nize some favorites of its 
own...the game center 


owners and managers who took the 
necessary time to complete what one 
operator told us was a rather difficult 
questionnaire, considering that he ran 
a string of locations. So, thanks to all 
for contributing their time and their 
data. We hope the tabulated results 
prove helpful to them and to all our 
readers. 


MORE TO COME 


n the pages that follow, a 
fair number of game room 
operators talk about their 
own personal “burning desires” in 
our Likes, Gripes & Swipes feature. 
These backpats or blasts give veterans 
and newcomers alike a good taste of 
the trenches. We think it’s all very 
enjoyable reading. — ed. 
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personal thoughts from respondents 
complete our arcade redemption poll 


edemption is the “fun” part of the amuse- 
ment business. I love it all, from shopping 
for the prizes to supervising the display for 
the items. If properly done, redemption is a win/win 
situation. Your customer is happy with the action 
and the play and prizes. I’m happy with the action 
and the play and prizes. I’m happy with the revenue. 

The “bait” is the most important thing about 
redemption and bait is the type of prize and its prop- 
er display. The average age of my redemption cus- 
tomer is older...mostly young adults...so, for them to 
spend $20 to $30 is not uncommon.” 

Lee Prantl 

Family Amusement Center 

Salem, Oregon 


edemption, hell! Parents hate going for 
prizes. The kids take forever. You hear com- 
ments from parents like “If I had known 
you were going to get tickets, I wouldn’t have let you 
play.” Parents have dragged kids out rather than sub- 
mit themselves to the counter. 

There is a growing resentment because of kids 
dawdling. The smaller amount of tickets they have, 
the longer they take. Other complaints? Most compa- 
nies overprice the games. Some games have bugs in 
them. I also dislike dealing with low quality parts on 
some games, especially at stress points. 

Dennis Atkinson 

Memory Lane Arcade 

Frankenmuth, Minn. 


edemption is where it’s at now! The home 
systems have hurt our standard video 
uprights substantially. However, we need to 
be extremely wary to make sure we’re still providing 
fun and entertainment rather than just giving out 
prizes. 

Our gross has been stagnant, but our bottom line is 
down because of the cost of operating redemption. 
(But) To be a true family entertainment center, you 
need redemption. The son plays Hoops, the daughter 
Skee-Ball, dad Wheel ‘Em In while mom loves to sit 
down...in front of a Bingoreno!! 

Robert Blais 

Fun World 

Lake George, NY 
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eing a small operator in a low income mall, 
I’m unable to purchase costly redemption 
pieces. One dual Whac-a-Mole for $10,000? 
That’s ridiculous.” 

Anonymous 

Wisconsin 


y family has been in the redemption 
business for over 40 years. It’s hard 
work, time consuming and expensive. 
I’ve never feared the competition in redemption 
because they aren’t willing to face all three. And a 
fourth factor is giving the customer a chance to win a 
prize while not having to pay 4-times the value of the 
prize itself. A “reasonable” gift shop tries to double 
their dollars spent on an item, plus 20%. I think that 
translates into a fair formula for redemption opera- 
tions. 

But, in spite of all our “experience”, we still have 
to be innovative from the day we open all thru to 
Thanksgiving. I have to admit that operators who 
charge 4-times what we charge for prizes are cleaning 
up. But, as long as we are the owners, we’|I give a fair 
payback, even if it hurts a bit on games like Wheel 
Em In and Rock N’ Bowl. 

Over the years, our customers’ comments have 
gone from “there’s nothing but junk for prizes” to 
“itll take forever to win a color TV!” 

We were the first arcade to use candy for prizes. 
But, everyone copies “good ideas” just like Wal-Mart 
does, so you always have to be thinking of something 
new to stay ahead (or try to). 

Richard Smith 

Wonderland Arcade 

Old Orchard Beach, ME 


verall, I think we need to keep skill as the 
#1 play factor, not luck such as on the 
pushers, etc. The manufacturers need to 
test the reliability of their pieces before they are sold. 
This will help to leave a good taste in the mouths of 
operators and players alike. 

Anonymous 

Minnesota 
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e don’t like to see little children (10 
and under) playing games like Rock 
N’ Bowl, After Shock, etc. as there 
isn’t as much play appeal as there is in Skee-Ball, Big 
Bertha, Whac-a-Mole, to name a few. Parents give 
their children, say, five dollars. That can be spent in 
a matter of a few minutes on token rolldown games. 

We deal with the same customers day after day, 
week after week. So, we have to be keen to the fact 
that parents want their children entertained a little 
bit longer for their bucks. 

Jim O’Hara 

Mid-Way Lanes 

Vestal, New York 


“zoned in”. A customer gets the mech lined up 

in the perfect spot to reap maximum tickets and 
then it’s “off to the races”. Plunk! Plunk! The tokens 
go screaming down, one after another. 

On a game like Rock ‘N Bowl or Wheel ‘Em In 
where you take the chance of actually losing money 
(dispensing 75 tickets for a single coin, etc.), every 
operator sweats while hearing the dispenser go into 
overdrive delivering tickets. 

There has to be a fail-safe to prevent “zoning 
in”...something that teases the customer, makes it 


t have a real problem with rolldowns that can be 


Here’s More For ’94... 


HMS MONACO 


IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 


¢ Sparkling Jewelry 
e Watch Crane Kits 
e Plush Pre-packs 

e Licensed Products 


e Redemption Prizes 
e Unique Novelties 
e Jackpot Rotary Mdse. 
e Crane Capsule Kits 


e Sports Caps 
e / ooney Tunes 
e World Cup Soccer 
e Velvet Boxed Jewelry 
e MLBB 
e Hologram Watches 
e Way Cool Jewelry 
e Mortal Kombat 
Lic. T-Shirts 


1-800-777-0901 


HMS MONACO 


135 W. 20th Street ¢ New York City, NY 10011 
FAX ORDERS: 212-727-1382 


Call for our new 
24-page color catalog! 
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worthwhile to them but doesn’t cause the operator 
agony! 

Dave Williams Neon Arcade 

Fresno, Calif. 


fter being in redemption for two years, I’m 
out. I have never seen so many mechanical 
failures on machines in my entire life. The 
price of equipment is outrageous compared to the 
value. The notion of holding value well above a stan- 
dard video is ridiculous. The best deal I could work 
on less than two-year-old equipment was 25% of 
purchase price. 
My average per week for redemption was 25% to 
30% of my gross per location. Sign me... 
Got on the Bandwagon 
and Feel Really Ripped 
Bakersfield, Calif. 


ome games are too complicated for the 
smaller kids, so the manufacturers need to 
make the games easier for the kids to under- 
stand. My biggest complaint is that there are games 
coming out that require very little skill to play and 
the kids can lose their entire allowances as quickly 
as they can shove the quarters in (like on the pushers 
and coin rolldowns). Gotta give kids a bang for their 
buck. 

I want to make money the same as the next guy, 
but I don’t like seeing a lot of parents giving kids 
$5.00 and then seeing them exit the game room in 
ten minutes. This is upsetting to parents. Games 
need to be more interactive. 

Finally, games are becoming more and more 
expensive. My hat’s off to Smart Industries for actu- 
ally producing redemption games at a reasonable 
price that all ages are playing. 

Tracy D. Etter 

Camp Hill Fun Center 

Mechanicsburg, Penn. 


edemption is the future of coin-op! It is 
a now only showing the tip of the iceberg! 

We have not yet introduced future concepts 
for redemption...sound and mind control, network- 
interactive operations, 4-dimensional concepts, etc. 


Many locations have purchased the wrong 
redemption games for their customer base. Others 
don’t upgrade their redemption games. There are so 
many new and great games out. (And) it’s no longer 
true that redemption games can stay in the same 
location for years and years. They need to be rotated 
just like video games, although at a slower rate. 


Frank Seninsky 
Alpha-Omega Amusement 
Edison, New Jersey 
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We sell the 


Complete 
Package! 


Oriental Trading 
.Company, Inc. 


At Oriental Trading Company, we understand that you're 
not just buying products, you're buying the complete 
package...prompt friendly service, competitive pricing, fast 
order turnaround, availability and variety of merchandise, 
and flexibility in meeting your requirements. 


Call 1-800-228-8884 today for more information. 


Q 
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dren leave the arcade with a prize in their 

hands feeling they've won something. Most 
teenage males are into MK IJ and Super St. Fighter, 
and in some cases, even the girls are. So, redemption 
is what’s hot for the family people visiting our 
arcade. 

Keeping the games up and full of tickets can be a 
full day’s job, but we’re here to see everyone has a 
good time in a safe place. 

Alice Parker 

Johnny’s Fun Center 

Dale City, Virginia 


edemption is a hugely unpredictable 

aspect of the coin-op business. First of all, 

what do you call your place. An “arcade”? 
A “family entertainment center”? A “family fun cen- 
ter’? There are lots of choices and it’s hard to tell 
what your customers are used to, especially if they’re 
tourists. 

Secondly, if you plan to stay on the cutting edge, 
you must have the hottest prizes and the best selec- 
tion of merchandise to choose from. Who knows 
what’s going to be good? Of course, you’ll always 
have the old standbys. Next, what games do you 
choose? Not too many operators have an unlimited 
budget or space that “grows” when you add more. 


personally love ticket redemption. The chil- 


ATTENTION ALL 


CAROLINA PANTHERS 


AND 


JACKSONVILLE JAGUARS 


FANS... 


Official Licensed Softee 
Footballs with Team Logo 


NOW IN STOCK! ! 


CBee 
PpryzeSi 

15421 Assembly Lane 
Huntington Beach, CA 92649-1329 


(800)992-2388 @ Fax:(714)897-5260 
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I guess you have to use your head and study the mar- 
ket to make your best decisions. Always expect to 
make a few bad choices, but get over them and move 
on. We’ve been fortunate here at the Fun Plaza with 
good business over the last few years. That has 
enabled us to grow and expand. RePlay has been a 
ereat help for advice and information. Thanks. 

James Waldorf 

Fun Plaza 

Myrtle Beach, SC 

PS: We have approximately 250 games in our 
30,000 sq. ft. arcade; we also have two snack bars, 
two gift shops and various rental booths 


ach game center owner has to look at the 
type of customers that patronize their partic- 
ular location. Also, operators must standard- 
ize ticket payouts on all redemption in the arcade. 
Getting “hot” redemption prizes like slammers, 
Mighty Morphin Power Rangers, handcuffs, attrac- 
tive key chains, etc. will attract kids to ticket 
redemption. The location needs a wide range of 
prizes for one ticket up to 2,000 or more. Some elec- 
tronics, plush, games, novelties are good. 
Redemption requires a headache of repairs, just like 
pinball, but they’re what’s required if you want a 
well-rounded family fun center. 

Ken Beck 

Southern Hills Golfland 

Stanton, California 


wo of my “hot buttons” in the business 

today are “equipment quality” and “service 

after the sale”. Sure, the price of equipment 
is important. But price alone won’t matter if you 
can’t get the parts or service to support your invest- 
ment on a long term basis. 

We are very fortunate within the Showbiz/Chuck 
E. Cheese system to have a superb group of vendors 
both in the manufacturing and distribution arenas. I 
believe that each game we buy is the most important 
purchase, and with all of our business needs, we are 
very fortunate to have such great support. 

We have games on location from several manufac- 
turers that are over 15 years old. They are still mak- 
ing money and any part necessary is still available. 
My theory is that with long term investments, those 
suppliers who provide us with all of the necessary 
support will benefit as we will be in a much stronger 
position to purchase additional equipment. And we 
will certainly want to patronize those with a proven 
track record. 

This may sound like a “plug” for some companies, 
but I greatly appreciate all that is done by suppliers 
who support the Showbiz/Chuck E. Cheese system. 
They are terrific! 

Gene Cramm 

Showbiz Pizza Time, Inc. 

Irving, Texas 
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LATINO Jukebox Top 30 


e are new to the business and have FORMONTHENDING MARCH 1994 


been perplexed with neede d popeare cS = | COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 
and with ticket jams, ball jams and A lo SIE & S 
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ood redemption concepts have come onto 
the market in recent months. But, simply 
put, a lot of them lack polish and have a 
“sarage look”. A high percentage of redemption game 
manufacturers do not understand fundamentals like 
percentage throw and hit frequency. Games are being 
marketed on their gross earning power, not their net 
as they should be. 

Overall, However, our sense is that there are so 
many manufacturers in the redemption business 
today that market pressures will rapidly force the 
needed game+quality improvements. (By the way, 
one reason for the big population in the redemption 
manufacturing arena is the lower “entry costs” com- 
pared to making video or pinball). 

The Darwinian struggle that will take place among 
all redemption machine manufacturers will ultimate- 
ly benefit the customer, the operator and, presum- 
ably, the surviving manufacturers. 
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Kevin Hayes 
Namco Operations 


San Jose, Calif. 7 
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ll redemption games should be thoroughly 
tested before they’re shipped from the fac- 
tory. I bought a Wheel Em In that was a #1 
money maker, but due to the design, it was continu- 
ally down. After complaining, they offered to sell me 
a retrofit, whenever it became available. 

I wrote a letter to Lauren Bromley herself. She sent 
me the kit free of charge. Manufacturers and distribu- 
tors should stand behind their products. Ms. 

Bromley did, and I have since bought two Rock ‘N 
Bowl’s. If she hadn’t, I probably would never have 
bought another. 

Redemption games, by their very nature, will be 
around for years and years. So, build them like a 
Mercedes (or an army tank) so they’! last and still 
look good in five or ten years. No particle board or sensi 
thin plastic. And make a ticket dispenser that doesn’t 


jam or malfunction. You'll get rich because everyone . LOS TEXAS TORNADOS 
will want to buy them. "(SAMPLING BY THELATINJUKEBOX,GARDENGROVE,CA BASED | 
|] ONACTUALJUKEBOXPLAYREQUESTS, TOORDERCALL1800LATINCD 


Jim Hafner 
Silver Wings Ballroom 
Brenham, Texas 
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his month’s column will briefly 
cover several key topics: 
redemption; the ACME show 
(which is largely also about redemp- 
tion); hi-tech; video violence; and 
industry standardization. 
Redemption: These days the 
redemption market is taking a direc- 
tion that confirms a belief I’ve held 
for a long time. The more successful 
redemption becomes, and the more 
redemption product that arrives on 
the market, the more we have to oper- 
ate redemp- 


ALL ABOUT ©: 
video! That 
means more 
REDEMPTION, VIDEO "=" 
x 
VIOLENCE, HI-TECH & 
| 


tion of 
redemption 
games 
between and 
within cen- 
ters, plus 
upgrading of 
newer, fancier versions of old 
redemption classics. 

I predicted this several years ago 
and today leading redemption opera- 
tors like Norm Pink confirm it (see 
interview elsewhere in this issue). 
Unfortunately this goes directly 
against the claims of some redemp- 
tion manufacturers who promise that 
you can leave the same product in the 
same spot for years. 

Nevertheless, redemption remains 
one of the greatest ideas I’ve seen in 
this industry. Every generation of 
kids comes along and falls in love 
with winning tickets and merchan- 
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dise...capitalism at its best! In this 
country redemption can probably last 
forever, and in other nations it will go 
wild very soon now. As the world 
srows more complex and the global 
economic forces make the relative 
power of the individual shrink, peo- 
ple will look for self-fulfillment more 
within themselves and this will lead 
to a growing quest for “achievement” 
in the symbolic arena of entertain- 
ment. That’s good for us! 

I wasn’t present at the ACME 
Show due to attending AMOA’s 
board meeting at the same time, but 
many said it seemed like one-third of 
the exhibits involved redemption. 
Small U.S. manufacturers have 
jumped on this growth opportunity 
and I believe they will enjoy very 
good results. Larger coin-op manufac- 
turing firms which are “dabbling” in 
redemption must take it more serious- 
ly and devote themselves to becom- 
ing true experts...once again, because 
this is the direction the market is 
going. 

ACME: This was the first major 
U.S. trade show I’ve missed in my 
career, not on purpose but because of 
a schedule conflict which couldn’t be 
helped. The first question is always 
“hits of the show.” My picks for 
AMOA Expo ‘93 were Williams’ 
Addams Family Values which 
returned to ACME and my tests indi- 
cate it’s one of the best I’ve seen. Two 
more in the pachinko-type game cate- 
gory are Romstar’s Goofy Hoops and 
Bromley’s Dino Rally. Both look very 
promising indeed. Another of my 
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AMOA ’93 “pick hits” 
was Fabtek’s Raiden II 
and now it’s at the very 
top of the software 
chart. 

Also excellent were 
several coin-drop games 
like Sonic the Hedge- 
hog, Benchmark’s Roll 
for Gold, and Coin 
Concepts’ Home Run 
Hitter. Notice, most of 
these are classic games from years 
ago that have been freshened with 
modern technology for today’s 
fast-paced redemption market! 
Lazer-Tron’s roll-down game 
Shake, Rattle & Roll is another 
great game. I liked QuickSilver’s 
“ball walker” called Fiddlestix 
and Betson’s Rage in the Cage 
which dispenses basketballs. 

In the video category, many 
good games were offered but in 
today’s market a game must be 
“excellent” before operators even 
look at it. That may impact sales 
of Electronic Arts’ first coin-op 
title, BattleToads. It’s good but is 
that enough? Midway’s NBA Jam 
Tournament Edition is a must. 
Sega’s Daytona USA and a few 
more upright Virtua Fighters will 
be on our buying list, as will 
Namco’s Suzuka IJ and Ridge 
Racer. Strata’s BloodStorm will be 
a top-earner but keeping in mind 
that games may be rated for vio- 
lent content by September, I’m 
taking a cautious stance. 
Dynamo’s Solitaire Challenge 
looks like an excellent street piece 
but I’m checking out the price 
before I invest. 

Overall, ACME offered plenty 
of good product to choose from. 
However, there’s not that much 
pressure to buy the latest video 
games, no matter how good. This 
is because so many earlier video 
titles are still earning well! This 
gives me an opportunity to put 
more of our “buying budget” into 
redemption games. 
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Video Violence: The multi- 
industry group dealing with this 
problem is now called the 
Interactive Digital Software Assn. 
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(IDSA), headed by Jack Heistand 
from Electronic Arts who was the 
chief witness at the March 6 
Senate hearings. A meeting of 
IDSA took place on April 6 in at 
the Hyatt in San Francisco. 
Attending for AMOA were myself 
and AMOA government liaison 
Laura Olson; from AAMA we had 
associate director Elaine Kreiger 
and WMS’s Joe Dillon. ALG’s Stan 
Jarocki also attended. John 
Nakahada from Sen. Lieberman’s 
staff was also present and partici- 
pated. 


IDSA includes “charter mem- 
bers” like Acclaim, Atari, EA, 
Capcom, Sega, Sony, Konami, 
Nintendo, Viacom, Virgin, Philips, 
and Crystal who have automatic 
board representation. “Full mem- 
bers” (any other firm that joins) 
can nominate members to the 
board. 

Dr. Arthur Pober, formerly with 
the Better Business Bureau, has 
been hired to head the indepen- 
dent ratings board. Over the next 
90 days or so, he’l] meet with all 
the industry reps to finalize a pro- 
posal for how ratings will decided 
and applied. Dr. Pober will super- 
vise a group of anonymous 
“raters” who will do the actual 
work of pre-screening and evaluat- 
ing games. 

AMOA and AAMA will meet 
on May 2 in Chicago, to map out 
our strategy prior to a joint meet- 
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ing with Dr. Pober (later that same 
day) to explain coin-op’s needs 


_ and views. Based on my participa- 


tion in San Francisco, Dr. Pober 
seems like a good and reasonable 
person. It was nice to hear from 
John Nakahada that he does not 
believe the U.S. Senate will make 
any demands on the industry 
which are commercially unreason- 


able. 


On the whole, after the April 6 
meeting I believe our industry is 
dealing with this issue very effec- 
tively. Coin-op’s voice and con- 
cerns will be heard. It appears that 
ratings will be sophisticated 
enough to give our manufacturers 
some room to maneuver and place 
their product in the category that’s 
best for them. It’s not going to be 
black-and-white, heavy-handed 
government censorship. 


One more issue involving video 
violence: several individual state 
governments have bills pending 
(or passed by the legislature as in 
Washington State, although the 
governor vetoed it). AMOA and 
AAMA didn’t know about this, 
but some other ISDA members 
knew about it for six months! It’s 
quite a benefit for coin-op to be 
tied into a group which has its 
antennae out gathering informa- 
tion. Also, it’s useful for these 
related industries to learn more 
about coin-op, so the video vio- 
lence issue is yielding some unex- 
pected but very positive results for 
us all. 


Hi-tech: We’re seeing less 
emphasis on the standard 25” 
upright video. Why? Partly 
because consumers are bored with 
it, but partly because manufactur- 
ers are conditioning the customers 
to want more, more, more. Japan, 
Inc. in particular has been push- 
ing coin-op for years toward large, 
hi-tech novelty in the world of 
video. Other forces (such as the 
emergence of networked games; 
see below) are pushing toward 
smaller standardized products. 

Also, many new companies like 
Acclaim and Electronic Arts want 
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CANDID PHOTOS 
FROM ANOA'S WINTER 
BOARD MEETING 


by Frank Seninsky to 


The AMOA board meeting was 
the smoothest I ever attended or | 


heard of. Teamwork was the 
order of the day; the “30-some- 
thing” group has honored its 
commitment to make the board 
an open, democratic, coopera- 
tive body. I’m delighted! 
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Clockwise from above: At AMOA’s winter board meeting in Florida, president 
R.A. Green Ill could not help crashing into Gene Winstead during a wave-runner 
exercise. Luckily Gene was not injured (despite this gag shot). However, R.A.’s 
wave runner was sunk. Otherwise the board meeting was “smooth sailing”! # @ @ 
Smiles and laughter as AMOA board members watch the Crab Races, with over 
100 entries crawling for the finish line! @ @ The crab backed by AMOA attorney 
Roy Wolff (left) finished first in the crab race. Frank the Crank (right) backed the sec- 
ond-place finisher, while the lady in the center backed the third-place winner. @ @ @ 
Why swim, when you can ride an Airboat? From left, that’s Doug and Nancy 
Gapter, Karen Nagel, Violet Anderson, Frank Seninsky and Glen Anderson. 
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to use coin-op as their 
test market before sell- 
ing to the home. 
Nintendo is returning to 
the coin-op market for 
the same reason, and 
WMS says it will main- 
tain an emphasis on 
coin-op even while it 
expands its home game 
business. In future years 
we may find that 25” 
cabinets are still here, but they 
will be universal terminals into 
which software is downloaded 
over the phone lines! 

This leads to the subject of 
NANI, AMOA’s National 
Amusement Network. The basics 
of how NANI will work are 
described in the news story at the 
start of this issue. The Crank par- 
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ticipated with other AMOA board 
members in a week-long session at 
Electronic Data Systems in Detroit 
to plan the roll-out of NANI which 
will follow the two-state pilot pro- 
sram. We decided details of what 
a NANI-compatible video cabinet 
will look like, what components 
will be included, what they will 
cost, etc. We also put more depth 
into plans and options for tourna- 
ments, marketing, advertising and 
other requirements and capabili- 
ties of the system. 

My basic reaction to the whole 
NANI project is that it looks ex- 
tremely promising. It’s an incredi- 
ble process and I’m glad AMOA is 
taking charge of it and running it 
for the good of the operators. I can 
see myself installing a couple of 
NANI type cabinets in each of my 
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Redemption Purposes 


WARRANTY-—ONE YEAR ON UPPER 
AND LOWER MECHANICS. 


Madame Tarra’s robotics are fully 
coordinated and sequenced on all of 
her movements. 

It creates a look like she’s really alive 
and reading your fortune! 


and lots of good fortunes 
also available in some 


other languages. 
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major locations to start; then we 
could expand the number of cabi- 
nets per location dramatically as 
additional services and profit op- 
portunities come on line. As cur- 
rently planned, NANI will not 
threaten the role of distributors in 
our industry. Like AMOA itself, I 
support distributors and will work 
to keep them a vital part of the 
coin-op market chain. 


Standardization: A March 16 
meeting at the ACME show was 
chaired by AAMA’s Standard- 
ization Co-chairman Richard 
Ditton, and was attended by about 
60 people. A new standard has 
been adopted requiring all 
machines shipped in the U.S. to 
be approved by U.L. or ARL. An 
anti-stringing standard is under 
development to keep kids from 
dropping coins down a chute with 
a string attached, and obtaining 
free credits. Lou Rudolph has sub- 
mitted his report on how to 
increase game security by building 
stronger or better-protected cabi- 
nets, cash boxes and control pan- 
els. One problem: U.L. currently 
requires access through a back 
door. We'll work with ways to 
improve this area, especially with 
PCBs being stolen right out of 
games these days. 

Also under development is a 
new standard to make it easier for 
operators to hook up large-screen 
TVs to games. Herb Foss gave a 
talk on European compliance; one 
of the committee’s members will 
attend a big conference on that 
subject next month (June) at the 
University of Wisconsin. 

After two years of effort, we’re 
not really getting anywhere with 
manufacturers on a standard 
“communication protocol” to 
allow us to poll machines on loca- 
tion, via modem, from the opera- 
tor’s office computer. I believe 
AMOA’s NANI initiative may 
finally solve the problem. 
Factories who wish to sell NANI- 
compatible games must comply 
with NANI’s protocols in this 
area, and I believe many will. 
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GUIDELINES 


10 pointers on redemption by ShowBiz Pizza VP Gene Cramm 


“Genial Gene” Cramm is 
VP of the coin-op games divi- 
sion at ShowBiz Pizza (Dallas, 
Texas). Besides being one of 
the nicest guys in the industry, 
he’s also a respected 18-year 
veteran with experience as a 
street operator and, since 
1980, as a major arcade chain 
operator. Today the organiza- 
tion includes 250 company- 
owned ShowBiz and Chuck E. 
Cheese stores, plus about 100 
franchise stores. The following 
pointers on redemption oper- 
ating are gleaned from a talk 
Gene gave on April 2 at 
Century Vending & 
Distributing (Gardena, Calif.). 
— the editor. 


Quality is the sin- 
gle most important 
factor in our pur- 
chasing of redemp- 
tion games. I want 
a product I know 
will be around for 
many years. I want a product that 
will entertain moms, dads and 


kids. 


Service is the 
second most 
important fac- 
tor in equip- 
ment purchas- 
ing. Service 
from manufac- 
turers ...service through distribu- 
tors...service all the way down. 


Price is the 
last, but not 
the least, factor 
we consider. 
I’m very price- 
conscious, but 
price should 
never be the first thing that drives 
your decision. I don’t buy the 
cheapest equipment in the indus- 
try. I don’t want the cheapest! 
Instead, I want to make sure we 
have a “competitive” price. 


We always buy 
through dis- 
tributors 
whenever we 
can. If a manu- 
facturer of a 
product that 


we need sells direct, we purchase 
it that way; but I’m a firm believer 
in the distribution network and we 
never circumvent that network by 
choice. Distributors add value 
through service, through knowl- 
edge, and by having an extra pair 
of eyes searching through the mar- 
ketplace. We sure don’t have all 
the answers ourselves. We could 
not have solved some of the prob- 
lems we have experienced, with- 
out expert help from our distribu- 
tors. 


Redemption is 
a big word, but 
to me it means 
entertainment. 
We are in the 
entertainment 
business. We 
are “on stage” and when a cus- 
tomer walks through your door, he 
or she is your guest. Many compo- 
nents go into making a successful 
arcade — including layout, game 
selection, ticket handling, prize 
merchandise, food, lighting, and 
security. But none of it will matter, 
unless you are primarily geared to 
entertaining your customer. I can’t 
emphasize it enough: the most 
important factor in success is the 
people in your arcade — your cus- 
tomers! 


When we talk 
about redemp- 
tion, we're not 
just talking 
“arcade,” 
we're talking 
“family 
arcade” — attracting moms, dads 


and little kids. Make it a family 
experience. We must build on this 
more and more. 


Look at your orga- 
nization as a “re- 
verse pyramid” 
and remember that 
the person closest 
to your customer is 
that gameroom at- 
tendant. Through speaking with 
attendants and store management, 
learn who your customer is. Then 
you can begin the process of select- 
ing product and start talking about 
layout. 


In a typical 40- 
game arcade, 
only two of 
the machines 
make any 
money for us: 
our bill chang- 
ers! Beyond that, when our cus- 
tomers come in, they are “voting 
with their dollars” to tell us which 
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At the microphone (April 2) is redemption ex- 
pert Gene Cramm, games vice president at 
Showbiz Pizza; that’s Century Vending presi- 
dent Jerry Monday looking on from left. 


games are most entertaining to 
them. So every decision about run- 
ning your arcade must be cus- 
tomer- and entertainment-driven. 


As competitors 
in the enter- 
tainment busi- 
ness, our ulti- 
mate goal is to 
grow our bus- 
iness every 
year, every month. We need to 
keep increasing our top line as 
well as our bottom line. How? By 
increasing playing frequency. 
Competition is out there and it will 
only get stronger. To keep growing 
our business in this competitive 
environment, we need to set our- 
selves apart from other arcade 
operators. We can do this by pick- 
ing our niche, knowing our Cus- 
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tomer, and entertaining him or her. 
If we do that, customers will keep 
coming back and keep building 
our sales. 


Proper maintenance — weekly, 
monthly, quarterly, and annually 
— will, I assure you, build your 
business. Service is a profit oppor- 
tunity. The goal is to make sure 
that when your customer enters 
the arcade, he or she never 
encounters a game that’s not work- 
ing. Our customers don’t care if the 
ticket dispenser manufacturer is 
on vacation. They don’t care if the 
coin mech manufacturer is closed 
for inventory. They care about the 
entertainment experience they will 
have in your facility. 
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SOMETHING 
COMPLET 


Dif tere 


Gene Lewin, owner of the five 
Pinball Plus arcades in Southern 
California, has shared his “likes 
and gripes” about new equipment 
and manufacturer policies in this 
magazine before. This time, he 
concentrates on video (still more 
important to his business than 
redemption) and particularly on 
those which made their national 
appearance at the ACME show. 
Heeerrrre’s Geeeennie! 
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The video game industry is in a 
down cycle right now, and has been 
for over a year. I have some theories 
why, one being that the video game 
makers seem to get stuck on a certain 
theme for too long. For the past three 
years, approximately 90% of the new 
games were fighting games. Except for 
NBA Jam, Lethal Enforcers, Cybersled 
and the driving games, almost every 
new video is a fighting game. 

Ours is an entertainment industry. 
What would happen if the movie 
industry made this decision: Jurassic 
Park was such a big success that 90% 
of their new movies would be 
dinosaur movies? Within months, 
their business would suffer a huge 
downturn. I believe that is what’s 
happened to the video games. 

What percentage of the population 
likes to play fighting games? We have 
chased away the rest and need to get 
those customers back. There is a huge 
population of people in their thirties 
that played the early video games and 
don’t like punch and kick games. 

Any entertainment industry needs 


pt: 


innovation to maintain continued 
success. Look at the pinball games. 
The pinball designers have come with 
some really creative new games. It 
seems that a lot more thought and 
effort goes into a pinball than a video. 
Only a few videos have licensed 
themes while most pins have licensed 
themes. Look at how much longer 
they hold their value. What our 
industry needs desperately is some 
new video game ideas. I don’t have 
the magic answers on what those new 
ideas are. I just know we need some. 
Another problem with some fight- 
ing games is the huge amount of nega- 
tive publicity that has arisen from the 
extra violent ones like Mortal Kombat 
and Time Killers. It looks like some 
companies take a regular game and 
add blood to it hoping that it will 
make more money that way. I think 
that these excessively violent games 
have already hurt and will hurt our 
industry more long term. I can just see 
an arcade owner trying to get a permit 
and a city official saying, “We don’t 
want those violent games in our city.” 
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California is now proposing a law that 
requires extra-violent games carry a 
$100 per-game purchase tax! 

Something else that is seriously 
hurting operator profitability is that 
we are experiencing lower collections 
while equipment prices are going up. 
I’m not just talking about the arcade 
simulators but the regular games as 
well. Several manufacturers are mak- 
ing updates to successful games, and 
charging much more for them. We 
had Street Fighter IT, which was the 
highest priced kit to date. From 
Williams/Midway, we had Mortal 
Kombat II at an $800 price increase 
over the original. Since that was a suc- 
cess, Konami came out with Lethal 
Enforcer IT costing around $800 more 
than the original. How are we sup- 
posed to pay for these more expensive 
updates with lower collections? 

It seems since Midway sold lots of 
Mortal Kombat II’s for over $4,000, 
everyone else is trying to raise their 
price to match. The problem is that 
none of the new video games at the 
recent ACME show will earn near as 
much as Mortal Kombat II did. This 
high price will severely hurt their 
return on investment, therefore hurt- 
ing unit sales. The best way for opera- 
tors to buy an update is to do it like 
Capcom is doing now. Give operators 
an option as a B board as with Super 
Street Fighter Turbo, Eco Fighters and 
Dungeons and Dragons, or ROM 
change as in Midway’s NBA 
Tournament edition. I like how 
Capcom is offering all their new 
games in several configurations all 
available simultaneously. They can be 
purchased as dedicated, full kit or as a 
B board for system 2. If only Capcom 
had a game for the old CPS board. 
Every operator has plenty of those 
boards. Are you listening Capcom? 


ACME: 
ONE MONTH LATER 


The ACME show had a large 
assortment of new videos, from 
expensive simulators to dedicated 
games to conversion kits to update 
kits. Without a doubt, the most 
impressive new game at the show 
was Sega’s Daytona USA. With its 
texture mapped polygon graphics it is 
the most realistic video driving game I 
have ever seen. The most exciting 
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thing about this game is that it shows 
us what can be done with video 
games in the future. When this type of 
technology becomes affordable for 
regular priced games, they will be a 
big step ahead of what we have now. 

American Laser Games showed 
their new system using the consumer 
CD ROM system 3DO, with Shootout 
at Old Tucson. This is the first arcade 
game using CD ROM that I know of. 
What took so long? This game is more 
like Lethal Enforcer than their other 
full action laser disc games, but fea- 
tures an affordable price much less 
than the laser disc games or even 
Lethal Enforcer II. It is also a convert- 
ible system with new discs coming 
out in the future. The new software is 
promised to sell for under $600. This 
company has certainly lived up to its 
promise of new titles for their laser 
disc system, and had the newest at 
the show, The Last Bounty Hunter. 

Fabtek showed their earlier hit 
Raiden II. | am mentioning it because 
there are very few kits out, and I think 
it still is one of the best available now. 
Here is an example of a company that 
came out with an update for a suc- 
cessful game and did not charge more 
than the original. Thank you Fabtek! 

Jaleco had several games including 
a junior version of Grand Prix Star II. 
Here is an example of a company try- 
ing to cater to the small kid popula- 
tion that most other video games are 
ignoring. 

SNK Corp. showed three new car- 
tridges for their Neo Geo system. I am 
most impressed with Super Sidekicks 
2, which is a sequel to their other suc- 
cessful soccer game. I thought this 
was the best soccer game at the show 
and is the most reasonably priced 
one. They also showed World Heroes 
II Jet which is another sequel to their 
fighting game. Is adding “Jet” another 
word for “Turbo”? 

Data East bowed a Neo Geo car- 
tridge called Windjammers, a futuris- 
tic fantasy sports game throwing a 
frisbee. It is something different, not a 
fighting game. This is a big plus, and 
since it is a Neo Geo cartridge, it is 
very reasonably priced. I hope more 
companies make their new video 
games for the Neo Geo system so they 
are more affordable. Let’s face it. 
Unless a game earns big money, it 
will not sell as a $1,600-plus kit. 
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Taito had a gun game called Under 
Fire which features vibrating machine 
guns that you pick up and aim at the 
screen. It is a cop vs. crooks game full 
of action. Taito also showed a volley- 
ball game for the Neo Geo. As I said, I 
hope more companies will offer car- 
tridges for this system. 

Konami showed their new gun 
game Lethal Enforcers II: Gunfighters. 
I like this game and I think it will do 
well. The problem is the price which 
makes it very difficult for anyone to 
make money with it. One great feature 
of Lethal Enforcers was that it was a 
reasonably priced gun game that 
earned. It never earned the real big 
money, but it was consistent. This 
game at the show also has the prob- 
lem that Lethal Enforcers has of not 
always shooting the corners. I don’t 
know what got into Konami, as they 
have never overpriced their games in 
the past even when they were block- 
busters such as Ninja Turtles. This 
game would make sense as a ROM 
update like NBA Tournament 
Edition, but as a full game for over 
$4,000? 

Dynamo bowed their dedicated 
game Solitaire Challenge. This seems 
to be a good bar game, buy why only 
dedicated, and why are they using a 
13” monitor? Since it has been proven 
that bigger pictures make more 
money, this does not make sense to 
me. 
Strata had their 2-player kit Blood 
Storm. As the name suggest, this is 
another bloody, violent, fighting 
game, featuring dismemberment, 
beheading, etc. as in Time Killers. 
This is clearly the kind of game that 
the government feels needs a rating 
system. Do we really need all this vio- 
lence in our games? It would have 
been nice if they offered this as an 
update for Time Killers. 

Bally/Midway/Williams showed a 
new gun game Revolution X, which 
will be a 2 or 3-player dedicated gun 
game. This features the popular rock 
group Aerosmith. It has the digitized 
graphics that Midway is famous for 
and gameplay that resembles 
Terminator 2 a little. This game is also 
going to cost around $800 more than 
Terminator 2 did. Does it have new 
technology that wasn’t available for 
T2? It does not look like it. Time will 
tell whether it can earn even as good 
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as T2 The Gun as collections are on 
the way down from when T2 was 
released. They also showed the 
Tournament ROM kit for NBA Jam. 
Namco displayed two deluxe ver- 
sions of their awesome Ridge Racer, 
one with three monitors, and one 
with a 50” screen. These games are 
very pricy and are only for big 
arcades, but they sure look and play 


great. 


NEW CONTROLS 
FOR VIDEO GAMES 


Happ Controls showed a new con- 
trol called the competition joystick, 
designed for the fighting games. It 
uses a free floating actuator for 
increased accuracy and to reduce 
wear on the switches and the actua- 
tor. They also have a replacement gun 
for Lethal Enforcers. 

Perfect 360 has been at many 
shows before, but they caught my 
attention at this show for two reasons: 
one, they are making a new spill- 
proof button to go along with their 
joystick control. For those of you who 
don’t know, Perfect 360 is an electron- 
ic switching mechanism that attaches 
to a variety of different joysticks. They 
are giving a two-year warranty on all 
of their products. To me that really 
shows a commitment to their prod- 
uct. No one else would even attempt 
to give that kind of warranty on a but- 
ton or on any kind of switch for that 
matter. Two, I have noticed that I 
have been replacing many joysticks 
on fighting games even when they are 
fairly new. The micro switches actual- 
ly wear down and then the players 
cannot do the complicated moves 
sometimes after only two months. 
The real cost with that kind of failure 
is when it goes unnoticed by the tech- 
nician, and the players stop playing. I 
have always felt that a game will earn 
less than itspotential if it is not work- 
ing right. 

With the Perfect 360, there is no 
mechanical contact with any switches 
to wear out. If they really last two 
years without service, that will sure 
make up for the higher cost. I am try- 
ing out several of them to see how my 
players like them and how well they 
hold up. If they still work perfectly 
after even four months I will be very 
impressed. If they last two years and 
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still work perfectly, I will be ecstatic. 
I'll let you all know how well they 
held up next time I do an article. 

I’ve concentrated on video product 
here, but would like to mention one 
redemption item that caught my 
attention. Smart Industries showed 
the Redemption Center which is like a 
redemption vending machine. 
Customers will insert their tickets 
they have won, the machine counts 


them on a display, and they push the | 


letter and number for their prize. It 
features an attractive display of prizes 
and a location can have a large variety 
of prizes for the players. This can 
make it much easier for smaller 


| arcades to get into redemption. They 


have to be real careful to make the 
ticket eater reliable and jam proof. It is 
inevitable that kids will stick all kinds 
of things into the ticket eater to try to 
get free toys. If an arcade is relying on 
this machine for redeeming prizes 
and it goes out of order, then what? If 
Smart can make this machine reliable, 
it can be a great item for arcades. 


TOP HITS OF JAPAN 


from Game Machine Magazine, May 1, 1994 


TOP 25 
VIDEO COCKTAILS 


Model (manufacturer) 
1 Virtua Fighter (Sega) — 
2 Super St. Fighter |! Turbo (Capcom) 
3 Puyo Puyo (Compile/Sega) 
4 Golfing Greats 2 (Konami) 
5 Fighters Hist. Dynamite (D.E./SNK) 
6 Run & Gun (Konami) 
7 Raiden II (Seibu) 
8 Nebulasray (Namco) 
9 Light Bringer (Taito) 
10 Super Real Mahjong P. IV (Seta) 
11 Mahjong Soo-Chi-Pie (Jaleco) 
12 Ray Force (Taito) 
13 Art of Fighting 2 (SNK) 
14 Premier Soccer (Konami) 
15 Shanghai Ill (Sun) 
16 Fatal Fury Special (SNK) 
17 New Atomic Punk (lrem) 
18 Quiz Kokorogy 2 (Tecmo) 
19 Quiz Life Theatre (Taito) 
20 Hat Trick Hero ‘93 (Taito) 
21 Tetris (Sega) 
22 Windjammers (Data East/SNk) 
23 Samurai Shodown (SNK) 
24 Tokorosan’s Mahjong (Sega) 
25 Shanghai |! (Sun) 
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TOP 15 
UPRIGHTS & COCKPITS 


Model (manufacturer) 
1 Daytona USA (Sega) 
2 Ridge Racer (Namco) 
3 Virtua Fighter (Sega) 
4 Jurassic Park (Sega) 
5 Final Lap R [standard](Namco) 
6 Under Fire (Taito) 
7 Speed Champ.-King/Quiz (Jaleco) 
8 Soreike Kokorogy 2 (Sega) 
9 Out Runners (Sega) 
10 Cybersled (Namco) 
11 Lethal Enforcers (Konami) 
12 Speed King-King of Quiz (Jaleco) 
13 Alien 3-The Gun (Sega) 
14 Air Combat (Namco) 
15 Virtua Racing [twin] (Sega) 


TOP 5 
FLIPPERS 


Model (manufacturer) 
1 Lethal Weapon 3 (Data East) 
2 Rocky & Bullwinkle (Data East) 
3 Indiana Jones (Williams) 
4 Hook (Data East) 
5 Jurassic Park (Data East) 
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MY VISIT TO 
HANTARER: THEY 
MADE ME AN OFFER | 
COULDN'T REFUSE! 


B Y R A N D i F R O M M 


journey to Italy. It was my first trip to 

the country but I know it won’t be my 
last. In fact, Ican hardly wait to return. 
The purpose of the trip was to visit two of 
the Hantarex monitor factories and re- 
port to Replay about what I saw. I'll get to 
the report below, but before I go any fur- 
ther I want to let you know that I was in- 
vited by Hantarex to be their guest. How 
could I possibly refuse such a generous 
offer? I assure you that this will not affect 
my technical column here in Replay 
Magazine in any way. As I have in the 
past, I will continue to provide you with 
unbiased information about videogame 
monitors. This includes reporting about 
common monitor failures, troubleshoot- 
ing and repairs, 
as well as other 
technical fea- 
tures of interest 
to the coin-op 
community. 

Seventeen 
hours after leav- 
ing San Diego, I 
arrived in Milan, 
Italy. It was ten 
o’clock in the 
morning there. 
The first order of 


business was to 


[lesrnes returned from a wonderful 


Hantarex’s world headquarters in Florence, Italy 
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tour the plant in Milan. They call this the 
Sambers factory. It is here that much of 
the research takes place for what Hantar- 
ex refers to as “special products.” These 
can be special designs that are engi- 
neered to meet specific customer require- 
ments or other “in-house” developments. 

For example, when I was there, they 
were working on several interesting pro- 
jects. One was a multi-media monitor 
that will work with any of the world’s 
broadcast television standards (PAL, SE- 
CAM, NTSC 3.58 or NTSC 4.43.) Hanta- 
rex Calls this the “Quadristandard.” The 
monitor also accepts either composite or 
super-VHS video, as well as RGB inputs 
for use as a computer display. The moni- 
tor can be set for different priorities such 
that it will display the composite video 
input but switch automatically to the 
RGB input when the composite signal is 
lost. Sounds like a natural for video juke- 
boxes, doesn’t it? 

Another interesting development I 
saw in Milan was in the field of projec- 
tion monitors for videogames. Most large 
screen television monitors suffer from 
the fact that no matter what size the 
screen is, the picture is made up of the 
same number of lines. Depending on the 
game, this can be as few as 250 or so. 
Spread that out on a big screen and each 
line becomes clearly visible. Hantarex 
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New technology in projection monitors is created at Hantarex’s Sambers plant in Milan, Italy. 
Engineer Giovanni Ghirlanda proudly shows off his new “line-doubling” system to me while manag- 
ing director Giacomo Taffelli looks on. 


The Hantarex factory in Milan produces a variety of special-order products. 


engineers have developed a line dou- 
bling system for projection televisions 
that provides a remarkable improve- 
ment in the brightness and clarity of 
the projected picture without the use 
of a special game board. I witnessed a 
direct comparison between the nor- 
mal and doubled pictures using an 
old “Aliens” game. There was a dra- 
matic difference in the picture quali- 
ty. As an added bonus, the digital na- 
ture of the line doubling system will 
allow the monitor to interface with 
gameboards that have unusual video 
outputs; signals that do not conform 
closely to NTSC standards. 

I saw other developments as well 
but the one that impressed me the 
most still causes me to shake my 
head in amazement when I think 
about it. It’s kind of like the two de- 
velopments mentioned above in that 
it’s a direct-view, Quadriscan monitor 
that accepts all four world standards 
as well as composite, RGB or SVHS 
video inputs. It will also display com- 
puter data with S-VGA resolution! 
Additionally, the monitor uses line 
doubling technology to boast the ap- 
parent resolution of the picture. All 
mode switching is done automatical- 
ly with a vertical sweep range of 45 to 
120 Hz and horizontal sweep speeds 
from 15,625 Hz to 38 kHz. 

But this amazing monitor has 
other new features as well. First of all, 
it uses a 36-inch, wide-screen CRT. 
The new 9:16 aspect ratio is quickly 
becoming the world standard. In fact, 
at the departure lounge in Milan, 
widescreen monitors were showing 
the local soccer match. 

The screen can also be divided 
into nine smaller pictures (tiles,) each 
with its own video source. The proto- 
type I saw was limited to a single 
moving image with eight still images. 
However, Hantarex engineers are 
working on a system that will allow 
the monitor to display all nine tiles as 
live video. Talk about the possibili- 
ties! With this monitor in your home 
or office, you could work on your 
computer, use your camcorder to 
watch the baby, catch all the sporting 
events you could possibly want to see 
and still have a screen left to watch 
one of Randy Fromm’s Arcade School 
videotapes! You can also freeze one 
full-sized frame of video or digitally 
zoom in on any one of the four cor- 
ners of the screen (although why you 
would want to do that, I cannot imag- 
ine.) Naturally, all these functions are 
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gave me the run-down on Hantarex’s world-wide operations as well as a personally guided tour of 
the headquarters building and manufacturing plant in Florence, Italy. Our early morning meeting 
gave me a chance to sample some of Italy’s delicious espresso coffee. By the way, that’s a water 
bottle you see in the picture, not a bottle of wine! 


Boy! It’s hot in here! An automatic conveyer 
takes each monitor on a roller-coaster ride 
through a burn-in testing room. The monitors 
are fully energized as they make their way 
through from the bottom to the top and back 
down again. Temperatures at the top of the 
room reach one hundred, fifty degrees or 
more. 


available through a remote control. 


There is no Mr. 
Hantarex 


From Milan, I took a three hour 
train journey to the city of Florence 
where Hantarex’s new world head- 
quarters is located. The new building 
is sleek and handsome, with gor- 
geous Italian marble floors, columns 
and walls. A further expansion has 
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In another burn-in room, sample computer 
monitors are pulled off the production line and 
baked for a full month at elevated tempera- 
tures. Any failures are investigated and noted 
for possible engineering or component 
changes. Nice shoes, Luciana! 


culminated in the construction of the 
highly automated factory, covering 
the remarkable surface area of over 
75,000 square feet. 

Most operators here in the United 
States think of Hantarex simply as 
one of the two major players in the 
videogame monitor business, but as 
we've seen, there is more to this com- 
pany than just videogame monitors. 

To get a better handle on the com- 
pany as it is today, let’s take a look at 


May 1994 


Bretrn wee. 


The need for human strength is eliminated 
completely in this ultra-modern plant. Here we 
see lifting machines being used to move pic- 
ture tubes and even the finished, boxed moni- 
tors ready for shipment. 


its beginnings. As reported in the 
April, 1992 issue of Monitor Radio TV 
magazine, Hantarex was set up imme- 
diately after the end of the Second 
World War when, in half-destroyed 
Italy, there was an acute shortage of 
everything. This included working ra- 
dio equipment capable of transmitting 
information and entertainment to a 
people who longed to leave the sad ex- 
perience of the war behind them. At 
the time, Italy was full of war surplus 
equipment that could be converted in- 
to serviceable units. This became all 
the more important due to the fact 
that, for a while, there would be no 
chance of getting a new national in- 
dustry under way. 

Ugo Meoni, a young army “mar- 
conista” (radio operator) seized the 
opportunity and had great success in 
converting the radios left by armies 
marching through Italy into viable, 
commercial units. Mr. Meoni is the 
founder and present-day chairman of 
Hantarex. 

Those early successes enabled 
him to continue this activity (which 
went from the design to the assembly 
and sale of the units) until the fifties, 
with the birth of commercial televi- 
sion. 

In 1952, the pioneer phase ended 
with the production of the first black- 
and-white televisions bearing the 
Hantarex trademark. So how did the 
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Final adjustments make sure that each monitor lives up to Hantarex’s reputation for having the 
sharpest picture quality possible. 
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Randy Fromm sits at the head instructor’s console of Hantarex’s advanced educational system 
called “Platone” (Plato.) This high tech system allows a single instructor to link-up with dozens of 
students at remote locations. The instructor can transmit pictures and converse with each student 
individually or collectively. A student’s work can be instantly reviewed on the instructor’s computer 
console as well. 


name come about? Ugo Meoni is a 
great astronomy enthusiast, so he 
chose the name of a well-known, bi- 
nary star that appears in the constella- 
tion Scorpio; “Antares.” But when 
the time came to register the trade- 
mark, it was discovered that this 
name had already been assigned to 
another company. Pressed by the 


need to choose an appellation for his 
firm, he and his partner opted for an- 
other version the same name, 
Hantarex. 

Production of black-and-white 
televisions took place on a large scale 
over the following years. In the early 
seventies, Hantarex began producing 
television sets using the newly adopt- 
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ed PAL television system. The PAL 
system is standard for most of Europe 
(France is an exception with their SE- 
CAM system.) This new standard al- 
lowed color television manufacturers 
like Hantarex to continue their ex- 
pansion into the international market. 
The partnership was converted into a 
joint-stock company in 1973. 

It was one of Meoni’s greatest 
challenges because the only way for 
Hantarex to progress any further was 
to include expansion plans on an in- 
ternational scale. Realizing that the 
market for color television and com- 
puter monitors was the same world- 
wide, a factory was built immediately 
in Viterbo, Italy. A branch factory was 
opened in Greece in 1975. 

By the end of the seventies, com- 
puters demanded better monitors; 
color monitors! Hantarex found a 
specialized niche in supplying com- 
puter companies with custom de- 
vices starting from the year 1977. 
They still manufacture computer 
monitors today. In fact, there are two, 
separate production lines at the Han- 
tarex plant in Florence. One is for 
videogame monitors, the other is for 
Super-VGA monitors for computers. 
The computer monitor production 
line was really hopping while I was 
there. In fact, both lines were. 

As computer technology ad- 
vanced, the demand for advanced 
monitor designs followed suit. Han- 
tarex began to encounter a few prob- 
lems due to the unavailability of 
some of these advanced technology 
components. They decided to have 
those manufactured within the com- 
pany, too. Having acquired the new 
technologies, a new production plant 
was opened in Siena, Italy in 1984 for 
manufacturing the components. This 
eliminated the component supply 
problem once and for all. With the 
exclusion of a few electronic compo- 
nents (including picture tubes), the 
Hantarex group produces just about 
all it requires to manufacture finished 
monitors. 

The founder, Ugo Meoni, is 
chairman of the Hantarex Group, 
while his sons (managing directors of 
the company) have specialized in 
two different and complementary di- 
rections: Giancarlo has been appoint- 
ed financial director while Luciano 
follows the production process and 
technical problems in his role as gen- 
eral manager. 

All kinds of monitors are pro- 
duced at the Hantarex factories: open 
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frame models for assem- 
bly in racks, high-resis- | 
tance monitors that can be 
placed one on top of an- 
other, monochrome mod- 
els, color models control- 
led by VGA and Super- 
VGA graphics boards, and 
top-of-the range models 
specially designed for 
video information appli- 
cations. 

The latest arrival is 
the 46-inch, “rear project- 
ed” monitor that can form 
a video wall with ex- 
tremely small edges. This 
all but eliminates the 
black grid that separates the monitors 
in most video walls. The projection 
cubes have a telescopic frames and 
carrying handles, which makes them 
extremely versatile for transportation 
and assembly. 

I was very impressed with the 
level of automation at the factory. 
Computer controlled machines are 
everywhere! According to Luciano 
Meoni, when a completely automatic 
production plant is set up, the ma- 
chines perform a complete series of 
processes in a sequence controlled by 
computers. They do everything from 
the assembly of electrical, electronic 
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Toll Free Phone 1-800-553-3134 


tomatic teller machine! 


and mechanical parts to the interme- 
diate tests, the final test, and the 
packing, the loading of the products 
onto pallets and the movement of the 
loaded pallets. The finished products 
are even transported to the ware- 
house by means of automatic tracks. 
I saw other neat things at Hanta- 
rex as well, including video obelisk 
that can be used as anything from an 
information kiosk, to a ticket dispens- 
er to an ATM. Hantarex has even de- 
veloped an interlinked, educational 
computer system that allows an in- 
structor to link up with sound and 


VAN BROOK. 
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Another of Hantarex’s “special products” the Hobelix (Obelisk) is a versatile, waterproof display 
system that can be configured as an information terminal, ticket or card dispenser, or even an au- 


video to dozens of students in other 
locations. Hey! Sounds good to me. 

I want to thank the good folks at 
Hantarex for their warm and gener- 
ous hospitality during my visit. I 
learned a lot about manufacturing 
and the international market. I am es- 
pecially proud of the genuine Hanta- 
rex lab coat that was presented to me 
at the end of the tour. 

For further information, contact 
Hantarex Electronic Systems, 50127 
Firenze - Italy, Via Perfetti Ricasoli 
78; (011)39-55-49731 or fax (011)39- 
99-4220129. 
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darts championship wows players & spectators 


he Reno Hilton (formerly Bally’s) 
was the site of Medalist Dart 
Leagues’ 1994 World Champion- 
ships, and the April 15-17 spectacu- 
lar won plaudits from competitors 
and non-playing fans alike. Nearly 


300 Dart Star boards, lined up in 
two long rows beneath the flags of 
states represented in the match, 
made an awesome sight as over 
3,000 players from 10 (mostly west- 
ern) states vied for their share of the 


cash prize purse. 

All told, by the end of the three- 
day marathon, Medalist told RePlay 
that $234,520 in cash and $10,000 in 
hardware was presented to winners, 
making this by their estimate one of 


The Reno Hilton and ballroom, scene of previous ACME shows, was the venue for the ory Medalist World Championships. Those two rows of 
“lights” are actually some of the 300 Dart Star boards lined up for the tournament. 
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Medalist chief Lee Peppard (left) and “voice from the platform” VP Ed Tuhkanen keep the enor- 


mous event running smoothly. 


the largest purses in the history of 
soft tip darts. Player entry fees paid 
at the Hilton were combined with 
cash added by Medalist and leagues 
sponsors (approx. $100,000) and by 
such others as Miller Genuine Draft 
beer (over $35,000), plus funds from 
Beer Nuts, Music-Vend Distributing 
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From darts to togs, the Pro Shop was there to outfit the competitors. Manning the booth 


and Great Lakes Darts ($5,000 each). 
During the three days, players 
from both northwest and southwest, 
Alaska and Hawaii and even from 
Oklahoma, Minnesota and Maryland 
(Medalist is expanding eastward) 
competed in “perfect parity” dart 
events from novice through master 


: 
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levels. All had to qualify at local 
Medalist dart leagues in their home- 
towns before heading off to this 
championship. 

Entry fees paid at the local level 
are factored into the overall Medalist 
League contribution to the big purse. 
As the company’s financial officer 
Ray Hibarger told RePlay: “All play- 
er entry fees on all levels are recy- 
cled back to those players in prize 
money.” 

A welcome feature at the Reno 
tournament was the bank of TV 
monitors displaying the team match- 
ups for the events. This software is a 
thing of pride to Medalist. As VP Ed 
Tuhkanen put it: “We’ve refined the 
software that drives the organization 
of these flights all along the line and 
the competitors really appreciate it.” 

Medalist entered the dart league 
business back in 1983 in Seattle. 
Eventually the firm developed and 
brought out its own line of Dart Star 
coin-operated boards and, according 
to Tuhkanen, is now “breaking out” 
of their west coast corridor to add 
operator members across the country. 

Medalist supremo Lee Peppard is 
one of the legends of coin-op tourna- 
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(from left) are Ryan Randall, Kyle Peppard & Sly Jones. 
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bs LU ; NOVELTY GAMES WITH 
AN EXCITING AND S Seund ones seas PRIZE VENDORS 
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. bonus prize, free play 


Proudly holding his Medalist award, Bob Rondeau beams with pride 


Rob Powers (Ultimate Darts, left) with Kelly & Paul Younk (Smart Darts). 


along with Peppard and Bob’s well-known bride Beverly. All three operate boards and compete in the tourneys. 


Gordy Plummer (Star Darts, left) says hi to Butch Marten (B-Rad Darts and United Airlines pilot) 
with Medalist’s Peppard. 


Out from Ohio to observe are popular trade figures Jim Hayes (left) and Steve Shaffer (right) with 
Bob Rondeau. 
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ment sports. He says the time is now 
for their great leap eastward. “It’s 
been sort of like rolling that big 
snowball up the mountain and now 
it’s at the top and ready to roll 
down,” he enthused. Already flush 
with some 11,000 teams involved in 
their program (counting both of their 
two seasons), Medalist says that fig- 
ure could grow appreciably during 
the years to come if Peppard’s pas- 
sion has anything to do with it — 
and it usually does. “And,” he inter- 
rupts, “I want to emphasize that our 
campaign is to go through regular 
coin-op distribution.” 

The sheer logistics of running the 
Reno contest, with so many players 
and events to control, was astound- 
ing. For example, they booked 1,670 
team events (think trios)...1,805 sin- 
gle entries...and 5,784 individual 
entries in total. It took 51 Medalist 
employees to accomplish the feat. 

An emotional highpoint of the 
weekend was the surprise presenta- 
tion of a plaque to trade veteran Bob 
Rondeau, visiting the Reno tourna- 
ment at the time with his wife 
Beverly. Peppard called him to the 
platform and told the audience he 
couldn’t think of a single individual 
more responsible for the establish- 
ment of electronic darts than 
Rondeau (when he was GM of Bally 
Distributing years back in Green Bay, 
Wisc.). 

Rondeau (who is usually never at 
a loss for words) proved he was sur- 
prised by simply expressing his 
thanks and stepping back. The next 
day, while touring the casinos in 
downtown Reno, wife Beverly hit a 
$250 jackpot on a slot. Said Bob: “All 
things considered, I’d rather have the 


plaque.” 
Sd 
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THE “CYBERSLED 
CHALLENGE™ 


Namco America sponsors daily tournaments at ACME show 


Coin-op has tournaments for pool, 
for darts, and even pinball...so why 
not video? Namco-America says its 
CyberSled game is perfect for tourney 
competitions and they even make 
tournament kits available free to oper- 
ators. To prove how well the whole 
thing works, Namco staged five such 
events during the recent ACME 
Show (March 17-19, Rosemont Con- 
vention Center). All show attendees 
were eligible to compete. Five win- 
ners were awarded portable CD play- 
ers; five second-place finalists took 
home portable tape players. 

Tradesters and family members of 
all ages and skill levels participated. 
An open sign-up allowed folks to par- 
ticipate in the time slot that was con- 
venient for them. Each tourney con- 
sisted of eight players. Player match- 
ups were determined by pulling 
names from a hat. Winners of each 
match were decided via “best out of 


Above: Namco-America’s Leann Blouin 
congratulations first-place winner 
Andrew Pines of Atlas Dist., Chicago 
(left) and Larry Smith (right). 


Left: Namco’s Jerry Momoda (center) 
with two happy winners: Gus Peterson 
(left) and James Jackson (right). 


three.” A single-elimination format 
required players to learn their oppo- 
nents’ strategy fast! 

“We wanted to show participants 
how easy it is to conduct a simple 
tournament,” said Namco America 
product manager Jerry Momoda. 
“The competitive nature of today’s 
players encourages tournament inter- 
est and added play.” 

For your free tournament kit 
(including everything needed to con- 
duct your own event), contact 
Namco-America Customer Service at 
408/383-3900. 
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PRODUCTS 


ELECTRONIC TALKING ARCADE BANK 
from The Fromm Group 


Looking like a scaled - 
down upright video game, 
the Electronic Talking 
Arcade Bank makes a 
great redemption prize. 
When you insert a coin, 
the bank lights up and 
issues sound effects, and 
patented image projection 
on the screen featuring 
original characters, music 
and sounds from each 
licensed property. The 


alarm says “Intruder alert!” 
when you remove the 
money. The buttons and 
joystick set off a sound 
and light show as well. 

Covered by a US 
patent, the unit is made of 
high-impact ABS plastic. 
There are different colors 
for different license: Street 
Fighter is blue, Sonic the 
Hedgehog Is red, Mighty 
Morphin Power Rangers 
are black, and Biker Mice 
is red. Dimensions are 
9.5”(t) x 5”(w) x 5”(d), and 
it shios with three AA bat- 
teries. 

The U.S. & Canadian 
distributor is Happiness 
Express, Inc., 50 W. 28rd, 
sixth floor, New York, NY 
10010; 212/675-0461. 
International customers 
can contact The Fromm 
Group at 905/737-7000. 


rutser 


Put On’s are stylized 
fiberglass bodies that fit 
over NSM wall-mount 
jukeboxes, turning them 
into real attention getters. 
The bright red CD Hauler 
features the front of a 
truck, and is perfect for 
truck stops and country 
bars. The blue and white 
CD Cruiser creates the 
feel of being on an ocean- 
going cruise ship. The CD 


Jukebox Kits from NSM 


‘ % 


Sneaker is an animated 
replica of a tennis shoe. 
Put On’s are designed to 
bring out the personality of 
any location. 

To find out more about 
these exclusive jukebox 
accessory kits, and their 
line of Performer Series 
floor and wall-mount 


_ jukes, contact your autho- 
_ rized NSM distributor. 


High security locks from L.A.I. Group 


The newly restructured 
L.A.I. Group, Inc. (formerly 
Lock America) manufac- 
tures and distributes locks 
and accessories for use in 
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| the vending and amuse- 


ment machines. All LAI 


__ high security locks feature 
the rotating detainer disk 
| systems, making them vir- 


tually pick-proof, accord- 
ing to the manufacturer. 
To enhance security, mil- 
lions of individual key 
codes are provided to 
eliminate key duplication. 
Additionally, keys are 


never sold to anyone other 
than the registered owner. 
For more information 
and a full-color product 
catalog, call the L.A.I. 
Group at 800/422-2866. 


COIN DOUBLER 
MODULE 


from Two-Bit 
Score 


Two-Bit Score’s Coin 
Doubler Module installs on 
the coin door in just a few 
minutes and instantly con- 
verts all new pinballs that 
use the Williams WPC sys- 
tem to 25 cent play. The 
module simply “fools” the 
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computer into thinking 
that two coins have been 
dropped each time one 
coin is inserted. 

The kit plugs in with no 
soldering, and there is no 
need to change any com- 
puter settings. The in- 
structions are simple and 
easy to follow. The Coin 
Doubler Module is avail- 
able directly from Two-Bit 
Score. For more informa- 
tion, call them at 512/447- 
8888. 
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COMMANDER from EMT 


Young riders can fly 
high in the Commander 
kiddie ride from EMT 
America. Resembling a 
rescue helicopter, the ride 
features up-and-down 
motions, while its voice 
transmission creates the 
feeling of communicating 
with the control tower. 
Would-be chopper pilots 
can move the joystick and 
press the control buttons 
to control the sound 


effects as the dashboard 
and exterior lights brightly 
flash to heighten the 
excitement. 

Like all EMT Kiddie 
Rides, the shell is made 
with gel-coated fiberglass, 
while the 1/2-h.p. motor 
and heavy-duty gear box 
are built to withstand the 
toughest riders. Safety 
features include a child 
safety belt and an emer- 
gency stop plate on the 
underside of the craft. The 
Commander also bears 
the safety seal of ETL 
(European Testing 
Laboratories), which test- 
ed and approved this ride 
to UL standards. 

For more information 
on this and other EMT 
Kiddie Rides, please con- 
tact EMT America at 
708/860-5100. 


JUKEBOX 
BLUEBOOK 
from Jukebox 
Ventures 


The second edition 
Jukebox Bluebook con- 
tains more than 450 pho- 
tos within its 132 pages, 
including many photos 
never before published in 
a jukebox guidebook. 

The history of both 
large and small manufac- 
turers are included in the 
pocket-size paperback 
book. Jukeboxes and re- 
mote equipment from the 
early 1930’s to the late 
1960’s are shown in pho- 
tos taken from original 
sales literature. In addition, 
a price guide, technical 
section and directory of 
sources for parts and ser- 
vices are included. 

The Jukebox Bluebook 
sells for $17.95, including 
first-class return postage. 
It’s published by Jukebox 
Ventures, Inc., 5213 Mo- 
hawk Dr., Suite 1-R, 
Knoxville, TN 37914. 
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New from Pioneer 
New Media 
Technologies 


Pioneer’s new LKC 
LaserKaraoke compila- 
tions divide over 400 
songs into genre-specific 
categories, with each of 
the discs containing 20 
songs. All tracks feature 
the high-resolution videos 
and superior audio quali- 
ties of laser disc technolo- 
Oy. 
Pioneer is offering six 
categories so fans, KJs 
and operators can easily 
identify their preferences. 
LKC disc categories 
include: Oldies, such as 
“Pretty Woman” and 
“Good Vibrations”; Top 
40; Standards, like “New 
York, New York” and 
“Mack the Knife”; Rhythm 
and Blues; Classic Rock; 
and Light Hits, which 
include “Reunited” and 
“We've Only Just Begun”. 

For more information, 
contact Pioneer New 
Media Technologies at 
310/952-2111. 


Animal bands from Sally Corp. 


Worldwide interest has 
been growing for animat- 
ed animal bands, accord- 
ing to the Sally Corpora- 
tion, makers of these 
endearing critters for over 
13 years. The animals play 
music and sing; tell tall 
tales and dumb jokes; tap 
their feet, wiggle their ears 
and speak any language 
from Arabic to Zulu. They 
can be found in such un- 
likely places as Hokkaido, 
Japan and a town in the 
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Kuwaiti desert. 

One of Sally’s newest 
bands, Bubba Bear and 
the Badland Band (pic- 
tured), will begin perform- 
ing at Gatlinburg Theme 
Park this spring. The six- 
character country-western 
band is sponsored by the 
Pepsi Cola Bottling Co. 

For more information, 
contact Sally Corp., 803 
price St., Jacksonville, FL 
32204; 904/353-5051. 


New from Dynamic Technologies 


Dynamic Technologies 
introduces a comprehen- 
sive management system 
for family fun centers. 
TAMS, or Total Amuse- 
ment Management Sys- 
tems, controls all phases 
of operations from point of 
sale, redemption and bil- 
liard room, to generating 
the most important finan- 


cial statements on de- 
mand. Being completely 
integrated, TAMS pulls in- 
formation from every 
workstation in real time, 
allowing up-to-the-minute 
data. 

For more information, 
contact Dynamic Technol- 
ogies at 800/837-3844. 


New from Wico 


The technological so- 
phistication of many mod- 
ern video games often sur- 
passes the capabilities of 
the conventional 8-way joy- 
stick. Switches mounted 
on the joystick are activat- 
ed by the movements of 
the handle, but sometimes 
unwanted switch actuation 
occurs, much to the dis- 
may of players attempting 
delicate maneuvers. 
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To solve this problem, 
Wico has designed and 
patented a “floating” two- 
piece actuator that elimi- 
nates unwanted switch 
actuation, giving players 
the delicate control need- 
ed. This new feature will 
be included in the new 
“Ultra” joystick as well as 
in all joysticks having a 
spring return system. 

For additional informa- 
tion, contact Wico Corp- 
oration at 800/367-9526. 
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TOP-SELLING 45S & CDS AT KEY ONE-STOPS AS OF 


CDs KaB CW POP 
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1. POWER OF LOVE, Celine Dion, 550 Music 77230 

2. WITHOUT YOU Mariah Carey, Columbia 77358 

3. ROCK & ROLL DREAMS COME THROUGH, Meat Loaf, MCA 54757 
4, COMPLETELY, Michael Bolton, Columbia 77376 

5. LOVE SNEAKIN’ UP ON YOU, Bonnie Raitt, Capitol 58125 


6. MARY JANE’S LAST DANCE, Jom Petty & The Heartbreakers, MCA 54732 


7. YOU MEAN THE WORLD TO ME, Joni Braxton, Arista 24054 
8. STREETS OF PHILADELPHIA, Bruce Springsteen, Columbia 77384 
9. SINCE | DON’T HAVE YOU, Guns N’ Roses, Geffen 19266 


10. LOSER, Beck, Geffen 19270 


1. LOVEBUG, George Strait, MCA 54819 
2. A GOOD RUN OF BAD LUCK, Clint Black, RCA 62762 
3. PIECE OF MY HEART, Faith Hill, Warner Bros. 18261 
4, IF BUBBA CAN DANCE, Shenandoah, RCA 62761 
5. ADDICTED TO A DOLLAR, Doug Stone, Epic 77375 
6. TRY NOT TO LOOK SO PRETTY, Dwight Yoakum, Reprise/W.B. 18239 
7. ROCK BOTTOM, Wynonna, MCA 54809 
8. TRYIN’ TO GET OVER YOU, Vince Gill, MCA 54706 
9. YOU CAN’T HAVE IT ALL, Alan Jackson, Arista 12649 
10. MY LOVE, Little Texas, Warner Bros 18295 


1. AND OUR FEELINGS, Baby Face, Epic 77394 
2. ’'M READY, Tevin Campbell, Warner Bros. 18264 
3. PUMPS AND A BUMP, Hammer, Reprise 18218 
4, YOU MEAN THE WORLD TO ME, Joni Braxton, Arista 24054 
5. ’M IN THE MOOD, Ce Ce Peniston, A&M 0460 
6. BECAUSE OF LOVE, Janet Jackson, Virgin 38422 
7. LOVE ON MY MIND, Xscape, Columbia 77438 
8. LAY YOUR HEAD (PILLOW), Tony! Toni! Tone!, Mercury 858260 
9. CANTALOOP, US3, Capitol 44945 
10. UNDERSTANDING, Xscape, Columbia 77335 


1. NOT A MOMENT TO SOON, Tim McGraw, Curb 77659 
2. THE SIGN, Ace of Base, Arista 18740 
3. TONI BRAXTON, Toni Braxton, Arista 26007 
4, GREATEST HITS, Tom Petty & The Heartbreakers, MCA 10813 
5. KICKIN’ IT UP, John Michael Montgomery, Atlantic 82559 
6. LONGING IN THEIR HEARTS, Bonnie Raitt, Capitol 81427 
7. VS., Pearl Jam, Epic 53136 
8. GREATEST HITS VOLUME 2, Reba McEntire, MCA 10906 
9. DIVISION BELL, Pink Floyds, Columbia 64200 
10. REALITY BITES, Soundtrack, RCA 66364 
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APRIL 26, 1994 


POP PICK HITS 


YOU 
Candlebox - Warner Bros. 18304 


I’LL REMEMBER 
Madonna - Warner Bros. 18247 


MISLED 
Celine Dion - 550 Music 77344 


COUNTRY PICK HITS 


BETTER YOUR HEART THAN MINE 
Trisha Yearwood - MCA 54786 


MY NIGHT TO HOWL 
Lorrie Morgan - BNA 62767 


ROPE THE MOON 
John Michael Montgomery - Atlantic 87248 


BEFORE YOU KILLS US ALL 
Randy Travis - Warner Bros. 18208 


* = significant crossover activity 
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T H E Cc O I N B I Z | Assn., has named distributor Phil 
i ania aaoaas . | sy aa | Sternberg (president of Eastern Music 
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ree Ae ee gse¢ ee | Systems) as its 1994 Man of the Year 
ae . a aes | (he’s pictured bottom left). Phil's 42- 
Gees” See oe Te ares | year coin-op career has a nice “plot” — 
As ae yan | he started as Eastern’s truck driver at 
sie a oa age 17, then worked his way up to 


| CEO. PAMMA called him “hardworking 
-___—__—____—_—_ and fun-loving, everyone’s favorite dis- 
NORTHEAST | tributor guru.” The association added: “Everyone loves his ready 
Sea jokes and humorous antics. He treats customers like family away 
; res 4 17 — from home.” Phil's three kids and four grandkids should be proud 
of this honor, and of his active community service (past president 
of his synagogue). Congrats Phil! 

Tradesters can applaud Phil at this year’s PAMMA convention 
(July 22-23 at the Seven Springs Resort, Champion, Pa.). By the 
way, the association has high hopes for its long-fought VLT quest 
because this fall, citizens will elect a new governor to replace the 
anti-gambling incumbent. Call PAMMA at 717/323-5322 for 
details. 
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NO LONGER WITH US — Coin-op sales veteran Jack 
Werbaneth passed away on March 14 after a long, courageous 
battle against cancer. He was 64. Jack toiled for nearly three 
decades in the trade, spending most of his career selling supplies 
at D & R Industries. J-S Sales bought D & R in 1992, and from 
then on Jack worked at J-S. “l greatly admired his constant good 
spirits and good nature, through good times and lean,” said J-S 
president Don Shimel. “He fought his illness valiantly up to the 


end, and even in the hospital, remained dedicated to providing 
excellent service to his customers and friends...some of whom 
he’d known for 30 years. He left a legacy of friendship, profession- 
alism and integrity.” Jack is survived by his wife Bobbie, two 
grown children and several grandchildren. Our condolences to his 


OPENING DAY — Pictured above is Atari’s Jim Newlander (Vr) 
with Cleveland Coin’s Ron Gold at the inauguration of the new 


friends and family. Jacob’s Field in Cleveland, Ohio. Jim flew out from his office in 
New Jersey to join Ron at the first game played in the new facility, 
PAMMA — the Pennsylvania Amusement & Music Machine April 4, where the Cleveland Indians hosted the Seattle Mariners. 


CHANGES — Cleveland Coin Machine Exchange prexy Ron 
Gold announced some staff promotions and new hires, almost all 
of whom bring coin-op experience (and college degrees) to their 
new posts. Former parts manager Rick Bevilaqua is now CleCoin’s 
marketing coordinator and Ron’s assistant. John Limolli joins the 
Cleveland office, selling jukes and vending machines in the south- 
ern parts of Ohio and Indiana. A former manager at Mack 
Financial, Bill Bartuccio, has come aboard the CleCoin financial 
department, where he’ll work with Pam Miller. Bill will help cus- 
tomers secure additional credit and assess their financial needs. 
The former vending division GM at Fontana Bros., Byron Howard, 
has joined sales in Michigan. NSM technical expert Mark Hester 
moves over to CleCoin’s Indiana office where he'll work with Tim 
Dwyer. Finally, Tim Starr is director of CleCoin’s new redemption 
merchandise; inventory has been relocated from Florida to the 
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| Cleveland headquarters where operators can person- | were married July 31, 1993 at the Hotel InterContinental in 


= ACME show late March. That’s really Ray Galante, 
~~ Elden (Uzi) Kingston and Mike Damtew at the Williams | 


distrib confab (but they sure look like Hollywood actors in this shot). | | 


iw, | ally inspect over 2,000 items on the shelf, including | | Chicago. The wedding was beautiful and perfect. Michael Happ | 
ml | the latest licensed team sporting goods. “These are —_|_(Tom’s brother) was a groomsmen, and Tracy Happ (Tom’s sister) 
~eeemt | all Solid additions to make Cleveland Coin yourcom- | | | was a bridesmaid. Both Michael and Tracy work for Happ Controls; | 
=m | plete all-purpose distributor!” Ron Gold said. | Michael is sales manager of the Consumer Dept., and Tracy is | 
— | sales manager of U.S.A. Sales. 

— | “HANDS UP, NITTI? — What looks like Elliot | Tom and Nina honeymooned on the Royal Caribbean “Majesty 
“eee | Ness and his untouchable band of feds taking aim ata | of the Seas” and went to Grand Caymen Island; Ochos Rios, | 
myem™ Chicago brewery (below) is actually some of our deal- Jamaica; Cozumel, Mexico; and CoCoCay, Bahamas. Tom is a | 
i mm _ ers checking out the new Revolution Xvideo at the  _ —__ Sales manager for the OEM Dept. at Happ Controls, and Nina | 


teaches kindergarten in the Schaumburg School District. 


BALLY SYSTEMS, a: a division of Bally Gaming sient 
has entered into contracts with the San Carlos Apache Tribe of 
Arizona and The Greater Dubuque Riverboat, Inc., of Dubuque, 
__| | lowa. Under the terms of the agreements, Bally Systems will sup- 
|_| | ply its new-generation SDS/6000 system to each of the new cus- 
| | tomers. SDS/6000 is a state-of-the-art computerized player track- 
| | | Ing, cash monitoring, accounting and security data system for slot 
| | and video gaming machines. 

— 


| NORTHWEST 
| 


| FPR Seseo Res este ey i Nips k suey 

| TALK ABOUT ROTATION! — the machines above bring 

| new meaning to the phrase “rotation”. They’re always on the 
| move! Reason is they’re on the Yakima ferry that makes the jour- 
| ney between Edmunds and Kingston, Wash. across the Puget 
sound quite a few times a day. 


ae —— 


SOUTHEAST 


CENTENNIAL CELEBRATION — As part of its 100th 
anniversary celebration, Amusement Business will publish a 100th 
Anniversary Commemorative edition Nov. 1, 1994, exactly one 
century after the date of the first issue. While the trade publication 
has seen many changes since its inception on Nov. 1, 1894, its 
roots remain firmly in the entertainment industry. 
First called Billboard Advertising, the magazine changed its 

name in 1896 to The Billboard. Coverage extended throughout the 

WEDDING BELLS — Sue Happ of Happ Controls sent us this | | | burgeoning entertainment industry, including amusement parks, 
- wedding photo of her son Tom and his bride Nina (above). They | roller rinks, burlesque shows, vaudeville, circuses, vending mach- 
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— 
ines and recorded music. In 1960, the weekly was split into two 


publications: one covering the recorded music industry, the other 
to cover what was originally known as the “outdoor” department. 
In January, 1961, Amusement Business was born. 

Today, AB is an international authority on the full spectrum of 
the world’s live entertainment and amusement industry. Copies of 
the Commemorative issue will be mailed to current subscribers, 


| with a limited number of copies available after Nov. 1. Happy 


| 
| 
| 


| MEXISHOW — The Latin American Amusement Music & 


Games Exposition has a new name — Exposicion Internacional de | | 


100th guys! 


Maquinas de Entremtenimiento or EXIME (International Exposition 
for Amusement Machines). Sponsored by the AAMA, EXIME ‘94 is 
expected to an even larger crowd than last year’s record setting 
event. The passing of NAFTA has made American products even 
more cost competitive in the Mexican marketplace, making this 
show an ideal venue for checking out sales opportunities south of 
the border. The show will be held at the Exhibimex in Mexico City, 
July 20-21. For more information, contact William T. Glasgow, Inc 
at 708/333-9292. 


ANTIPODAL AGREEMENT — American Laser Games, an 
industry leader in live motion picture action vidgames, has signed 
an agreement with Leisure and Allied Industries of Perth, Australia 
to be the exclusive distributor of ALG games in the “Australasia” 
area, which includes Australia, New Zealand, Singapore, Malaysia 
and Indonesia. LAI is a major operator and distributor in Australia, 
and recently opened an office in Singapore, with offices soon to 
open in Jakarta and Kuala Lumpur later this year. “American Laser 
Games needed a distributor with sales and service capability in all 
of these South Pacific countries,” said Stan Jarocki, VP of market- 
ing for ALG. “I’ve Known Malcolm Steinberg (LAI chief exec) for 
more than 20 years and have confidence that his company will 
represent us well.” 


SHANGHAI’D — Of all the exhibits at the March 24-27 
Hotelex ‘94 show in Shanghai, China, one of the busiest was the 
one taken by our AAMA to show coin-op wares produced by 


around 18 of the association’s member companies. The show was 


open to both buyers and the general public, and the Chinese seem 
to love our things. At the AAMA booth above enjoying it all, are 
(from left) Jim Gorman (int'l. sales mgr. for Data East Pinball), 
Nicky Yap (of Hong Kong’s Leisuretech) and Data East’s Paul 
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| 
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| 
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| 
| 
| 
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_ ly small salaries, they seem to have some disposable income,” he — 


| 
| 
| 
| 
| 


Jacobs (who exits the firm this month). | 
Data East’s been working with Nicky Yap to expose their pin- 

balls in China (Yap’s company already represents Rowe, Jacobs 

advises). “The Mainland Chinese people seem to be fascinated 

with amusement machines,” Jacobs said. “Even with their relative- | 


added. By the way, Bondeal already operates some game centers 
on the Mainland, and Frank Ballouz (who had his own exhibit at 
the Hotelex show) had made many contacts in that most populous 
nation). On the social side, golfer Jacobs naturally found a course 
to play while in Shanghai. That’s him, Jim Gorman and their lady 
caddy on the 18th green of the 3-year-old Shanghai Country Club. 


HONG KONG SHOW — The Asian Amusement Expo is set 
to take place June 8-9 in the Hong Kong Convention & Exhibition 
Center, Wanchai, Hong Kong. The event is sponsored by the 
AAMA, and will emphasize the fast-growing family entertainment — 
center industry throughout Asia. Conferences and forums run 
almost non-stop over the two days, with appearances by industry 
figures from the Far East, Canada and the USA. For details, con- 
tact William T. Glasgow Inc. at 708/333-9292. 


KANPAI! — During a recent visit to Japan, Ken Anderson, dir- 
ector of sales & marketing for Sega Enterprises, Inc. spreads a lit- 
tle good cheer with senior managing sales director Mr. Ogata of 
Sega Enterprises Ltd. 
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MAY 5-7 


Amusement+Leisure Show (Czech Republic), Prumyslovy 
Palac, Prague. For information, call 44-O905-61-3256. 


MAY 9-10 


Gamexpo ‘94 (Canada), Hotel Vancouver Convention 
Center, Vancouver, B.C. For more information, contact 
Blythe Rogers, Cascadia Pacific Communications, at 
604/684-0880. 


MAY 10-12 


IALTEX ‘94 (England), Thorpe Park. For information, con- 
tact Sandie Harris at 44-061-236-0677. 


MAY 13-14 


) 


°o 


Michigan Coin Machine Operators Association (MCMOA) 
Annual Convention and Exhibit, Holiday Inn South, 
Lansing, Mich. For more information, contact the 
MCMOA at 517/372-2323. 


JUNE 2-4 


Wisconsin Amusement and Machine Operators (WAMO) 
Convention and Trade Show, Racine Marriot, Racine, 
Wisc. For information, contact WAMO at 414/529-4704. 


JUNE 8-9 


Asian Amusement Expo, Hong Kong Convention & Exhi- 
bition Centre, Wanchai, Hong Kong. For more informa- 
tion, contact William T. Glasgow, Inc. at 708/333-9292. 


JUNE 8-13 


IAMA Convention and Expo, Guadalajara Convention and 
Trade Show Center, Guadalajara, Mexico. For more infor- 
mation, call 3-614-30-15. 


JUNE 21-23 


Summer Consumer Electronics Show, McCormick Place, 
Chicago, Ill. For more information, contact the Electronic 
Industries Assn. at 202/457-8700. 


JULY 20-21 


Latin American Music and Games Expo, Exhibimex, 
Mexico City, Mexico. For details, contact William T. 
Glasgow, Inc. at 708/333-9292. 
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JULY 21-23 


Billiards Congress of America Int’! Trade Expo, The Sands 
Expo & Convention Center, Las Vegas, Nev. For informa- 
tion, contact Frank Zdy at 619/278-3877. 


SEPT. 20-22 


Theme Parks & Attractions Conference and Expo, Pan 
Pacific Hotel, Singapore. For informantion, contact 
Sharon O. Ferrer at 65-222-3264. 


SEPT. 22-24 


~ AMOA Expo ‘94, San Antonio Convention Center, San 


Antonio, Tex. For more information, contact the AMOA at 


QO 
S 
S 
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O 
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OCT. 1-4 


Internation Family Fun Center & Miniature Golf Show (Fun 
Expo ‘94), Las Vegas Convention Center, Las Vegas, 


_ Nev. For more information, contact the Fun Expo at 
| 914/993-9200. 


OCT. 6-8 


Amusexpo ‘94 (France), Espace-Champerret, Paris. For 
information, contact Sepfi- Technoexpo Blenheim at 
33-1-4742-9256. 


OCT. 13-16 


ENADA 1994 (Italy) show, Rome Fair, Rome. For informa- 
tion, contact SAPAR-AGIS at 39-6-440-3686. 


NOV. 2-5 


International Assn. of Amusement Parks & Attractions 
(IAAPA) 76th Annual Convention and Trade Show, Miami 
Beach, Fla. For more information, contact IAAPA at 
703/836-4800. 


NOV. 3-5 


NAMA National Convention and Trade Show, Georgia 
World Congress Center, Atlanta, Ga. For further informa- 
tion, contact the NAMA Convention Dept. at 312/346- 
0370. 


JANUARY 19-21, 1995 


Leisurexpo ‘95, Orange County Convention Center, 
Orlando, Fla. for more information, contact Al Barry at 
305/448-7976. 


MARCH 23-24, 1995 


ACME ‘95, Reno Convention Center, Reno, Nev. For 
more information, contact William T. Glasgow, Inc. at 
708/333-9292. 


SEPT. 21-23, 1995 


AMOA Expo ‘95, New Orleans Convention Center, New 
Orleans, La. For information contact the AMOA at 
800/937-2662. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 


A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 


legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 


TECHNICAL TRAINING FOR 
OPERATORS AND MECHANICS 


Randy Fromm's Arcade School 
CLAS6 SCHEDULE 


Orlando, FL ————— _ May 16 - 20, 1994 
Reno, NY ———————. June 27 - July 1, 1994 
San Francisco, CA — August 22 - 26, 1994 
San Antonio, 1X Sept. 26 - 30, 1994 
New York, NY October 17 - 21, 1994 
Atlanta, GA November 7 - 11, 1994 
San Diego, CA December 5 - 9, 1994 
Reno. NY ——. March 27 = 31, 1990 
New Orleans, LA —— Sept. 25 - 29,1995 


RANDY EROMMS 


Servicing Bill Acceptors 


Textbooks - Videotapes 
- Classroom Instruction - 


ian Randy Fromm's Big Blue Book of 
Ld Really Great Technical Information $39.95 
All-You-Need Beginning Electronics 

for Operators 2tapes ~——+-__-___ ¢ 79 95 
Basic Videogame Troubleshooting —— ¢ 49.95 
Diodes, Transistors 

and Other Semiconductors 2 Tapes — ¢ 79.95 
Easy Pinball PC Board Repair ___-_-__- ¢ 49. 95 
Conventional Power Supplies 

(used in pinballs and monitors) $ 49.95 
Videogame Monitor Repair 

Made Simple 3 Tapes ———______-_ $99.95 
Switching Regulator Power Supplies — ¢ 49.95 
Videogame Conversions _____s=§_____ ¢: 49.95 
Using a Digital Multimeter ___=-_==__ ¢ 39.95 
How to Use an Oscilloscope — ~~~ ¢ 49 95 


Package Deal. All videotapes in this 
box plus the Big Blue Book -~——-__- $§ 50.00 


OTHER VIDEOTAPES OF aha 


Sduce 7 GSO Servicing Video Lottery Printers Vol. 1 NCR $49.95 


Servicing Video Lottery Printers Vol. 2 TDC $49.95 
COD orders gladly accepted. Remember to add $5.00 shipping & handling to all USA orders. 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 619.593.6131 FAX 593.6132 
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Amusement and Industrial 


Ki "HARNESSES OF QUALITY" 


LOUISE'S HARNESS 
SHOP, INC. 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ° W-6 - W-8 


CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 


We specialize in custom manufacturing all types of 
amusment wiring harnesses. Each harness made to your 
specifications. Price quotations based on quantities. 


LOUISE'S HARNESS 
SHOP, INC. 
100 Spring St. e Tuscumbia, AL 35674 
1-800-365-1941 
(205)381-6639 ¢ FAX: 205-381-6180 


Prices subject to change without notice 
Duns - 62-628-6702 


DIE RIDES —<LHs— 
RING S 


1-800-349-7433 
1-800-349-RIDE 


. en *¢ + © we 
Kiddie hide Amusement 


H 


Cam lock for video games, °/:", ’/:", '/", & 1'/2": meets AMOA specifications. 
Integrated production and assembly 
Locks keyed to your current ACE, Fort, | 
Gem, WICO, ESD, baton® or any other 4 | 
similar type Key Code or custom | 4 | : 4, ee 
assembled to fit application ie i 
m= Choice of custom locks, common key a 
systems or restricted key styles _ 
m= Manufacturer of a complete line of 
coin-op security accessories. 
= Manufacturer of security products for 
laundry; also, bill and coin counting 
equipment. 


For a full-color product catalog, call Toll Free 
from USA, Canada and Mexico: 


1 (800) 422-2866 T-handler for vending equipment: meets NAMA specifications. 


7251 Garden Grove Bivd., Suite M ¢ Garden Grove, CA 92641 © Phone: (714) 373-2993 ¢ FAX: (714) 373-2998 
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FACTORY DISTRIBUTORS FOR: 


DEDICATED GAMES: CONVERSION KITS: 


KONAMI: Lethal Enforcers | FABTEK: Raiden || 

SEGA: Virtua Fighter CAPCOM: Dungeons & Dragons, 
NAMGO: Suzuka || super S.F Turbo 

DATA EAST: Tommy KONAMI: Run & Gun 


PREMIER: Rescue 911 DATA EAST: Fighter's History Dynamite 


STRATA: Driver's Edge } | 
MERIT: Countertops, Scorpion Darts KANEKO: Gal's Panic Il, 


TAITO: Under Fire Blood Warriors 
ARAGHNID: Galaxy Dart 


CALL US FOR ALL YOUR GAME 
AND REDEMPTION NEEDS! 


REDEMPTION EQUIPMENT: WE HAVE A SMALL INVENTORY OF: 
American Sammy Magic Mr. X, SNK: Neo-Geo Hardware & Software 
Bromley Wheel ‘m In, Premier Mushroom World, 


Data East Wacky Gator, Hop-a-Tic-Tac-Toe, WE PROUDLY REPRESENT. 


Cosmic Gang, Lippy the Clown, Lizard Command, 
Coin Concepts, Lazer Tron, PIONEER CD JUKEBOXES 
Bob's Space Racers, Skee Ball, DYNAMO POOL TABLES, CABINETS 
Seidel, Meltec...and others! & AIR HOCKEY 


RENO GAME SALES, INC. 


4750 Longley Lane, #105 ¢ Reno, Nevada 89502 


Ph: (102) 829-2080 
or Fax us at: 102-829-2083 
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VendaCard* 


Plastic te 36 Stripe 
Debit Card Vending Control System 


m@ INCREASE PROFITS: 30% 
increase of player usage with debit 
cards. Eliminate counterfeit or jammed 
coins/tokens and redemption ticket 
dispensers. 


@ ADVERTISING: The plastic 
magnetic stripe card carries your 
advertising message, hours of 
operation and location. Sell advertising 
to other businesses; taxi, pizza, etc. 


™ PATRONAGE: Your players will be | 
back again and again. The VendaCard | 
can be recharged with value from 
ATM's that dispense cards and 
revalue them by adding coins and 
currency. 


= REDEMPTION: The debit reader 
display indicates the players credit 
value remaining for plays and the 
winning redemption points accrued. 
Will operate as a Credit Card for 
ticket accountability. 


m@ INSTALLATION: The debit reader 
installs into virtually any video or skill 
game in minutes. Select 1-3 player 
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Being TESTED 


ACME Family 

Entertainment 
Fun Center 

Tass $85.12 Purse $85 
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For Additional Information 


XCP Inc. Sales XCP Inc. Engineerin XCP Inc. Manufacturin 
219 W. Wesley St Ste. 106 7212 US Highway 1 ut eee | Phone:8] 423-28-3266 Fax:81 423-28-2301 


New Port Richey, Fl.34652 Dryden, NY 13053-9624 
Tel: 708-752-4153 Tel: 813-841-6630 Tel: 607-844-9143 


Fax: 708-752-4159 Fax: 813-845-3640 Fax: 607-844-8031 3-13-10 Higashimotomacni Kokubunji-shi Tokyo Japan 


The Game Exchange 


Used Games Sitdown(Used) Redemption(Used) 
After Burner Afterburner Bingo Reno (2P).... 1799 
Battleshark oe ty 1 eee 2999 Can Crusher 
Capt. America(25"). 799 Choplifter Clown Around 
Johnny Rock(33")..4499 Cisco Heat Cosmo Gangs 
Lethal Enforcer(19")1799 Galaxy Force Dump the Ump 
Mortal Kombat Grand Prix Star Ghost Town 
Mor. Kombat II(25")3299 Lasertron (6P) 5999 
Samurai Showdown 999 Missile Commancd .... Neck -n- Neck (6P) ... Call 
Simpsons(25") 799 Rad Mobile Perfect Landing 
Space Gun Spy Hunter Pro Quarterback.... 1999 
Space Pirates(33") .4499 Star Blade Rock-n-Bowl 
Street Figher Il Star Wars Shoot-to-win 
Street Figher II C.E.. 899 Steel Talons Starburst 
X-Man (6 Player)....3299 Thunder Blade Super Shifter 


1590 Alum Creek Dr.: P.O. Box O9598 - Columbus, Ohio 4320¢ 


(614) 258-2933 
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DISTRIBUTING 
EXPORT SALES DIVISION 


CG : 
“Mtr. , 
ime 


AMERICA’S NO. 1 EXPORT DISTRIBUTOR 


THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 


VIDEOS PINBALL 
KONAMI = Lethal Enforcers Il BRR tren = ove — | 
= = restling 
NAMCO = Suzuka I PREMIER = Rescue 911 
SEGA = Virtua Fighter WILLIAMS = Demolition Man 
SEGA = Daytona 
WILLIAMS = Revolution X REDEMPTION 
BROMLEY = Quarter Mile 
BROMLEY = Super Wheel ’Em In 
KITS COIN CONCEPTS = Home Run Hitter 
MIDWAY = NBA Jam II -Tournament ROMSTAR = Goofy Hoops 
WILLIAMS = Mortal Kombat |! QUICKSILVER = Turbo Pusher 


Call or fax for a complete listing 


DEITH DISTRIBUTING INC. 


84 Mineola Ave. ® Roslyn Heights, N.Y. 11577-1248 


Ph: 516-621-1234 
Fax: 516-621-1238 
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THE ULTIMATE 
DOOR HASP 


by Loxtronix 


I in a . dnt tee et bee pee es em ee es ol 
The Ultimate Door Hasp: open, without padlock. 


only 
$24.95 black 


39.95 nin 


chromed ! 


The Ultimate Door Hasp: closed, with padlock. 
Loxtronix has made available a superior door hasp that is extremely 
easy to install. No holes needed to be drilled in your brand new 
game. No alignment is necessary, works with existing door frame 
holes and on-location installation is super-quick. Made of quality 3/16” 
steel Heat-treated #5 aircraft bolts and machined reinforced hinge. For 
protection against bolt cutters, lock shackles are totally enclosed. 
Usage of economical locks is an added benefit. Package includes steel 
rear back support plates for added strength. 


The-new Ultimate Door Hasp will fit Bally, Williams, Midway and 
Data East, etc. pinball and video machines. They are available in two 
attractive finishes: Mirror-Chrome and Hi-Grade Black. 


Retain the full value of your equipment while protecting your rev- 
enues. Ask you distributor for the Ultimate Door Hasp! 


Loxtronix 


“The people that design with the operator in mind.” 


(818) 347-9849 


PHONE OR FAX 24-HOURS 
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~= AUCTION -» 
5-28-94 ¢ Pontiac, NMI 


ARCADE GAME SALES & SERVICE 
146 W. Huron 


(810) 335-3980 


WANTED: "AS-IS” PINBALLS 
Within 6 hours of Chicago 


(708) 365-9842 


ATTENTION 


TEXAS! 


Salesman needed for 
Texas. Experience helpful 
but not necessary! 


Please send replies to: 


RePlay Magazine 
Dept. AJ 
P.O. Box 2550 
Woodland Hills, CA 91365 


FOR SALE 


Virtua Racing Twin 
$9,450 
Hungry, Hungry Hippos 
$2,600 
v 


- Excellent Condition! - 
(703) 662-6117 


Ask for Mike! 


EXPERIENCED COIN-OP 
SALESMAN WANTED 
IMMEDIATELY 


Please send your resume 
and salary history to: 


* 


RePlay, Dept BI 
P.0.Box 2550 
Woodland Hills, CA 91365 


- responses will be forwarded - 


RePlay Magazine 


PINBALLS 


CALL FOR LOW LOW COMPETITIVE PRICES. 
QUANTITY and CONTAINER DISCOUNTS!!! 


WE BUY USED PINS & VIDEOS, 
FAX US YOU LIST! 


NEO*GEO (min. $100) 


3 Count Bout 
World Heroes 
Art of Fighting 
Baseball Stars 
King of Monsters 
Mutation Nation 


Buming Fight 
Crossed Swords 


Magician Lord 14 
WE BUY USED NEO-GEO CARTRIDGES 


Capcom Turbo Hyperfighting 
Chips w/out Header - $49 
New! Capcom St. Fighter Il Champ 
Marquis - $12 


USED P.C.B.' s (min. $100) 


Champion St. Fighter Il: Hyper Fighting 
Captain Amenca 
Enduro Racer 


Brute Force 
Gate of Doom 


Alien Storm 
Moonwalker 


WWF Superstars 
Ghost Busters 
Operation Thunderbolt 
Ikan Wamiors 

Crime Fighters 
Xenophobe 


Heavy Barrel 
Life Force 


FAMILY AMUSEMENT CORP. 


seHabla 876 N Vermont Ave. 
Espanol | og Angeles, CA 90029 


(213) 660-8180 
Fax: 213-660-8976 
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5-28-94 ¢ Pontiac, MI 
ARCADE GAME SALES & SERVICE 


146 W. Huron 
(810) 335-3980 


8-LINE/ POKER 
BOARDS 


1-800-966-9873 


HOLLYWOOD CRANE PARTS 


Claw Coils * Motors * P.C. Boards 
Harnesses * Relays 
Many More Parts Also! 


* DYNASTY ENTERTAINMENT * 


(814) 696-9192 
Fax: 814-696-9154 


DON'T BUY MORTAL KOMBAT Il 


Without installing the NEW 
PCB PROTECTOR! 


Sleep good tonight Knowing your new super expensive 
Mortal ll board will still be there tomorrow. 


The PCB PROTECTOR was designed to fit all PCB’s and 
Will fit into all gaming machines. It makes removal of your main 


PCB and Sound Board virtually impossible without your key. 


from $69.95 Basic Unit 
to $89.95 for Basic Unit with non-breakable 
Lexan cover. It’s “vandal proof”. 
IT’S A MUST! 
call LOXTRONIX 
the people that design with the operator in mind. 


PAT. PEND. 3763902 (818)347-9849 (phone or fax 24 hours) 
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FEAATURES: 


¢ High quality 
e LOW COST. 


GX SERIES 
(5 and 6 digits) 


GX-06RL 

e Stand speed type (STD: 10 
CPS), MAX: 15 CPS). 

e Normal T.V. & Poker game 
machine use. 

e Base plate mounting and other 
3 types. 

e Lead wire connections. 

e Low power consumption 
(112mA 1.4W at 12V DC). 

e 5V DC to 24V DC. 

EXCLUSIVE EXPORT AGENT: 


TACHIKAWA, TOKYO 190 JAPAN 
Fax: 81-425-26-2345 


Alpha-Omega Sales 


Afterburner (s/d) 

Fighter’s History 

GP Rider (u/r) 

Gun Buster 

Hard Drivin’ (s/d) 

Hard Yardage (ded.)............ 2295 
Lethal Enforcer 

Martial Champion (ded.).....1595 
Mortal Kombat (ded.).......... 1995 
NBA Jam (d@d.)..........cccceseee 2595 
PU ND th sissccasnanstensvenas 1495 
Punisher (de@d.) .........cccseee 2095 
Space Lords 

Steel Gunner 

Steel Talons (s/d) 

Survival Arts (ded.)............. 2395 
Terminator Il (v) 


KEISU ELECTROMAGNETIC COUNTER 
RELIABILITY GUARANTEED 


e Miniature size for easy installation. 
: e Long service life. 


e High speed type (STD: 20 CPS). 


e Gambling and slot machine use. 
e PCB mounting and other 5 types. 
e Terminals for PCB and Lead wire 


CONTEX CORPORATION 


SUZUKI BLDG., 1-13-14 AKEBONO-CHO 
Tel: 81-425-22-0051 © Tix: 2842217 


FX SERIES 
(5,6 and 7 digits) 


FX-O6RT 


(MAX: 25 CPS) 


connections. 


e Low power consumption (only 
45mA 1.10W at 24V DC. 


e 5V DC to 24V DC. 


Contact us or your nearest 
distributor today for 
detailed catalogue and 
prompt offer! 


ANNIVERSARY 


VIDEO GAMES 
Beast Busters 
Captain America (Ded) ........... 895 
Captain Commando (Ded.).......895 
F-15 (s/d/) 


Hard Drivin’ (u/r) 
In the Hunt 


Title Fight 
Vendetta 


FCI PAI ic cecscsanssinncnnrannns 1195 


experience! 


Gs) INC. 


FOR ALL THE EASTERN EUROPEAN 
COUNTRIES: Hungary, Romania, Bulgaria 


Poland, Prague 


FOR ALL THE MIDDLE EASTERN 


COUNTRIES: Kuwait, Dubai, Abu Dhabi, Bahrain, 
Egypt, Oman, Saudi Arabia, Qatar 


We can supply you with new and superbly reconditioned 
video games, gambling machines, simulators, pool tables, 
pinballs, new & used PCB's, and all kinds of spare parts... 


Please contact our company of more than 20 years of 


Gs) INc. 


Fax: 00-1-416-444-2137 


100 Rowena Drive 707 e Don Mills, Ontario 
CANADA M3A 1P9 


Your independant source for all your coin-op needs. 
From individual equipment sales to full set-ups... 


ALPHA OMEGA is your answer. 
Representing most manufacturers in equipment, money 
handling, tickets and token sales. 


Call: Frank “The Crank”, Ken or Joe 
(908) 287-4990 ¢ Fax: 908-287-3079 
6 Sutton Place, Edison, New Jersey 08817 
FINANCING AVAILABLE! 


PINBALLS 
Addams Family 


Creature of Black Lagoon 
Cue Ball Wizard 


$2395 
2095 


Getaway 

Judge Dredd 

Jurassic Park 

Last Action Hero 

Lethal Weapon 

Rocky & Bullwinkle 

Star Wars 

Street Fighter II 

Super Mario Bros............0008 1295 
Surf ’N Safari 


REDEMPTION 


NOVELTIES 
Bank-lt $2895 


Cop Capers 

Crane -Single 
Fantasy Island 

Full Court Frenzy 
Kiddie Rides (new) 
Mad Dog McCree 27” 
Power House 
Quartermile 

Rowe BC-25 MC 
Rowe BC-35 

Skee Toss 

Smart - Candy Crane 
super Chexx 

Sweet Licks 

Tug Of War 


ALL GAMES ARE GUARANTEED. CALL FOR COMPLETE LIST. EXPORTERS & DOMESTIC SALES. 
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MICRO MANUFACTURING INC. 
NO TIC E 
MAGICAL ODDS,,. BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds ,, and 
Magical Odds Grand PrixXy6 games. 


There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds @© engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics 
(Kings, Queens, acks, Ete. ) 

We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 
Don’t get caught with a copy game that your customers will not enjoy. 

Don’t get caught witha oe ae that may cause you legal problems. 

Don’t get caught wit eye that we will not repair. 

Don’t get caught with a copy that may cause you problems. 

Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


MICRO MANUFACTURING INC. 
YOUR WINNING HAND 


ee Mf iL i so 1k VLT STYLE : 
Choice of Double-U aE | ] : 


or Progressive Dollar Bill pis dE WE ADVAN g 
oliar Acce r HE dE: CED SETUP 
Auto Bet o HE Ticket Printer a: UBLE - HE FEATURES : 
Enhanced StatistiSy? 7H Evaluation Lamp af ee af SRD woODE > 
4 ken Dispenser nS ak : 

ae 5 ability : Ticket ee | af if Wy 


mcrae LONE STAR DRAW 


R GAME OTHER GAME 


THE 
7’ Pool Table TEXAS REDEMPTION ice FROM PAL 
SERVICES PROVIDED cies Bonus Chance (W-8 MAGICAL 
agomiem sora | 7 RABAOT ES, || ay Salt 0 
CAN NOW BE UPDATED TOO! Turbo Poker II, this ucky vas (W-11) 


game complies with 
Texas Redemption Laws. 


eo 0 
y Gis 
Tacky 75 


13" MINI CABINETS 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 


NEW 19" TICKET KITS AVAILABLE 
SIT DOWN CABINET PRINTERS FOR ALL GAMES 
Mil Co ©O MANUFACTURING INC. 


35 OLD NASHVILLE HWY. LAVERGNE, TN 37086 (615) 793-5510 FAX: (615) 793-5512 


1+800-277-6136 AFTER HOURS TECHNICAL SUPPORT (615) 862-9224 


DARTS 
SUPER SIX PLUS TWO 
$995.00 


CHERRY MASTERS 
Like New Condition... $995 


Assorted Mfg. Pokers...$300 


TRIPLE WAY CRANE $995 
ONE LEFT - GREAT CONDITION 


REDEMPTION 


WE ARE OVERLOADED 
SAVE MONEY - BUY HERE! 

By LEP ER ccducssesaccetsersse ts tomtiiaetetacammaiyensereomdouinsiertanctomanteas $1,695 
SWEET LICKS 
BEE BE BEG sass sorssck svadespsesossesiat ian encsanaictasumpaersnekanaaaba sakcnehentinndes 1,995 
BR AIT AE wvensidaudacasnaiesderetvessnteiacearvertouatecseetcuccunaimaies 5,995 

2810 WURLITZER 

CHERRY CONDITION 
$1995 OBO 


STANSFIELD VENDING, INC. 
P.O. Box 157 ¢ La Crosse, WI 54601 


CALL MAX: (608) 782-7181 


MONEY MAKERS 
CONSIGNMENT/LIQUIDATION 


0 0 
> AUCTION ‘°," 
THE WED., MAY 11 ©10am THE 


PUBLIC 4th AVENUE SOUTH, (Exhibitors Hall) PUBLIC 
NASHVILLE, TN STATE FAIRGROUNDS 
Antique to New/Sold As |s, Where Is. 

Pinball Machines, Pool Tables, Jukboxes, Arcade Video Games 
and Rides, Gum/Candy Vendors of All Types Being Liquidated 
by Operators and Distributors for the Best Cash Bid. 

Silent Auction On Selected Equipment. (Write In Your Best Bid) 


CONSIGNMENTS WELCOME 
Consignments Accepted Noon til 1OPM Tuesday, May 10 
Consignors Pay 10% With $10 Minimum & 100 Maximum 
BB - 1-10 ...$10.00 ea., $25.00 ea. for all above. NS - $100.00 
SAME DAY SETTLEMENT! NO WAIT! 
* Buyers: Bring Your Sales Tax Number or Pay Sales Tax! 
Cash, Certified Funds or Good Check with Positive I.D. 
or Bank L.O.C. Made to Money Makers 
conpuctTep BY: DEAN REAL ESTATE & AUCTION SALES CO. 
FIRM #716 COL. WAYLON C. DEAN, AUCTIONEER, LIC#193 
ORGANIZED BY: MONEY MAKERS, 407 Gallatin Ave. 
Nashville, TN 37206 Local Phone: (615)226-3826 
Out of Town - Call Toll Free 1-800-972-3222 
We Buy, Sell, Trade and Auction Arcade Games and 
Laundry Equipment of All Types. 


YOU’LL MAKE MONEY BUYING OR SELLING WITH 
MONEY MAKERS BECAUSE YOU SET THE PRICE! 


Ask FoR THE PUCK STOPS HERE sy NAME 
The Original Air Hockey Safety Shield 


© PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
© DOESN’T AFFECT TABLE PLAY 


© INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
"as AND AUSTRALIA 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
e MALIBU CASTLE © GREAT AMERICA 
FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

e Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


e Ask your distributor for ‘“THE PUCK STOPS 
HERE”’ by name! 

e Insist on the original or call direct and save the 
sales tax! | 

e When your customers’ safety and your liability 
are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 
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BILL ACCEPTORS! BILL ACCEPTORS! 


TEKBILT IS A GOLD LEVEL DISTRIBUTOR 
FOR: 


ALL 
BILL ACCEPTORS 
EPAIRED 


UN MARS met UDING 
C. ELECTRONICS tigate 
INTERNATIONAL 


GL 5 HIGH SECURITY 
BILL ACCEPTORS HIGH PERFORMANCE 


$1, $5, $10, $20 
ACCEPTANCE 


COMPLETE INSTALLATION 
KITS INCLUDED 


UP STACKER 
DOWN STACKER 
STACKERLESS 


ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GLS 


FACTORY AUTHORIZED SERVICE CENTER fui Me i 


we Os. 3983 MANN ROAD 
ee bh . HUNTINGDON VALLEY, PA 19006 
Sik | s = LT MIC 215-322-3232 © FAX 215-322-3238 
wr. 


1-800-666-7776 
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Game xTrak 


Management Software for the IBM PC 


/ Yeah! Game*Trok’s faster n‘ better! 
lt includes a CoinTraker™ 
interface at no extra charge! << 3“ 


oF 
~~ wi? 
~7 7 
~ 


* Machine location trackin 
* Mailing labels, checks, | 


* Quicken™ interface 


System-$495.00 
Trial Version-$45.00 


/ 
ms min, 4 mb 386 & HD req'd 


Visa, Mastercard accep 


* Game and location history * Merchandise tracking, redemption 


* Commission calculation 
* Meter tracking 


TEAMWRITE 


CORPORATION 


ge 
Price does not include shipping & handling. 


* Collection, move & service forms 
* Bulk vending option 


1403 N. Batavia St., Suite 203 
Orange, CA 92667 
Tel: (714) 744-1496 / Fax: (714) 744-1497 


Beast Busters 
Captain America 
Clutch Hitter 

King of the Dragons 
Knights of the Round 
Laser Ghost 

Line of Fire 

Mortal Kombat 
Mutant Fighters 

NFL Hardyardage 
Relief Pitcher 

Silent Dragon 

Slam Masters 

Steel Gunner 

Street Fighter Champ Hyper 
Stun Runner 

The Simpsons 

Time Killers 


BILL CHANGERS 


New & Reconditioned 
Rowe ¢ Hamilton ¢ Standard 


HAMILTON 


ads a 


c 
H 
‘ 
ae 


HAMILTON 


PRICES 


1-800-338-7031 


$10, & $20 
Acceptance 


BYS) atioy 


STANDARD 


SL BREN 


STANDARD 


COINTROL CG: 


“We Service” 


398 Commercial St., San Jose, CA 95112 


Title Fight 

Varth 

Virtua Racing Twins 
WGP 

Wrestlefest 

X-Men (6 player) 


Awesome Rat 
Bank It 
Cosmogang 

Ghost Town 

Hoop Shot BTC 
Monkey Mole Panic 
Sidewinder 

Slug Fest 

Spin to Win 
Whac-A-Mole 


All games are arcade pieces! On location throughout the USA 


Call 50th State Coin-Op 1-800-424-5050 or Fax (808) 682-4789 
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REST EASY! 


You're Covered by NKRA 


Monupo Coin CouNTER 


DISTRIBUTED EXCLUSIVELY BY MONDIAL! 


Ee 
if 


e Electric or Manual 
e 220V or 110V 
e Only 10 Ibs 


e Counts up to 1800 
coins per minute 


National Kiddie Ride Association 


P.O Box 104625 
Jefferson City, MO 65110-4625 


ee 


: fee construction 


|e Engineered to our 
exacting standards 


e Adjustable to any 
size coin or token 


MONDIAL INTERNATIONAL CORP. 


661 Hillside Rd. ¢ P.O Box 889 ¢ Pelham Manor, NY 10803 


(914) 738-7411 (914) 738-7521 
— SE HABLA ESPANOL — 


Calll 1-800-677-6572 
for a FREE quote on 
coin-op liability insurance! 


OPERATORS & DISTRIBUTORS - COIN MACHINE CONSIGNMENT 
800 GAMES LAST AUCTION 
¢ JUKEBOXES ¢ FLIPPERS 


e VIDEOS e PINBALLS 
¢ BINGOS ¢ CRANES 
¢ POOL TABLES 


¢e MUCH MORE 
SATURDAY, MAY 14, 1994 - 10:00 A.M. 
KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 Henley Street - Telephone (616) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER’S CHECK or 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 

* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 

* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9p.m. or Saturday--8a.m. until 10a.m. 

* SALES TAX - Applicable state and local sales tax must be collected unless you provide 
a current copy of your sales and use tax permit. 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


* *& *& & «1-800-551-0660 k xk * * 
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TERKBICT inc 


CASHLESS CASHLESS CASALESS 
Tomorrows system is here TODAY 


(Ss Automated 
Encoder set | Teller 


RETURN % 


; SSeS: 


STRIPE Down t 


Make ANY Game "Cashless" 
No Poor Acceptance 
Ends Cash Handling Problems 
No Cash in the Game - No Vandalism 
Extremely Fast Play - Increases Revenues 
A.T.M. Bank Teller Security Technology 
Adapts to ALL Currencies Worldwide 
Highly Intelligent - Network Capable 


GREAT for Arcades ~ Clubs 
Special Need Cocations 


Huntingdon Valley Industrial Center 
39383 Mann Road 
Huntingdon Valley. PA 19006 U.S.A. 
ZiAS-322-3232 «* Fax 215-322-3238 


CE I-SOO-G66-7776 
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ATTENTION: 
P.R., SOUTH AMERICA, 


CARIBBEAN & USA! 
Free shipping on all P.C.’s to U.S.A. 


P.C. BOARDS PIN MACHINES 
Neo Geo 1-Slot New Fish Tales 
Gal's Panic | (used) Mystery Castle 
Diet Go Go (used) St. Fighter Ii C.E Tea pawebedienens 875 
Super St. Fighter 
5-Line, Poker, 8-Line ...75 ea. 


CARTRIDGES PARTS 


Samurai Shodown Used Dollar Bill Acceptors 
from - $120 

The Super Spy New Replacement 

Fatal Fury 2 Chassis - $90 


* SE HABLA ESPANOL x 
Fax call us to be on our mailing list! 
Llamanos or faxeanos para estar 


VIDEOS 


Small Neo-Geo 
Terminator 

Mad Dog II Lost Gold 
Virtua Racing Twin s/d 


PINBALL 


Lethal Weapon 3 


REDEMPTION 


Skee BallS 13ft. ...cccccccceeeeeeees $1599 
Neck & Neck 

Monkey Mole Panic 

ABC Little Wack 


en nuestro “mailing list”. 

We have brand Hamil h 
and new & ied NSM iknboune. We have ALL GAMES LIKE NEW! 
hard to get Latin and Merengue CD’s. 


MISSION BELL MUSIC, INC. 
523 Italia Street, San Juan, Puerto Rico Ph: (305) 441-9952 


TEL: (809) 753-2891 


FAX: 809-727-4924 Fax: 305-441-0519 


contact: Anthony Kay 


{5 JC Research Inc 
a 5667 Snell Ave. Suite 345 
4 San Jose CA 95123 


pes st 274-4848 sacar 
Original PCB ae Bey any aie games on yout r TV. 
: : raat D _|Easy installation (Complete instruction) 
Ble Slot (Stock) $425 ||} and high quality picture at $185 each. 
$615 | 2 Slot (Stock) $595 


Samurai Showdown $265 
iat dae CE Il $245 pret she 3 
ighter’s History atal Fury : , 
Shogun Worrior World Hero : Screen TV 
Aero Fighter Art Of Fighting II 
Raiden $ Spin Master 


Rim R. Basket —— Use Super-VHS for High Quality Screen 


ing Hero : 
King af Monster I! Our converter provides: 


Football Frenzy 1. Super VHS interface (connector on board) 
rog ae For high quality screen graphics. 
Violence Fight Sakis bun Makin] |2- RCA round-pin connector is also provided 
RT A LGMIM: EMM Mt@ivitiee | | = for low cost TV. 
Bad Dudes , 3. Stable synchronization. (A lot of converters 
have Sync problems. 


We have solved typical problems with 
converter by installing over 500 units !! 


Do not waist your money buying Low 
Quality Converter board !!!! 


Page 226 May 1994 RePlay Magazine 


9/LL-999-008-L 


SETE-TZE-SITZ (XBA) © TETE-ZZE (STZ) 


90061 Vd ‘Aa/@A “Uopsununy 
peoy uueyl €86¢ 
193U9<) [Blysnpuy AayjeA Uopsununy 


JU I Ne 


vOLOL# 
TWLNOZINOH 6 


OOLOL# 
TWLNOZIYOH. EL 


OSLOZ# ‘AINN 
CSLOL# YOH 


ONILNNOW 


TWSUSAINA HLIM 
JIVIIVAV OS1V 


YOLINOW TWLNOZINOH «61 


{S0|U01}99}9 ,,V,, @PDIN’* “Seqnl ,,V,, epDI9 
WIM PeJNJODJNUDW BY SIOUOW IT/GYII 


ISADad LVIAD AOA T1VI 


JOIAYSS ALNVAD 
SLONGOd ALIMVNO 


Jo ie 


AOIAAAS ALITVNO 


Q9LLL-999-008 SLONGOAd ALITWNO ° 


SETE-TTE-SIT_XBA * TETE-TTE-STT “IL34 | A 
90061 Vd ‘AeTTRA UOpsuTjunyFy . 
peoy uur] Cg6e 
Is us_D Jeiiisnpuy AoyeA. uUopsuTjunyy 


U01}99}9q 40.43 a} a}dLU04 
O}/Uyj 48d Siig] OOO} Syunod 


JOO, AsoynpoNUy 


TWIOHdS 
10} MON II&) 


666 2) sjunoy) 
Avydsiq’ USI ¢ 


samlaag, Furuno? 
JOSUIG OJOYd Puke CAT 


dojs pur juejs oiny 
ayeInooy alow ag 
FulddelyYy ajelpaulluly JO; 
(001490657 02 OL) 
wSoyneg, Ul sjuno7 
oul], Saaes 
dIJeWO NY 
Ajaqaqduuo7) 
YSALNNOD AONSYMND = 450% THIS 


wO4L., A LIIWND 
NOWLWWHOAN| LINGOkd 3N TEEN 


Page 227 


May 1994 


RePlay Magazine 


AMUSEMENT TECH & 
TELEPHONE INC. 


Make up to $1.50+ per call. Make more with one of 
these full size pay phones (that you don’t have to move), 
than many amusement pieces. Same equipment as some 
telephone companies use. 

¢ $995.00 complete. 

e 2 year warranty. 

e Training available. 


Call: 1-800-388-4212 


Slate mover 
& Covering Table 


The Ultimate 

Pool Table Mover inc 
Reid Sales President 
412 Cottage St. 
Delphi, IN 46923 
317-564-4838 
1-800-925-9275 


FOR 


SALE! 
COUNTERTOPS 


Merit Superstars........... $695 
Status Super Trivia ......... 200 
Little Casino Il’S.........06 350 
U.S. Games Bar Brains ...695 


MOST IN 


MINT CONDITION! 
4 


QUANTITY 
DISCOUNTS! 


408/973-8846 


BUYERS’ BULLETIN AD ORDER 


BUYERS’ BULLETIN CLASSIFIED ADS are discounted from “up 
front” display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 


WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 


RATES ARE: $24 per column inch. There are 3 columns per page, 10” 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1” ($24) 


Fax: 818-347-2112 (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 


Company Name 


City, State & Zip Code 
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EFFECTIVE JANUARY 1994 


Your Name Phone: 


Street Fax: 


Payment of $ is enclosed for (# of) insertions. 


COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
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$1°° BILL ACCEPTOR 
Low Cost 
GREAT PERFORMANCE 
TEKBILT MAKES BILL ACCEPTOR USE AFFORDABLE 


DROPS INTO 


DATA EAST 
i 


WILLIAMS 
PINBALLS! 
“DOLLAR-READY PINS!” 


e Increase price per play 
¢ Dramatically increase 
your collections! 


BILT inc 


ERT BILL FACE yp 
00 NOT FOLD Bn; 
ACCEPTS $1 BILLS 


MODEL NVIIO - GAI 


DESIGNED TO MEET PRICE SENSITIVE NEEDS 


¥% Cost Effective y High Performance ¥ Increase Profits 


¢ Programable pulse outputs ¢ Red L.E.D.s at bill entry 
dip switch selectable flash for attraction 
1,2, 3, 4, 5, 10, or 20 pulses/dollar 
¢ Modular Electronic design 
e Microprocessor controlled 
magnetic and pattern recognition ¢ Small compact 1 piece unit 


¢ Simple to clear jams ¢ 110 V AC operation 
(12V DC unit available) 


Huntingdon Valley Industrial Center 


ALT inc 3983 Mann Road ® Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 © FAX: 215-322-3238 
©1991 Quality Service 1-800-666-7776 
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NEW KIDDIE RIDES 8-LINE /POKER 
MADE IN THE U.S.A. BOARDS 
Solid State Engineering ¢ Lightweight ¢ Durable 1- 800-966-9 87 3 


Weatherproof ¢ American made replacement parts 
Universal base for all rides ¢ High-security coinbox 
Heat-treated strips for construction 


SPACE SAVER RIDES \ «= AUCTION = 
These newly designed small rides still offer —— 5-28-94 e Pontiac Wit 
solid state sound and mechanics, heat-treated . -/ Fm ARCADE GAME SALES &. SERVICE 


steel strips on coin post, and American made 
146 W. Huron 


replacement parts. Yet, the scaled-down size » Gao 
(Little Foot truck 26 x 44 inches, Carousel (810) 330-3980 


Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT bin M Ars 


This all new speed boat will be a favorite of all 


water-loving children! It has the same solid nl = ) - ini E lectronics 


state sound and mechanics, and high security 


features of our other rides. It is available in — Large Inventory — 


eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


CLOSING LARGE GAME ROOM & LIQUIDATING VFM2 * VFM3 * VFM4 


VFM5 x* GL-5 


== SATURDAY, MAY 7 == 


LOCATION: Polish American Club, Rt. 130 & 156 
Yardville, N.J. - 1-800-758-7568 


MAGHINE SALES 
10:00am to 12:00pm 
AUCTION 1:00pm 100’s of MACHINES! 


NBA Jam « Mortal « Street Fighter « Pitfighter 
Plus Solid State Pinballs * Electro Mechanical Pinballs 
45’s & CD’s Jukeboxes « Kiddie Rides Slot Machines 
Carousel Horses * Game Boards « Erkl Banks 
Disney Collectibles * Novelties! 
*CONSIGNMENT WELCOME FRI. MAY 6 NOON-5PM — Stackers — 
CONSIGNMENTS TO BE CONFIRMED IN ADVANCE. 200, 400, 600, & 1000 Bills 
SELLER PAY $10 REGISTRATION FEE PER MACHINE 
PLUS 10% SELLERS FEE - $10 Min. - $100 Max. 


DIRECTIONS: 120 Southwest Drive | 


NJ Turnpike to exit 7A, West I-195 to Exit 5A, 130 South Spartanburg, SC 29301 
Approx. - 3 miles on right. 803-574-0162 » Fax 803-574-7680 
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VIDEO CONNECTION 
COMPLETE FACTORY KITS 


1150 INDUSTRIAL PL, #110, DKON CA 95620 


ALL KITS CONTAIN: Legal RC. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 


Mortal Kombat II (Hottest Kit for 1994)......... Discount Price! 
NBA Jam Tourn. Edition Update Kit (New & Hot) ........ Call 


Super Street Fighter Il .................... New Super Low Price! 
NBA Jam (#1 Kit!: 2-4 Player) .............. Lowest Price in USA 
Neo-Geo (1 or 2 Slot w/Free Cartridge).............66 Reduced 


Raiden Il (2 Pl., Excellent Sequel for Vertical Monitor).....Call 
Run & Gun (2-4 Pl. Konami's Newest B-Ball Sensation) .$1450 
Lethal Enforcers (2 Pl. New Kit Includes 2 New Guns) ...1250 
Gal’s Panic 2 (Vettical Digitzed Modes Strip to Buff)........ 1195 
Survival Arts (2-Pl., Mortal Kombat Plug-In for S.F. Il)....995 


Mortal Kombat (2 Pl., #1 Hit, Full Kit)... 895 
Peek-a-Boo (R-Rated Strip- Tease Style Arkanoids)......895 
Capcom Bowling (Steady Bar or Tavern Piece)............ 595 


Metamorphic Force (2-4 Pl. Transforming Power Beasts) ..595 
Mystic Warriors (2-4 Pl. New Mystic Action Adventure).....550 


Golden Axe 2 (2-Pl., Excellent Top Earner)... 550 
Slam Masters (2-3 Pl., Excellent Wrestling Action)........ Bou 
Tetris (2 Pl., Top Novelty for Upright or Taloles)................ 550 


Golden Tee Golf 2(2 Pl.Supero Golf Action for Bar/Tavem).495 
Daioh (2 PI., Vertical Space Shooter Plugs Into S.F Il).......... 495 


X-Men (2-4 Pl., Comic Super Hero Adventure)............0. 495 
Martial Champion (2 PI.10 Fighters w/all New Moves). 495 
Time Killers (2 Pl., Warriors Battle to the Death)............. 495 
Aero Fighter (2 Pl., Top Airplane Shoot-em-up) ............. 495 


Fighter's History (2-Pl., Straight Plug-In for S.F. Il).......... 450 
Bucky O’Hare (2-3-4 Pl. Cartoon Space Shoot-em-up).....395 
Legionnaire (2 Pl., Final Fight Style Street Brawl)........... 395 
720° (Kit Includes Med.-ReS. MOnitor) ........cceecseeeeeees 


COMPLETE LOCATION READY GAMES (Shopped Out) 


Mortal Kombat Il (w/New 25” Monitor)................ 

NBA Jam (4-Pl., W/ 25” MOmitOr) ........scccecsceseeeseeeeeees 
Super Street Fighter Il w/New 25" Monitor............ 
Survival Arts (W/New 25” Monitor) .........cccceceeeeeeeeeees 
Mortal Kombat w/New 25" Monitor...........ccccceeeeeeees 
Peek-A-Boo (13” Complete Countertop)................. 


FREE WITH ORDER OF ANY TWO KITS: 


Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku, Crossed Swords or Cyberlip. 


BUY ANY 3 KITS & GET $100 OFF: 


Crime Fighters, Cadash, Combatribes Black Tiger, 


Double Dragon 3, 1943 or Ninja Gaiden 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


American Horseshoes (2-P1., Vertical Novelty Special)....$350 
Violence Fight (2 Pl., Lightning - Fast Boxing)............... 350 
Street Fighter Il: Champion Edition (Full Kit) 0.0... 325 
Boogie Wings (2 PI., Unique Cartoon Novelty Advent.).295 
Bubble Bobble (2 PI., Excellent Novelty for All Ages).... 295 
Midnight Resistance (2 Pl. Super Night Commandos) .295 


Final Fight (2-Pl., Superb Streetfight Action)............066 275 
U.N. Squadron (2 PI., Excellent Airplane Shooter).......... 200 
Smash TV (2 PI., Fast Action Shoot-em-up)... 200 
Simpsons (2-4 PI., America’s Favorite Cartoon)............ 200 


Captain America (2-4 Pl., Comic Strip Hero Action)......250 
Silent Dragon (2-3-4 Pl., Superb Fighting Action).......... 200 


Super Pool 3 (Top Pool Shark Action)...........0rssssssessseees 200 
Prehistoric Isle (2 Pl., Jurassic Dinosaur Theme)........... 250 
Klax (2- Pl. Excellent Puzzle Novelty Pi@Ce).........cceeeesseeeees 195 
Funky Jet (2- Pl. Cartoon Punks Jet Into The Future).......... 195 
Rally Bike (2 Pl., Vertical Motorcycle Racing)..........e 195 
MVP (2 PI., Sega's Finest Baseball Kit)... essere 195 
Arch Rivals (2 Pl., Basketball Super Brawl)... 150 
Out Zone (2-Pl., Outerspace COMMANCOS).........:0eeeee 150 
B Rap Boys (2-Pl., Rappers Hit the Street)... 150 


Samurai Shodown.......$295 or Fatal Fury Special ....$175 


EXPERT VIDEO GAME REPAIRS! 


Ms. Pac-Man or Centipede Cocktail Table ........... 
Champ. Sprint (2-Pl. w/Steering Wheels & Pedals)... 
Little Casino Il (Color 5-in-1 Countertop) ............... 
Narc (Dedicated 2-Pl., Cops Busting Drugs) .............. 
Donkey Kong or Williams-Style Cocktail Table....... 
Spy Hunter (w/ Steering Wheel, Shifter & Gas Pedal) .295 


Se Habla 

Espanol! 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 © Fax: (916) 678-1313 


ACO 


MS. PAC ATTACK 


All new mazes for your 
Pacman or Ms. Pacman $100. 


Supercharger ROMs for your 1942 
1 Ducks targets for Centipede or Millipede 50. 
Heartburn for Pacman or Ms. Pacman 50. 
Rapid-fire or Terrorist chip for Galaga on. 
Speed-up for Pacman, Ms. Pac, or Jr. Pac 25. 
i Kit to convert Pacman to Ms. Pacman 100. 
PINBALL REPAIR DIAGNOSTIC AIDS 


| OVERNIGHT REPAIRS ON ALL FLIPPER GAME | 
1 BOARDS ::: BALLY : WILLIAMS : DATA EAST ::: 


TWO-BIT SCORE 


441 8 Pack Saddle Pass Austin, TX 78745 


512-447-8888 


WANTED: 
DEAD OR ALIVE 


Grayhound Cranes: Singles or Doubles 
WE SELL: 


A complete line of coin-operated 
amusements including games, 
cranes, basketballs, novelties 


WE MANUFACTURE: 


New custom cabinets including 
Golden & Silver Edition Cranes, 
Custom Cocktail Tables, 
Lowboy Neo-Geo Uprights. 


EXTRA EFFORT INC. 


597 E. Crosstimbers ¢ Houston, TX 77022-3721 


VOICE: (713) 695-4220 
FAK: 113-695-1145 


AMUSEMENT 


Your Single Source for Nearly Everything New 


¢ Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 


¢ We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On- Staff Technicians, 
the Largest & Most Diverse Inventory 


¢ 1-1/2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 


¢ Full-Time Service & Parts Dept. 


¢ Save up to 50% on Freight 
using our Truck Fleet << 


¢ We Warrant 
Everything We Sell 


All New Calf Roping Ride = Casino Equip. 


You'"we Gotta See it to Believe it 


COIN-IT BOX 


INCREASE COLLECTIONS, ELIMINATE 
DOWNTIME, KEEP LOCATIONS HAPPY! 
The most versatile coin box on the market. 


VIRTUAL REALITY 


Kits available for all NSM wall 
mounts and Seeburg SCD 1 and 
1A jukeboxes. 

e A necessity for all high volume 
or distant locations. 

e Easily adapted to any equipment 
that requires additional coin input. 

e Solid steel construction with black 
splatter finish and white screen 
lettering. 

e Front panel illumination with inter- 
changeable coin mech. 

e Large coin box capacity. 

e Standard size lock and key. 

e Easy to install in field. 

¢ Complete kit with instructions, 
mounting template, hardware, 
wire and connectors. 

e Dimensions 1714” high, 4” width, 

7” depth. 


The Original W-Industries (low maintenance) 
Machine with 5 programs included. 
Great income producer with the right location. 
Generates $2,000-3,000 per week! 
Asking Price $27,000 


CALL: (803) 886-8822 


Designed and Manufactured by the: 
AMUSEMENT MANUFACTURING CO. 
Stamford, Conn. Phone: (203)329-3031 


EQUIPMENT 


or Rebuilt in the Amusement Equipment Business 


tan 
y 


¢ Free Consolidation of Containers for International Shipment 
¢ We'll Take Your Used Equipment on Trade 


¢ We Buy Any Used Amusement 
Equipment in Any Condition 


— Electric and Gas Trains 


Bal/Z 
ie 


a e?° 22 6 
f ] 


we - , 
~~ KiddieRid 


eee ACL, 


j 
| 


. | 
—" AMUSEMENT be 
if ee eS a UIPMENT Ri 
7 : eoo4 XCHANGE, INC. ae 
Original Original 7 | 1203 5th Avenue © Rock Island, Illinois 61201 
Gilley's Bull Lawrence Welk Ky Ba « TEL (309) 788-0135 © FAX (309) 788-0148 
Bubble Machine A ae 7. (800) 647-5060 


Simply Come and See for Yourself 


BETSON 
PACIFIC 


5660 Knott Ave. 
Buena Park, CA 90621 


Ph: (714) 228-7500 
Parts: 1-800-824-6596 
Fax: 714-228-7515 


Other offices: S. San Francisco: (415) 952-4220 
Phoenix: (602) 233-0190 


CALL US FOR ALL YOUR COIN-OP 
NEEDS INCLUDING PARTS, 
SERVICE, NEW & RECONDITIONED 
EQUIPMENT, PINALLS, 
VIDEO & REDEMPTION! 


DIRECT FACTORY DISTRIBUTOR FOR: 
Atari, American Laser Games, American Sammy, Automatic 
Products (AZ), Bob’s Space Racers, Bromley, Bulldog, Bundra, 
Capcom, Coastal, Coin Concepts, Crompton, Data East, Doyle, 
Dynamo, Grand Products, |.C.E., Jaleco, Just Kiddie Rides, Konami, 
LazerTron, Meltec, Merit, Namco, Premier/Gottlieb, Romstar, Royal 
Vendors, Rowe Music & Vending, Sega, Skee-Ball, Smart, SNK, 
Stella, Taito, U.S. Games, Wedges/Ledges, New Image Tech., 


FUNLAND’S USED EQUIPMENT 


Lowest Prices in Town! 


VIDEO U/K 


Final Fight (Konami) 
Golden Axe (Taito) 
Pit Fighter (Atari) 

Strike Zone (Leland) 

Sunset Riders (Konami) 
TMNT (Konami) 
Steel Talons (Atari) 
Mechanized Attack (SNK) 
Relief Pitcher (Atari) 
Ball Crawl - 155’ x w 26’ x h10 
(Soft Play) 


FUNLAND) (208) 438- 3834 


fax: 708-438-5254 


=== SPACE AGE 
ELECTRONICS 


26524 Golden Valley Road Ste. 507 * Saugus, CA 91350 


1-800-822-0280 * (805) 252-4400 


Fax: 805-252-9380 


13” Color Monitor 

19” Color Monitor 

25” Color Monitor 

15AMP Power Supply 

Isolation Transformer 

Power Chassis : 

PE POI ORS ics iicvcisarkciewnanes OS snssdieutccenneian 2.95 
13” Monitor Bezel.................. ed coisas 220 
19” Monitor Bezel............s0000 PD scivevessesuniaiees 2.50 
25” MONIOF BEZEl .occcccccscscssses BO scvuacccuveaseusin’s 7.50 
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PCB Leg Spacer Sets $11.00 

A” SOCARETS civeivacsinoncimaveinns 4.25 

Speaker Covers .......cccecsseeeeees 1.00 

8-Line Harness 

Lighted Push Buttone............ CES LS i a ee 1.99 
AC Toggle Switch...............00. 5 en lsto 
LOS: FLOSS vic inavavessendacncetceeusins 2D wiawivecesniaaintis 3.50 
LG CONS riciosicsiienremccciciscixe 3.50 

Fuse Holder w/Cover............. 1.19 


RePlay Magazine 


NEw CIRCUIT BOARD =. sBuy 


& SALES e SELL 
USED 335 Hill Ave. ¢ Nashville, TN 37210 e TRADE 


CALL: 1-800-535-8981 ¢ TOLL FREE 


Phone: (615)256-7748 « FAX: 615-256-7523 
8:00 to 5:00 Monday thru Friday (C.S.T.) 


CALL ABOUT OUR FREE DELIVERY! 
= THIS MONTHS SPECIALS!!! 


New Lucky 8 Lines | | NEW 19” SMS DRAW 80 | | BOOST your profits 
w/HSV-300 w/HSV-300 with all NEW 8-Line 
1-3.......$1, 135.00 $1,950.00 Single 
4-6......51,050.00 Progressive 
7 and Up.........$995.00 NEW 8 LINES Units 


CALL CALL CALL with HSV-300 Call for Prices!! 


+ Ticket Dispenser 
SUPER MAX POKER 
Printers & Interface : ; 
nn A Ss ilabl S1 ,395.00 w/ticket dispenser 


(Win Points Kept Seperate) 


for most Programs = 
™ eet Fb ily and USED RIVIERA 


Cherry Master PCB...$139.00 Riviera Hi-Score POKERS 
Cherry Master Kit 215.00 $1,895.00 w/$1-$20 — $1,200 


UGE SF FOG a iiicitecsisscawssevaxcietinsianscancisinss 

Dual Happy Jackie Kits ............ccccssssssseesees 395 
RT TT INTL vsisriccaiceckdnssnesceranpacseuaesntieieerains 850 
PUTS TRIG ve susciccivceresnacioecticecsstaveesairesies 650 


PRS VY CLIC SF LING WAI soinsciinacsavcsancassonncevtiasaraasainisias starting from...$250 
USE0 LUCKY 6: LING BOATS sssisnscisscsecvinniccssessainvacivns starting from...125 
All NOW! TIGGER TONG eiscavesis cancerscsesnesviaendccs eenisinteinaainnatinnn 775 
Foxtronic iiilaplieon anil AFP viniieieucicivatestiinlicunciaueiaeteiemenaas 500 teGaceu end OE. ok 495 
LIGOG FOMIONIC FOts 6 tisccsinireniecienitiiniciiieeemaamaiinns 300 JOlly Line Kit ...cscccsssecccsscccssvecssveccssvecessecense 400 

cece ceccccccccccccccccucccccccccccuscccccccccsscouccsssscccusccs Dual 8-Lines/Poker Kit ..........cccccccccecoceseeee 425 


PPITTITITITITITTTTTTLTTiilririririiirriiiliirrrireiiireririiirirrri rite Ticket Dispenser EN STI OR NIE TE.” 
Sta gia iacaennads DineiiaenesbdecgscuANesaRsgninianpotadeuaeaieaiacueste All Poker Kits Available ................cccceceeceeees 


New & Used Pool Tables/Dynamo or Valley........ Isolation TranSfOrmMe’s...........:cccsseesseeeeeeeeeeeeees 

New Jukeboxes/All MAKES ...........ccccssseeeesseeeeeeeees Call | EMpty S-LiiG CARING i issccccnsssnncecssassnencnacsncnsnseone 250 
New & Used Pokers/All Makes...........cccsseceeeeeeeees Call | JCM Bill Acceptor $1-5-10-20 .......... ec eeeeeeeeee eee 295 
Full Line of Pool Table Supplies ................::sceseeees Call | Mars GL-5 DBA $1-5-10-20.........ceeeeeeeeeeeeeeeeeees 399 
KIGDO CON GOUNMIENS s, cnciccscssvinninscsareraranciomecians $650 | Mars VFM-4 DBA $1-5-10-20 ............ccceeeeeeeeeeeees 325 
Tommy Gate w/7’ EXxteNsSiOn ...........ccsceeseeseeeeeees 950 | Mars VFM-5 DBA $1-5-10-20 ............cccceeeeeeeeeeeees 340 


Mars VFM-4 w/stacker 400 ............:cccssecsseeeeeeeees 399 
Mars VFM-5 w/stacker 400 ...........:.cccsecseeeseeeeeees 440 
CBV $1-2-5-10-20-50-100 DBA...........:sssseceeeeeeees 299 
FI S00 S14 -10- 20 os sisecasaanesseveannenesaassensigninseaanive 189 
Tekbilt DBV-35/$1-5-10-20..........cssecccssseeeeseeeeeeees 299 
PLUCIS PONG viiinsicanncsshasicnaiencnaaighdvenscentenntenes 25.00 
LICK PAINS SS sntinecomeosmanennnaniene 38.00 
LAC SUTIN SU vssicevaccasscsvenvicasrasearmivenenis 24.00 
Ar SATII S Seasnnsacevasuveamtentzivnisbencnesenieubsaeeieneis 4.00 


19" Sharp MONItOr .......cscsesecsncccscnssccsesssensess 195 
Wee ELLY OOO isiciisiriccionarcnnsmvamnnnnin 205 
19" Wells-Gardiner Monitor ...........ccccecceceeceseeceeeees 235 
13" Wells-Gardiner Monitor ...........cccccescsceseecececeees 225 
Coin Mechs & Channel ...........cccecesceceseeceeereseesers 11.95 
FPOWE! SUDNCS siiikitiscsintatimnsnanvemonniiieamins 32.95 
150 W Computer Power Supply ............::cssccee 44.00 
EAE DT Oo srs cncacsecneaabuisnabencessvemmidvereasenutanbiniamntin 6.50 
AS LG Pater Scientia 5.00 


Phone: (615)256-7748 ¢ FAX: 615-256-7523 
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Drew M1A ee 
Change Machine pac = i ace 


e 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount’ Bracket Included 


Valid For One Year 
From Date of Purchase 
This Debit VendaCard stores player cash value 


e Low Goins Sensors "Credits" and winning redemption "Points". 


Credits can be revalued by inserting additional 
¢ Battery Back-up _ MSN cash. Points can be redeemed for prizes. 


«Floor Stand a = VendaCard is a registered Trademark of *{p Dryden, NY USA 
(Optional) 


e Bil-Gounter 
(Optional) 


Want to solve the ticket eater or scale counting and 
receipt headache? The answer is issue Player Credit 
VendaCards. Ticket points are encoded on the card’s 
magnetic strip. Customers come back time and time 
again to increase their points to redeem prizes. 


MOVSDIOO 


120 Southwest Drive » Spartanburg, SC 29301 Rent $65/mo. Contact David Swan, XCP Inc. 
(803) 574-0162 « Fax (803) 574+7680 Amusement & Gaming Division, 708-752-4153 


SAVE 65%! Call IMMEDIATELY for best selection! 


eria a a 
COMPLETE GAMES best RaPiry NOW Lest RaPtay NOW 
Last RePlay NOW Sa CONIEEL dscucsiweuss FB ooo ceccceees 50 
Price Only | King Arthur’s Court ..600.......... 250 | Superman ..........0... 2 ae 75 
| \ oo) ee  cuitat $50 | Magic Sword........... 226 oes. 100 | Task Force Harrier.....76 0... 50 
A BOO oo. 100 | MechanizedAttack ..600.......... 400 | Time Soldiers ............ BG sssscsissiiens $50 
Arch Rivals ............- BOO .....0050. 100 | Mutant Fighter......... OS snsistines 150 | Twin Eagle ............. = oe 75 
B Rap Boy ........0.. BAG siccicsoaes 100 | Ninja Gaiden.............. = ee 50 | Willow uu... eee cls: 100 
Back to the Future...#26 .......... 725 Sieh Bee eapieneds ee ssceubien _ WWE Superstars ......AB wccccseeees 50 
BBC) CNIISS i scsstrnicexs 200 .......... 100 BYUNOICE O «2. eeee IID cree eeeeeees 

Bottom of the Ninth .4+$6@ ............ 75 | Pole Position........... B26 oes. 325 BOARDS ONLY 
Buck Rogers ........0005 - | 50 | Pop-a-Shot............. B08 .......... 260 | 'B Rad BOY siccssnsass GAZ ........ $100 
Chase H.Q. ............. 2o5. 725 | Punk Shot............... G25 oo... 350 | Captain Commando4s9 ............ 15 
CHORIN siicssssnnnonates 200 0... cee 100 | Rastan Saga ............. BS vi ccqranaiage 50 | Combatribes ........... 460 oo 75 
COPMIA oososincvesccvccscesaves 2 50 | Rim Rockin’............. 426 oe. 75 | Crime Fighters......... 460 oo. 75 
Crackdown ......cccccceee / ee BO. PFO OCU sccetrrscscanans 400 00... Db it PI cersereensanzee F446 oes. 110 
Final Fight................ B26 ccxscsees BOO" | SHINGO ..icswncssvvsnsionwaes 468 oo... 75 | Pole Position ........... 408 0. 50 
Gang WarS..........06005 PO csccdeaiions 50 | Sky Soldier... PD visexvucvens 50 | SIMPSONS scicsiscavecenee BOG oo... 195 
Gladiator ...............0... > | PO) 1 Sa SY oc csiensaaucannanekia FB occ. 75 | Spiderman .............. 208 oo. 125 
Golden Axe .........06.. 460 ......... 200 | Spiderman (kit)........ 600 .......... <hr BOO oo. 100 
Guerrilla War ........... FOG. cacevceses 75 | Street Fighter ........ 4400 000... SOO | Total Carnage ......... 600 .......... 300 
Gun Force .........c.c0e- BO 150 | Street Smart.......0..0... 60 oo. SOQ | Vendetta ................. oe 100 


GAMES ARE LOCATED ACROSS THE U.S. - CALL TODAY FOR GAMES IN YOUR AREA! 


General Amusement Corporation 
23801 Calabasas Rd., Ste. 1020 * Calabasas, CA 91302 
1-800-423-4669 . Fax: 818-222-5620 
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The "SILENT PARTNER" 


COMPUTER PROGRAMS 


pew! 


= INCOME FORECASTING PROGRAMS! 
ECD INVENTORY PROGRAMS! 


=REDEMPTION PROGRAMS! 


THESE PROGRAMS ARE AVAILABLE BOTH AS “STAND ALONE” 
(will run by themselves) OR FOR USE IN CONJUNCTION WITH 


THE SILENT PARNTER! 


CD INVENTORY 


e Allows you to keep track of your disks’ 
inventory. For each disk you can record: 
— ID (Up to 10 characters so that UPC code can be used), 
— 2 different (primary & secondary) titles, artists, and types 
(any 2 character combination, total more than 500 combinations), 
— Purchase date, price, and vendor, 
— Placement information (machine |D/slot, or location and 
installation date), 
— Resale information, 
— Titles for up to 30 tracks (optional). 


e Since you will have multiple disks with the 
same ID, the program allows you to enter 
disk-specific information (title, artist, type, 
songs) for 1 disk, and then automatically 
copies this information for all other disks 
with the same ID. 


¢ You can list inventory in any of the 
following combinations: 
— All disks on the route 
— All disks on the warehouse 
— Disks for resale on the route 
— Disks for resale in the warehouse 
— Search by type 
— Search by artist 
— Plus many other combinations! 


¢ You can list all disks currently in a location. 


e You can list the history of previous disks in 
any location, or identify a disk and check if 
it ever was in a location. 


e You can get complete report for the disks 
disposed (disk ID, disposal date and com- 
ment) in any time period. 


CALL.OR WRITE FOR MORE 


REDEMPTION 
MANAGER 


e Inventory Control 

The program provides you with complete inventory control. 
You can enter almost unlimited number of redemption and crane 
items, and the program will keep track of their description, current 
quantity and unit cost, location in the warehouse, ticket value, last 
reconciliation, date and quantity, etc. 

The program allows you to follow natural product cycle: re- 
cord purchases to the central warehouse, transfers back and forth 
between central warehouse and location warehouses, and adjust- 
ments. Tickets vended out of machines are treated just as another 
inventory item. So, you can establish (and change) your cost of a 
single ticket, and record transfers of tickets to and from locations. 

The program can print complete real-time inventory listings 
for all or any one of the warehouses, all or only some items. At the 
same time the program can generate complete audit trail by list- 
ing appropriate transactions (purchases, transfers, etc.) for any 
time period. This audit trail can be used not only for inventory verifi- 
cation, but also for day-to-day management. 

One of the most important problems in redemptiom manage- 
ment is accounting for the depletion of the inventory. The pro- 
gram helps here too. It performs reconciliation of the inventory in 
central warehouse or any of the location warehouses. 


e Performance Tracking 
Location Performance Evaluation. The program allows you to 
evaluate performance of any location in any time period. 
The program allows you to evaluate performance of one 
machine or whole groups of machines. 


¢ Bank Account Feature 

The program allows you to accumulate tickets for your cus- 
tomers, record deposits and withdrawals, print customer state- 
ments, and customer's status report. 


INFORMATION: 


The "SILENT PARTNER", INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 ¢ Fax: 217-793-1842 
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@ ANIMATRONIC 
~ ENTERTAINMENT 


e Big, Lively, Fun Critters! 


Great Music, Great Business! 
oO Single or MileChapat ter Shows 


& SALLY » 


CORPORATION 
803 Price St. Jacksonville, FL 32204 (904) 353-5051 


0000.00.00 .e0 


We treat operators in unique ways. 


Perfect 360... introduces our 
New Spill-Resistant 
Pushbutton 


Call 1-800-230-P360 


360. 


YOYSTICK 
CONTROL 


for Order 
Information 


With commitment, trust, and reliability. 


e Great WesternTrading Post 


480 Shelley St.,Suite E 


(800) 466-2424 (503) 726-1813 
FAX (503) 726-7413 


SIMPSONS 
STAR TREK 
SURFIN SAFARI 
TAXI 
TERMINATOR 2 
THE GAME SHOW 
| TIME MACHINE 
TWILIGHT ZONE 
TRANSPORTER 


SG ELLA! EOUS 
QUIPMENT 


CLOWN ROLL DOWN $1495 
QUICK SHOT BASKET BALL $449: 


COMPLETE VIBEC 
Ww s sede + om hed ins tot 


SKY ADVENTURE .. $299 
Capt. Amer “Dedicated” 4pir $1099. 
WHEEi, OF FORTUNE $325 
SPEED BUGGY $395 
PIT-FEGHTER $699. 
720 $449 
GALLOP: $299 
SLICK SHOOT "VIBEO POOL" $649 
ROLLERGAMES 1 ~ $699 
AMERIDARTS $399 


PINDALLS 
CACTUS JACK 
CHECK POINT 
CYCLONE 
DR. DUDE 
GILLIGAN'S ISLAND 
JOKERZ 
JUDGE DREDD 
OPERATION THUNDER 
POPEYE 
PINBOT 


$1195 
$1395 

$849 

$899 
$1699 

$699 
$3095 
$1495 
$2895 
$1295 


NEO GEO 4 SLOT 
AEROFIGHTER 

ARCH RIVALS | 
CADILLACS AND DINOSAURS $329 
MORTAL KOMBAT 2... $CALL 
RIM ROCKIN B BALL “s, $199 
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Baramteed: We are committed to your 
Springfield, OR 97477 100 

— No Soactans, 7 Day Return Policy 
Try it and like it, or send it back. 


“BAD DUDES $55 
TMNT. 2 $99 
CARTAIN:AMERICA 


CAME P.0.3.'S a 


COWBOYS OF MOO MESA™::.$479 TT Wort D RALLY 


May 1994 


CALL NOW 
TO GET THEBES]; 
PARALLEL BOARDS 
AND KITS! 


satisfaction! 30 Day Warranty. No hassle, 


GALAMEDES 

GUNFORCE 

HEATED BARREL 

RUN AND GUN 

MIDNIGHT RESISTANCE 

MORTAL COMBAT 1 

RAIDEN 2 FULL FACT. KITS 

SMASH TV 

STREET FIGHTER 1 

STREET FIGHTER 2 

STREET FIGHTER C. ED $349: 
SUPER ST. FIGHT. TURBO $CALL 
SUNSET RIDERS $449 
WRESTLEFEST $79 
X MEN $429 


WIND JAMMERS 
WORLD HEROES 2, 
SAMURAI SHODOWN, 
SPINMASTER. 

FATAL FURY SPECIAL 
FATAL FURY 2, ART OF 
.. FIGHTING 2, FOOTBALL 
FRENZY, and ALL THE 
NEWEST SOFTWARE! 
-NEO GEQ1 SLOT- WITH 
YOUR CHOICE OF CAR- 
TRIDGE'! SPECIAL PRICE! 


$39 SPECIALS: 
BURNING FIGHT, CROSSED: 
SWORDS, CYBERLIP,.FATAL 
FURY, KING OF MONSTERS, 
MUTATION NATION; :NINJA COM- 


R TYPE 2°: 

SUPER RODGE BALL 
POWER INSTINCT 
MYSTIC WARRIOR 
TANK FORCE. 

NBA JAM > 

IN THE HUNT 


Call Today for me Best 
Price and Selection! 


RePlay Magazine 


Eazgltie-Wing 


W-7 Skill Chance »* W-8 Bonus Chance 
W-10 Lucky Gold »* W-11 Lucky Star 
W-15 Lucky Bell »* Lucky Girl * Lucky Bingo 
Lucky 75 »* Bingo Quartet »* Royal Bingo 


VWYe 120 Southwest Drive + Spartanburg, SC 29301 faamey 
Phone (803) 574-0162 « Fax (803) 574-7680 


Paciric Viveo Gn MING 


12941 Ramona Blvd., Suite E ¢ Irwindale, CA 91706 


Phone: (818) 960-1789 ¢ Fax: 818-960-5774 


NEO-GEO 1 & 2 SLOT COMPLETE 25” 
SUPER SIDE KICK II 
WORLD HEROES I JET SYSTEM CABINETS 
MORTAL KOMBAT, NBA JAM WITH SLIDING FRONT 
STREET FIGHTER II: C.E. CONTROL PANELS 


2 PAIRS 
FLUSH> FEVER (5 


25" Monitors 

2/”" Monitors 

25” Monitors Chassis 109.00 ea. - 99.00/5 
2/" Monitors Chassis SPECIAL ONLY 80.00 ea.! 
TO PO WEE UO iccsiscacanesssosccarsveunnnsenxcarsiiapelradrerniieentenieciuntuaslaseaieanasAnaeaediaiereuidents 24.00 ea. - 22.00/24 
EE AEAE GCNOR CNET i pinchenvess pseu reptsicep sitar Aileen et eis ievg lov Sales sieeve adage aliodanpbtngcaieiec 85.00 ea. - 80.00/5 
Pe MENNTONE TRS 5a cnc coetca bu nesses vaso etinat eee etalon ese Ped uaa cn acon lees estaba tiesto 9.00 ea. - 6.99/10 
Nees ntars tg tan station tate eid panna ein eaten bceas aah tea ertaled alent neat abanighcailabneetcamaeesindadanieeoe 9.00 ea. - 7.99/10 
Be TES RG Gr WO i das sncsieanccncsteseiooan inns ecanpensinadeaadannse sahara ues tha aici eo tainngs bie iasaveledeincane 10.00 ea. - 9.00/10 
Micro Switel lerninal CONnNeciGrs (BAG: OF THOU) seisisssucsiscsccdsocssaannnaiesennmidenocsincaviea vases saneesisewsinaas 40.00 ea. - 35.00/5 
BERTON 01011 ccna ts eshasacvrta en tucesdaeesscd waa eatey eaiealeaaeadtaaalateas aint easeRTapaaNe vera d pdauINadhfauatiedatialoddtearbetiniaudel 10.00 ea. - 9.00/10 
EE gle roy Sccteczsactys esau ececppstesan nae ieca meadieeeacea aT essa hs avaelaoateas heahotn entieod ad pda ana eae eaantaaeeeMiaad ini 8.00 ea. - 6.00/10 
We have NEW Black Overlays - 18” x 26" just 7.99/10 


DISCOUNTS ON LARGER VOLUMES! 
Call everyone else! Then call us last! WE SHIP 


(818) 960-1789 C.0.D.! 
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CDS JUKEBOX CONVERSION KITS 


RECYCLE YOUR 45 RECORD JUKEBOXES TO CD JUKEBOXES. 


The CDS Conversion Kit is universal (works with all coin-op phonos). 
E-Z installation - Four (4) simple connections: coin, DBV, reject and the amp. 
The CD changer operates on 120 volts A.C. The +5 D.C. volts for 
the CPU and control panel is built in. 

Only components you keep in the jukebox you re converting are the amp, 
speakers, lights, coin mech and DBV if available). 


CDS KIT INCLUDES: 


¢ JVC 50 Disc CD changer (19” x 12” x 12”) 
¢ Control panel (41/2” x 51/2”) with large (lite) 


select buttons and L.E.D. readouts 
¢ CPU board. (4” x7”) 
¢ Decals, wiring harnesses 
¢ Warranty 


° Installation & service manual 
OPTIONAL: 


Motorised title strip display (17”x 7”) 


FEATURES: 


¢ Programmable pricing 
¢ Bookeeping 

¢ Popularity meters 

¢ Special disc play 

¢ Auto disc learn 

¢ Diagnostics 

¢ User friendly 


MEXICAN INQUIRIES: ALLCOIN EQUIPMENT 
CDS Jukebox Kit Co., Inc. 


P.O. Box 747 ¢ Dresden, Tennessee 38225 
Telephone (901) 364-5140 ¢ Fax (901) 364-5654 


Break-Thru, Champ. Baseball, Choplifter, Chopper, 
Commando, Congo Bongo, Crazy Kong, Dig Dug, 
Double Dragon, Express Raider, Firetrap, Frogger, 


Ghosts 'N Goblins, Gyrus, Karate Champ, Kuri Kinton, 


Legion, Mania Challenge, Mat Mania, Ninja Gaiden, 


P.0.W., Pengo, Quarterback, Rad Action, Ring King, : 
Rush 'N Attack, Scramble, Side Arms, Space Position, = 
Super Basketball, Super Dodgeball, The Main Event, = 
Tiger Road, Time Soldiers, Tokio, Tuff Turf, Track 'N : 


Field, Victory Road, Vigilante, Wrestle Wars, 
Yie Ar Kung Fu, Zaxxon 


$75 
Alabaster, All Amer. Football, Altered Beasts, 
Bad Dudes, Dangar, Double Dragon II, E-Swat, 
Gate of Doom, Golden Axe, Gondomania, Heavy 
Barrel, Hyper Sports, Ikari 3, Ikari Warriors, 
Legendary Wings, Mikie, Terra Cresta, Tutankham 


$100 

88 Games, Air Buster, Arch Rivals, Attax, Battle 
Lane, China Gate, Combatribes, Crime City, DJ Boy, 
Gauntlet, Guerrilla War, Moonwalker, Mrs. Pac-Man 

(copy), Paladin, Pit Fighter, Pushman, Shadow 

Fighters, Sly Spy, Street Smart, Super Mario Bros. 
TMNT, Thunder Fox, Top Secret, Two Crude, 
Vindicators, WWF Superstars 


OCALLT 1 800- GAME KITS 


SSHSSSHSSSSSSSSSHSSHSSSHSSHSSHSSHSSSESSSHSSSHSSSSSSSSSHSSSSSSHSSSSSOSSSSSSSSSSSSSSSHESSSESESSSSSSSSSESSESSGCBSRSR8E8S 8080808 


| wiadl Arknow, Cobra Command, Desert Assault, 


Final Fight, Growl, M.V.P., Pyros, R-Type 2, 
Street Fighter Il, WrestleFest 


$200 
Ameri Darts, Bloxeed, Dangerous Dungeons, 
Dark Tower, Dragon Breed, Hammerin’ Harry, 
PlayChoice 10, Revenge of Doh, Simpsons, 
Spiderman, Tail To Nose, Thunder Strike, 
Vendetta, Violence Fight 


250 
Hatris, Out Zone, Pipe Dream, Strider, 
S.F. Champion, Strike Force, 
Tank Force, Thunder Jaws 


NORE... 
> CAPTAIN COMMANDO..............cccccseeseseseeeesees $300 
BON oddest nactcbiteduslestonin deetaewbiaseaii 375 
MERON ELIE AIO rt ssn. ecards eg Madde nieceu hinds 300 
= WNIGHTS OF THE-ROUND scvisssiscsssonaceressaxsnermenns 400 
BROMO SSO SIE cecciiae vssviivcnntsvadsnascaccvenducnl 445 
* NEO-GEO Double Slot... 645 
©. MORTAL ROMBAD  <i:cccincssewintincnncsscinumosonaneontas Call 
SBA AM ivssisieaniraiacesnnavensnmenwatolerenenantenanl Call 
SUPER STREET FIGHTER U..cssisscasssossssrsenvssvanses Call 
MOEUURL KORAING Ul sicrennsisicicesoeaveovenevevecseurtess Call 
@:. HAPONGSE llipsast tcc wehbe hoestdda id dcalanenbieneneaceeed Call 


THE GAME ROOM 


Call for complete product list 
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(714) 999-0700 


May 1994 


ARCADE CLOSING! 
40 Skee Balls with T/D 
(Cheap, plus can deliver) 

1-800-647-5060 


ask for Spike Gannon 


8-LINE / POKER 
BOARDS 
1-800-966-9873 


FOR SALE: 


Pit Boss Superstar 
Countertop...$650 
Lady Golf Countertop... .$200 


HARRY’S VENDING CO. 
(310) 541-6744 
(310) 373-3897 


THIS MONTH 


STREET FIGHTER II 
TMNT (in time) 

MAGIC SWORD 

MERCS 

PUNK SHOT 

CAPTAIN COMMANDO 
VENDETTA 
ARLINGTON HORSE R. 
HIGH IMPACT 

SUPER OFF ROAD 
AMERICAN HORSE SH. 
WRESTLEFEST 

PIT FIGHTER 

MS. PACMAN 


C&P DISTRIBUTING 
TEL: 219-256-1138 
: 
== 


Q2EUBRPOR AY 


FAX: 219-2$6-1144 


VS 
ae 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 


e Parts m4 
e Factory , © 
Service 


Made In The U.S.A. 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


RePlay Magazine 


COMPETITIVE VIDEO GAME PARTS 


Video Chassis 

** Black Matrix tube 

** High resolution chassis 

** 90-260 V Free voltage 

** Built-in switching power 
Insulation transformer is 
not needed. 


Switching power supply 


** Overload protection 
compatibility 

** Short circuit protection 

** Built-in EMI line filter 

** High efficiency, low cost, 
high quality 

** Built-in digital 


EAGO COMPANY LTD 


5F, NO. 120, SEC. 2, AN-HO RD. TAIPEI, TAIWAN, R.O.C. 
TEL: 886-2-7368785-6 FAX: 886-2-7331005 
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SLOT MACHINES 
EAS), 


Now Available... 


Skill Stop 
Slot Machines 


(where legal) 


ONE-PERSON POOL TABLE LIFT 


** For Arcades and Fun Centers ** 
** Set up for Tokens or Ticket Dispenser ** 


Call for More Information and Pricing 
CONVENIENTLY STORES UNDER TABLE 


¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 


¢ UPS Shipping Weight 56 pounds 
Order Yours Today! R & J SLOTS 
ee SS (—) PTEG HH 249 Blue Ridge Dr. * Orange, VA 22960 


Made in the USA (703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our Slots 


IS f 8025 Silverton Avenue © San Diego, CA 92126-6383 


piace Office: 619/536-9434 * Fax: 619-536-8133 
SALES (3 WE SHIP ANYWHERE ¢ SE HABLA ESPANOL 


a division of BROG inc. 


BOARD wkKIT Mortal Kombat Super Street Fighter II Street Fighter Il 


Mortal Kombat II Captain America SUSE PIANIST WC. B vccsnvereeccvenvenenevenuns 425 
World Rally Kit Knights of the Round 


PC BOARD Raiden ll.....: Golden Axe II 


Violent Storm Blood Family : 
ONLY Slam Master Dungeons & Dragons Martial Champion 
Fighter's History Time Killers 
Warriors of Fate 
Power Instinct 


NEO-GEO Art of Fighting | 
CA R Samurai Showdown 
TRIDGES Neo Geo 1-Slot 


VID Ridge Racer Neo Geo 1-Slot Raiden Il 
Full Court Frenzy II Neo Geo 2-Slot Street Fighter II 
GAM. ES Lethal Enforcer Neo Geo 6-Slot (ded.) Street Fighter Il: C.E........cccscscsscsssseseeess 795 
Mortal Kombat NFL Hard Yardage 1225.5. (6h ee ee 250 
NBA Jam Punishers World Rally 


AR Joysticks (Happ new) $11.95 Joysticks (used) 
EB IS Buttons w/switch (Happ NeW)..........00.ccccecccsecssecssecssccssccsseesseens 1.95 Buttons (used) 


NEW GAMES ‘%e Games 


Neo Geo Tapes 
Redemption Pieces 
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US 


7 
Houston, TX 


Indianapolis, IN 
Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Amusement 


Auction SZ, 


ds 


rr en en ee nnn ee nnn nnn 


Visit Us At Our Booth 


bowen nnn www nnn 


“Games At 
Auction In 


14 21 


Chicago, IL Area Columbus, OH 
Ft. Bend County Fairgrounds, Bldg. ‘C Hwy 36 ST. CHARLES, ILLINOIS Rhodes Building, Ohio State Fairgrounds 
9/10 mile south of Hwy 59 (Rosenberg) Kane County Fairgrounds 17th Street & Clair Avenue 
Cellular: 713-824-7626 525 S. Randal Rd. Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 Between Route 38 and Route 64 Reorder Tone Dial: 502-551-1866 
Cellular: 312-550-7626 
Reorder Tone Dial: 502-551-1866 


ratatatatatatatatetaatstatatatetstatstatetsetstatctatet tah tt 8 t 8e 8 88 8S 8 eS Oe #66 6 eS eee eee ew ee ene eee ee eee eee eet ee tLe tLe tte Hee See een eSee St SeeeETe eee aeY 


a “AIL Auctions me 
Begin At 10:00 a.m. == 


oe OH 22 thru 24 eo Local Time ~..< 
Rhodes Building, Oo Sate Fairgrounds AMOA Expo’94 | ~“_~ ee a ee ks ; 
era ptr San Antonio, TX : il ‘ 
Reorder Tone Dial: 502-551-1866 , Not An Auction . 


wenencacescecowesoccccoscoeccececccoed fi 


ee Se rr eee 8 ae 
Indianapolis, IN Chicago, IL Area Tampa, FL 
0) t b Our Land Pavilion ST. CHARLES, ILLINOIS aot State en ? 
Indiana State ounds { i Special Events Buildi ighway 301 off 1-4. 
Cc 0 er Cellular: 317 4327626 ican Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 e Not An Auction e ‘| Between Route 38 and Route 64 Reorder Tone Dial: 502-551-1866 
ee ‘| Cellular: 312-550-7626 
s Visit Us At Our Booth |) Reorder Tone Dia 502-551-1866 
SRA oceans aeeeaeteaeaeanaeneaeaeaeaeaeamaeneaeaeseansennaeeveeansnneneneeanannnaeaemaesnanaeaemannnaesemsenenenesnsncenesessenegeaesenecenensnsenegegessesenenegeesesenenentesesenepessesenenegensenenepsetesenegepeetenenenegsetenenegsetenenenssnenenenessecenenesensenegessesegegegessesnoeassseneoegessnseseseaesseseseoeasgsmsesnoeoegesesnneonoensssmsnneceneaegsete 


| e Not An Auction e | 
__Visit Us At Our Booth | 
10 
Indianapolis, IN 
Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 


III PIII III III I III III II III III ala 
atateteratelere e #1e ses #ss'8 # s'e HOR BUA Te HT HTATATHT# ETH #'H™HTH AT A A A"e"e 6'e's "e's # A's e's SH # Hoss A's "A"e # e'#™ pres ATeTA # #'e'e'# e™HOH RTH ATATATATATAT#T#T#TH™HSBTHCHCBCS HCHCH™#CN|#O#CNOHCHC#C#™#CHC#CRCSON S™#™#™#™SCHCSCA™STS™#C® 
wists "e'e"enelstetersteisieislsipis #isisssibes ls sis sis l# isis steels ls his sis e's sls"s "sls sissies is ls sisls sis s sieislslelslsisislslsisls isles lsleislsl#lslslelslsls sis lslslelsls sls ls leis ls sls sos lee sles isis sls sles ss sles ee sls els eo! 


For further information contact: 


Auctioneer: Bill Hughes, P.O. Box 4819 
Louisville, KY 40204 - 502-451-1263 

Licensed by Div. of Licensing, Ohio Department of 
Commerce and bonded in favor of State of Ohio, 
OH/IA4065, OH/AC2208; in Florida, FL/AU882; 
in Kentucky, KY/P1597; in Indiana, IN 
AU08700280; in Georgia, 2270; 

in California, A-2586; and in Texas, TX10171. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-333-9939 


Indianapolis, IN 
Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


OOOOOOOOOOOOOOOOOS 
eeeenstatatctetatatetetetetetetctete! 
caletete ates ete eee es ee ete 


Oct. 29 
Columbus, OH 
Rhodes Bu Ohio State Fairgrounds 
17th Street & Clair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 


bucddsntnonciesecananeosiacnbsaeetcnseussanatacmuisnad EIt 


tote 
KKK KOKI M HMMM MN IIH M NH HHH HH HH WH HHH HHH HHH HHH HHA HL 
nrecerecetatecacecereretececetetetecscstatstecatetsteretecatererscecsterscerecataterstscatetsterstelstetstetsts"ate’etstata'stersls's's"stata'e's'evatsla's'evetersterslsisrerstsratetsratststa's'erststata"alslsteratets'e"etctsts 


iatetatetetatetelatetaterstatalelete"atetatatatels'eteletelelelelelelslers eleseselecesesssee#ssse™Sres#l#s#s#cs™#™#CB™SCNS#CHCH|S™SCBC#OHOBOROS HOO ™R BOER. 
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Auction Information 


* No cigarettes or candy machines 
older than two years. 

¢ Phone numbers listed for 
auctions are for Friday and 


¢ To consign games for sale: 
bring to the auction site on the 
Friday before the auction 
Between 9 am and 9 pm. 


e All auctions begin at 10 am local time. Saturday only. 
e Inspection: day of sale 9-10 am. ¢ Contact USAA for special 
¢ Removal of all equipment by hotel rates. 


midnight day of sale. 
Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 

4% Buyers Premium 

4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current 
copy of your Sales & Use Tax Permit. 


High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distrioutor of Mars Dollar-Bill Acceptors 


Mars Electronics International Mars Electronics International 


GL5 Series Bill Acceptors § VFM5S Bill Acceptors 


> Heightened Security > Programmable 
> Superior Performance > Lighted Bezel 
> Fast Bill Transport P Built-in Diagnostics 


Kevin Sharp 1-800-624-3779 


ENTERPRISES, INC slits 
264 River Rock Bivd., Suite B, Murfreesboro, TN 37129 Fax: (615) 895-9184 
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1-800-6- te 


Murfreesboro, TN 


/ ~-\s : wT 7 "Lucky Bank" 
ww ~ Roulette Bank Bonus Game 
S Double-Up Bonus Poker Feature 


\ ~~S 3 Types Of Double-Up Games 


~COM PLETE GAMES 
CALL FOR 


FREE 
DELIVERY 


QUANTITY 
DISCOUNTS 


Kevin Sharp Enterprises, Inc. 1-800-624-3779 
264 River Rock Blvd., Suite B (615) 895-9099 
Murfreesboro, IN 37129 FAX: (615) 895-9184 
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LUCKY EGGS = GOOD MONEY! 


® Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 


— Like New! 


@ Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


TOLL FREE 
800-344-7467 
FAX (417) 358-1849 


INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


2605 Grand Ave. * Carthage, MO 64836 


TABLE TOP PAY PHONES 


$199 Local & long distance 
Long distance and 1-plus dialing 
as low as .14 cpm 


RESELL AND EARN 
COMMISSIONS 


COAST-TO-COAST 
1-813-643-5989 


THE GAME DOC 


8000 WHEATLAND AVE. B ¢ SUN VALLEY, CA 91352 


Air Busters (H-2-Bd./Marq,)........cccccceee $100 
Arch Rivals (H-2-Bd./MarQ.) ..........ccccccceeeeees 50 
PLAC TH2- BO SIMONE, cj susvinssssiaseronsnves seesvnsinnes 85 
Bionic Commando (H-1-Bd./Marq.).............. 100 
Black Tiger (H-1-Bd./Marg,) ..........ccecceeeseees {9 
Blazeon (H-2-New Kit) 

Cabal (H-2-Bd./MarQ.) .......:cccscccssecessesesseeeees 45 
Cadash (H-2-Bd./Marg.)........ccccccceesseceseeees 100 
Caliber .50 (H-2-Bd./Marq.) .........cccceceseeeeeees 50 
Capcom Bowl (V-1-Kit) 

Champion Wrestler (H-2-Bd./Marq,) .............. 85 
Combatribes (H-2/3-Bd.Marq.) .........cccceceeeee 45 
Crowns Golf (H-Bd) 

DJ Boy (H-2-BC/ MAIO.) wissvnesssnsscersavesisedesens 100 
Double Dragon Il (H-2-Bd./Marq.) ............068. 80 
Fighter's History (H-2-Kit) 

Final Fight (H-2-Bd./Marq.) ...........ccccccceeee 145 
Final Starforce (V-2-Bd./MarQ.)............006008 195 
Ghosts 'N Goblins (H-1-Bd./Marq.) ............06. 75 
Gold Medalist (H-2/4-Kit) 

Gondomania (V-2-Bd./MarQ,) ..........ccccceeee 65 
Guerrilla Wars (V-2-Bd./Marq.) ...........00:cc00 100 
Heavy Barrel (V-2-Bd./Marg,) .......cccccceceeeeees 40 
High Impact (H-2/4-Bd./Marq,) ...........cccee 150 
Ikari Warrior (V-2-Bd./Marq,) .........cccccceceeeees 40 
In The Hunt (H-2-New Kit) 

Kid Niki (H-1-Bd./Marq,)........:cccccseeeseeereeeee 45 
Knight of Round (H-2-Bd./Marq,) ..............08. 245 
Lady Bug (V-1-Bd./Marq,) ..........c:cceeseeesseeees 50 
Megaforce (Bd./Marq) 

Mercs (V-3-Bd./Mard,).........cccccscssscssseeees 145 


Mortal Kombat (H-2-Kit) 

NT. DOO (= TB J IAI) sexiscvensienencconiarmanaies 50 
Mutant Fighter (H-2-Bd./Marq.) ..............06. 100 
Nastar Warrior (H-2-Kit) 

NBA Jam (H-4-Kit) 

Neo Geo 1-Slot (H-2-Kit) 

Power Instinct (H-2-New Kit) 

POS TBO SIMON sisinsitacessvecsicnuscqunciimrienss 60 
Raiden II (V-2-Kit) 

Search & Rescue (V-2-Bd./Marq.)..........:c08 85 
Shadow Force (H-2-Kit) 

Silkworm (H-2-Bd./Mard,) ......cccccccecseeeeeseseees 60 
SHV FOR (V> 1 BO SIAC) cinesscias esctsiantairncensnioenen 50 
Slam Master (H-4-Kit) 

Smash T.V. (H-2-Bd./Mard.).......cccccceeseenee. 95 
Solar Warriors (H- 1-Kit) 

Street Fighter (H-2-Bd./Marq.).........cccccceee. 125 
Street Fighter Il (H-2-Kit) 

Street Fighter ll: C.E. (H-2-Kit) 

Sunset Riders (H-4-Kit) 

Super Street Fighter (H-2-Kit) 

Survival Arts (H-2-Kit) 

Task Force Harrier (V-2-Kit) 

Teenage Ninja Turtles (H-4-Bd./Marq.)........... 90 
Terra Cresta (V-1-Bd./Marq.).....ccccccceseeeseee. 50 
Tiger Heli (V-1-Bd./Marg,) .........cccccccseseenseees 60 
Time Killers (H-2-Kit) 

TOK CH= TB AMANO cocsacniconsinesnavesvaivonnenss 125 


Twin Eagle (V-2-Bd./Marg,) .........::cceseeeeeeees 95 
Vigharite: (r= 1-B G7 MANOS ciisiccssacascaccnssionsaasaves 50 
Violence Fight (H-2-Bd./Marg.) .........cccccceee 90 
World Series (H-2-Bd./Marq.) ........ccccceceeees 100 
Wrestle Wars (V-2-Bd./Marq.) .......cccccceceeeeeee. 85 
WWF Superstars (H-2-Bd./Marq.) .........:c0000e. 50 
WWF WrestleFest (H-2/3-Bd./Marq,) ..........006 85 


NEO GEO CARTRIDGES 
Crossed Swords (H-2-Cartridge) 


King of Monsters (H-2-Cartridge) 
Magician Lord (H-2-Cartridge) 
Samurai Shodown (H-2-Cartridge) 
Super Side Kicks 2 


The ULTIMATE 
VIDEO GAME ALARM 


Call for Info! 
CONVERSION SUPPLIES 


Dynamo Control Panels 

Jamma Harness 

Gloss Black Spray Paint ............... 1.95 
Splatter Spray Paint ............cccccceees 3.95 


(818) 504-0440 e (800) 766-3166 ¢ Fax: (818) 504-1153 
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MONDIAL INTERNATIONAL CORPORATION 
aS 661 Hillside Road, 2.0. Box 889 a= 


Pelham Manor, NY 10803 


TEL: (914)738-7411 ¢ FAX: 914-738-7521 
IN THE COIN-OP RACE, 


MONDIAL SETS THE PACE 


VISIT THE REDEMPTION WINNERS’ CIRCLE 


Wacky Gator - a classic! 
Hungy Hippo - kids love it! 
Dinoscore - great looks, big earnings! 


PINBALLS 
TO nccerctninpnnntinuhignonecsrnidenentiieunenmannass Call 
BSN I cscs isc essence eco eoseceSetivionsbaces Call 
SRE ENE TE csccspznesssnssnassln toner lone chntaseasaeoe $1,899 
Star Trek (Data East) ......ccccccsscecssssecssssecssssesssssescssvecssrsessssesenveees 1,499 
VIDEO SPECIALS 
Air Combat $/d (MeW) o...cccccccccccccsccssecsecssecorecsecssecsesseesseeseenseee $12,500 
WU TO OE sarcostecertsensrvenpniaeetsigiecnensescgaessisseosiantenes iene Call 


Home Run Hitter - a champion! 
Candy Crane - everybody wins! 
Killer T-Rex - scary and fun! 


KIT SPECIALS 
DUHIE SCIEN Lis ecnonieeaioedoa sates ouatisiaianernseras Call 
EIEIO Ess scssssyad secede tesa eccasintamesalahsdo cata chuttorn Stang eboicaios Call 
ECOVI G CANINN vy acsearle tev eszenssosenncsondelbanelecedes san esidedilanospbacsicva Call 
MACHU ROTI OT TE sss sccssssste cents seteonp ead hdedoeesertesnendneetuiecsie Call 
PU BIATORCOTS i ccexssescassancssstacssndsosgiasinisdanvsitimeacwanenronvin waeseabasanes Call 


For All Your Export Needs Contact: 
Fernando Galeb, Export Sales Manager 
Louie G. Rummenigge, Export Sales 
Jorge Allende, Export Sales 
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i ¢ HINGED CONTROL PANEL 


e EASY INSTALLATION. . .FITS MOST 1 OR 2 PLAYER CABINETS 


CONVERTS CABINETS TO 3 OR 4 PLAYER! I! 
ANE aK 


\| MODEL 22 MODEL 23 \| 
| e Pac-Man, Ms. Pac e Dynamo Cabinets | 
> ¢ e Super Pac-Man e Data East Cabinets *% 
| ° Double Dragon © Centipede | 
e Galaxian e Xevious 
* e Galaga e Track 'N Field x 
| e Tron ¢ Champ Baseball | 
> 4 e Berserk ¢ Dig Dug x 
¢ Scramble ONLY $1 6990 AND MORE! | 
* e Super Cobra 59 15 ' MODEL 24 ¥* 
| e Jungle Hunt $159 ea./5 or more! oo | 
AND MORE! e Williams 
* D¢ 


> ACTIONMATIC trp 


eet, P.O. Box 326 
oe Chatham, Ontario 
Mahe, ars N7M 5K4 

i. aoe 

i 

TALKING VENDOR ® 

Records in 3 languages 

7-English 5- French 5 - Spanish 

Vends 

1.3" Capsules or Large Gum 

1" Items 


Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 
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Your Source for ... 


1.3" Capsules 


(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


Rings in Holders 
Bulk or Assembled 

* Mixes 

* In-Capsule-ltems 

* Rings & Holders - Bulk & Assembled 


2.3" Round 
Clear Capsule 
Both Halves Same 


Small Empty Eggs 
6 Colours - Red, 
Blue, Green, Yellow, White, Gold 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 


COIN DOUBLER 
25¢ PER PLAY 


Solve the .50¢ per play only dilemma on new pinballs. 
Our new module allows you to set new Williams 
pinballs for 25¢ per play. 
in minutes to fool the computer into thinking two coins 
have been dropped. Module can easily be moved to 
another game. Comes with complete instructions 
and new score cards. $25. each, 5/$100. 


TWO-BIT SCORE 
4418 Pack Saddle Pass Austin, TX 78745 


512-447-8888 


Installs on your coin door 
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5-28-94 ¢ Pontiac, NMI 


ARCADE GAME SALES & SERVICE 
146 W. Huron 


(810) 335-3980 


* BC-3 x 
CONVERSION KIT 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


CONVERTS A BC-9 to BC-35 


e $5 Acceptance 

e Solid-state, self diagnosing 
computer 

e Installs.in minutes 


TO ORDER, CALL: 
(616) 245-8285 


SA-20 PROGRAMER 


TEL: 219-256-1138 
FAX: 219-256-1144 


—e  —”_O?008— 


PUBTIME DELUXE 
CRICKET DARTS 
$500 


Quantity Pricing Available! 
PREMIERS............$700 


AMUSEMENT 
DEVICES, INC. 


Menasha, WI 
Call Kurt or Rollie: 


(414) 722-1932 
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M& P AMUSEMENT 


658 West Market St. ¢ York, PA 17404 


(717) 848-1846 © FAX: 717-854-6801 
ASK FOR PHIL OR TERRY OR MIKE 


$100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA 


S Cl ALS: Game Show MOREE NORD sssctisince ve nctswicrsnanayonnansninniincsin gain $1695 
SUPER PE 3 Judge Dredd SEAN TUN sucasanccxcccoinasconsssusainiuatiresaitab ipso 395 
Jurassic Park 211d): 0 | RRO nee na HORROR DE ARG EE REAPING SADE Re, RAPS 1395 
nie eibies er) ‘“aucke $3500 Lethal Weapon PUN Iss vsssecnsees essadegsn hia uvesesoudrecvbencereseunezevetedne 395 
Big ChOiCE SiNgGle CrANE .........ssseerseeereeeen 795 | Millionaire Pole Position IN.....cccscsssecssessecsressecsessecsreasecareeneen 395 
fe Le 4495 FEIT GET aatanceratsnssidvcnansoaipieaden oe melaemoodansaeun 1395 
Coin Scan Coin Counter TTT Tee 495 Roadblaster Lisheclacandvds seuaGis cataparmubenuneredarseatoueeanunese 395 
F-15 (s/d) 9495 Police Force SF THAIN sscvsrveicdues dlveiretaeciee lceriede deus dveenenbacrsanvectonesy 395 
Sick: al ei a aa ae aati Pool Sharks SII Kv scasgasessnvisinassaincaitereesiosadesiousecmaoituinive 395 
PG CA ORIG vicvecvencesesdedvaiesincerauains 3750 Speed BUGQY.......ccccccscsccsesescesessssssesesesesveveseseeees 395 
2 VET EC: | ener 5995 i i pe inlnid (S/O) savnsninssnsnesinsasansesnoasnenennneaist 1 oe 
. . oller Games ETN cae cast nese ccaasaaseosiansedalishiin 
Flip-to-Win PTITITITI TIT 5995 Space Shuttle Super Off Road w/Trak Pak nas 750 
FOUP TPAC (S/G) ssssssissrsassssssisescsresearessaieves 4995 | Space Station Syste SOTA csssxecssavivercysvaseiavessevinevavnnsnseaniatontavanes 395 
CSRIANY FORCE TB) sscaccsscnsnsicnasenssncnscssvinss 4600 PORTIINSIOE GUNN soicnvncereseuotenansinsecsbiant tess 1995 
GP =i (sid) 4995 Terminator Pin VMI SIA O NGI i cvessiecciisisrenienssidsniaicanitarisavoivonl 1200 
cated eg a ut ee ee The Simpsons DRRIIGNINAGS TID ssissiscnssnesvncesiyiresisiosssiveniansonsiipisehiselseeaea 
Grayhound Triple Cran€..........csesseseesen 1995 | Truck Stop |, EEE NT 395 
Hoop Shot Basketball .................sscssees 1295 | Turtles Pin Te aizcan atau ia deadeaaanapnenenan 395 
JUMBO CLAME oqceesececqceceecececececcececececcccesese: 895 Twilight Zone UN. SQUAGIOM.....ssss:sssessssessssesssonsnessnnenneansaseeseet 395 
,; Whirlwind US MASI scat nnd tata ishinn nb onssisviiniins 395 
Knock Downs (like NE@W)............ceeeeeees 2500 RUST ERAAIL .csansisessdasssasivaes sstscsasoneossatapassoosscaes 305 
eed EMO —asivenssaicsensinveaasivivsavesnt 2595 | DEDICATED P.C. BOARDS | WW Superstars... cccccccccssseeensseennn 395 
Mortal Kombat | (dedicated game)........ 1695 
Moto Frenzy (S/d) 2-PI. .........sscssccssceses 4495 W/ USED ACCESSORIES: 
NBA Jarm (d€C.)..socsssstsssstsesntseentn Te A il eit as NEO-GEO CARTRIDGES: 
PODS COU sexiecisscincccaacnmvincositontaantes Call | Captain America Art Of Fighting .......ssccccsssssscccsssssssccssssssecessssssevsees $50 
Rad Mobile (S/d) ........s:sssesssessessseesseesses 5495 | Empire City Sil ven onsnnsepenresmr i ovnrncnoricensvndprnieceits . 
# ITN CD CNW: sececncesneeirnareueepacuteccstaaitincatnncosan eal elonG 
Rowe MC-25 Changer seeeeeitannnnnnnnnnnennes 1250 | Martial Champion ia 20 
g 
Rowe MC-35 Changer Kit: Transport, Quarterback DIU PAY det sicacacantissbcerenioehitnateccabimattaraties teamed din 15 
Harness, Power Supply, CPU.............05+. 595 | Rim Rockin’ B-Ball Samurai SHOGOWN ......cccccscescessessesseessecevesvesseeneen 195 
Skee Ball 10’ Model H 9195 simpsons SO PTIIOt A! sscpcedezacncmasnereucesicusaraneenenentiivinmnineinatons 20 
eceebee Totes eo ee Super Street Fighter BIEL a0 ccs cesessusunessnusnanesduneneactetecaveeasietaiesdigaaiveds 20 
Skee Ball 13° MOE! H ........-sssssseseesssssees 1795 | Team Quarterback WOH GI OAS sinesrisnniinrroctacireaisnceioninietterevdiannci 30 
Skee Ball Model H Green..............cee 995 | [ime Killers 
Sonic Blastman (like NeW)...............00 5250 
DOE! TAIONS (S/O) sesvssissvasseiscocssecanrsisnenns 3995 
Street Fighter Il: C.E. (Kit) .scsscssessesees 395 REDEMPTION EQUIPMENT 
Street Fighter Il Game ............cccssscssseessees 750 SPECI ALS: 
Street Fighter TUrb0 (Kit) .......sssssssssseesee 395 GOS AN xs ousescnssr ceva vavsbccivieninhiiseneoaie $2995 
PORIIATOE SAU avs sovsiciessnitanaccncacanecasctenvais 1995 Cracky Crab (lIK6 NEW) .....c.cccccsescseseseseseseeeeens 3750 
THAGMOF BIAS (S/O) ssvsises sitissessccvvenconcavsians 1200 aps it TTY WORE ssisonsccicniniennnsnsoonncsnans cae 
ss Bee RUAN cay ncetscesesedineuassssatunenssaiieravvunoneeananentd 
TAIT ZOMG Pi thioniccscrisiscreectonaie 2395 Hoop Shot Basketball ...........ccccccccescescsesseseseeeees 1295 
PWR NOI ia cscorsssscnsrnscruscsrawsicisshiivnseielntssissiooisis 2500 
PINBALLS: Sealentt New York, NeW YOFK .--sccccccsscccccscsssssssecevesssee 3500 
Addams Family ee Se ee $21 95 Championship Sprint Penny Falls (1 2-pl.) PASNUNUAM EVAL UT SRAEE AS SETITERTTSAL EV INU ARS 1595 
EOS POM PSN csisass cs biosetvourdvemesataigsusdetsbtubants 1295 
EL 551] SORE ee eC eae aeRO Bere) Ha) sai Eads ic siotensigsessesviceuastiive ap nisl pnb hi 1295 Wacky Gator (Like New!) 4750 
E/T i) 0) es 9, 1 6 nee or 995 } Clutch Hitter at erence a4 Vy 
2171 0010 al. |) nS aeeee eee oe ane ee ee 1595 | Cyberball 
CEC ROO NM Gixcnveckcichiuoin nme nnmmunamninmanies 1295 | Final Fight 
EU staeckan ohh tannadaisguasssiaasoecuaseaiensanapeniadcunumnnceaie 995 | Gate of Doom 
Creature From Black LagOOn ............c:cccceeeeeeees 1995 | Golden Axe i 
15 denial taconite 1350 | WANTED: 
sale ca edananabaianiadiaibiiabiidaiiseieieicas: = Hebi Champ Big Choice Triple Crane, Batting Cages Pacer, 
Eight Ball Champ ....c.scsssssssesssssssesnseenseeeneee495 Beast Buster, Carousel Chance, Merlin's Magic, 
Pt dors atidcacistarisetsislabhca aad denacasicmmarl 1350 | Indy Heat Majestic Bumper Cars, Outrunners (s/d), 
Fee aspiultaienniaiintieearaeananaenen 595 | Lightning Fighter Suzuki (S/d) w/Tower, Virtua Racing 
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J Southeast Game Brokers, Inc. 
5606 W. Crenshaw St., Tampa, Florida 33634 


800-329-GAME Fax 813-888-7452 


SPECIAL VERSION for MKIl and NBA Jam...$12.95 each 


THIS IS THE ORIGINAL. 
BEWARE OF CHEAP IMITATIONS THAT DON’T WORK!!! 
Nationally tested and proven to be the superior product 
of its kind on the market. 

e Simple and Quick to Install, Inexpensive, Attractive, And...Indestructible! 


(Same day shipping FOB: Tampa, Florida) 


100% Satisfaction or Your Money Will Be Refunded. 


VIDEO GAMES PINBALLS 


AERO FIGHTER 

CAPTAIN AMERICA 

FINAL FIGHT 

HARD DRIVIN’ (s/d) 

HIGH IMPACT (2-Dl..) ccccccsssscccccssssseeeccosse 

LETHAL ENFORCERS STREET FIGHTER II 
PIT FIGHTER STAR WARS 

POLE POSITION II 

ST. FIGHTER I 

ST. FIGHTER II: CHAMP. ED Turbo. .......1445 

STEEL GUNNER 

SUPER STREET FIGHTER I 

TERMINATOR II REDEMPTION 


BOARDS & HEADERS | ane neci 


(All Factory) 


MISCELLANEOUS 
ROWE BC-100 ($1.00 & $5.00) 
w/stand like new 


GIVE US A TRY. WE HAVE WHAT WE ADVERTISE AND 
CAN SHIP IMMEDIATELY. 


In our 14th year of business proudly serving the coin-operated 
amusement and vending industry. 


“If it takes a coin to play, we have it” 
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5-28-94 ¢ Pontiac, MI 
ARCADE GAME SALES & SERVICE 


146 W. Huron 
(810) 335-3980 


STREET FIGHTER II 
TMNT (in time) 

MAGIC SWORD 

MERCS 

PUNK SHOT 

CAPTAIN COMMANDO 
VENDETTA 
ARLINGTON HORSE R. 
HIGH IMPACT 

SUPER OFF ROAD 
AMERICAN HORSE SH. 
WRESTLEFEST 

PIT FIGHTER 

MS. PACMAN 


C&P DISTRIBUTING 
TEL: 219-2§6-1138 


| FAX: 219-256-1144 2) 
ss os, 


Q2UNRPOB AV 


8-LINE / POKER 
BOARDS 
1-800-966-9873 


KATZCO 


Top Jobs 
Inventions Promoted & Marketed 


ATTENTION 


VENDING 


MANUFACTURERS: 


KATZCO has a revolutionary 
idea for a vending machine. 
Potential for 1,000,000 units 
on a royalty basis. Interested 
parties, please write or call: 


KATZCO 


P.O. Box 75059 
Los Angeles, CA 90075 


213/389-8070 
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Serving the 
world's coin-op & 
billlards needs 
for over GO years 


_— 
G Wien TACT. - PI ideo 


Avs representatives of all major manufacturers, 
we can accommodate all your needs for coin-op 
amusement equipment (new and used), spare 
parts, vending equipment, billiard Supplies, and 
a full line of redemption products. We maintain 
over 930,000 square feet of used equipment 
and offer reconditioning that is unparalleled in 
the industry. 


Call or fax Joseph Migueles, George Montalvo, 
or Carlos Molina for more information. 


W 


IMPERIAL 


EXPORT 


RePlay Magazine 


BETSON / IMPERIAL EXPORT 

303 PATERSON PLANK ROAD 

CARLSTADT, N.J. U.S.A. 07072-2307 — JOE MIGUELES - (Ext. 374) 
Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) 


IMPERIAL INTERNATIONAL (Parts Division) 

621 WEST ROUTE 46 

HASBROUCK HEIGHTS, N.J. U.S.A. 07604 GEORGE MONTALVO - (Ext. 28) 
Phone (201)288-9199 Fax (201)288-8990 
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GT: 


Presents 


Kids ONLY Cartoon Theater 


Increments I min. 


Sd 
Automatic Rewind 
@ 
Printed Circuit Board 
¢ 
Time Play Setting 
Member of 
AMOA & AAMA 
New Cooper Pool Table............... $1,595 
Super Mario Pinball..........cccceeeeeee, Call 
Williams Gold Mine Shuffle Alley....1,695 Mother Lode 
Premier Tee'd Off Pinball... Call ‘ 
Street Fighter Il Pinball... Call Coin Pusher 
Capcom Slammaster 25"... 2,395 
Williams Hook Pinball... Call 
Assorted Crane Seeburg 
GD) JUKEDOXES acssssrssvssvescvseecescresesees Call 


We can now ship 
Counter Top Games 
by Federal Express 

Call for Details! 


GAMES OF TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 


1-800-456-6882 
Quality First and Always! 


S 


Don’s Video Repair 


Ph: (615) 684-7332 
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8-LINE / POKER 
BOARDS 
1-800-966-9873 


WANTED! WANTED! 
"Street Mechanics" 


Tired of the cold? Stuck in a rut? Sunny 
South Florida is waiting for you! South 
Florida's largest, fastest growing company is 
looking for qualified street mechanics. Must have 
experience in CDs, JBs, combos, vynals, pins, 
videos, and cigs. Company vehicle, good salary 
and benefits. Must have clean driving record. 
SEND RESUME TO: 
P.O. Box 2084 
Fort Lauderdale, Florida 33303-2084 


ATTENTION 


TEXAS! 


Salesman needed for 
Texas. Experience helpful 
but not necessary! 
le eplie : 

RePlay Magazine 
Dept. AJ 


P.O, Box 2550 
Woodland Hills, CA 91365 


HELP WANTED 
ATTENTION CONNECTICUT 
SERVICEMEN!!! 


Machine mechanic wanted. Must 
have experience in Video Games, 
Pinballs, CD and Vinyl Jukeboxes 
and Cigarette Machines. Good pay 
plus benefits. South Connecticut 
area, just a 1/2 hour from New York. 


Send resume to: 
Box 261, 2490 Black Rock Turnpike 
Fairfield, CT 06430 
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ey NEW & USED 
KC Redemption Equipment 


Today They Are Working for Us ... 
Tomeorrow They Can Be Working for You 
Pi ns A SkeeBall TicTacToe A Froggy & Fuddy Duddy 


. A Circus Hi Rise A Crazy Clown & Cosmo Gang 
ENO scceztisianiceanccssodvanisieana eastannaiiesenneus $2,075 
Cue Ball Wizard .......cccccccsscesssessesesseessseesssessseeesseee: 1,850 Lotto Fun A Around the World & Body Match 
PUGET PIS sartintininvcsereaxenibesesiipncgictieistdnanctetoinnics 1,800 
COSTS ISIANIG acteisaniiacdcicrnaiccnonncniepnenseniedenennen 1,450 & Chuckles & Bozo Basketball & Wacky Gator 
Gladiators (Like NeW) ..............cccccccsesseseseeeeeeeeeeeeees 1,995 A Smart Cranes & Wheel Em In A Simple Simon 
PGES FFU sdciascauccaenseusecntscidaaoacemeniaces 2,175 oe ; 
Feel coccretounesinerescealviushsen onsale Mc cance 1,050 2 Minute DrillARock n BowlABouncin’ Bandit 
PR SLL CFP hcuaiducnasaacalaianccesdeseieteeiteeeantereldamenuns NEW 
HIGGS wis hecnscantesesinexaanneliervdretnentaameet ease ackdneeee 1,450 & Full Court Frenzy & Clown Foil Downs 
BAT Gl tensineer nce meena inaciaiadabied 1,650 2s * 
SA ee 300 1 New Games Arriving Daily 
Fale Ui iventintacereyeisixxmiopieretsistineds eae 1,750 Sia 
TAOS FOI TS GON ecickaccrcssssccmdenviesicesncedeeees 2,575 ose Call for Pricing 
WONT scdennchenrinntiacinasvcess tonredenialeamiienweatenimenas NEW e 
TPN PPAR NS wncciecinsecauteaccenanssusecddvapascnucteupeeedoavabieianes 1,475 V f a & (i iS 
PAVING ZORG CLIK NOW) sissssinerivrcnmtcnndcsnoecccanence 2,275 
VVIRS CUE UIKS NOW) ois ctctvsnsnscventeanretsmasidooesaas 2,590 Used—wUnless Otherwise Noted 
w i Lethal Enforcer WN ........cceeececccescescesesescseceseseceecesens NEW 
US wee Neon Light Air HockeyS — Virtua Fighter ..........s.ccssssessessssessessseessesssesssesstessseen NEW 
A Dollar Bill Acceptors A Money Counters — Run & Gun (Ab!) o....secscsssssessesssssesesssseeseesseeeeeeeen $3,995 
A PoolTables AVideos ACranes 4A Kits FUP & Gerd (SING) eases ccssosssssscssvescosctsvecesssovescasseasese: 2,995 
The New STANDARD Coin Changer is the Fighters History (ded) ............ccccsesesceesesseseeeteeeeen 1,450 
“Fort Knox” of all changers—Runs like a Cadillac! — \artial Champion (ded) ...........e.sesscsseseeseesesseeseeees 1,550 
Also, Used BC1, BC 12, BC20’s & 25’s Mortal Kombat (ded) ...........cccccccccessscessccessceeeseeees 2,150 
Nice Selection of Used Phonographs Super Street Fighter (25") .....cccccscccsccseseseseseeeeeees 2,675 
R-92's, R-93's, Very Nice CD-100's & 88's-91'S Super Chase HQ o.....ecsseescssessessesssseesessessesreseeseeseeses 2,250 
Rock-Ola Rocket & Bubblers Now Available Survival Arts (25") sigea sue pablo Su eeedenduensbetaccabreasa enna 1,650 
- . Pras RM COSY aca coccvcssssitsn assis secseactseruavianviansnsecs 1,450 
DESIST aNenSE ene MRC Ea Mee aide FIT deteviteciornstvasetinsenesideticatanaeretechateseieds 5,250 
Expert Technical Support ¢ Parts Violent Storm (ded) .......ecccccecceseeceseseceeseeeeeeeeees 1,850 
Generous Trade-In Allowances _ X-Men 4player (ded) ........:ccccccccsceseeseseeseseeseeeen 1,450 


Green Coin Machine Distributors,Inc. 


We welcome trade-ins and have FREE DELIVERY east of the Mississippi on four or more items. 


150 Jet Port Industrial Park 2560 Overton Crossing 3701 1-55 South PEACH STATE 
Myrtle Beach, SC 29578 Memphis, TN 38127 Jackson, MS 39212 COIN MACHINE EXCHANGE 
(803) 626-1900 - FAX 448-9899 (901) 353-1000 FAX 353-1155 (601) 371-1000 FAX 371-1259 1040 Boulevard S.E. 
Ask for Royce or Ed Ask for Jan Ask for Jay Atlanta, GA 30312 


"Large Enough to Serve, and Small Enough to Care" cca oo 


POSITIONS We are currently looking for a “few good men/women.” Positions available in sales and management as well as 
route collectors, parts and technical staff. We have several offices with different needs from the Mid-South to 
OPEN the East Coast. Send your resume to the office of your choice above, or call Royce or Jan at 800-426-3786. 
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A | 
MUSIC BOXES 


e Performer Grand 

e Wizard 

e Firebird Il 

e Performer 
Classic 

e Silver Sky 

° Galaxy 


MOST MODELS 

IN STOCK? 

e Sales © Service 

e Parts @ Technical Support 


COLUMBIA VENDING 
SERVICE 
1-800-262-2434 


THE 


MUSIC 
OPERATORS 
SERVICE 


EST. 1972 


"SERVICE IS INOUR NAME" 


45’s and Compact Discs with pre- 
printed Title Strips guaranteed. 


Ask about our Spanish 45s & CDs 


WHOLESALE PRICES with FAST 
DELIVERY!! Call us today, you'll be 
glad you did! 


Authorized Dealer for Wurlitzer 
Jukeboxes and MTX speakers 
National California 
800/354-5853 714/879-1771 


BILL COLLECTOR’ SYSTEMS 


SERIES 1675 shown Here) 


¢ Accepts and stacks $1 and/or $5 bills 
¢ Dual pricing capability 


¢ $50 capacity, self-replenishing, quarter change payout 


THE 
Bit 


COLLECTOR 


system 
¢ Pricing to $15.75 


¢ LED display shows bills and quarters inserted 


¢ Systems for National, Rowe and Automatic Products 
cigarette machines 


e Quick and simple installation 


— Also Available — 


“NO CHANGE RETURNED?” kits for National, Rowe and 
Automatic Products cigarette machines 


FOR MORE INFORMATION CALL 1-800-344-6795 


Designed and Manufactured by: 


Revenco Corporation 


Page 254 May 1994 RePlay Magazine 


OPHITIG SPECIALS! 


REDEMPTION 

After Shock (NEW) ........ccecceereeees Call 
Awesome TOSS-EM........:ccccecee Call 
AWSOME LOOP .....cccceeseeesees $850 
PVESOME RAL cavsisscnnnanvesercinvnanes 850 
Bay-Tek Rolldowns ..........c0cceee. Call 
Bi AE et whacecrncaauarnaveranteus 2995 
Bouncing Bandit ................60 2295 
Cracky Crab (N@W!)........cccececees Call 
Circus Hi-Rise 10’ or 8’ ............. Call 
Crazy Clown (Fact./Recond.) ....2895 
(10) - Dealers Choice Pokers 

NGS vcndivadaatesecatiesiseiaceaatiaieicons 550 
PUY TORSION cnesinavindsnnsecieecenens 1095 
Junior All Amer. B-Ball ............ 1650 
Jungle Jive (1 or 2 Player).......... Call 
(4) Meltec Knock Downs..2350 & up 
FON ecsticisesxeadpinaneione 2995 
Pop-A-Slot (Fact./Recond.) ......3300 
PION FRAG ING, ccnevcassninanivucvonstesens Call 
ROCK. BY BOW ssicsiecvinieiesicvataunies Call 
Skee Balls (model H & S 10’ & 13’) 

sista has iunsiideenimiotsteonasts 1400 & up 
Starburst PUSNEL..........:c0ce 2995 
Spin-tO-WIN (NEW) ........ceeeeeee. Call 
Wacky Gator (1 season) ............. Call 
WONG) CU WD wcciisssiesesccicorueianvis Call 

* /F YOU HAVE GAMES FOR SALE 
or TRADE...SEND US A LIST: 
NOVELTY 

Fanky Malloon uu... $1100 
PUL COUT FIC sssccsnesassaacsiveies Call 
Grayhound Basketball ............... 700 
Helicopter Rideés.............. 1395 & up 
OO COI DGGE saascuiscincneeaisvlesranes 495 
LI TESTE cuinceuciarecinneuasteinnernis 750 
EO, HOG tl wadinisnsaieatounticcncnuavon 750 
Bl) ee vnaiseassceiesaececemaenninoads 2495 


Whac-a-Mole (2 Pl., needs work) ..Call 


WEITER DISTRIBUTING GO. 


COLLECTOR’S DREAM 
(All “new-in-box”) 
ETAT SLA ivcnactiinetetsctreteresnaans Call 
PRUE COS ics trisasnaretteciresnvennanens Call 
SUIT DOM CUO saisiscwcsacsseusvacstcnss Call 
Cy UES cicussnermirdoians Call 
SS PCG scudavevainsroctavaierussatdcacsintsl Call 
TE PUG det hescaractea atari supdeaneaenatensd Call 
RII Al GET casscrsoaceucnxesnauscanmansnns Call 
PSN BGM i ieccrniatardacpitestvavereratien Call 
DLL.) See a eee eee Call 
Els ih Jl cesabnastsrsnavtecetviGaninssamncaten Call 
ARCADE GAMES 
CT Uy a ciiiiatospauecirenentes $3800 
RACE DEIN (0) 0}: saiiscaniscncsenvonneneess 3895 
SIGE! OE icrieccentenvaaneass 3500 
BAI DIAUS saviswiainkinnigoeasevetwtcntnasanns 3500 
Far DIVE (SIC) sisisiensictsetssiseniavvans Call 
Final Lap (S/d) (recond.)...........00. 4500 
PING LAG SAY) cccnccavevrasviomiewiie’ 6900 
X-Men (6 player).......c.csccssscees 2495 
EOE HY) cxisessnrzunvediveinenneenrinen. 1395 
Putting Challenge ..........:ccceeeee. 1600 
PINBALLS 
Creatures of the Black Lagoon....$2300 
PSH USS ssncisisevitacetateaduntnenvasens 1750 
Lethal Weapon 3 .......ccsceeeeeseen 1750 
FEY ZOD cxtciseunsissaitautncssarelienes 1650 
SOS snctaiidcsrtrnimesienirascision 1000 
Super Mario BrS.........cccccceeee. 1600 
POG SHAE Ss svinataatiatniecnmuacirievines 900 
FCM O17 sieceavieieieipinteidemecmicens Call 
UNBELIEVABLE 
SPECIALS 
Steel Talons v.c.ccccceeceeeeeseeeen $3500 
X-Men (6-Player) ........sccsecsseesees 2495 


PIONEER 


INVENTORY CLOSEOUTS 


as low as 
$3,195 
e Location - Ready 
e Limited Quantity 


CRANES 
Betsons (like new w/DBA).......$1300 
CHAVMOUAGS wixssisssvrevavstenrnereuaive 590 
Grayhounds w/LEDs........... 800 & up 
Candy Cranes: Smart & 

TAVTIOUNG cicsicsnxsdsssaveniorenze ines Call 
CLOSEOUTS- 
FACTORY KITS 
Lethal Enforcers ...cccceeee $1495 
Super Street Fighter.............6. 1295 
PACH ON  ccssscccsscosnvennsetonneia 295 
SAM MaSteL......cccecessesssseeseseees 795 
P.C.B.’s $5 and up 
AMERICAN LASER 
Mad Dog Il Software ..........005. $1600 
Shootout at Old Tucson............. Call 
Drug Wars 50” (used) ..........06. 9000 
POKERS 
IGT Castles WBA vsisisssicscvsvisnss $900 
IGT Draw 90 W/BA uc .eeeeeeeeeees 900 


409 North Warwick Ave. ¢ Baltimore, Maryland 21223 


1-800-4WEINER (493-4637) Phone: (410) 233-2600 FAX: 410-233-2602 
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5-28-94 ¢ Pontiac, NI 


ARCADE GAME SALES & SERVICE 
146 W. Huron 


(810) 335-3980 


BIRMINGHAM 
VENDING 


— Established in 1931 — 


USED Countertops - Merit SuperStar Pitboss & 
U.S. Games Barbrains $595.00 and up. 
USED Arachnid Darts - All models incl. 6300+II updated - Call 


8-LINE / POKER 
BOARDS 


1-800-966-9873 


NEW KIT SPECIALS 


Blood Storm 
Survival Arts 
Fighter’s History 
Metamorphic Force 
Raiden Il 


D.D.C 

Valley Ernie Kits 
Mystic Warriors 
Gate of Doom 


FATAL FURY 
SPECIAL 
SNK Software 
’n hardware 
All Software available! 
Fighter’s Hist. Dynamite 
Samurai Shodown 
Fatal Fury Special 
Art of Fighting II 
Wind Jammer 


SPECIALS OF THE MONTH 
Superstar Pitboss update- 
(15 games) - $129 
Superstar 30 update- 
(30 games) - $395 
NINTENDO 


PlayChoice Kits 
Your Choice $59.99 


USED JUKEBOXES 
Rock-Ola 490-2 


R-92 & R-92 Combo 
R-93 & R-93 Combo 


Neo-Geo 2-slot caberet w/2 games 
with no games 


GENERAL OFFICE: 
540 Second Ave. N. # Birmingham, AL 35204 
(205) 324-7526 
SE WATTS: 1-800-238-8363 


Two-Slot Neo-Geo 
Alien Syndrome 
One-Slot Neo-Geo 
Quiz & Dragons 
Run &G 


NEO-GEO 
PARTS CABERET 


SPECIALS: | 2-SLOT...$1300 


Speakers. .. Call ° 

Pool Balls... Call “Ribbit Racer** 
USED COIN MECHS} Crome ip toy 

- ! 

€{ 0001S OF 5 | one Steen 


NEW & USED PINBALLS 
Tommy (New) 

Rescue 911 (New) 

Tee'd Off (New) 

Wipe Out (New) 

Laser War 

The Simpsons 

Time Machine 

Torpedo Alley 


Party Animal 
Checkpoint 
The Game Show 


Phantom of the Opera 
Cue Ball Wizard 
Terminator II 


Rocky & Bullwinkle 
Gladiators (New) 


Teenage Mutant Ninja Turtles 
Pool Sharks 


FLORIDA DIVISION: 
4542 L.B. McLeod Rd. # Orlando, FL 32811 
(407) 425-1505 
FLORIDA WATTS: 1-800-330-1233 


National Watts Line: 1-800-288-7635 = Fax: 205-322-6639 
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WANTED: 


ATARI HERCULES 
PINBALL 


Want to purchase or 
Do you know where there is one? 


1-800-787-0086 


QUALITY ASSORTED 
TOYS FOR 
CRANE MACHINES 
SUPER SALE 


FREE FREIGHT 


© 
BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 


x 


EPROMS ~* 


phone 219-256-1138 
Fax 219-2$6-1144 


PROGRAMMER 
AVAILABLE 


19S 


J 
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DIGITAL BIS 
KARAOKE 


Add CD+Graphics to your existing CD Jukeboxes! 


KE KEY CONTROLLER =) Tal ie) 
KARAOKE rae a 2 


é 
i 
f 
ag 
OF 


Going home sv 


og 


j 
3 
sc 


to the plac e — 
COMPACT Dt: 
that I love 


+GRAPHICS 


Portable Digital Echo Processor: Dynamic Microphone: 
* Digital Echo w/Delay & Repeat Control * Unidirectional microphone 

* Digital Key Controller (+5/4, 11steps)*3-Band Graphic Equalizer * Impedance: 600-ohm 

* Voice Reducer* Chorus Function-Voice Key Controller * Color: Black/Silver 

* (2) Microphone Output terminal * Weight: 300g 


(Kit includes DDK interface, Echo Processor, and Microphone) 


Japanese Korean Songs Country Music English Gospel Songs Spanish Songs __ Filipino Songs 
Songs SAV 1001-1043 SAV A1-A6 Popular Songs SAV G1 SAV 8001-8003 SAV 2001-2003 
SAV 1-175 NCG 1-2 


Our wide range of CD+G software music library is 


constantly growing, call for our current DDK catalog! 
5617 Business 50 West Jefferson City, Missouri 65109 * Phone (314) 893-8497 * Fax (314) 893-3601 
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BELITA II 


PORTABLE 4 
COIN k 
COUNTER {me 


ELECTRIC 
OR MANUAL 


230V or 110V 


The BEST VALUE in 
the industry! 


-10 AMP e Automatic Stop e Inexpensive 
P505 
e Lightweight (only e Counts up to 1500 coins 
P515 - 15 AMP 10 Ibs.) per minute. 
- { AMP e Counts all sizes of | © Long lasting — requires 
P507 
; coins or tokens very little maintenance. 
(New slim size for countertop) 5¢-106-25¢-506,etc. » Very useful — very 
e Bag holder included convenient in all locations 
(908) 874-4072 Write of Fax for prices, details, catalogs. 
Fax: 908-874-5274 R.H. Belam Company, Inc. 
One Fulton Avenue 
RARITAN COMPUTER, INC. Hempstead, New York 11550 


Fax: 016-486-0957 — te: 916-292-2670 


GANIES OF 
SHELBYVILLE 


1903 Cherokee Lane, Shelbyville, TN 37160 


1-800-235-5487 - 615/684-8093 


8-Lines ¢ Poker Kits * Magical Odds 


USED 8 LINES starting at...$995 


Our Values will Save you Money!!! 
Honesty, Reliability Quality and Service... 


Call Felicia Burk for the Best Prices! 


Don't Forget to Call | Gall Leanna Clanton for Quality Service! 
DON’S VIDEO 


for Call days, Nights, or Weekends! 


10-1 ILENE COURT, BELLE MEAD, NJ 08502 


REPAIRS 


@rs)6e4-7332}  J-SOO-235-HKITS 
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SPECIALS: 


Dynamo Pool Tables...Call 
Galaxy Force (s/d) ...63495 


FIGlOSGUI ccscssiscscenuvevess Call 
Knuckle Bash (kit)....... 395 
Lethal Enforcers ........ 1275 
Mortal Kombat ............ 895 
Night Slashers............. Call 
Raiden II (kit) ............. Call 
St. Fighter IT: C.E......... 295 
Super St. Fighter.......... 945 
Virtua Fighters............ Call 
GENERAL TITLES: 

Acrotighters ......:..00<0.00000. 20 
FATE VISIONS cis cscavvccccadccvsiacenes 95 
PTGS SOC vsccceccacaseeisaeciss 125 
Altered Beast sisccescccvescevvsasees 45 
Bil TAGS vssceaesias cand excesienvs 45 
Ba Paaits sccsccvasscsxvaveveedecness 25 
BGLtlS SOCK icvccsccsvnecesanwesens 245 
BOMDELMIAD acccccssscevieveseevars 245 
BOrnine FOLCG ssiscscccsicccvaceass 195 
Cabal 1/S Vere1onis scsscsaisecenesi 95 
Cadillacs & Dinos ......<ss000 475 
Captain Commando........... 475 
Combatribes (kit) ................. 75 
OTTINTOIG ss cnvidcecarciserciestasss 45 
Li AOTIATEE ca ecnaccaevenseRmuseensnasaeds 95 

etuihdupcaathnasanaeds 45 


One-Slot Board Only ........csceseeees $495 
CIN SHE RBs veisiniainaicninondiccrneiccietes 595 
TWO HOE KG vcississasousharisivassinvecarionss 695 
WY OTL OTS cicacsasiasezieisrsavieieatanies 50 


CABINETS: 


Angle System 19”............ $475 
Jaleco Low Boy 25”........... 745 
Solo System 19” ...........0000. 295 
QUANTITY DISCOUNTS 
AVAILABLE 
FREE INSTALLATION 
ON MOST GAMES!!! 


REDEMPTION: 


Coin Pusher-3 Player....... $695 
Coin Pusher-5 Player......... 895 
Whac-a-Mole...........::ccceee 1795 
Penny Falls-12 Player........ 995 
Splash Down-8 Player .....1495 
Fantasy [sland sivsissiasccssavce 1895 
COSMO GONG scissenssssazsscecers 
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NEO-GEO PACKAGE OFFER: 


6540 W. Central ¢ Toledo, Ohio 43617 


1-800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX: 419-841-6484 


Pee eee eee eee eee eee eee eee eee eee) 


ATK SCAM cincacdxdcxnwades tartan 195 
DD Crew (4-Player)............ 145 
DO BOY cccissnniemnemesegieneinsivsiees 75 
Donkey Kong IIl................... 45 
Donkey Kone JF. sisisrsvavsvescess 45 
DGUDIS DLAC sesvistonsicons 45 
DIG WTLOW Ew scocarcanassonenseneanes 25 
DWE castsucurviescscastacacacueancanios 145 
Fighter & Attacker ............. 295 
Fighter's History ...s.cisesserses 325 
Fighting Fantasy.............s00+ 95 
Fanal PIsht (IU) ssvsacnscccnsvene 245 
PG wseaaicenaantomantnesiwins 325 
CGNAGS sxciisacaniciieacsaxeieenezinns 195 
ee ee ee 75 
G.I. Joe (4-Player)............... 295 
TOT c) a oes ene 125 
Golden Axe Tl cississcsssssssscees 725 
Guerrilla: Wark oss ssicssssvssssscssenss 45 
CEL ORES wi vcxciecsncnmckecunteues 145 
Halley’s Comet ......<s.ss000000s 175 
Heated Barrel..................0 360 
FIOAVY BAITC! sctorsccmsvncnnaes 45 
POOR asasccnmnciawmnarnaes 425 
PRTE VGUTIGOTS asd asvccnnxctesaceads 25 
Indiana JOHES scsissessevsarcsnves 145 
Te EI PE sd ccc rcenccnunnvereiocane 745 
DISET Fac ivcesciverseiseusexenceucins 95 
Karate Blazer (4-Player) ....295 
KAPate CHAWID ccsssesixscrcseeinenns 45 
Karate Tournament ........... 395 


1-Slot Bd. w/World Heroes II......$575 
World Herries TD iniscssixscsscscvesavivstetes 145 
1-Slot Bd. 

w/Samuari Shodown.........ssccecees 735 


ADULT GAMES: 
Gal’s Panic 2 (kit)........... $1175 


eee eee eee eee eee eee eee eee) 
eee een enee 

eee eee eee eee eee eC eee eee eee) 
eee eee eee eee CeCe eee eee eee eee) 


Arkanoid w/sensot.......... $185 
BlOCK BiG vcsdiscsvccsecciscices 335 


Cosmo Gang the Puzzle.....125 
POP tac cacnnuncvaiiesse 395 
PISSH DOU sssserisercaserivccorenic 230 
PR IT AN IA iucsdatavccunspaciucsdunen 330 
PUP OUI is cicassanatedtanssidearacecs 195 
Revenge of Doh w/sensor..170 
TOs (SGG8) sccccsxswesseinavenrss 195 
MG wencienvadenseseadaavaianiten 230 
Wheel of Fortune w/sensor.175 


PUZZLE GAMES: 


RED BARON BOARD EXCHANGE 


When you think of buying or selling a video game 
d circuit board...Think of the RED BARON 
OARD EXCHANGE. We don't handle dedicated 
ames, pinballs, parts or jukeboxes. Because of 
this specialization, we offer the largest selection of 
video game boards at the best prices! If the board 
ou need is not listed, please call to see if it has 
Bsgsius available. Our inventory changes daily. 
Please ask about our mailing list. 


rinte 


eee eee eee eee eee ee eee eee eee) 


Kine Of Dragons vsaciesisieecenns 440 
Knights of the Round........ 325 
Kung Fu Master ...........00ss00 45 
WIRO POSS yesxcovswnkuscanennetioasioaces 325 
DABCIOSS 2 asusnvenrssuinnesumsneunns 425 
Magic Sword (kit).............. 195 
ISIN VOI sciasnsstsciscmncnesenaes 45 
Martial Champion............. 445 
Metamorphic Force........... 705 
Midnight Resistance............ 25 
NAL OOG ciscsnriswciemmararonctes 95 
DIGOD WEIRGY  vasvssvisesasareasansacs 75 
Mutant Fighter................... 195 
Weblous RAY secssvissavsiecssens 975 
Night Stalker...ccssssssssscosarese 17s 
DRED ina trritnand vcoreenicanninetedverns 125 
Operation Wolf.................. 225 
Pat FRGIIOL savicccseiwiccisyeierioute 295 
POPOV veicsvernexéonacsivivinionssnnnes 45 
POWer INSUNCE censsenansnscerass 320 
PU ISNOlyciiricanmnaenneete 795 
RAT YO Z ssssavesstceseivnassasecnies 195 
FAB EAID jc ssitesninannenerncnrebidendenns 75 
PEC OIG pes esscnisninninaxsnanquscaiaces 445 
GG0 TUTION casei censsemnicnnsns 125 
ROUOCOD UIE) scscrascnisxccoessarnie 95 
Rush “N Attack .ascsesseswaoneovin 25 
DAMMULAL ACES. ccesssverarsestans 495 
SOCTOL AGGIE svcsassncccnserpecessass 45 
BS PEIIVONN asia Gaymuivn sas amaunvndes 95 
Shogun Warriors ............... 195 


COR eee eee 


LODE ML: cehesoemanemuanseten 95 
Ped Grand PE ccsscecusswdevess 


EIAs daveicnienatnaveacuansaanaceintanies 525 
DY EUUAIOP secscsacioncnscesnnas 445 
Super Formula..............0006 170 
BOY IUD sia sccciciveriecovenegs 145 
ff Sy ere errors creer 325 


Weel RaLy ss siecccccsasexcinecuies 895 
World Rally (kit).............. 


SPORTS GAMES: 


PPCTD RIVGIS visicsavxccivececasvevecs $25 


eee eee eee eeee 


Bie Event OIE wicecenvscessaseire 200 
Bottom of Ninth (kit) ........... 95 
Champion Baseball.............. 75 
Champion Wrestler (kit)......75 
Champ. Wrestler (bd.).......... 25 


Double Dribble..................... 


We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30-day warranty on all boards. " Repair service available. ® Trade-ins welcome. 
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S115, Se a) | ee ee 

Sillewornd (ib) i cossvssvenscecsasnes 75 
DEY GOMGIORS i iscsvsssastsarsssoves 175 
PCW LO Sicics ck deta cudneieulesvanss 200 
SPIGCTMIBD siscssccwarvesenaton 195 
EAD PC oss vsnsteincecaweevinccewens 25 
Stre6t SMALE sescsacseccevszcsavvssess 95 
Super PAC-MAN sivcissivaacvnscnxews 95 
Srinset Rigers.sccsuscsmicanes 495 
TAG TOO nsicinnsnnacucn 405 
TAG POTS iiosesenviibicereridyces 195 
TBO TIOOY ssissvacsiaiccnecnsadeancess 145 
"T ROROOTOAUS siccccscisuvsacevicxenss 25 
Thunder Dragon................ 245 
EG ORG css cxidvcericoniacss 495 
RIEU OLN S cs cavnnaccsnvaneress 75 
TRAIL sssetentsaeauninanmeneniein 95 
TPR acautiivatgsiinaiienrcesnicisuauiouad 95 
PAGO sstvcnesvsasiarsmnaindseneics 180 
PEUTIC Ts ors deacinrccaeracaetanes 300 
TUMIDIS POW siiccacarcersavrtsnne 200 
Vigilante UU iscscsssasssvescors 45 
Viclorite SOOM: csiscccsaccusvdins 525 
AEA GU ac ccccces umes ocuesuvescasteustucaal 45 
Warriors Of Fate visccssisscaseces 395 
WOE BiG sss ctssireniaczacids 195 
PRIMAL sai os cunlecmiaeiss Goacienidsuivtes 395 
RONOPDOVGs ssssvassnesvecasscevvnvees 95 


SPORTS GAMES: 


PIDBE BW scccncccescauiseenpenaie $360 
OLDS GLOGS ranssnseccriersanen 350 
Hat Trick Hero 1993 ........ 1095 
Hat Trick Hero 1993 ........ 1095 


eee eee eee eee eee eee eee) 


Cee 


DAE WAI ccsccccicserccsveisvstineces 


MAS GOR hacesicsecaedssseeisvess 145 
Numan Athletics................ 595 
Paddle Mania i.ccseccsescerssscrsves 25 


CR: BOWIE encccuannninsccricarsenne: 125 
Pound for Pound. ............... 196 
PUD COON ciscccctseaarzicseconceees 454 


eee eee eee eee 
eee eee eee eee eee eee eee) 


Super High Impact............. 395 
Super Punch-Out <cssscssssssecas 75 
Teo. Yara: FIRM sivicrsencsercsecies 45 
Top Ranking Stars.............. 550 
LE MORES cccsascentnesunrananyans 185 
WOTIG GG SO viisnsssvancccancams 95 
Wrestlel Ost, .ccisssscccsesescaseeses 145 


Pee ee ee eee eee eee eee ee eee eee eee ee eee) 
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Save This Adt | (EEF... 


YOU’LL NEED IT LATER! so 
We will periodically announce special items Ssisabsanveaned 1-800-818-1932 
that will lower maintenance costs... — | Nomadic 
* FIBER OPTIC CABLES FOR: 
Cosmo Gang...$35 / Shootaway...$115 wie 22 AUCTION a 
P 7, A ; 5-28-94 ¢ Pontiac, MI 
Big Tex Amusemen || ARCADE GAME SALES & SERVICE 
FAX: (214) 329-4118 VOICE MAIL: (214) 288-1399 146 W. Huron 


(810) 335-3980 


SPRING SPECIALS! 
BAY COIN DISTRIBUTORS, INC. 


132-10 Jamaica Ave. ® Richmond Hill, New York 11418 


OFFICE & SALES: (718) 291-5757-8-9 = PARTS & SERVICE: (718) 526-8383 © FAX: 718-739-3805 
ort Customers...Se Habla Espanol 


UPRIGHTS: PINBALLS: USED SITDOWNS 
Lethal Enforcer Due-ccccccssscecee New | Rescue 91D .sssssssssssssssssessssee New & DELUXE VIDEOS: 
WEI FIGNUNG s iintcxstnitiansicas New | Tommy sensensaseesuenacnnanscnsenuenucnns New Lucky & Wild...ccccccsssecsssseecssseeees $5995 
1g on ga Dessssssssssssssseen a <r noh pase neonbean tenn pose Gpcrril Pile RGR sc ascivsancsastecxiseee 5995 
euaantwaxibeteccsiaccdiiaxees r ryp ubesaaiasawateas R Drivin' Cockvit......................5495 
Mortal Kombat Tosssssesscssss Used } Jurassic PatK.scvecssesesene eh ante 
Lethal Enforcer......cc.ccccccssecees Used | Twilicht Zone........ccccccccccccocees SOR Nemes ~CU!UCUC“‘“‘(CS*;‘(Ci;<CS;CSC*:™ 
NBA Jam ! Used | Adda ci mil $2295 SLOT BLOG ssessssssseeseseseesseseveservse 4399 
ai RTeeq | Choate ftom Lagoon no angs | CSCO DAKE «ninemsn 3995 
Run & Gun............................ tes, | ee Ol innmnsenentmninenssscinaeseuansesn 1995 | Moto Frenzy (ride-on)..c..cccccsssessesen 3695 
Seecececcuccuceucscucsecencucs Fish Tales a et La th tla X-Men (6-Pl ) 9295 
<8 55 yo] 1) 4 | Oe See e Ree RRR AIR? 1895 he, ERROR AERC eee eae 
KITS /P.C.B.'S: a eae Le Peon nieasntanacam nian iad 
a b a a OGCEY BC WER Ie vs vccsacesecceaaseecccuveadesecenesccs 
Super StF. I Turbo Kit). NOW | De Wid. | LARGE SELECTION 
Dungeons & Dragons (kit) om New Ene sevanssenvansonscenvasssnnnnvansssnngnnnssenen ne . 
a bere — _ taihal Weapon Wenn OF $50 PCB'S 
vaekeenebusn oe | a. eae STEEN 8S 
ROBOT TIE) vssssvesicevninuisiueniinn New The Machine. we CALL 
Run & GUN (kit) ssccccccccscssssesee orl. ee 
Lethal Enforcers (kit)... New | Riverboat Gambier 1095 * 
NV GS SHOE RII ssissscvsssssncsnsconivinsovecsicanevnedec New | TUMMICS ...cssscsscsossossossssessssssnensenecsnnsonsesonsonsessssens 995 
CHC |; ERR EES Eheeed GROIN sciwncncosescacs racncnsdcoinrnanteanesenininccianeiehs 995 
<a a ii asia MUSIC: "BRAND NEW" 
Jari deaciepn py renee amie . ROCK-OLA BLOWOUT!!! Cabinet with 
PION se heieh ame-eamacalaa * 4000 Trilogy - $2295 x 25" Monitor 
Cadillacs & Din PCB & Marquee)..........06 5 ‘ 
rosso onesie fsa degaea aaa x5000-X - $2495 x Sliding Draw, 
“tie eee : pe & pk ee ssivevniiaeanereassesnei Pioneer CIV-55 (2-player) ....s.sssssesssesesseenes $2495 JAMMA Harness 
sic ah ali (see aac am and Power Supply’ 
Fighter's History (PCB & MOIquee) ........seseseseeeneQ90 VEN SURCIOROS s icircsvicieiissiscisnsneniennined Call 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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IM QO NE XK ® Coin Validating Equipment 


TIRE OF COIN RELATED SERVICE CALLS? 
INTRODUCING MANUAL COIN 
ACCEPTORS THAT PROCESS BENT OR 
NEW DAMAGED COINS WITHOUT 
ELECTRONICS OR CRADLES 
@ DRAMATICALLY REDUCE 


SERVICE CALLS AND 
MACHINE DOWNTIME. 


U.S. MODELS 

AVAILABLE FOR THE @ MAINTENANCE NOT 
FOLLOWING 

CONFIGURATIONS: REQUIRED WITH IMONEX 


ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


e UNDERSIZE TOKEN 


@ QUARTER AND 
UNDERSIZE TOKEN 
@ QUARTER ONLY 


@ REPLACES MECHANICAL 
COIN ACCEPTOR. 


@ QUARTER AND 
OVERSIZE TOKEN 
e OVERSIZE TOKENS @ INCREASE REVENUE BY 


@ FOREIGN COINS REDUCING MACHINE 


AVAILABLE -- CALL DOWNTIME! 
FOR DETAILS 
@ REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 
ADAPTS TO A VARIETY OF MACHINES: @ RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
- ARCADE AND VIDEO GAMES - CAR WASHES, REQUIREMENTS. 
- PINBALL - KIDDIE RIDES 
AND MORE 
CONTACT IMONEX 
OR YOUR 
FOR EXCEPTIONAL SAVINGS DISTRIBUTOR 
ON SERVICE AND 
EQUIPMENT DOWNTIME PO. BOX 519 
KATY, TX 77492-0519 
CALL PH. (713) 391-4704 
1-800-446-2719 oeetyenye eee 


THANK YOU FOR YOUR BUSINESS © 1994, IMONEX SERVICES, INC. 
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4441G241G Gilt 
WY LLL Yih 


Prestige Poker Cabinet 


Complete With 19" Monitor $995. 


Aero Fighter 

Art of Fighting II 

Mortal Kombat 

Mortal Kombat II 

NBA Jam 

NBA Jam II 

Neo Geo 1 Slot pcb 

Neo Geo 1 Slot Kit 

Neo Geo 1 Slot Kit w/Samurai 
Neo Geo 2 Slot Kit 
Raiden II 

Run & Gun 

Samurai Shodown 

Street Fighter II Kit 

Street Fighter II CE Kit 
Sunset Rider Kit 

Super Street Fighter II Kit 
Time Killers Kit 

Turbo Super Street Fighter 
Violent Storm 

World Rally 

X-Men Kit 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


$495 
325 
1095 
2295 
1595 
Call 
495 
595 
850 
750 
Call 
1495 
250 
300 
495 
595 
995 
495 
Call 
695 
1495 
495 


Call For Complete Inventory Listings 


-1(800)4 


56-7277 


WASHINGTON MICRO 
TECHNOLOGY 


7500 212th St., Suite 214 © S.W. Edmonds, WA 98026 
Tel. (206) 774-4342 ¢ Fax: 206-771-4274 


I¢ STOCK FOR SALE! 


L EPROM (32 PIN, WINDOW DIP PACKAGE) 
27C016-35 / 27C64-20 / 27C256-150 / 27C512-150 
270010-150 (1 Meg) / 27C020-150 (2 Meg) / 27C040-120 (4 Meg) 


2. 1¢ SOCKET 
16 PIN, 20 PIN, 24 PIN, 32 PIN, 40 PIN FOR DIP PACKAGE. 
40 PIN, 68 PIN, 84 PIN FOR PLCC PACKAGE. 


3. PROGRAMMABLE LOGIC 
PAL16L8ACN / PAL2OL8ACN / GAL16V8-15CN 
GAL20V8-15CN / GAL22V8-15CN 


4. SRAM (SKINNY DIP PACKAGE, 600 mil DIP PACKAGE) 
2K x 8 (HM6116-45 High Speed) 

8K x 8L-100 (HM6264-100 Low Power) 

32K x 8-100 (HM62256-100 Low Power) 


5. TV TUNER CARD 
NOW, YOU ENJOY WATCHING BALL GAME ON YOUR PC SCREEN!! 
1-10 PCS. US$. ..$169.00 
OVER 11 PCS. US$...$159.00 
* ENVIRONMENTAL: 
IBM XT/AT COMPATIBLE / WINDOW, DOS 3.0 / VGA CARD, MONITOR 
* FEATURES: 
181 CH TUNER (VHF, UHF, CABLE TV), S-VIDEO (VTR,LPD, VIDEO CAMERA) 
ON SCREEN DISPLAY, STEREO SOUND, CAPTION / EASY TO INSTALL. 


DP Consulting 


Services 
Since 1974 


Presents... 


The Bottom Line™ 
The Most Comprehensive Route Control Program 


Unlimited Locations and Machines - Both Games and Vending 
Easy Print Equipment, Location and History Reports. 
Menu Driven and User Friendly! 


$195,” 


W/COMPLETE IBM COMPUTER SYSTEM 
$1,245, 


International & Domestic Fax Line: 
___(313)542-5452_ 


(516) 581-6501 
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Mars VFM-5 $340] | Valleys (Call for Pricing) 


Mars VFM-5 w/stacker.. $469] | UBL7 ft. $000 Turbo | and II 


Top D 
Mars GL-5 Cooper Billiards Call Omega [903 and 905) 


Great American Kramers 


JCM-45 w/stacker Billiards Grayhound 


HSV-300 


Street Fighter II Rowe CD-100A $3495 


| Ball Wizard | Rowe RBSCD(Nostalgia)....$5495 | 
Lethal Weapons NSM Fire w/RVC $2700 | 


Riverboat Gambler Pioneer CJ-V99 $3195 
Wurlitzer NY. NY. cccccccon $3695 
Rowe R-82 - R-94 
Rock-Ola 480-496 
NSM's 45Boxes 


Available with all Wings products also Treasure Island, Magical 
Odds, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Supply 
Complete Games Start at $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 


— Advance Replacement On All Parts — 


800-659-1999 


910.343.8200 © Fax 910.343.0084 
SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Road ® Building B ¢ Wilmington, NC 28401 
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COIN DOUBLER 
25¢ PER PLAY 


Solve the .50¢ per play only dilemma on new pinballs. 
Our new module allows you to set new Williams 
pinballs for 25¢ per play. Installs on your coin door 
in minutes to fool the computer into thinking two coins 
have been dropped. Module can easily be moved to 
another game. Comes with complete instructions 
and new score cards. $25. each, 5/$100. 


TWO-BIT SCORE 
4418 Pack Saddle Pass Austin, TX 78745 


512-447-8888 


SS Se a ee a ee a Oe ee ee 


FACTORY KITS: 


Mortal Kombat 
Super Street Fighter 


highly marketable 800 phone number. 


$00 PINGAME 


REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


kkk kk 9699006006 

Brive | ONE SKEE-BALL {2 
Eee eee OM [one coupon [2 
@ inoIANATiCKneT @ @ = INOIANATICKET = @ __sINDIANA TICKET 


NBA Jam 
(713) 440-8328 


cs) 


STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.25m 
OVER 300.000... 100s, OK TICKETS AVAILABLE NEXT DAY 


CUSTOM PRINTED 


160,000 to 480,000....... $1.60m 
480,000 to 1,000,000....$1.10m 


1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 


FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 
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APA is accepting offers to sell it’s 


«= AUCTION -= 


5-28-94 ¢ Pontiac, NI 
ARCADE GAME SALES & SERVICE 


146 W. Huron 
(810) 335-3980 


AMERICAN EXPRESS 
MASTERCARD, VISA 
GET-WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS 


Monitor repair kits take care of picture warping, blacking 
out, smearing, low brightness and brightness problems, 
poor regulation, jail bars, vertical shrinking, etc. Call for 
FREE technical help with your monitor problems. All kits 
come with instruction and are easy to install. 

* WICO DISTRIBUTES GET-WELL KITS *« 
© KIT #101: For Electrohome GO7-CBO 19" color 
monitor. 17 parts - $7.95 ea. WICO #36-0243 


© KIT #102: For Electrohome GO7-FBO 13" color 
monitor. 16 parts - $7.95 ea. 


¢ KIT #201: For Wells-Gardner K4600 series color 
monitor. 15 parts - $6.95 ea. WICO #36-0244 


¢ KIT #202: For Wells-Gardner K4900 series color 
monitor. 15 parts - $7.95 ea. WICO #36-0248 


© KIT #203: For Wells-Gardner K4800 series color 
monitor. 16 parts - $7.95 ea. 


¢ KIT #206: For Wells-Gardner 19K6100 Color XY 


Monitor. Includes caps, resistors, diodes & 6 power 
transistors. 30 parts - $14.95 ea. 


© KIT #204: For Wells-Gardner 13", 19” & 25” K7000 
series color monitor. 15 parts - $6.95ea. WICO #36-0249 


© KIT #301: For Nintendo Sanyo 19" color monitor. 
16 parts - $6.95 ea. WICO #36-0245 


¢ KIT #302: For Nintendo Sharp 19" color monitor. 
24 parts - $8.95 ea. 


© KIT #401: For Atari Disco 19" color monitor. 
18 parts - $6.95 ea. 


© KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 


© KIT #801: For Hantarex color monitor. 
Model #MTC-900. 21 parts - $7.95 ea. 


© KIT #802: For Hantarex color monitor. 
Model #MTC-5000. 18 parts - $7.95 ea. 


© KIT #910: Nintendo Sanyo color video inversion kit. 
Convert Nintendo cabinets with non-Nintendo game 
boards. 15 parts - $4.95 ea. 


© KIT #920: For Pac-Man, Ms. Pac-Man logic boards. 
Eliminates hum bar in picture. 4 parts - $6.95 ea. 


DISCOUNT! Buy ten kits and take $1.00 off each kit. 
Money back guarantee. We pay S & H! 


Drew M1A Bill Changel.............cccccccsccscssesecsseseeeees $995 
Electrohome GO7-CBO Replace. Chassis (new) .....94.95 
Electrohome Flyback A29951-B ............cccccesceeeeees 39.95 
Electrohome with Coil C30380-A............cccc cece 8.25 
ees OS 1 ne gu | 6.26 
Pos 0 a ees 4.49 STR 30130... 5.29 
BETIS svsnssincareesises St ANT 1S vewlstetemiancns 1.95 
Pom) 0 FSO ssciaieusienicecens SS Bs 1.95 


ZANEN ELECTRONICS 
(806) 793-6337 
Fax: 806-793-9136 
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Worldwide Video Entertainment Inc. 


4564 D Alvarado Canyon Rd. ¢ San Diego, CA 92120 


(619) 284-1981 ¢ Fax 619-284-1123 ¢ 1-800-729-6979 


— 7. aye 
>’ Ae | a ~ 
Mim, . amp dice \N 
em "Gb.. ‘7143 
VG J) Baw, 
Q_\ AWUL@Ms.. 3 


Blood Storm Punisher 
Captain Commando Raiden 2 
Combatribes Riot City 
Dungeons & Dragons 

Eco Fighters Shogun Warriors 
Gals Panic 2 Street Fighter II 
In the Hunt St. Fighter Il: Ch. Ed. Turbo 
Lethal Enforcer strata Bowling 
Mortal Kombat 1 Sunset Riders 
Mortal Kombat 2 

NBA Jam T (upgrade) Time Killers 

Neo Geo 1 Slot Tumble Pop 
Neo Geo 2 Slot Violent Storm 

Pit Fighter Warriors of Fate 
Power Instinct Kit World Rally 


Art of Fighting 2 Samurai Showdown 
Fatal Fury Special Super Side Kicks 2 
Karnovs Revenge World Heroes 2 
Windjammers 


SPECIALS Fantasia $750 (like Gal’s Panic but more graphic) 
Super Street Fighter $ 
Super Street Fighter Turbo 
33” Cabinet shipped anywhere in the U.S.! 


Dedicated Games / Pinballs / Redemption Equipment / Call! 


1-800-729-6979 
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MODEL 2000 
AS LOW AS $ 17.97 
SHOWN WITH 825 HASP 


5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 


HASPS 
825 AS LOW AS $ 4.95 
875 AS LOW AS $ 3.39 
885 AS LOW AS $ 3.57 
§25 AS LOWAS $ 4.53 
535 AS LOWAS $ 4.53 


INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 


SHROUDED PADLOCK 
MODEL 5300 

AS LOW AS $ 18.93 
MODEL 5360 

AS LOW AS $ 22.05 


Stevens 
Hand 
Truck 


MAGNESIUM 
Model MRTM60 
EXTRA 
STRONG 
LIGHT-WEIGHT 
Now $239 
was $399 
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| American Lock Company 


- SEND US A KEY - WE CAN KEY ANY 
PADLOCK OR CAMLOCK TO YOUR # - 


| ee = 
eo (gz. ’ SERIES H10 
sxc AS LOWAS $ 13.17 


SECURITY BAR HASPS 
4-1/2" AS LOWAS $ 1.27 
. 12". AS LOWAS $ 2.45 
Se 16" ASLOWAS $ 2.69 

i "AS LOWAS $ 3.98 


NO. 1 AS LOW AS $ §. 
NO. 3 AS LOW AS $ 4. 
NO. 5 AS LOW AS §$ 7. 
NO. 7 AS LOW AS $ 4. 


SERIES 700 
AS LOW AS $ 14.54 
SERIES 702 

AS LOW AS $ 13.34 


- 99% OF ALL AMERICAN ORDERS ARE 
SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 


WE HELP PROTECT 
YOUR INVESTMENT 


We Have the Right Cover For You 


ONE OF THE MOST DEPENDABLE COVERS 
JUST TRY ONE & YOU WILL BE SOLD 


Video Moving Cover-Heavy Duty......$55.00...$85-00 
Pinball Moving Cover-Heavy Duty ....$60.00...$99-99 
Jukebox Moving Cover-Heavy Duty .$60.00...$90.00 


TRY ONE DOZEN IN YOUR CRANE .50 EACH 
30 CASETTE TAPES only $15.00 


ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
DUTY VINYL...LIKE VINYL TOPS ON CARS 


Dealer Inquiries Welcome! 
Call about our covers 


(513) 783-2036 | (J. 
COPE PRODUCTS | 0" 


CUSTOMER 
45 Orchard Circle A PAIR 


Blanchester, OH 45107 _ 


BLUE BLOCKER SUNGLASSES AS SEEN ON 
TV FOR $50.00 A PAIR - $16.00 A DOZEN 


May 1994 


8-LINE/ POKER 
BOARDS 
1-800-966-9873 


= AUCTION -= 


5-28-94 ¢ Pontiac, MI 
ARCADE GAME SALES & SERVICE 


146 W. Huron 
(810) 335-3980 


PINBALL ROUTE 


Northern CA - 14 locations in San Jose, 
East Bay and Peninsula on 3 year con- 
tracts. Top pins in mint condition. 
Addams, Jurrasic, Twilight, Star Trek, 
Indiana, Creature, Fishtales, etc. 
Includes space parts, WICO pin dollies 
and our highly marketable 800 number. 


800-4-PINBALL 


Speciality Lighting Suppliers 


To the Gaming Industry 
for 
MANUFACTURERS * OPERATORS 
LOCATIONS 
* 12V, 24V, 110V Chase * Programmable 
Lighting Systems Lighting 
Controllers 
* Bulbs All Kinds 
including Miniatures * Relays 


* Bendable Neo Neon * Tree Lighting 


* Rope Lights * Architectural 
Lighting 


¢ Much More 


Nlost orders Direct Importers = Manufacturers 


= Free 1994 Catalog 
in 24 hours 1-800-248-0076 


APRONS 


Top Quality 1,2,3,4,5 & 6 
Pocket Change Aprons 

e Arcade Aprons - Game Aprons. 

© Coin Roll/Ticket/Token Dispensing Aprons. 

© Money/Pick-up Bags - Chef & Bib Aprons. 

© Glow-Jewelry Vending Aprons. 

© Options: Many Colors, 2 Inch Wide Hook & 
Loop & 2” Wide Adjustable Side Buckle Belts, 
Side Buckle Belts, Ballistic Nylon Pockets, 

Monograming. 


CCA/CUSTOMI 
CHANGE APRONS 


1-300'3-‘ARCADE 
1:-800:827:2233 
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California Games, Inc. 


1235 E. Francis, Ontario, CA 91761 Se Habja 


(909) 930-5828 Fax: 909-629-4090 om 


We Will Match or Beat Any Advertised Price! 


vg MEW 25" VIDEOS =| COMING THIS MONTH: | NEOGEO sysTEMS 


25” NEO-GEO 2-SLOT ceccccccccccsssseeeee 1595 ; : SE tnescbiaientenninetiennigie ee 
95" MORTAL es ye 1850 Turbo Cabinets in 2-SLOT Rees LOE een epee neue Suteki mate mein, tees ga 615 
Ginn Galena dic | °° ~~; ha ya 4 ee OA adicaticcutsaisaceabtiaier masini ateia amass 899 
peli ilk Ta aa pi 27”, 33” & 35 W/GRAPHICS ADD .....sssssesesee 30.00 
25" SUPER STREET FIGHTER Il seececee-. 1700 j ciel dara ei 
2S MORTAL KOMBAT W srssrreseerensine pine CALL FOR TODAYS COMBO DEAL! 
25” STREET FIGHTER Il: CE. ...ssssssesne 1085 COMPLETE 25” TURBO 
25" LETHAL ENFORCER vossccccccccsecssssece 2550 NEOGEO CARTRIDGES 
25” WORLD RALLY oecccccccccccccccccccccceee 2195 | SYSTEM CABINET SPECIALS | ——-.- SF 
ey POMFRET ae ART OF FIGHTING 2 .cccccccccccccccccccccccee $325 
penieaclancleng SAMURAI SHODOWN ussssscssscscsscsseeeeeeeee 275 
USED 25” VIDEOS $895 00 See TMT WORLD HEROES Il ......ssssssssssssssseeseeene 125 
25" NEO-GEO 1-SLOT cocscsssccssssssssssse $1095 z Mee FATAL Fut SPECIAL sdtcsdasdessieadeancienai 185 
25” NEO-GEO 2-SLOT veecccccccccccccccccsee 1295 | ne MM, FATAL FURY Uoccccccccccccccssvessssssssseeeeeeeevee 
25" MORTAL KOMBAT... 1550 | THE ABSOLUTE NA COMBAT ceces ees sai teee 25 
D5” NBA JAM (4-PI,) sccccscscssecssssssssee 9195 | ppIpUTECT NI ND RMI | WINDJAMMER... ccccccccccccsssssssesssssooeee 
25” SUPER STREET FIGHTER Il sscceese 1400 BRIGHTEST COLOR ART OF FIGHTING -cccccccccccccccccesssssssceece 99 
25” MORTAL KOMBAT Il .......ssssccecses00e cat. | & BEST PICTURE SENGOKU ll .....cscccccssssssveessssssseveesssessen CALL 
25" STREET FIGHTER II: CE. snceaaNmesaatsiosed 885 AROUND!!! WORLD HEROES ditanPacNWEs capo ekcrvieldunasaidedbivarengs 55 
25" LETHAL ENFORCER -ecccccccscccccccccce 2250 i SPN MAT ER Ue asael idlcateseaiiedeantell 200 
25 WORLD PALLY vosiscessccassveccesavesteacie 1895 New 4-Pla Cr WE | ROBO ARMY esc teeseees tees teesieeen 
25” POWER INSTINCT cocccccccccccccccccccecce 1080 Cabinet $095 MAGICIAN LORD occccccccccccssssssssessseseseeveee 25 
GAME PCB’S avinet - SUPER SIDE KICKS ...cccccsssecssecsseesseeessee: CALL 
NAME FUD S ; RED/BLACK OR SOCCER BRAWL cscssccssssssssssccsesssseeseeceee 150 
=the a I csssecssesserrsssssnnnnnnseseeeceeneen pie BLACK/GREY BASEBALL STAR csssscccccccccsssssccsessssseseececce 65 
AERO FIGHTERS .....cscsstntnenesetetnee S05) ee ee 
MEN coco 8 | The MOGT TURBO” Cabinet 
RUN 'N GUN cocccccccccccccccccccceeen CALL molete with: 
FIGHTER'S HISTORY .....csscssesseneenese 435 | Jy, arr Grae eee WE TAKE TRADE-INS 
MARTIAL CHAMPION ....................... 550 eat treated melamine wood ——_— 
MOO MESA ...ccccccscccccccceseseseeceseseeveresesen 485 | © 150 watt Peter Chou NATIONWIDE FINANCING 
MORTAL KONBAT ae re 
eiieiaiateibiachcancatat e Super Jamma System 
WORLD RALLY “Wags | = 25° Hitachi picture tube CALL US FOR 
RAIDEN Il - KiT 0... CALL | © Angle iron reinforced join 
SAE TOUTE ssesnsnuneessnnnecsssesssces Oe e Easy slide out drawer system QUANTITY 
SUPER SEN TUREO. 1450 | + Stainless steel marquis holder DISCOUNTS'!! 
PARTS : as 
95” HITACHI MONITORS ......$325...5/$300 | ° Al! front service 2 
COIN DOORS seecccccccsssscscsssssesssssssssscessece 80 | AFTER YOU’VE TRIED THE OTHER = 
TRADI Ee sicsicrccsnnswinsvctuconve vues 10.95 CABINETS, GET A REAL CABINET! ; 
ETE IP Hs oaius.dues ve tate hanteniveuncsaanalrusverterk 1.30 BUY A CGI-TURBO TODAY!! Monday to Friday 
JOYSTICKS .cccccccccccsessessssesessssssevseseee 10.00 After H 
PERFECT 360 ATTACHMENTS............. 19.00 | CALIFORNIA OPERATOR €r nours 
BILL CHANGERS $1.5,10.20 W/$1300 
CAPACITY cocccccsscssessessssessssesssesssssssen 1,800 SERVICES (909) 949.3499 
GAME CONVERSIONS ......... $50 - $100 


NEW & USED PINBALLS CHANGE YOUR 19” GAME TO 25” 
SELL © SERVICE © TRADE OR ONY - FINANCING AVAILABLE! 


eee eee eee eee eee eee eee ee) 


ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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8 LINES VENDING & GAMES 


MECHANIC 


REPAIR WANTED: 
FE AST! a Experienced or will train 


S z GQ with the right attitude. 


Send resume to: 


AIICOE INC. VENDING 
908-281-5583 bedicgt Wi St 


CABINET SPECIALS! 


4-PLAYER | 2-PLAYER 


Empty Cabinet.......... $299 | Empty Cabinet.......... $279 
27” System Ready .....895 | 27° system Ready..... 850 


8-LINE 
KIT READY WITH 20” 


MONITOR...S600 


Empty Cabinet.......... $199 
Sepnencaeussaniea 5 Or More ...........175 Ga. 


e Universal 19”, 25” or 27” mounting ¢ 19” mounting 

e Removeable front control panel ¢ DBA cutout 

e All front service from bottom ° English oak 
slide-out panel ; ate ” 

e Monitor, marquis, control panel plexis ° a wartid tai 

e Trim continues on back & bottom to 


‘ear e PVC currency tube 
prevent chipping included 


e Corner guards ¢ Flip latches on re- 
e Heat treated melamine wood moveable control 


eer panel 
13” Mini-upright cabinet w/plexis e Trim continues on 


$189.00 back, bottom & 
doors to prevent 
$109.00 chipping 
P.O. Box 606 e Mt. Juliet, TN 37122 
ATC (615) 754-7253 


40% - 50% Freight discounts available! 
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~ AUCTION -~ 
5-28-94 ¢ Pontiac, NMI 


ARCADE GAME SALES & SERVICE 
146 W. Huron 
(810) 335-3980 


JUKEBOX BLUEBOOK 
1934-1967 - OVER 450 PHOTOS 
| 325 Jukeboxes * 134 Remotes & Speakers* 
Value Guide * Technical section - keys, amps, | 
steppers, etc.* 19 Company histories * 132 
Pocket-size pages (4"x9") - ONLY $17.95 
_ dukebox Ventures, 5213 Mohawk Rd, Knoxville, TN 37914 


STREET FIGHTER II 
TMNT (in time) 
MAGIC SWORD 
MERCS 

PUNK SHOT 

CAPTAIN COMMANDO 
VENDETTA 
ARLINGTON HORSE &. 
HIGH IMPACT 

SUPER OFF ROAD 
AMERICAN HORSE SH. 
WRESTLEFEST 

PIT FIGHTER 

MS. PACMAN 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 Canfas 
emseseas ev aw, 


Z\NEED REPAIRS 


CALL 
BLUE BELL SERVICE 


FOR 


F; Prof ional 


MONITOR & BOARD 
REPAIRS 


LN 


BLUE BELL SERVICE 


301 East Airy Street 
Norristown, PA 19401 


(office) 
213/213-4263 
(fax) 


215-239-9880 
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Magic Mountain Amusement Center 
Slic Trac Cars « Bumper Boats « Arcade 


AUCTION 


AFTER 8 YEARS OWNER SAYS AUCTION IT ALL!! 


MAY 21, 10:00A.M. 


Preview 8-10AM on Saturday **Slic Trac equipment preview 10-10 on Friday. 
Various conditions on cars, please inspect. 


25 Slic Trac Cars * 10 Bumper Boats 
Over 200 Arcade Games & Pinballs... 


Including MK II, MK I, Jurassic Park, Coin Changers. 
Also included: 36’ Semi-flatbed trailer, RV, Fising Boat, lots of parts, 
kits, 120 gal. gas tank, signage, etc. All equipment moved to Auction site. 


1721 SO. CLAUDINA WAY, ANAHEIM 
Off Katella & The 5 Frwy. 


FOR A FREE BROCHURE CALL THE HOTLINE (24 hours): 


(714) 535-5353 
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PT-9 
27” SYSTEM CABINET 
$825.00 
in lots of 2 or more 
COMPLETE 
GAMES: 
27” MORTAL KOMBAT II ..... CALL TO RESERVE 
27” SUPER STREET FIGHTER ll..............- $1795 
27” MORTAL KOMBAT | .......ceccceeeceeereeeeeeees 1675 
27” SAMURAI SHODOWN or 
FATAL FURY SPECIAL.........ccecececeeeeee. 1580 
27” ART OF FIGHTING Il......ccccccececceeeeeeseeees 1630 
27” NEO GEO ONE-SLOT ........ceeeceeseeeeeeeees 1425 
27” NEO GEO TWO-SLOT....0...cesccesteeeeseeees 1595 
27” STREET FIGHTER ll:. C.E. (TURBO).....1225 
27” FIGHTER’S HISTORY ........cceccceeseeeeseeees 1225 
27” RAIDEN || COMPLETE GAME............-. CALL 
27” POWER INSTINCT ......cccccceeseeceeeeeeseeees 1495 


PT-8 
33” and 35” 
SYSTEM CABINET 


CALL FOR SPECS! 


MAX 
PRODUCTIONI! 


PT8-35...35” PT COMPLETE SYSTEM CABINET .$1650 
PT8-33...33” PT COMPLETE SYSTEM CABINET...1350 
PT9-27...27” PT COMPLETE SYSTEM CABINET.....850 
PT7-27...27” PT COMPLETE SYSTEM CABINET .....850 


PT-25...25” MONITOR vssccccscccccsssssssesescarsssvevessesesssese 305 
PT 27.27" WHOM ITIOP .ccciisscvseaicsncios resin Gashecoveniaces 310 
PTPS...15 AMP POWER SUPPLY ..ccccccccssssssssevsses 21.95 
PTC...CONTROL PANELS.....ccsssssssseceesssssssssssvessee 39,95 
USED P.C.B.’S: 
STREET FIGHTER Il: C.E. cccsccsccsccsescesseseases $295 
STREET FIGHTER I..-cssescessessosscsessessessscscoess 195 
FIGHTER’S HISTORY uncccccccsscsccsecssseseesesseeees 395 
POWER INSTINCT..cccccsccccscsseseeseeseseseesesvesees 495 


P&T ELECTRONICS CoO. 


165 Stare Street e Pomona, California 91767 


Phone: 
Fax: 


(909) 392-1470 
909-392-1472 


Call for Brochure — Call for Delivery! 
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Try our NEW 
Super Cherry 
Master Kits 


1642 Piedmont Highway 
Piedmont, 8.0. 29678 


(803) 422-0250 
1-800-306-GAME 


Fax: 803-422-8903 


CALL TODAY! 
- Quantity pricing available - 


All types of 8-Line 
and Poker Kits 
are available. 


Complete Cherry 


We will build ALL TYPES 


yp Games OF CABINETS: 
any : ° of e w/19” Wells-Gardner Monitors Unricht 
game to sult ¢ 15 Amp Power Supply prig. 


Sitdown 
Mini 
Countertop 


e HSV 300 Bill Validator 
starting at: 


$1,095 


your 
needs! 


Complete Cherry 


AUTHORIZED 
DISTRIBUTOR 
OF: 


Printers and 
Interface kits 
are available 
for 
most units! 


Games 


includes: 
e HSV 300 Bill Validator 
e 19” Wells-Gardner Monitor 
e Ticket dispenser 


$1,350 


Mars Dollar Bill Acceptors 
Wells-Gardner Monitors 
Grayhound - Dyna Games 


EN esey HALY gts 
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KIT CLOSEOUTS! 


KITS INCLUDE: Board and Marquee (& Monitor Glass if available!*) 
Jamma Harness, Joysticks and Buttons...$20.00 extra per kit! 


POKERS & 8-LINES 


ALL THE NEWEST AND 


BEST PROGRAMS IN-THE-DRAWE S25 S75 
DIRECT CABINET Bubbles, Combatribes, Duck Hunt, Brute Force, Demons World, Final Blow, 
Excite Bike, Heavy Barrel, Ninja Gaiden, | Gun Force, Hellfire, |-Robot, Superman, 
P.0.W., Vs. Tennis, Xenophobe Tank Force, Thundercross, Willow, 
NEO GEO $25: Cyberlip, Magician Wizard Fire, World Soccer, WrestleFest 
Lord, Nam 75, Super Spy $1 25 
S49 Caveman Ninja, Final Fight, Mutant 


Double Dragon 3, Ninja Gaiden, Search Fighter, Paperboy, TMNT 2, Toki 


'N Rescue, Sente Bds., Status Trivia, $175 

Super Mario Bros. ,Super Contra. Captain America, Dragon's Lair |I, 

Vs. Mother Bds., Vs. TKO, WWF Guardians of Hood, Relief Pitcher, 

NEO GEO $49: Baseball Stars, Stocker, St. Fighter ll: Turbo, 
Mutation Nation Super Off Road, Thunder Dragon, 
S 65 Tumble Pop, Vendetta 
GREAT 

weaneenaee Options yer owen include: $250 


Arch Rival, Boot Camp, Birdie King, 5 mith Ste . 
Cal. .50, Crime City, Escape Robots, ae hg hil sb 
Eswat, Gang Wars, Gauntlet, Hat Trick, | 9 0! 4fagon, Nnighis of the noune, 
Journey, Joust, Midnight Resistance, Macross 

Moonwalker, Merit Phraze Craze, $350 


PlayChoice 10, Rampart, Sly Spy, Beast Buster, Fighter's History, 
Street Smart, TMNT, Vs. RBI, Vs. Tennis Simpsons, Slam Masters, 


NEO GEO $69: Sengoku, St. Fighter Il: C.E., Time Killer, 
Football Frenzy Total Carnage, Undercover Cops. 


ALPHA AMUSEMENTS 


580 Ajax Madison Heights, Michigan 48071 
TOLL-FREE 800-33-GAMES « (810) 583-1000 


SERVICE AND * Ticket Dispenser * 
TECH * Token Dispenser x 
SUPPORTI and New * Progressive Bonus Display * 


908 919-7878 


PO Box S18, 5033 Industrial Rd., Wall, NJ 07719 


BUYERS’ BULLETIN AD ORDER 


BUYERS’ BULLETIN CLASSIFIED ADS are discounted from “up 
front” display ads. This is where you can showcase your used equipment, 
parts, employment opportunities, etc. to the coin-operated amusement 
and music trade. 


WE HAVE ART FACILITIES to turn your raw copy & layout sketch 
into an attractive advertisement. Send us some words, a rough sketch 
and the size you would like. We'll do the rest. 


EFFECTIVE JANUARY 1994 


RATES ARE: $24 per column inch. There are 3 columns per page, 10” 
in each column. Multiply depth of ad x # of columns wide x $24 for net 
cost. Minimum size: 1 column x 1” ($24) 


COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, P.O. 
Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call: (818) 347-3820 (ask for Barry) or 
Fax: 818-347-2112 (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 


Company Name 

Your Name Phone: 
Street Fax: 
City, State & Zip Code 


Payment of $ is enclosed for (# Of) insertions. 
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NEW FACTORY KITS! 


GAL’S PANIC 2 ............0000008- CALL 
LETHAL ENFORCERGSG .......... CALL 
NEO GEO 1-SLOT................. $595 
VIOLENT STORM ..................- 695 
CALL FOR LATEST CLOSEOUTS 


USED PCB’s 


Arch Rivals, Arkanoid, Guerrilla Wars, 
MVP Baseball, Mega Zone, Moonwalker, 
Neo-Geo 1-Slot PCB’s, Pyros, Shadow 
Dancer, Silkworm, Skull & Crossbones, 

Street Figher Il, Super High Impact, TMNT, 
Trog, Simpsons, Captain America, Turtles in 
Time, Guardians of the Hood, Superman, 
Punisher, Tao Taido, Mortal Kombat, Time 
Killers, X-Men, Raiden, Hyper S.F. Il: C.E. 
MANY MORE PLEASE CALL! 


M.D. GAMES SALES, INC. 


20423 State Rd. #7, Ste. 6242 ¢ Boca Raton, FL 33498 


Tel/Fax: (407) 852-0590 


_A CON OP ARCADE & ROUTE 
_= RBSOWTE AUCTION 3 


SATURDAY, JUNE 4 
10 AM SHARP 
INSPECTION: 
MAY I - JUNE % 


Want to Know 
How to Double 
the Profit on 
Your Draw 
SsO's!?! 

e RE-BET FEATURE 
e FULL ADJUSTABILITY 


¢e TOTALLY RANDOM 
¢ WORKS WITH ALL DBA 
e INSTALLS IN ONE HOUR 
e SATISFACTION GUARANTEED 


TALK TO THE DRAW 8O 


EXPERTS!!! 
Mike or Dave 


1-800-262-2434 


<é 5 


MAIN STREET ARCADE 
14377 MAIN STREET 
HESPERIA, CA 


C20 MIN NORTH OF SAN 
BERNADINO ON i-15) 


*expanding area 


*excellent location *next to high school 
*incredible lease with 17,000 students 


OWNER RELOCATING OUT OF COUNTRY AND ORDERS ALL ASSETS OF THE MAIN STREET ARCADE AND 
VENDING ROUTE SOLD ABSOLUTE TO THE HIGHEST BIDDER! PROXY BIDS WILL BE ACCEPTED DURING 
THE INSPECTION PERIOD. ALL ASSETS WILL BE SOLD INDIVIDUALLY DAY OF AUCTION. PLEASE CALL FOR 
A BROCHURE INCLUDING EQUIPMENT LISTING, LEASE TERMS, REVENUES, AND OTHER DETAILED INFORMATION, 


*established 


Conducted by: —— | 
114-968-1186 ——LANDRYANCER 
uy | a UCUUONS 
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LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 


a. 
t . . £ P 
a. ye > , 5 > SS 
& ~ C 
Rees pd 0 ere’ ~~ 
, 


BEST WHOLESALE PRICES IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 


713-550-5592 


FAX 713-550-1028 
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Over 6O years in business! 
International reputation for selling 
the finest in used videos, flippers & 
amusement games available any- 
where! Each game is beautifully 


refinished by experts and is like 
new. All games are factory models. 
- absolutely no copies. 


GET ON QUR MAILING LIST FOR 
PRICE BULLETINS OR CALL CELIE OR 
MARY FOR LATEST PRICE LIST. 


NEW ORLEANS NOVELTY CO., INC. 


3030 N. Arnoult Rd., Metairie, LA 70002 


(904) 888-3500 


Fax: 504-888-3506 
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In the novelty and redemption business, you need a strong team to VALUES; FLYING SAUCER, HOT SHOT, DOUBLE CHEESE’ and STRIKE MAS- 
Stay ahead of the game. TER: When you choose Midway, you choose the novelties that play longer and 
That's Midway. Our designers incorporate imagination and detail into pay stronger. And that’s the smartest move you can make. 


every game element. Our engineers construct rock-solid reliability into every 


component. And as an industry leader we have the manufacturing and i Y / if ° . 
distributing abilities, sales and service support you need to be a winner. WVbMawrs 


That's the team you get with every Midway novelty-ADDAMS FAMILY pe ee 


Williams Electronics Games, Inc 


A subsidiary of A subsidiary of 
“in= 


Industries Inc 


3401 N. California Avenue ¢ Chicago, IL 60618 ¢ (312) 961-1000 ¢ Fax (312) 961-1060 


& © 1993 Paramount Pictures. All Rights Reserved. “THE ADDAMS FAMILY &" is a Registered Trademark of Paramount Pictures. “Midway® HOT SHOT® Basketball” © 1991 Artwork and Game Concept Rare Coin-It Toys & Games, Inc.: 

1992 Coin-Operated version Midway Manufacturing Company. HOT SHOT®, WILSON® and W® are Registered Trademarks distinguishing the fine products of Wilson Sporting Goods Co.; Used by Midway Manufacturing Company Under 
License. All Rights Reserved. © 1994 “DOUBLE CHEESE” and “FLYING SAUCER" are registered trademarks of Midway Manufacturing Company and H. A. R. Management Company. Manufacturer of Bally/Midway Amusement Games. All 
rights reserved. © 1991 Williams Electronics Games, Inc. NOTICE: “STRIKE MASTER’ is a trademark of Williams Electronics Games, Inc. Patent Pending. 
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__ Acoustically-designed speaker system Ki 


_ Wrap-around monitor shield 
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OPERATOR CONVENIENCE 


Y Universal control panel for 1-4 players 


_ »-Fully JAMMA compatible ~ Bo 


Backlit attraction module accepts 
standard decals 


-... Front access electronics — 


IT’S TIME FOR A VISIBLE CHANGE! 


Dimensions: 


Height: 80in. (203 cm) we M. Atant Games Corporation 
Width: 465 in. (I 181 cm.) Sots =. 675 Sycamore Drive 
Depth: 60 in. (152 cm) Du " ATARI ’ Milpitas, Califomia 95035 
Weight: 660 lbs. (300 kg) ilies hua nats GAM Es (408) 434-3700 


© 1993 Atari Games Corporation. All rights reserved. 


